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51834 LAIEIVANGNT
MANgATUSISIINITNIIN a1u13vINNTRaIR NanansuTuUTe we. 2565 dselvnnalassaiavdangns
fail

1. nuNIBARNYINILU lddeendn 30 wdaena

1.1 ngu3v1In1en I 15 widqena
1.1.1 melne 3 WA
1411 101 nwilveiitonisdeans (Thai Language for Communication) 3(3-0-6)
1.1.2 AMW1DINgE 12 %u2ein
. AEIDINHUUIAY 6 WUBNA
1421 102 Mwdanquitugiu 1 (Foundation English 1) 3(3-0-6)
1421 103 Mwdanquitugiu 2 (Foundation English 11 3(3-0-6)
9. NYIDINGELADN 6 WEnNA
NEUN1W1INYIYINT (Academic Group) 3 wienn
1421 224 nwdangudmsuaInuyweAanswardIAuAIanS 3(3-0-6)
(English for Humanities and Social Sciences)
nguNEdInNgwaen (Elective Group) 3 wlena
1421 218 nMwdsnauiitein3oasaiingenTn (English for Career Preparation) 3(3-0-6)
1.2 NGUIYPINYWLAENS MU 3 yienn
1406 112 gunIgnmnuAILay (Aesthetics and Happiness) 3(3-0-6)
79
1431 111 938eansuaznisldiveua (Ethics and Reasoning) 3(3-0-6)
79
1447 105 ﬂﬂﬁﬁaaﬁiiuﬁﬂﬂuﬁﬂﬂﬁu (Communication in Current Society) 3(3-0-6)
1.3 ngudvdenuanans U 3 villgnn
1013 001 waindsnulng walllnuwaznszuiunisefsssulneg 3(3-0-6)
(Dynamics of Thai Society, Citizen, and Justice Process)
179
1441 100 wywdiuderd (Man and Society) 3(3-0-6)
79
2300 115 M3dan1sAudadingduRlugiusnatios 3(3-0-6)

(Peaceful Conflict Management as Citizens)



1.4 NGUIYINYIAEATGIUNN MUY 3 viaenn
1014 002 gUAMNILNARAEINYETINTINale 3(3-0-6)
(Contemporary Sexual Health and Life Skills)
%39
1439 104 IngrAmansn1snRIuTInUszd13u (Sport Science in Daily Life) 3(3-0-6)
%39
1502 100 M3QUagUANALIY (Age-appropriated Health Care) 3(3-0-6)
1.5 nguig1Ingrmans malulad uinnssuuazn1sinnig U 3 iaefin
1011 001 wialuladasaumnaileTingaddva 3(3-0-6)
(Information Technology for Digital Life)
%30

1100 112 Inemansuaziveluladiiioowian (Science and Technology for Future) 3(3-0-6)
179

o w

1703 110 vinwen13Ruludinused1iu (Finance Skills in Daily Life) 3(3-0-6)
1.6 nguAvudendnyinly Lidawndn 3 wioefia

1.6.1 NFUIVIINYIAEATHUAN

1439 100 miaaﬂﬁwé’qm&ﬁaqmmw (Exercise for Health) 3(2-2-5)

1439 105 WunuINsuarN5RLAERINLIY (Recreation and Camping) 3(3-0-6)

1503 100 enuazayulnsludinusedriu (Drugs and Herbs in Daily Life) 3(3-0-6)

1507 100 depuniugunw (Society and Health) 3(3-0-6)
1.6.2 nguATIINGIA1ENT WAlulad WINNITULAZNITIANTS

1100 109 IngrAransnenIniudin (Physical Science and Life) 3(3-0-6)

1100 110 Ineneaniifiofamninuensodnuidanaunan 3(3-0-6)
(Science for Developing Future World Career Skills)

1100 116 auvasadelunsldiingadavia (Digital Life Safety) 3(3-0-6)

1100 146 miLUSSuLLanaquﬁmmﬂf"w’umwwmﬂ‘wmama%amw 3(3-0-6)
(Climate Change and Biodiversity)

1200 111 hwnsUaensdsludiinusgdniu (Safety Agriculture in Daily Life) 3(3-0-6)

1300 101 JsyyUsehugludinusedniu (Artificial Intelligence in Daily Life) 3(3-0-6)

1701 102 n159AN15%39 (Life Management) 3(3-0-6)

1708 200 wAswgnanakives (Sufficiency Economy) 3(3-0-6)

2001 181 M59RNLUUINNLAYIAR (Scrap Design) 3(3-0-6)



