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2.5 unumsiutindnwwazddnsamsinuilusses 53 : n1eund Yaz 150 aw wdadu Jvuen

nMIna1nRavia Uag 100 AU wazgivennisnainniseadelng Jag 50 au
seeutd uutnAne luwsazlinisinu
2565 2566 2567 2568 2569
— o - - — — — an an an
Swnian Swnian Swnian Jwnian wwen | Swnen | Gwwen | Gwuen | Gwwen | Jwuen
mmouay | msen | mseauer | msamn | msmaauar | maean | neemauas | nvseeie | msmeases | msnann
midoms | mskr | msdems | ms | msdems | msé | nwdeans | nwd | msdems | misk
Aavia adfelvi Adiia adfelvi Avin | adeled | s | mielmi | Ade | adebel
‘f?uﬂﬁ 1 100 50 100 50 100 50 100 50 100 50
‘f?uﬂﬁ 2 - - 100 50 100 50 100 50 100 50
%u%ﬁ 3 - - - - 100 50 100 50 100 50
FuT 4 i i i i i i 100 | 50 | 100 | 50
394 100 50 200 100 300 150 400 200 400 200
U
UnAne
U - - - - - - 100 50 100 50
Unudin
finadn
Azd59
ASANEN
2.6 SUUITUTUATULAL
qulsvana: Tdaudssanaaniusels Tupuguinsmans unninerdequasvsiil
2.6.1 qUUsZUIMUTIBIU (Wd2E: UN)
318a2L98AIU5U Vsuuszuna
2565 2566 2567 2568 2569
A5 THEUNITANY 5,750,000 | 11,500,000 | 17,250,000 | 23,000,000 | 23,000,000
1) A nennITRaInRIna 3,500,000 7,000,000 | 10,500,000 | 14,000,000 | 14,000,000
Auay 17,500 U9
AANSANE
2) A9 LNNITAAIANITAN 2,250,000 4,500,000 6,750,000 9,000,000 9,000,000
aslvi Auay 22,500 v
AOAIANITANY
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5198319851895V Ysuuszuna

2565 2566 2567 2568 2569
RugAnLLNSFUIA LU 3,528,456 | 3,669,594 | 3,816,378 | 3,969,033 | 4,127,794
KuULRaUD1158
35U 9,278,456 | 15,169,594 | 21,066,378 | 26,969,033 | 27,127,794
wn Asssullenliunnivends | 2,064,500 | 4,129,000 | 6,193,500 | 8,258,000 | 8,258,000
1) AW U0NNITRNAN 1,313,000 | 2,626,000 | 3,939,000 | 5,252,000 | 5,252,000
Aavia
2) AW UBAAIIAAIANTITAN 751,500 | 1,503,000 | 2,254,500 | 3,006,000 | 3,006,000
GRGIRYEY
FAUTWITUGNT 7,213,956 | 11,040,594 | 14,872,878 | 18,711,033 | 18,869,794

wanansil 1 2 Jven wendu

< a

1. 39 WBNNNSAANNAINE S185UINANRMNLLTEUDNTT 35,000 UINHaAUABY Pasn 5 U lWUEU

<

49,000,000 UM TinFASITUHENLNINYINY naen 5 U 31UIU 18,382,000 U AITI8TUANT 1TURY

30,618,000 umn

2. 3y wenniseatanisanatelug ds185uanaAtamedeusnsn 45,000 umsanusal nasn 5 U

Jwidu 31,500,000 v Wnansssudenumine ds aaen 5 U $9u9u 10,521,000 UM A5I85UENS

Wk 22,979,000 U

2.6.2 wﬂszmmswdwiwé’ngm (Bu2e: un)

Ysuussuaunaniiunis

NUIALY
2565 2566 2567 2568 2569
uAHUNS (Ameuunu Tdaey Tan)
1. Rufaue19159 3,190,800 3,318,432 3,451,169 3,589,216 3,732,785
ASURAYOUNANGNS
6 AU
2. AldTee1a156Usean | 5,607,136 | 5,149,989 | 5,266,592 | 5,343,007 | 5,454,584

VIANgAs 0191380

DNSINLAY LAy

yransau 9 lundngns
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- Ysuuszanafiandiunis
RUINLIU
2565 2566 2567 2568 2569
3. Alaneaiugu 1,694,800 1,665,800 1,638,800 1,617,600 1,617,600
(MNSIWNTNNAANTTH
Tundnans
4. un3fny) 1,615,114 | 1235210 | 1,240,000 1,233,752 1,225,600
WugaAnyu/daasy
UnAnw
5. AMALSED A9 40,000 40,000 40,000 40,000 40,000
Tundnans
59% | 12,147,849 | 11,409,431 | 11,636,561 | 11,823,575 | 12,070,569
Win Quganyusyuia | 3,528,456 | 3,669,594 | 3,816,378 | 3,969,033 | 4,127,794
edeans | 8,619,393 | 7,739,837 | 7,820,183 | 7,854,542 | 7,942,775
s199eeel | 2,154,848 | 1,934,959 | 1,955,046 | 1,963,636 | 1,985,694
IuULNANEN 150 300 450 600 600
Alganenawalunts | 14,366 12,900 13,034 13,091 13,238
NANUUTA

[y

ABNIANITANY

2.6.3 AUANNULASVIOANAIVDINANGAT

vangnsil darldingseilunisndndodin wde 5 U Wuku 13,325 vmsed %39 6,663 UM

319821980 Ysuuszana
2565 2566 2567 2568 2569
38378 gd 8,619,393 | 7,739,837 | 7,820,183 | 7,854,542 | 7,942,775
shelaanAsssuile (Meaw) 38,335 38,335 38,335 38,335 38,335
vin Fuvuiuuls (@ldnedvinls | 13,765 13,765 13,765 | 13,765 13,765
UAINY1AY)
mlsduiiu 24,570 24,570 24,570 24,570 24,570
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ERLEIGIE Ysuuszuna
2565 2566 2567 2568 2569
duYY 4 FuT 351 315 318 320 323
ndunusiatud (au) 88 79 80 80 81

a aa v

FwnennsnaInaava lasusesuainaameidoudnsi 35,000 vmdenusolU nasanangns
4 Y Andutu 140,000 U nseAy

Jvnennisnananisaadelud asusnesuainataangifeaudnsn 45,000 vimseAufed
naeAnangns 4 U Andutu 180,000 U nFpAY
faldreglunsnanvaudinaede 13,325 umeed napAnangns 4 U Andudiuiuku 53,3000
foAU

wansi1 udngesiiiienuduudefisauindnvidnfinu egrsliosTnsfinuas 81 au dey
iislnseuaguiaduuiinAnwifienaazanesnuagndngsteuszananiissnelunisudmsldedisdl