2. RUINIVUANIE litfoundn 94 ninein
2.1 naiu%mﬁugwu%w%w U 27 Ein
1700 101 ﬁqiﬁmﬁmé’uumﬂgwmaqiﬁa 3(3-0-6)
(Introduction to Business and Business Laws)
1700 204 @dALAZNITIATIEITIUTUIUNGIND 3(2-2-5)
(Business Statistics and Quantitative Analysis)
1701 110 #ann159mN13 (Principles of Management) 3(3-0-6)
1701 412 N1539N154TaNagNS (Strategic Management) 3(3-0-6)
1702 210 ann1s9an (Principles of Marketing) 3(3-0-6)
1703 210 n1563ugsna (Corporate Finance) 3(3-0-6)
1706 103 MIIANTENTAUNATINARINA 3(2-2-5)
(Digital Business Information Management)
1707 101 miﬁ@%sﬁ’juﬁu (Fundamental Accounting) 3(3-0-6)
1708 100 Lﬂswgmam%ﬂl’ﬂﬂ (General Economic) 3(3-0-6)
2.2 NNV IUNY U 27 Ein
1702 101 NSAALTIDBNLUUNNTINALUIANTTUNNTAAN 3(2-2-5)
(Business Design Thinking and Marketing Innovation)
1702 102 g3iaan1sndw (Startup) 3(2-2-5)
1702 212 weAns3uEusLaA (Consumer Behavior) 3(3-0-6)
1702 221 MsIAnsandugilazs1AT (Product and Price Management) 3(3-0-6)
1702 240 msﬁamﬁmimmﬂLmugimmi (Integrated Marketing Communication)  3(3-0-6)
1702 241 n1smanfavia (Digital Marketing) 3(2-2-5)
1702 330 994M1N15INTIIMUBLAZNITINNISTISIRUNY 3(2-2-5)
(Distribution Channel and Supply Chain Management)
1702 392 n15398n130a19 (Marketing Research) 3(2-2-5)
1702 395 mﬁmezﬁagmﬁamimmmﬁ%ﬁa (Digital Marketing Analytic) 3(2-2-5)
P NNITNAINAINA
2.3 NHUAVIIN
2.3.1 NgUIIINTIAY 317U 18 wI8AA
1702 245 nMsaInRRUWIUALALIAS0san1sdansATTa 3(2-2-5)

(Content Marketing and Digital Communication Tools)
1702 321 N1@39LUTUALUEARTYIA (Branding in Digital Era) 3(2-2-5)
1702 351 nseanszrinsuseivanazszaulan (International and Global Marketing) 3(3-0-6)
1702 352 winnssumsnatsiiedsny (Social Marketing Innovation) 3(3-0-6)
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1702 359 mymdivddiannselindluganaia (Electronic Commerce in Digital Era)  3(2-2-5)
1702 490 UszlAumen1saanaluusinads (Contemporary Issues in Marketing) 3(3-0-6)

2.3.2 AgUIVITWEN
Inannisaatanava iinAnvidenseunguivlnegimis Aweluil

2.3.2.1 unuUnA lidaendn 18 wuaein
1702 246 n50RNLULADAITAN1AN15MA1R (Marketing Digital Media Design) 3(2-2-5)
1702 247 msnaarua3asiiedummisdumesidn (Search Engine Marketing) 3(2-2-5)
1702 248 MInapRunguALNTBvEwauudeddsia (Influencer Marketing) 3(3-0-6)
1702 249 msnanlunid (Marketing in Games) 3(2-2-5)
1702 322 msmmmLLW%’uLLasﬁué’mgmw 3(3-0-6)
(Fashion and Luxury Product Marketing)
1702 341 MSAAIAYNATILAZNITUTZYIEUNUS 3(3-0-6)
(Direct Marketing and Public Relations)
1702 342 NSU8LUUAS NATIALAZNITIANIIAIUY 3(3-0-6)
(Creative Selling and Sales Management)
1702 343 nslawauagnsauasunisuig (Advertising and Sales Promotion) 3(3-0-6)
1702 344 N15Aa1ANANTINLALLOUAD TINULLTUN 3(2-2-5)
(Event and Entertainment Marketing)
1702 345 wnanwesudedsanesulal (Social Media Platform) 3(2-2-5)
1702 353 N15AaIAUINT (Service Marketing) 3(3-0-6)
1702 356 N15IANITAAIANEATLALDINT 3(3-0-6)
(Agricultural and Food Marketing Management)
1702 393 N5 UNITAAIR (Marketing Planning) 3(2-2-5)
1702 396 m3yasuluna1nddvia (Digital Market Investment) 3(2-2-5)
2.3.2.2 WHUARNIANEN lidasndn 15 nuaein
1702 246 N1508NLULADRAANIINITAA (Marketing Digital Media Design) 3(2-2-5)
1702 247 msnaarua3asiieAummsdumesidn (Search Engine Marketing) 3(2-2-5)
1702 248 M3manRIunguALiivswauudeddvia (Influencer Marketing) 3(3-0-6)
1702 249 msnantunud (Marketing in Games) 3(2-2-5)
1702 322 MymapuniiulagAudmsne 3(3-0-6)

(Fashion and Luxury Product Marketing)
1702 341 A1SAANANI9RSILAEN1SUSTINTUNUS 3(3-0-6)
(Direct Marketing and Public Relations)
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1702 342 NMSUIBLUUAS NATIALAZNITIANIIANTUY 3(3-0-6)
(Creative Selling and Sales Management)

1702 343 nslawauagnsauasunisuig (Advertising and Sales Promotion) 3(3-0-6)

1702 344 NM15Ra1ANANTINLAZLOUADTNULLIUN 3(2-2-5)
(Event and Entertainment Marketing)

1702 345 wnanwesudedsanesulal (Social Media Platform) 3(2-2-5)

1702 353 n130@a1nU3N1T (Service Marketing) 3(3-0-6)

1702 356 N13IANITHAIALNTYATLALDINT 3(3-0-6)
(Agricultural and Food Marketing Management)

1702 393 N5 UNITAAIN (Marketing Planning) 3(2-2-5)

1702 396 m3asuluna1nddvia (Digital Market Investment) 3(2-2-5)

2.4 ngulnUszaunisalivdnnazaunafinen
Jyneannisnatnnava WiinAnvideniseunguivlaegimils dwelull

2.4.1 nguRlnUszaunsalivIdw MU 4 veNA
1702 460 NMsHNUAIUNITRAIN (Marketing Internship) 2 dene
1702 481 1A59971UAUN15AAR (Marketing Project) 2 weie

2.4.2 nguEVRaAnE U 7 vdeNA

1702 482 nsimssuANnseNaniadnel (Preparation for Cooperative Education)  1(1-0-2)

1702 483 anfafne1s1un1snain (Marketing Cooperative Education) 6 Waein

Jynann1snaIanIsAas et

2.3 NHUIVIIN

2.3.1 NENIBINTIAY U 15 niEhn
1702 231 walulagansaumedmsugsianmsaadelvg 3(2-2-5)
(Information Technology for Modern Trade Business)
1702 232 M33nN15gsnansaadelvduuuysanns 3(3-0-6)
(Integrated Modern Trade Business Management)
1702 345 unanwesudedsaueaular] (Social Media Platform) 3(2-2-5)
1702 346 N153AN13N1SVIEEMSUgINanIsAadie iy 3(3-0-6)

(Sales Management for Modern Trade Business)
1702 450 nswdlvddidnnsetinddmsugsianismadiell 3(2-2-5)

(Electronic Commerce for Modern Trade Business)
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2.3.2 ngUIVITNLEN Laitfaundn 9 wiqehn

1702 246 N50RNLULADAITAN1IN15AA1R (Marketing Digital Media Design) 3(2-2-5)

1702 247 msnaarua3asiiedummnsdumesidn (Search Engine Marketing) 3(2-2-5)

1702 323 N15AaAENTURNEATUNFUNINKAL ALY 3(3-0-6)
(Marketing for Health and Beauty Products)

1702 324 uinnssudwsugsianismadeln 3(3-0-6)
(Innovation for Modern Trade Business)

1702 332 nsdnnstadainduazlaguniu 3(3-0-6)
(Logistics and Supply Chain Management)

1702 333 n1susmsnandaeilugsnanisenadielvy 3(3-0-6)
(Merchandising in Modern Trade Business)

1702 350 n1scludusznaunisuaznisasnagsiaivg 3(2-2-5)
(Entrepreneurship and New Business Creation)

1702 354 n1snaAuINIsamsugshanisAadie iy 3(3-0-6)
(Service Marketing for Modern Trade Business)

1702 357 miﬁ@migﬂﬁ?ﬁuﬁuﬁ (Customer Relationship Management) 3(3-0-6)

1702 358 nspanaiiedeay (Social Marketing) 3(3-0-6)

1702 396 m3yasuluna1nddvia (Digital Market Investment) 3(2-2-5)

2.4 ngulnUszaun1saligndw
A nenmsaaiansaaielvs U9 16 WIefn

1702 171 Hnausumsianisgsianisaadiell 1 2 yidaeiin
(Modern Trade Business Management Internship 1)

1702 172 Anausunsianisgsnanisaadiell 2 2 yidaeiin
(Modern Trade Business Management Internship 1)

1702 271 Anausunsianisgsianisaadiell 3 2 v
(Modern Trade Business Management Internship lI)