Usgansnm wangnsdavesutnfnuUnisfnwiay 150 au

2.7 szuumsanen lszuunsnymaLNEUsEWIN I SAULUUT U suLay M saeuLUUsaulat dud
1) wuulutwdeu (n-class learning) Anidustheiosdeay 70
2)uuuaatﬂaﬂﬁﬂuizuuﬁhﬂ1358u§(OnUneLeanﬂngFwanaganentSyﬁenwzLMS)

Anduednstipeiesay 15

3) LUUMSEUNUINIULASBYedIRLaaUlall (Social network) agetiassesas 15

2.8 mslsulouniaena 5187391 uaznisameiloudnuuninenas Wuluaunaeiinsgnsiens

gAuAn® INerans ITeuaruinngsy wasunIngndeivun 1wy

2 £ 1 =

1) UseMAnUNuMINede 1381 naninaeinisiisuleunanisiseuiseaulsgaidignisinm

AR} U

Tuszuu w.e. 2545

1 ¥ a

2) TeaAuIMTINeNSuauaTIwsIll 11998 NMsAnwsEAUUSI9S WA, 2564
3) TotaAuNMNINe1dEUaTIv51H 11978 NsAnwnRenTIndmTuuARanIEUBn W.A. 2564
4) Ysgmauing1qeguaTustil 158 maiisuanuiuaslaunanisiseuainnisdneily

SYUUNSANEIUDNTLUULAZNSANWIALDSNFY W.A. 2564
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3. vangATLazanIsdaeu

wangmnsuIMsgsnaladin a1v13vnisean wanansuiuuse we. 2565 Jundngas Yswes
4 U dmsunisamzidowieuaunat TadnwlaliiAuy 8 Unisfnwn dusanisfinuiled linew 6
aemsfnwUnd waslilulumuuszmanaznssunisnisaaufine (nne.) Wi ANENITUNITUIRTEIY

nsgaNAn (nue.)

3.1 nangns
3.1.1 é’ﬂuauwﬁwﬁmamaawﬁﬂgm litdpenin 130 nuwda

3.1.2 lassadramangns USeyens 4 U USeyeyinsneiving

NUINIYN V1eNN1IAANA T BNNITARTN
Adva n1sAnaselnl
UWHUUNR | WauEn
nafnw
1) nana3vAnynaly laitfandn 30 30 30
1.1 NgudvINe U 15 15 15
1.2 n@aivuywuans U 3 3 3
1.3 naaivndspummans U 3 3 3
1.4 NgIAYINIANENTAVNIN 11U 3 3 3
1.5 gy ineeans walulad )
. . U 3 3 3
WINNTTUUATNITIANTT
1.6 nguAvdendnuinly Lideeni 3 3 3
2) MINTVUANEY laiffasndn 94 94 94
2.1 mju%mﬁugmim%w U 27 27 27
2.2 NRNIY LAY R 27 27 27
2.3 NFUINITN Laiosni 36 33 24
2.3.1 NIy SRiveL: 18 18 15
2.3.2 NYAVITNLGON Laiosni 18 15 9
2.4 nguRnUsyaunsalivgn 1 4 7 16
LAz avnIAnY
3) NUINIVUADNLES laitfaendn 6 6 6
INUIUNUEANTINARDANANGAT Laiffaandn 130 130 130
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3.1.3 g lundngns
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guasI¥sll 119y NMIANYITEAUUTYYINT WA, 2564 il
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LAUndnTivi QERR TLAUVBIIN

lauvdnTivn FREGR vann3v iengu videdRuiivessin
Laundniidn NUBE Sufivessiein

2) ANUNUIYVDIAWAY AT

[

(n) wwndniivilswazaes duduavimuasialszdinne/mdnans Al

10 QIR AT lvysanms

11 FYERR ALINEANENS

12 e AN YATANANS

13 e ARIEIAINITUAANS

14 FYERR AzAaUAEnS

15 NUBE9 AL FYANANT

17 e AR UIINTANENS

20 ELK AnzAalUssynduazanidnunssueans
23 YRR AL ANENS

(@) wnanfianuuazd Juiuauuananieiy/aauden/nguinn/a1an3vn fil

00 VHRERN il

01 VETatInN N159AN153313

02 YVeIIAN AINANN

03 RBAN miL‘EuLLazmiamu

04 REAN N3IAN5EINATENINUTEINA
05 N0 N3IANITAISLSULIY

06 WU SEUUATALATENTIANTS
07 RGN nsUaYT

08 UGN LATYgAIERS
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(A) wwvaniinn \usuavuanissiuvedivitundanans fail

[
a v Y =)

1 Uag 2 RTRIRK AvngudulusEiuUTeyges

<

(%
a o a

3 uag 4 HRRRN AndugaluseauUSygyns fiflszozim
nsAnwlundnans 4 U vise
mnefivsunasluningasiitszezina
11nn71 4 U

[

(3) wwnanyinn Wudiauiansiunnin wienguiv Tuane/mangns el

0 e nguAv iy

1 RIRN nguATfiugiuntsman

2 UGN nauIv AR uTuaEIIA

3 UGN NANIVIVBINIINTIAIINUNY

4 RIRN nguAmINsAeaIININIIAA

5 AN NANIVURNILRELALNITIANITNTAAN

6 FEAK NAURNIUATLNITNAIN

7 UGN nNauRNIUAIUNTIANITTIAINISANETE N

8 e NauUsEAUN1TANYITNLAYIATIIUNNTAAIN
9 UGN g AefunTieTe 33

q

(%

(®) wwndniin Wudiaswansdfuiiveseivlundngns Al

[y

0-9 YU ANPUNVBITIYIVN
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3.1.4 g3 IMulAsEs I mangns

MANgATUSMSIINATIIN @1u1IYN15Ra1A NanansuTuUTe w.A. 2565 51879

[

mulassasandngns fadl

1. waddneiiall Tsidaanin
1.1 ngudvinten U
1.1.1 mMwnlne
1411 101 mwilvewiienisdeans (Thai Language for Communication)
1.1.2 AED9NgE

. A119INHUUIAY
1421 102 nMw1danquitugiu 1 (Foundation English 1

1421 103 nMwdanguiiugiu 2 (Foundation English 1)

Y. AWIDINGELADN
NEUNIINWIYINT5 (Academic Group)
1421 224 MBI udMTUAIINYLAERSHATFIANAIERS

(English for Humanities and Social Sciences)

nguN1E1dINgwaen (Elective Group)