1702 272 Anausumsdanisgsnanismadelval 4 2 yidaeiin
(Modern Trade Business Management Internship V)

1702 371 Hnausnumsdanisgsianismadelva 5 2 mhehn
(Modern Trade Business Management Internship V)

1702 372 Anausnunsianisgsnanisiadiell 6 2 mhehn
(Modern Trade Business Management Internship VI)

1702 471 Anausunsianisgsnanisaadiell 7 2 mehn

(Modern Trade Business Management Internship VII)
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1702 472 Ansusunsianisgsnanisamadiely 8 2 vidaeiin
(Modern Trade Business Management Internship VIII)

3. NUINIVUADNLES Lifiaandn 6 wioein
a = SN & a A1 g vya = o % A o A a vy a
Fyndenia’ WWuinnaliiseuiianus anudila auinuesdavieauls lneUalonaligisey
deonseuneivile q sulidesnit 6 wihedn ansiednmdngasseiuliygrsrieseivndaiy

a A P!
VYA BDNLET
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WHUNITANYD
#10139IN150A0
AVUBNNITAANNAING (WAUUNF)
$UTR 1 (The First Year)
A1ANTSANEIAY (First Semester)
n2ein
WU sauazdedn (Mquf-UfUR-Anen
fPAULDY)
iR Ans Tl | soox xo Anwily ndudvaysemany 3
xo00< 0 ANl N3y INEImanSguaImN 3
1421 102 Mw1danquitugiu 1 (Foundation English 1 3(3-0-6)
NIV UANY 1700 101 qiﬁmﬁaqé]’mmzﬂgmmaqsﬁa 3(3-0-6)
mjm%mﬁugm’im%w (Introduction to Business and Business Laws)
1702 210 %inn159a1m (Principles of Marketing) 3(3-0-6)
1708 100 mwgmams’ﬂ"ﬂﬂ (General Economic) 3(3-0-6)
574 (Total) 18 wq8nn
a1AMsAne1Uany (Second Semester)
nuqenn
NUINIY sWawazdoivn (Nguf-Ufoa-Anwn
feauLeY)
wnadn@Enwily | 1411 101 nwilvediienisdeans 3(3-0-6)
(Thai Language for Communication)
1421 103 Mwdanguitugiu 2 (Foundation English 1) 3(3-0-6)
MUIPIVUANE 1701 110 #ann159mn15 (Principles of Management) 3(3-0-6)
nauATiiugIudend | 1706 103 NIIANTANTHUNATINIAINA 3(2-2-5)
(Digital Business Information Management)
NN UANY 1702 101 NM15AALTIDBNLUUNINTINAINAY 3(2-2-5)
nANIvIMAU WINNTIUNNTAANA
(Business Design Thinking and
Marketing Innovation)
1702 212 Wgfin3suyustan (Consumer Behavior) 3(3-0-6)
593 (Total) 18 wuwnn
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FuVA 2 (The Second Year)
aan1sAnEAY  (First Semester)

wienn
WU FauazdeIn (Nquf-UfUR-Anwn
fagnuLag)
A Anu Tl | s xox Al ngainndeeumans 3
1421 224 2 WSINYUEMTUANVUYWEAEAT 3(3-0-6)
uazdIANAIEnS
(English for Humanities and Social Sciences)
PUINIVUANE 1707 101 miﬁm%%’uﬁu 3(3-0-6)
mjm%mﬁugm’im%w (Fundamental Accounting)
wIRIvLaNe | 1702 102 §30aansnew (Startup) 3(2-2-5)
NANIvIMAU 1702 240 ﬂ’]ié@ﬁ’ﬁmi(ﬂaﬂﬂLL‘U‘U‘[ﬁJimﬂﬂ’ﬁ 3(3-0-6)
(Integrated Marketing Communication)
1702 241 n13nanfAana (Digital Marketing) 3(2-2-5)
573 (Total) 18 wiena
aamMsAne1Uate (Second Semester)
wienn
NUINIY sauaz eI (qui-UfoR-Anwn
frenuLeg)
ANy | xooooox Anwild nguiviinenmans malulad 3
UIPNTIULAZNITINNIT
1421 218 MwdanquiitewSeusadngendn 3(3-0-6)
(English for Career Preparation)
NN UANY 1703 210 N158ug3N1 (Corporate Finance) 3(3-0-6)
naAT LTI AN T
PUINIVUANE 1702 221 M3IANTHARAUILE 1A 3(3-0-6)
NANIVIMAU (Product and Price Management)
PUINIVUANE 1702 245 MspanRBULALAzIASaaflan1sEeaTAaa 3(2-2-5)
naxIINTIAU (Content Marketing and
Digital Communication Tools)
NUINIVUADNEAT | 3000¢ xxx T8I NTDNLET 1 3
593 (Total) 18 wu2efn
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FuUf 3 (The Third Year)
aan1sAnEAY  (First Semester)