1421 218 mmé’mqmﬁam%amﬁalfﬁ']ajm%w (English for Career Preparation)

1.2 NGUIYPINYWLAENS UM
1406 112 quw%mwﬁummqm (Aesthetics and Happiness)
w39
1431 111 938eansuazn1sldivnua (Ethics and Reasoning)
%39

1447 105 mi?iamﬂué’qm{]wﬁu (Communication in Current Society)

1.3 nguivdenuAans SRV
1013 001 wadndspulng wadloduasnszuiunisgisssulng

(Dynamics of Thai Society, Citizen, and Justice Process)

30 wud2enAn

15 wuaein
3 ndqenn
3(3-0-6)

12 wu28An
6 i8N
3(3-0-6)
3(3-0-6)

6 BUBNA

3 BUQNA
3(3-0-6)

3 BUBNA

3(3-0-6)

3 BUWNA
3(3-0-6)

3(3-0-6)

3(3-0-6)

3 BUNA
3(3-0-6)
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1441 100 uywdriuden (Man and Society)
%39
2300 115 N133ANsANdaLdso1vduRluguenaliio

(Peaceful Conflict Management as Citizens)

1.4 NGUIYIINYIAEATEUNN MUY
1014 002 g WMNANALAZTINYETInT ALY
(Contemporary Sexual Health and Life Skills)
%39
1439 104 Ingrmansn1snwiludinusza1iu (Sport Science in Daily Life)
D)

1502 100 mi@uaqmmwmm’j’a (Age-appropriated Health Care)

1.5 nguivnInerrnans malulad uinnssuuazn1sdnng 319U
1011 001 waluladansaunaiiedingAnama
(Information Technology for Digital Life)

Gl
139

3(3-0-6)

3(3-0-6)

3 wenn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3 BUQNA
3(3-0-6)

1100 112 Inegnmansuazmaluladifioawinn (Science and Technology for Future) 3(3-0-6)

A
139

1703 110 inwen158uludInused13u (Finance Skills in Daily Life)

1.6 nguivudenfAnemaly laifaandn

1.6.1 NFUAIVIIMLANTATHUNIN
1439 100 MsvonfdsneLiteguamn (Exercise for Health)
1439 105 Yunun1suazn1segAenuLIY (Recreation and Camping)
1503 100 suavayulnsludinused1iu (Drugs and Herbs in Dalily Life)
1507 100 depunugunn (Society and Health)

1.6.2 NguVIINLIAENT WAlUlaE WINNTTULALNITIANTT
1100 109 IgA@nTnIenINAuTIn (Physical Science and Life)
1100 110 Ingeandifiowamuninuemssdnuilanauan

(Science for Developing Future World Career Skills)

1100 116 anuvasadelunslddingadania (Digital Life Safety)

3(3-0-6)

3 B8R

3(2-2-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)
3(3-0-6)

3(3-0-6)



31

1100 146 N15AgULUAEAMITINIANUANUNAINUAIENITINN 3(3-0-6)

(Climate Change and Biodiversity)

1200 111 nwnsUasanyludinusedndu (Safety Agriculture in Daily Life) 3(3-0-6)
1300 101 UsyayUsehugludinusedniu (Artificial Intelligence in Daily Life) 3(3-0-6)
1701 102 n159AN153736 (Life Management) 3(3-0-6)
1708 200 tAswgnanawiies (Sufficiency Economy) 3(3-0-6)
2001 181 N59RALUUNNLAWIAR (Scrap Design) 3(3-0-6)
2. BUNIYNANTE lidesndn 94 winein
2.1 ﬂé&%%’l‘ﬁﬂgﬂﬂ%‘lﬂ‘?jw WY 27 wein
1700 101 gahndosiunagngvanessia 3(3-0-6)

(Introduction to Business and Business Laws)
1700 204 afALazNITIATIITIUTUIUNGAT 3(2-2-5)

(Business Statistics and Quantitative Analysis)

1701 110 %#ann159an13 (Principles of Management) 3(3-0-6)
1701 412 NM53AN15HTINaELNS (Strategic Management) 3(3-0-6)
1702 210 nann1snaia (Principles of Marketing) 3(3-0-6)
1703 210 n1563ugsna (Corporate Finance) 3(3-0-6)
1706 103 NSIANTANTAUMATINIAING 3(2-2-5)

(Digital Business Information Management)

1707 101 nsUgyATusU (Fundamental Accounting) 3(3-0-6)

1708 100 iaswgean$vialu (General Economic) 3(3-0-6)
2.2 NgUAYIMNY MU 27 Wein

1702 101 MSAALTIDBAKUUNINGINILALWINNTTUNNTAAN 3(2-2-5)

(Business Design Thinking and Marketing Innovation)

1702 102 §509an15Mdn (Startup) 3(2-2-5)
1702 212 wg@nssuguslaa (Consumer Behavior) 3(3-0-6)
1702 221 msInnsHandaeilars1aT (Product and Price Management) 3(3-0-6)

1702 240 mi?*iamimsmamLmug'ﬁm’]mi (Integrated Marketing Communication)  3(3-0-6)
1702 241 N139a9nAavia (Digital Marketing) 3(2-2-5)
1702 330 ¥2In19N153AIMUNLLAENITINNITNNLLRUNIY 3(2-2-5)

(Distribution Channel and Supply Chain Management)
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1702 392 N1939un130a19 (Marketing Research) 3(2-2-5)
1702 395 mﬁmswzﬁ%’agaLﬁamﬁmmma%ﬁa (Digital Marketing Analytic) 3(2-2-5)
BNNIINAINAING

2.3 NGUIIIN
2.3.1 AFUIVIINTIAY U9 18 MIefn
1702 245 MInaIARBUIUALAZIASsloN 5 AN AT 3(2-2-5)
(Content Marketing and Digital Communication Tools)
1702 321 N3 19LUTUALUEARTYIA (Branding in Digital Era) 3(2-2-5)
1702 351 nsnanszinsuseinauazszaulan (Interational and Global Marketing) 3(3-0-6)
1702 352 uinnssumsaainiiedeey (Social Marketing Innovation) 3(3-0-6)
1702 359 mymdivddiannseiindluganaia (Electronic Commerce in Digital Era) — 3(2-2-5)

1702 490 UsgipumsnisnatawuusanasTe (Contemporary Issues in Marketing) 3(3-0-6)

2.3.2 ngudvrvniaen

Ay nennisnatnnavia inAnwidenseunguivlaegimils dwelull

2.3.2.1 unuUnA Tidasndn 18 nuawehn
1702 246 NM39eNLULADRIVAVNINIAAIR (Marketing Digital Media Design) 3(2-2-5)
1702 247 msnamEuaIasiiefummdumedidn (Search Engine Marketing) 3(2-2-5)
1702 248 mimmmWmmjmuﬁﬁ%m%wauu?iaﬁ%ﬁa (Influencer Marketing) 3(3-0-6)
1702 249 nmssaatunud (Marketing in Games) 3(2-2-5)
1702 322 mimm(ﬂLLW%ULLazauﬁﬂwgwi’l 3(3-0-6)

(Fashion and Luxury Product Marketing)

1702 341 M5AaIAN1IRTIMazNTUTEIEUNUG 3(3-0-6)
(Direct Marketing and Public Relations)

1702 342 NMSUPULUUATNATIALAZNITIANITAITVIY 3(3-0-6)
(Creative Selling and Sales Management)

1702 343 nslawuaznsaudsunisuny (Advertising and Sales Promotion) 3(3-0-6)

1702 344 N15AAIANANTINLALLOUMDTINULLIUN 3(2-2-5)
(Event and Entertainment Marketing)

1702 345 uwnanwesudedanesulal (Social Media Platform) 3(2-2-5)

1702 353 N13a1AUINTT (Service Marketing) 3(3-0-6)
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1702 356 N1599N1IAAALNEHATHALDINT 3(3-0-6)

(Agricultural and Food Marketing Management)

1702 393 AN59EUNTTAAA (Marketing Planning) 3(2-2-5)
1702 396 nMsasulunainfavia (Digital Market Investment) 3(2-2-5)
2.3.2.2 WHUARNIANEN Tidasndn 15 wuaehn
1702 246 NM3eeNLULABRAVAVIINIIAAIR (Marketing Digital Media Design) 3(2-2-5)
1702 247 nseanaruaIoslodumniadumesiin (Search Engine Marketing) 3(2-2-5)
1702 248 MInaarunguALidvswauudeddvia (influencer Marketing) 3(3-0-6)
1702 249 mMspaabinud (Marketing in Games) 3(2-2-5)
1702 322 mimmmLLW%LL@zﬁuﬁmgmq 3(3-0-6)

(Fashion and Luxury Product Marketing)

1702 341 M3AAIANIIATIMaENTUIEIEUNUG 3(3-0-6)
(Direct Marketing and Public Relations)

1702 342 MSU8LUUAS NETIALAZNITIANITATUY 3(3-0-6)
(Creative Selling and Sales Management)

1702 343 nslawuaznsdudsunisuny (Advertising and Sales Promotion) 3(3-0-6)

1702 344 M15AAIANANTIUUALLOUADSINULLIUN 3(2-2-5)

(Event and Entertainment Marketing)

1702 345 unwanesudedinuesulatl (Social Media Platform) 3(2-2-5)
1702 353 N13Ma1AUINTT (Service Marketing) 3(3-0-6)
1702 356 N1590NTITHANANYATHALDINNT 3(3-0-6)

(Agricultural and Food Marketing Management)
1702 393 AN519EUNTTAA0 (Marketing Planning) 3(2-2-5)

1702 396 n1sasnulunainfdsia (Digital Market Investment) 3(2-2-5)

2.4 nguEnUszaunsalivInuasannafne
nennisnatnnavia iinAnvidenseunguivilaegimis Aweluil
2.4.1 nguRnUszaun15alIvIIN U 4 miEnn

1702 460 n13ENIUAILNITHAIN (Marketing Internship) 2 vhena

1702 481 1As991uMUN1TRaIn (Marketing Project) 2 ¥awin
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2.4.2 nUAMNAANY U 7 vidEnn
1702 482 nsiwssuANunsoNannadnul (Preparation for Cooperative Education)  1(1-0-2)

1702 483 anfafne1a1uni1snain (Marketing Cooperative Education) 6 iauin

Jyanni1snaIanIsAase

2.3 NGNIIIN
2.3.1 AFUIVIINTIAY U9 15 niIeia

1702 231 walwladansaunad miugsnanisaadielng 3(2-2-5)
(Information Technology for Modern Trade Business)

1702 232 msdanisgsnamsiadislvaiuuuysannig 3(3-0-6)
(Integrated Modern Trade Business Management)

1702 345 unanvesudedsavoaular] (Social Media Platform) 3(2-2-5)

1702 346 NM33nN1INsVIwdmsugsiansiadelng 3(3-0-6)
(Sales Management for Modern Trade Business)

1702 450 mswdisgdianvseiinddmsugsnanisinadelnl 3(2-2-5)

(Electronic Commerce for Modern Trade Business)

2.3.2 n§u3VITNLRAN Lidasndn 9 wiaefn
1702 246 M300NLULADRITAN9N150AIR (Marketing Digital Media Design) 3(2-2-5)
1702 247 m3namruaiasiiefummsdumedidn (Search Engine Marketing) 3(2-2-5)
1702 323 N13AaIRENTUNEATUINIFUNINUAL ALY 3(3-0-6)

(Marketing for Health and Beauty Products)

1702 324 winnssudwsugsnanisenadiely 3(3-0-6)
(Innovation for Modern Trade Business)

1702 332 nMs3nn1sladadnduazldguniu 3(3-0-6)
(Logistics and Supply Chain Management)

1702 333 nMsusmswansueitugsianisenadeln 3(3-0-6)
(Merchandising in Modern Trade Business)

1702 350 nstluduszneunsuarnisasnagsialn 3(2-2-5)
(Entrepreneurship and New Business Creation)

1702 354 nsnaauInsamsugsianiseadeln 3(3-0-6)

(Service Marketing for Modern Trade Business)
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1702 357 N133AN15@NANENITUS (Customer Relationship Management) 3(3-0-6)
1702 358 nseanasiiadsmy (Social Marketing) 3(3-0-6)
1702 396 msawulunan@dvia (Digital Market Investment) 3(2-2-5)

2.4 ngairlnUszaUNITalIYIN

yuanmsnatnnsanadels U 16 WEAn
1702 171 Hnausnunisdanisgsnanisenadiely 1 2 miene
(Modern Trade Business Management Internship 1)
1702 172 Anausnunsinnisgsianisaadelal 2 2 whein
(Modern Trade Business Management Internship i)

1702 271 AnausunisdnnisgsnanisAadelng 3 2 i
(Modern Trade Business Management Internship Ill)

1702 272 Anausnunisianisgsnanismadielvy 4 2 i
(Modern Trade Business Management Internship IV)

1702 371 Hnausnunisianisgsnanisenadisln 5 2 Mg
(Modern Trade Business Management Internship V)