nenn
WU FauazdeIn (Mquf-UfUR-Anen
AEAULDY)
A Anu Tl | o o s1e3utungiividendnuily 3
NIAIYUANY 1700 204 @dfkazN1TIATIEMTIUTUIUNNGINY 3(2-2-5)
ﬂ&ju%ﬂﬁugm%ﬁw (Business Statistics and Quantitative Analysis)
1701 412 M39AN15LTINAYNS (Strategic Management) 3(3-0-6)
NIV URNE 1702 330 Y2MNFIRIMIELaENITIANITUIlEgUNIY 3(3-0-6)
NANIvIMAU (Distribution Channel and
Supply Chain Management)
wnedvnanz | 1702 359 nswidlvddidnnsetindlugafdvia 3(2-2-5)
NAXIYTNIIAY (Electronic Commerce in Digital Era)
MINVUANIE | 300000 S183IUNGRAYANGeN 1 3
nauIYTNLHDN
571 (Total) | 18 wienin
aAMsAne1Uane (Second Semester)
AVe Rl
RUINIY sauazdadn (qui-UfoR-Anwn
ABAULD4)
NUIAIYUANY 1702 395 mslasziveyaiiion1snannaaiia 3(2-2-5)
NAXIVIWAU (Digital Marketing Analytic)
NUINIVURNE 1702 321 M5aLUTUALUYARTYIA 3(2-2-5)
nauININYIAY (Branding in Digital Era)
1702 351 NMsnansenIneUssmakayseaulan 3(3-0-6)
(International and Global Marketing)
1702 352 uinnssunisnaaiiodsny 3(3-0-6)
(Social Marketing Innovation)
NUINTY AN 3000 XX 3183 UNGIIWTMEDN 2 3
nAAvIINERN | xo0ox e lunguiviniden 3 3
591 (Total) | 18 wilgfin
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JuVf 4 (The Fourth Year)
aan1sAnEAY  (First Semester)

nwiwnn
NUINIY sWawazdoivn (Mauf-UjUn-
Anenflenuag)
PNV AN 1702 392 N15398N159810 3(2-2-5)
NANIV N (Marketing Research)
NNV UNANE 1702 490 USELAUN1anISAaAwUUIINELe 3(3-0-6)
NAMIYITNIIAY (Contemporary Issues in Marketing)
WAV NANE XXXX XXX 3P NLEBN 4 3
nauAvITNGEN | 00000 I TNEDN 5 3
XXXX XXX IYIYNLEDN 6 3
WAV UADNAT | XXX XXX IV UFDNES 2 3
571 (Total) | 18 wueAA
aansneIUane (Second Semester)
wUWAN
RUINIYN sWawazdoivn (MQuf-URTR-
AnwRenuLeg)
PUINITURNE 1702 460 M1SENOUAIUAITRANA 2
nauRnUsEaunsal (Marketing Internship)
AN 1702 481 1AS99IUAUNITAAA 2
(Marketing Project)
574 (Total) | 4 wuawnn
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ABANNITARINAING (LNUERNIRNW)
YUUN 1 (The First Year)
aan1sAnEAY  (First Semester)

n2ein
WU sauazdedn (Mquf-UfUR-Anen
fPAULDY)
A Ans Tl | soox xo Anw iy nduivnaysemany 3
xo00< o ANy nduAYInemansguam 3
1421 102 awSanguitugiu 1 (Foundation English 1 3(3-0-6)
VIRV UANY 1700 101 qiﬁmﬁaqé]’mmzﬂgmmaqsﬁa 3(3-0-6)
mjm%mﬁugm’im%w (Introduction to Business and Business Laws)
1702 210 %ann159a1a (Principles of Marketing) 3(3-0-6)
1708 100 mwgmams’ﬂ"ﬂﬂ (General Economic) 3(3-0-6)
574 (Total) 18 wq8nn
a1AMsAne1Uany (Second Semester)
i8N
WU Sauazdadn (Nquf-UfUR-Anen
feaULeY)
wnadn@Enwily | 1411 101 mwlnedfienisdeans 3(3-0-6)
(Thai Language for Communication)
1421 103 nMwdanquitugiu 2 (Foundation English 1) 3(3-0-6)
MUIPIVUANE 1701 110 %#ann15399M15 (Principles of Management) 3(3-0-6)
nawAnfiugIu | 1706 103 N15IANITANTHUNATINAAVA 3(2-2-5)
AN (Digital Business Information Management)
wAany | 1702 101 N1SAAT0BNLUUNINGSNILAY 3(2-2-5)
NANIvIMAU WINNTTUNNNTAAN
(Business Design Thinking and
Marketing Innovation)
1702 212 nfinssuiuskam (Consumer Behavior) 3(3-0-6)
594 (Total) 18 wuawnn
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FuVA 2 (The Second Year)
aan1sAnEAY  (First Semester)