1702 372 Hnausnunisianisgsnanisenadieln 6 2 i
(Modern Trade Business Management Internship VI)

1702 471 Hnausnunisianisgsnanisenadieln 7 2 i
(Modern Trade Business Management Internship VII)

1702 472 AnausunisdnnisgsnanisAadelvy 8 2 Mg

(Modern Trade Business Management Internship VIII)

3. WAV AN lLaifosndn 6 wiqefin
Fyndenia’s Wudvnslideusianug anudile auisuesatdanioauls lnedalonalidseu

=~ = a % ! ! a a (Y [ 2 A a A a [

WoniSeuseivile o saulidesndt 6 miheAn anselvvangasseiulSyynivsesiein ey

a A )
AYUADNLET
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#1913%711150 870
A BNN1SAAINAINEG (LEUUNR)
YUUN 1 (The First Year)

A1ANSANYIAUY (First Semester)

. niEin
NUINIYN IREHLALVDIYY (i-URTR-fAnen
HeAuLDY)
s @il | sooc o Anwvily nguivaysemans 3
xo00 0 AnwTly nguAYIneNmansgun 3
1421 102 nMw1danquitugiu 1 (Foundation English | 3(3-0-6)
NNV UANY 1700 101 qsﬁmﬁmﬁuuagﬂgquiﬁﬂ 3(3-0-6)
ﬂa;m'ismﬁugm%m%w (Introduction to Business and Business Laws)
1702 210 wann159a1n (Principles of Marketing) 3(3-0-6)
1708 100 Lﬂwgmam%ﬁalﬂ (General Economic) 3(3-0-6)
574 (Total) 18 Mein
aansAneUany (Second Semester)
. wiwAn
NUINIYY IRELALYDIYY (nui-URTA-Anw
faanuLag)
wndvdnuialy | 1411 101 anwlvedienisdeans 3(3-0-6)
(Thai Language for Communication)
1421 103 Mwdanquitugiu 2 (Foundation English I 3(3-0-6)
NNV NANE 1701 110 %#ann15399M15 (Principles of Management) 3(3-0-6)
nawAvUg WA dn | 1706 103 N15IANITATHUNATINAAVA 3(2-2-5)
(Digital Business Information Management)
NUIAIYUANY 1702 101 MSAALTIDBNLUUNNTINILAY 3(2-2-5)
NANIVIMAU WINNTTUNNNTAAN
(Business Design Thinking and
Marketing Innovation)
1702 212 wgins3uEuslna (Consumer Behavior) 3(3-0-6)
574 (Total) 18 nenn
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‘f?u‘fl‘ﬁ 2 (The Second Year)

A1ANSANYIAUY (First Semester)

nuEin
NUINIY sWanaz e (ui-UFTA-Anw
fEAULD4)
yvanemAnm Y | oo o Anwvily nguivndansemans 3
1421 224 AN WAMTUAVINYLAEAS 3(3-0-6)
wardInuAEnS
(English for Humanities and Social Sciences)
NIV AN 1707 101 ﬂﬂsﬁ@%%uﬁu 3(3-0-6)
ﬂfjm%ﬁﬁug’m%’l%w (Fundamental Accounting)
NUINIVUANY 1702 102 §3fan1$Men (Startup) 3(2-2-5)
naNIY N 1702 240 ﬂﬂié@ﬁﬁﬂ’ﬁﬁ]ﬁ?ﬂLL'U‘U‘gimWﬂ’ﬁ 3(3-0-6)
(Integrated Marketing Communication)
1702 241 n139anRavia (Digital Marketing) 3(2-2-5)
374 (Total) | 18 wuaenn
aansAneUany (Second Semester)
nuqenn
UUINIYN svaLazdadvn (g uf-URTR-Anwn
feauLeg)
v Anwmly | xooooox Anwvill nasdviineimans malulad 3
UIRNTTULALNITIANTG
1421 218 Awdanguiiiowiousadrgends 3(3-0-6)
(English for Career Preparation)
WIATUaNIE | 1703 210 N158UGN9 3(3-0-6)
nasATfiugIuiudn (Corporate Finance)
NNV AN 1702 221 A53ANIINANSUTILAZTIAN 3(3-0-6)
NANIVIMAU (Product and Price Management)
NIV UANE 1702 245 nspaARRUIUALAzRSadTlen1 TR TR ITa 3(2-2-5)
nauIPINTIAY (Content Marketing and
Digital Communication Tools)
NIV UADNLET | 200000 FIIYNEDNET 1 3
374 (Total) | 18 wuqenn
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‘f?u‘flﬁ 3 (The Third Year)

A1ANSANYIAUY (First Semester)

wiEin
UUINIYN svanazd0IY (ui-UFTA-Anw
fEAULDY)
v Anwly - | oo xx S13ulungiivudendneiialy 3
NUIAIYUANY 1700 204 @dAkazNITIATISTIUTUIUNGITD 3(2-2-5)
ﬂﬁju%’lﬁug’m%ﬁw (Business Statistics and Quantitative Analysis)
1701 412 M3IANISTINALNS (Strategic Management) 3(3-0-6)
NIV RN 1702 330 924M1N15ININUNBUAENNTIANI Tl gUNIY 3(3-0-6)
NANIVIMAU (Distribution Channel and
Supply Chain Management)
WnedaNE | 1702 359 memdivddidnnseiindlugafdvia 3(2-2-5)
naNIYANTIAY (Electronic Commerce in Digital Era)
MIITUANE | 30000 xxx 13 TUNGRIWTNLGDN 1 3
nauIYFNERN
574 (Total) | 18 wawnn
aAnsAne1Uany (Second Semester)
nuqenn
UUINIYI sauazTadv (g uF-UGTR-Anwn
LRGN
NUIAIV AN 1702 395 mﬁmwﬁ%’a;ﬂaLﬁamimmmﬁ%ﬁa 3(2-2-5)
NANIVIMAU (Digital Marketing Analytic)
NUINIVURNE 1702 321 M3asuwusUAlUgARIva 3(2-2-5)
naaIY NG (Branding in Digital Era)
1702 351 MsnaInseninnUsemaazszaulan 3(3-0-6)
(International and Global Marketing)
1702 352 udnnssunismataLiiodsny 3(3-0-6)
(Social Marketing Innovation)
WINTUANIE | 00 xxx 183D UNGUATITMEDN 2 3
naATINEIN | xoox xxx 183 TUNGIATI NG 3 3
574 (Total) | 18 wiuaenn
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JuVi 4 (The Fourth Year)

A1ANSANYIAUY (First Semester)

wulenn
WUV sTanaz oY (nnuf-URUR-
Anwrdenues)
MMV AN 1702 392 N1FI9UN1TAAIN 3(2-2-5)
NANIVIMAU (Marketing Research)
NUIAIYUANE 1702 490 USELAUNIaNIIRAIARUUTINENE 3(3-0-6)
naNIYANTIAY (Contemporary Issues in Marketing)
NUIAITUANE XXX XXX AYNFNLEDN 4 3
NAATTMARN | 30000 0 FIYANEDN 5 3
XXXX XXX FVITNLEBN 6 3
NUIAITUADNET | 300K XXX IV UADNLET 2 3
374 (Total) | 18 wienn
aansAneUane (Second Semester)
WU
NUINIY sWanazdoin (nui-UfTA-
Anwfagnulag)
NUIAITUANE 1702 460 NSENIUATUNITRAN 2
ﬂ&jﬁ]ﬂﬂizaumsiﬁ (Marketing Internship)
AN 1702 481 1A5991UAUNTAANNA 2
(Marketing Project)
579U (Total) | 4 wuawnn
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AUBNNISAAINAING (WHNUENNIANWI)
YUUN 1 (The First Year)

aan1sAnEAY  (First Semester)

nienn
UUINIY sauLazTadvn (g u-UTR-Anwn
fagnuLag)
A Anwily | soox o Anwvialy nauiaywemans 3
xo000 x00x ATl ngsAvTInenmansaunw 3
1421 102 nMw1danquitugiu 1 (Foundation English | 3(3-0-6)
VIRV UANY 1700 101 qsﬁmﬁmﬁuuagﬂgquiﬁﬂ 3(3-0-6)
ﬂﬁjﬁﬂﬂﬁugm‘iﬁuﬁw (Introduction to Business and Business Laws)
1702 210 anns9an (Principles of Marketing) 3(3-0-6)
1708 100 iAswgean$vialu (General Economic) 3(3-0-6)
593 (Total) 18 wienn
aamMsAne1Uaty (Second Semester)
nienn
UUINIY sauazdaIv (g uF-UGR-Anwn
LRGN
wnadndEnwTily | 1411 101 smwlnedienisdoans 3(3-0-6)
(Thai Language for Communication)

1421 103 mmé’aﬂqwﬁugm 2 (Foundation English 1) 3(3-0-6)
mnedvante | 1701 110 #dnn159an1s (Principles of Management) 3(3-0-6)
ﬂa:m'isuﬂﬁugwu 1706 103 N15IANTENTAUNATINIAING 3(2-2-5)

AN (Digital Business Information Management)
nAaN1y | 1702 101 N15AATIDBNLUUNINGINALAY 3(2-2-5)
NANIvVIMAU UIINTTUNNNITAAA
(Business Design Thinking and
Marketing Innovation)
1702 212 weAnssuLUIInA (Consumer Behavior) 3(3-0-6)
573 (Total) 18 wiena
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‘f?u‘fl‘ﬁ 2 (The Second Year)

A1ANSANYIAUY (First Semester)

nuEin
NUINIY sWanaz e (ui-UFTA-Anw
fEAULD4)
vanemAnm Iy | oo o Ay nguivndansemans 3
1421 224 AN WAMTUAVINYLAEAS 3(3-0-6)
wardInuAEnS
(English for Humanities and Social Sciences)
NIV AN 1707 101 ﬂﬂsﬁ@%%uﬁu 3(3-0-6)
ﬂfjm%ﬁﬁug’m%’l%w (Fundamental Accounting)
NUINIVUANY 1702 102 §3fan1$Men (Startup) 3(2-2-5)
naNIY N 1702 240 ﬂﬂié@ﬁﬁﬂ’ﬁﬁ]ﬁ?ﬂLL'U‘U‘gimWﬂ’ﬁ 3(3-0-6)
(Integrated Marketing Communication)
1702 241 n139anRavia (Digital Marketing) 3(2-2-5)
374 (Total) | 18 wuaenn
aansAneUany (Second Semester)
nuqenn
UUINIYN svaLazdadvn (g uf-URTR-Anwn
feauLeg)
v Anwmly | xooooox Anwvill nasdviineimans malulad 3
UINNITULAZNITIANT
1421 218 Awdanguiiiowiousadrgends 3(3-0-6)
(English for Career Preparation)
WATNaN1E | 1703 210 N158UGN9 3(3-0-6)
nasATfiugIuiudn (Corporate Finance)
NIV NN 1702 221 A53ANIINANSUTILAZTIAN 3(3-0-6)
NANIVIMAU (Product and Price Management)
NIV UANE 1702 245 NspaRRRUIUALAzRSasTlenTReaTATTa 3(2-2-5)
nauIPINTIAY (Content Marketing and
Digital Communication Tools)
NIV UADNLET | 200000 FIIYNEDNET 1 3
374 (Total) | 18 wuqenn




a2

‘f?u‘flﬁ 3 (The Third Year)

A1ANSANYIAUY (First Semester)

nwin
UUINIYN svanazd0IY (ui-UFTA-Anw
fuAULD4)
v Anwly - | oo xx S13ulungiivudendneiialy 3
NUIAIYUANY 1700 204 @dAkazNITIATISTIUTUIUNGITD 3(2-2-5)
ﬂﬁju%’lﬁug’m%ﬁw (Business Statistics and Quantitative Analysis)
1701 412 M3IANISTINALNS (Strategic Management) 3(3-0-6)
NIV RN 1702 330 924M19N15INTIMUBLaZNITINNISTISI UMY 3(3-0-6)
nAuITINUAY (Distribution Channel and
Supply Chain Management)
WnedaNE | 1702 359 memdivddidnnseiindlugafdvia 3(2-2-5)
naNIYANTIAY (Electronic Commerce in Digital Era)
MIITUANE | 30000 xxx 13 TUNGRIWTNLGDN 1 3
nauIYFNERN
593 (Total) 18 wawnn
aAnsAne1Uany (Second Semester)
nuqenn
NUINIY sauazTadv (g uF-UGTR-Anwn
fEAULD4)
NUIAIV AN 1702 395 mﬁmwﬁ%’a;ﬂaLﬁamimmmﬁ%ﬁa 3(2-2-5)
NANIVIMAU (Digital Marketing Analytic)
VUINIVURNE 1702 321 M3asuwusUAlUgARIva 3(2-2-5)
naaIYINTIAY (Branding in Digital Era)
1702 351 nMsnaInsenInUszmaazszaulan 3(3-0-6)
(International and Global Marketing)
1702 352 Winnssunsnainiiedany 3(3-0-6)
(Social Marketing Innovation)
NUINIYURNIE oo xxx S8 LUNGUINTMEDN 2 3
naNITIERN | 3000k xxx SeAYlUNgRINITMERN 3 3
574 (Total) 18 wq8nn
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JuVi 4 (The Fourth Year)