wienn
WU FauazdeIn (Nquf-UfUR-Anwn
fagnuLag)
A ANyl | s xox Al ngadnndinumans 3
1421 224 2 WSINYUEMTUANVUYWEAEAT 3(3-0-6)
uazdIANAIEnS
(English for Humanities and Social Sciences)
PUINIVUANE 1707 101 maﬁ’cy%%uéfu 3(3-0-6)
mjm%mﬁugm’im%w (Fundamental Accounting)
wIRIvLaNe | 1702 102 §30aansnew (Startup) 3(2-2-5)
NANIvIMAU 1702 240 ﬂ’]ié@ﬁ’ﬁmi(ﬂaﬂﬂLL‘U‘U‘[ﬁJimﬂﬂ’ﬁ 3(3-0-6)
(Integrated Marketing Communication)
1702 241 n13nanfAana (Digital Marketing) 3(2-2-5)
573 (Total) 18 wiena
aamMsAne1Uate (Second Semester)
wienn
NUINIY sauaz eI (qui-UfoR-Anwn
frenuLeg)
ANy | xooooox Anwild nguiviinenmans malulad 3
UIINTIULAZNITINNT
1421 218 MwdanquiitewSeusadngendn 3(3-0-6)
(English for Career Preparation)
WAMANIE | 1703 210 N15HUGINT 3(3-0-6)
naAT LTI AN T (Corporate Finance)
LIV UANE 1702 221 M3IANTHARAUTLE 1A 3(3-0-6)
NANIVIMAU (Product and Price Management)
PUINIVUANE 1702 245 MspanRBULALAzIASaaflan1sEeaTAaa 3(2-2-5)
naxIINTIAU (Content Marketing and
Digital Communication Tools)
NUINIVUADNEAT | 3000¢ xxx T8I NTDNLET 1 3
574 (Total) | 18 wiqann
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FuUf 3 (The Third Year)
aan1sAnEAY  (First Semester)

AVe Bl
WU FauazdeIv (Nquf-UfUR-Anwn
AEAULDY)
A Anu Tl | o o s1e3utungiividendnuily 3
NIAIYUANY 1700 204 @dfkazN1TIATIEMTIUTUIUNNGINY 3(2-2-5)
ﬂ&ju%ﬂﬁugm%ﬁw (Business Statistics and Quantitative Analysis)
1701 412 M39AN15LTINaYNS (Strategic Management) 3(3-0-6)
NIV URNE 1702 330 994M19N15INTMUELAENTINNISTSlgUNY 3(3-0-6)
nANIYFNUAY (Distribution Channel and
Supply Chain Management)
wnedvnanz | 1702 359 nswidlvddidnnsetindlugafdvia 3(2-2-5)
NAXIYTNIIAY (Electronic Commerce in Digital Era)
MINVUANIE | 300000 S183IUNGRAYANGeN 1 3
nauIYTNLHDN
573 (Total) 18 vaenn
aAMsAne1Uane (Second Semester)
ARl
RUINIY sauazdadn (qui-UfoR-Anwn
AEAULDY)
MNP UANY 1702 395 maszsiveyaiiion1snannaaiia 3(2-2-5)
NANIV WA (Digital Marketing Analytic)
VUINIVURNE 1702 321 M3aLUTUALUYARTYIA 3(2-2-5)
nauININYIAY (Branding in Digital Era)
1702 351 NMsnansenIneUsemakayseaulan 3(3-0-6)
(International and Global Marketing)
1702 352 uinnssunisnaaiiodsnyl 3(3-0-6)
(Social Marketing Innovation)
NUINTY AN 3000 XX 3183 UNGIIWTNEDN 2 3
nauIvAINGeN X000 o 183V MUNGRINANERN 3 3
574 (Total) 18 vaenn
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JuVf 4 (The Fourth Year)
aan1sAnEIAY (First Semester)