A1ANSANYIAUY (First Semester)

NUINH
Viil’})ﬂa‘li’l iﬁﬂLLaZ%aa‘U'} (wqwﬁ-ﬂﬁﬁ’a_ﬁan
A8AULDY)
PUIAIV RN 1702 392 N15398N150819 3(2-2-5)
NANIVIMAU (Marketing Research)
PUINIV RN 1702 491 Uszihunianiseaauusinasie 3(3-0-6)
nAuIYINTIAY (Contemporary Issues in Marketing)
MINIY AN X000 3o S183Tb NN TINLEeN 4 3
NRIYITHLEDN 3000 0 S83TUNGRAYTNADN 5 3
VUINIV AN 1702 482 ANSWASUUANUNSDUANNAAN®WN 1(1-0-2)
naENNIANT (Preparation for Cooperative Education)
VUINIVWADNLEAS XXXX XXX ST WABNLEAT 2 3
524 (Total) 16 W80
aan1sAneIUaney (Second Semester)
NUINIVN SHARAZTDIUN NUINH
(qu)-UfUa-Anw
A8AULDI)
PNV AN 1702 483 @nNafn®In1UNISAAIN 6
naNannaAn (Marketing Cooperative Education)
594 (Total) 6 wU28NH




aaq

A1913UIN15AAA AYBNNITAAINNTSANEIE U
JUUN 1 (The First Year)

aan1sAnEAY  (First Semester)

. nienn
NUINIYN SHEALAZYDIV (nguf-UiiiA-Anw
fI8AULDY)
mneAnAneialy | oo s Anwihly ngadviangwemans 3
1421 102 Adanguiiugiu 1 (Foundation English 1) 3(3-0-6)
NUINIYUANY 1700 101 qiﬁf\]ﬁaqgful,l,azﬂgwmaqiﬁﬁ] 3(3-0-6)
ﬂaq'ﬁsmﬁugmim%w (Introduction to Business and Business Laws)
1702 210 wann159a1n (Principles of Marketing) 3(3-0-6)
1708 100 Lﬂwgmam%ﬁalﬂ (General Economic) 3(3-0-6)
NUIAIYNANE 1702 171 Hnausnunisdanisgananisenadiely 1 2
nauRnUsyaun1saiv TN (Modern Trade Business Management
Internship 1)
573 (Total) 17 wdqena
aaMsAne1Uaty (Second Semester)
nuqein
UUINIYN saLazadYn (g uf-URTR-Anwn
feauLeg)
wad ANl 1411 101 nwilvesiionsieans 3(3-0-6)
(Thai Language for Communication)
1421 103 nMw1danquitugiu 2 (Foundation English 1) 3(3-0-6)
NNV NANE 1701 110 %#ann15399M15 (Principles of Management) 3(3-0-6)
naudviugAndn | 1706 103 N15IANITATHUNATINIAVIA 3(2-2-5)
(Digital Business Information Management)
NUIAIYNANE 1702 101 N15AALTIBDNLUUNNGINALALUTINTTUNIINITAAA 3(2-2-5)
NANIVIMAU (Business Design Thinking and
Marketing Innovation)
NUIAIYNANE 1702 172 Ansusunisinnisgsnanisaadielng 2 2
nauRnUsEauNsalivTn (Modern Trade Business Management
Internship 1)
594 (Total) 17 wiena
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‘f?u‘fl‘ﬁ 2 (The Second Year)

A1ANSANYIAUY (First Semester)

nwin
NUINIY sWanazdaivn (ui-UFTA-Anw
fuAULD4)
e @Enwinly 1421 224 ASINQUEMTUENVINYBaAARSwAzdIRNAIanS 3(3-0-6)
(English for Humanities and Social Sciences)
NUINITUANY 1707 101 M3vaydtudu 3(3-0-6)
ﬂﬁjﬁﬂﬂﬁugm‘iﬁuﬁw (Fundamental Accounting)
NUIAIYUANY 1702 212 weFnssuEULAA (Consumer Behavior) 3(3-0-6)
nANIY LAY 1702 240 mi?iamimima’mLLuuyim’lﬂwa 3(3-0-6)
(Integrated Marketing Communication)
1702 241 N130anfavia (Digital Marketing) 3(2-2-5)
NUINIYLANE 1702 271 Anausnunisianisgsnanisenadisly 3 2
ﬂfjuﬂﬂﬂszaumiaﬁ%ﬁw (Modern Trade Business Management
Internship 1)
374 (Total) | 17 wuaena
namMsAne1Uaty (Second Semester)
wienn
UUINIYI swauazdadv (g uF-UGTR-Anwn
LRGN
wneA ANl xo00¢ o0 ANl nguAvdsasemans 3
1421 218 MwdanquiitewSensndngedn 3(3-0-6)
(English for Career Preparation)
NI URNY 1703 210 N3RUTINT 3(3-0-6)
nauATiugIL T (Corporate Finance)
NIV NN 1702 221 M3IANSHARAUTLETIAT 3(3-0-6)
nANIvIMAU (Product and Price Management)
NUINTY NN 1702 231 waluladansaumadmsugsnanisamadeln 3(2-2-5)
nauIR NG (Information Technology

for Modern Trade Business)




a6

wuqenn
BUINIYI sanaz i (qu-UTR-Anwn
fagnuLag)
1702 232 M33nn1sgsnanIsamadelvdiuuysannis 3(3-0-6)
(Integrated Modern trade Business Management)
NUINIY RN 1702 272 Anausnunisianisgsnaniseadielvg 4 2
ﬂdmﬂﬂﬂszﬁumsaﬁm%w (Modern Trade Business Management
Internship V)
593 (Total) 20 wenn
$uUf 3 (The Third Year)
AANSANYIAY (First Semester)
nienn
UUINIYN saLazadvn (g uf-UGTR-Anwdae
AULBY)
vineArAnyialy xo00 0 AnwTly nauAYInemansgun 3
NUINIVUANY 1700 204 @dAkazNITIATISMTIUTIUNGIND 3(2-2-5)
ﬂﬁjm%ﬂﬁug’lua‘?ﬂ%w (Business Statistics and Quantitative Analysis)
NIV RN 1702 330 904M1N15ININUNBUAENNTIANI Tl U 3(3-0-6)
NANIVIMAU (Distribution Channel and
Supply Chain Management)
NUINIVNANE 1702 345 unannesudedsnueeulall 3(2-2-5)
naNIYINTIAY (Social Media Platform)
1702 346 M33InN1INsVIwEmsUgIAaN sAadelvg 3(3-0-6)
(Sales Management for Modern Trade Business)
NUINITUANTY 1702 371 Anausunisian1sgshaniseadielvg 5 2
nauRNUsEaUN SRR ITN (Modern Trade Business Management
Internship V)
NPT UADNLET 300X XXX IV MADALET 1 3
594 (Total) 20 wiugin