wienn
WU FauazdeIv (Mquf-UfUR-Anen
A28AULD9)
PNV AN 1702 392 N153UN19a1A 3(2-2-5)
NANIV N (Marketing Research)
PUINIVURNE 1702 491 UsEiiunansnannwuusInae 3(3-0-6)
NAMIYITNIIAY (Contemporary Issues in Marketing)
NUINIY RN X000 o S1EYUNGNIY TGN 4
nauIYANGeN X000 0o 13NN INGDN 5 3
MUV NN 1702 482 A1SLASENAIUNSDNANAAANEN
nNANaNNAAN (Preparation for Cooperative Education) 1(1-0-2)
WAV NADNLEAT XXXX XXX SIEABNADNET 2 3
594 (Total) 16 wiaena
aaMsAneUaty (Second Semester)
UUINIU SHanazdaIv WUWAA
(au)-UfUa-Anw
fAuAuLD9)
VUINIVIULANL 1702 483 @nnafineInIuNIsnan 6
naNaNnaAnNw (Marketing Cooperative Education)
594 (Total) 6 wiwAn
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A197391N159870 I NBNN1SAAIANISANEsI e T
JuUUN 1 (The First Year)
aan1sAnEAY  (First Semester)

n2ein
WU SauazdeIv (Muf-UfUR-Anen
f8AULDY)
meAnAnu Tl | oo Al ngadvuyveeans 3
1421 102 nw1danquitugiu 1 (Foundation English 1 3(3-0-6)
NUIAIYUANY 1700 101 ﬁqsﬁmﬁaqé}’uumﬂgwmaqiﬁa 3(3-0-6)
ﬂdﬁ%?ﬁugm%ﬁw (Introduction to Business and Business Laws)
1702 210 nann1snana (Principles of Marketing) 3(3-0-6)
1708 100 aswgenansvialy (General Economic) 3(3-0-6)
NUINIV AN 1702 171 Anausnumsinnisgsianisaadell 1 2
nauRNUIEaUN15aRvITN (Modern Trade Business Management Internship 1)
574 (Total) | 17 wiqein
aansAneUany (Second Semester)
AYRlnL!
NUINIY sauazdedn (qui-UfoR-Anwn
FaeAuLDa)
wndvAnuiily 1411 101 mwilneifienisdeans 3(3-0-6)
(Thai Language for Communication)
1421 103 mmé’aﬂqwﬁugm 2 (Foundation English 11) 3(3-0-6)
MNPV UNANE 1701 110 #ann139ANS (Principles of Management) 3(3-0-6)
nasdmiiugnuidn | 1706 103 NIIANTENTHUNATINIAINA 3(2-2-5)
(Digital Business Information Management)
VIRV UANY 1702 101 NM5AALTIDRNLUUNNEINILAZUIANTTUNINITAAN 3(2-2-5)
ﬂzjm'isml,mu (Business Design Thinking and
Marketing Innovation)
NIV NN 1702 172 Anausumsdnnsgsianisaadiell 2 2
nauRNUsEaUNIAivITIN (Modern Trade Business Management
Internship 1)
574 (Total) 17 wdqena
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FuVA 2 (The Second Year)
aan1sAnEAY  (First Semester)

nuEin
NUINIVN sauazdedn (Nquf-UfUR-Anwn
f8AULDY)
vineAnAnwily | 1421 224 amwndanqudmuanuuysemansiasdinumans 3(3-0-6)
(English for Humanities and Social Sciences)
NUINITUANTY 1707 101 msvaydsudu 3(3-0-6)
nawinugILAvTn (Fundamental Accounting)
NUIAIY AN 1702 212 ngfin3suuslaa (Consumer Behavior) -0-
NANIVIMAU 1702 240 ﬂﬂiﬁaﬁ’ﬁmima’lfﬂLL‘U‘ULJJ?EIJ’]ﬂ’ﬁ 3(3-0-
(Integrated Marketing Communication)
1702 241 m3naInAavia (Digital Marketing) 3(2-2-5)
NUINIYNANE 1702 271 Anausnunisianisgsnanisenadiel 3 2
nNauRNUsEaUN13alvITN (Modern Trade Business Management Internship Ill)
574 (Total) | 17 wiqefin
aansAneUany (Second Semester)
AVREnL
RUINIY SauazaIv (Nguf-Ufda-Anwn
LRGN
vneAnAnwly | oo xox Anwvily ndsivdsaumans 3
1421 218 MwdanquiitewSeusaidngendn 3(3-0-6)
(English for Career Preparation)
NUIAIYUANY 1703 210 N15{UFINT 3(3-0-6)
mju%mﬁugmﬁm%w (Corporate Finance)
NNV AN 1702 221 M53AN1INARS UTILaZ 1A 3(3-0-6)
NAXIVIWAU (Product and Price Management)
NUIAIY NN 1702 231 waluladansaumadmsugsnanisamadeln 3(2-2-5)
nauININYIAY (Information Technology for Modern Trade Business)
1702 232 M53nn1sgsnansamadelydiuuysannis 3(3-0-6)
(Integrated Modern trade Business Management)
MINITNAMENgUEn | 1702 272 Hnausiunsdanisgsiansmadelval 4 2
Uszaun15adivnTn (Modern Trade Business Management Internship V)
574 (Total) | 20 v7EAn
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FuUf 3 (The Third Year)
aan1sAnEAY  (First Semester)

nenn
WU sauazdedn (NauF-UFUR-
fnwdinenuiag)
ieRnAny Tl oo xxx ANy nauivInemansaunm 3
NUIAIYUANY 1700 204 @dfkazNITIATISMTIUTIIUNNGINY 3(2-2-5)
ﬂﬁjm%’l‘ﬁugmﬁm%w (Business Statistics and Quantitative Analysis)
NNV RN 1702 330 924M1N5INTNUILLaENTIANITUIlEgUNIY 3(3-0-6)
NANIV N (Distribution Channel and Supply Chain Management)
NUINIY RN 1702 345 unanwesudedsnuesulall (Social Media Platform) 3(2-2-5)
nauvINdady 1702 346 Mmsdansnisuiedmiugsiamseadielv 3(3-0-6)
(Sales Management for Modern Trade Business)
MMV AN 1702 371 Hnausnunisdanisgsnanisenadisly 5 2
nNauRNUsEaUN13alvITN (Modern Trade Business Management Internship V)
NUINIYAONLET XX XXX IV WEDNES 1 3
593 (Total) | 20 vaenn
aAMsAne1Uane (Second Semester)
nenn
RUINIY sWawazdoivn (nqui-UfoR-
fnwdinenuiag)
vineArAnyialy xoo0x 00 ANl nguAvimenmans inelulad 3
WINNTIUULALNITIANIG
xoo 0 ANl dendnwiily 3
NUINIVUANY 1701 412 NM33ANISTINAELNS 3(3-0-6)
mjﬁmﬁugm’im%w (Strategic Management)
NUINIVUANY 1702 102 g3fiaan1sndw (Startup) -2-
nANIYILAY 1702 395 mﬁﬂiwﬁ%’a;ﬂaLﬁamimmmﬁ%ﬁa -2-
(Digital Marketing Analytic)
NUINIVURNE 3000 xxx SN UNGIVITNLEGDN 1 3
NaUIYTNLEDN
NIV NN 1702 372 Ansusunisianisgsnanisaadielny 6 2
navHnUszaunsallvIn (Modern Trade Business Management Internship VI)
591 (Total) | 20 vilqefin
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Fud7 4 (The Fourth Year)
aan1sAnEAY  (First Semester)

NN
WU sauazdedn (Mquf-UfUR-Anen
H8AULDY)
NUIAIV AN 1702 392 N15398N139a79 3(2-2-5)
NANIV N (Marketing Research)
NUINIY RN 1702 450 mymdivddianvseiinddmsugsnanisanadeln 3(2-2-5)
NAMIYITNIIAY (Electronic Commerce for Modern Trade Business)
NNV RN 3000 3 T1IYUNFUIVTWEDN 2 3(X-X-X)
nauIY NN X000 o 183NN AMERN 3 3(X-X-X)
RUINIV AN 1702 471 Anausnunisianisgsnanisenadieln 7 2
nauRNUIEaUN15aRITN (Modern Trade Business Management Internship VII)
MUY UADNLET 3000 X TV MADNET 2 3
573 (Total) | 17 vi7wAn
aansAneUany (Second Semester)
NN
NUINIY sauazeIv (Nguf-Ufia-Anwn
FaeAuLea)
NUINIY RN 1702 472 Ansusunisinnisgsnanismadiely 8 2
ﬂdmﬂﬂﬂﬁzaumiaﬁﬁjﬁw (Modern Trade Business Management Internship VIII)
574 (Total) | 2 viaenn

wnaginsanIanIsAneaunanges Wulunuusznienssnsiesdnednis 3o inasininsgiundngns
FEAUUTEUIRT WA 2558 U9 13 wavdateAuuming1aequasysil 3ee MsAnuseRuUSynes

WA 2564 §ai

1) esfnwisedasunulasaimdnans Inednsusediunalasnusanauiunsud D Yuly w3 S
wazdadlarAzkILRRUaTaNnaRAVaNgAs AN 2.00

2) lalegluseninssulnumaddenssylimnisiauetaive sulsyanvseauusyn

o

3) nsindnAnwsele dnan1sANTIEINATUANLATETIMANERT wazkIUNTIAwAzUSEUNA
muralunied 6 azinisussliunalasnusaidudunaus D AUl v3e S Tauveliseiunzuuubey
dvauagaus 1.75-1.99 dnfinwseiuaunsavesudfeydsygavivinimainla