ar

aan1sAneIUaney (Second Semester)

iaenn
NUINIY sWanazdaivn (ui-UFTA-Anw
ABAULDY)
ynaAnAnwiily | oo o Anwivhld nguiuineimans malulad 3
WIRNTTUUAYNITIANTT
xooo o 83w lunguAvdendnuialy 3
NN AN 1701 412 NM53ANISHTINAELNS 3(3-0-6)
ﬂﬁjﬁs{ﬂﬁugm‘iﬁuﬁw (Strategic Management)
VIRV UANY 1702 102 §3iaan1snaw (Startup) 3(2-2-5)
NANIvIMAU 1702 395 msiasesiteyaiiion1smannaaiia 3(2-2-5)
(Digital Marketing Analytic)
NIV NANE X000 30 $183TbuNGRATINLEeN 1 3
GHELREAERN
NUINIY RN 1702 372 Ansusunisianisgsnanismadieluy 6 2
nauRnUsyaunsalivITn (Modern Trade Business Management Internship VI)
594 (Total) | 20 wiuaeia
$ulfl 4 (The Fourth Year)
AANTSANEIAY (First Semester)
AVe Bl
UUINIYN saLazadYn (g u-UTR-Anwn
ABAULDY)
NUIAIYUANY 1702 392 MFITYN1TAAN 3(2-2-5)
NANIVIWAU (Marketing Research)
MY AN 1702 450 nMswmdlagdiannsedinddmsugsnanisiadielnl 3(2-2-5)
nauININYIAY (Electronic Commerce
for Modern Trade Business)
VNIV URNE ook xxx S8 LUNGUINTWEDN 2 3(X-X-X)
nauIvAINGen 300 xx SNERMUNFUIVITNEGDN 3 3(X-X-X)
NUINTY AN 1702 471 Anausunisdnnisgsnaniseadelvg 7 2

naurNUsEAUNSARYIIN

(Modern Trade Business Management

Internship VII)




a8

WUWAN
RUINIVI sTanaz oY (g u-UTR-Anwn
fauAuLeq)
RUINIVNADNLET XXXX XXX S8 NADNLET 2 3
379 (Total) | 17 widaena
nansAneIUane (Second Semester)
WUWAN
UUINIY saLazTadvn (g u-UTR-Anwn
fenuLeq)
VLIV RN 1702 472 Ansusunisianisgsnanismadielyy 8 2
ﬂ?juﬂﬂﬂszmmﬁaﬁm%w (Modern Trade Business Management
Internship VIII)
594 (Total) 2 BUYNA
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3.1.6 AN5UYSI8IUN

1. nuRIBIRNEINW
1.1 NFuIYIN1Y

1.1.1 amulng

=

1411 101 mwlneiionsaeans (Thai Language for Communication) 3(3-0-6)
sedvfidesFoumnnou: i
iﬁﬂ%‘ﬂﬁﬁﬁﬂﬁﬁ&lﬂﬂ’w@:ﬁu: Taid]
mMwfunsdeans mwituaude favznsldnnwing nseudsdasie
M ULEAIANUAATIL N5ITEUTI891UY
Language and communication; language and thoughts; art of using Thai language;

analytical reading; writing to express ideas; report writing

1.1.2 aMedengy
. AEDINHEUIAY
1421 102 MwISsnquiugu 1 (Foundation English 1) 3(3-0-6)
edvidesFouannou:  laidl
sedvideaiFounugiu: laidl
madlannyauezsunmmsinguitdunasnsedy mafeansieniwiiflassai
lidudoweiunues yana aanuiiuasdses

Comprehension of short and precise spoken and written English; communication

about oneself, people, places and things by using non-complex language structures

1421 103 nw1anquitugu 2 (Foundation English ) 3(3-0-6)
medmniidesSeunineu: 1421 102 mwndanguiugiu 1
edviidiesSeuntugiu: Lid
nslanenakazIEUN ISINgY nsdeansienuiiilassadredudeutuluide

FAgtoetuTinusedrTunazenTneing o
Comprehension of spoken and written English; communication about daily life and

career-related topics by using more complex language structures
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Y. ANWDINGWADN
NEUN1WIDINOBIYINTS (Academic Group)

1421 224 21BN EENTUAIVIUYYEAENTLATHIANAENS 3(3-0-6)

(English for Humanities and Social Sciences)

medniidesieunneu: 1421 103 Mwidangquitugiu 2

MedviideaGounugiu: il

nmseruitedularuddnuarneazindimzynaysemansiasdnumans
nshansrLARLAY nsluszaugent

Reading for main ideas and specific details; expressing opinions; paragraph writing in

humanities and social sciences contexts

ngunIwINgEaan (Elective Group)
1421 218 m‘t«né’ﬂnqmﬁam%uﬁ'aﬁl'ﬂgjm%w (English for Career Preparation)  3(3-0-6)
edvfidesSounnnou: 1421 103 mmé’anqwﬁugm 2
edviidesiFounugiu: laidl
nsyulannudfy eI INALAEITEUN1¥I8ING Y MIuansPUAnuLazwanURsY
AnwAniy mssuiiernudile maBeuitewieusaidngendn
Identification of main points in spoken and written English; expressing and exchanging

opinions; reading for comprehension; writing for career preparation

1.2 NGUIVNYBYAENT
1406 112 §UNIEAMNNUANEGY (Aesthetics and Happiness) 3(3-0-6)
sedvifidesSeunnnou:  1id
iﬂﬂ%%ﬁﬁé]’aaﬁaumuﬁﬁ’u: i
gunssnnlusssud auvsenmlutinusedniu vieudad aues wigdald azes
1550uN5T0 AnuEvluAuvaINTaIEnITTRLESIH N1sUsEENALYaUVSEA A UAIINEY
Aesthetics in nature; aesthetics in everyday life; visual art; music; dance; theater;

literary works; happiness in cultural diversity; applying aesthetical concepts to happiness
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4

1431 111 3eAransuazn1slduana (Ethics and Reasoning) 3(3-0-6)
sedvdideaseumnnou:  1idl
edvidesiFounugiu: laidl
ANMINEYBINITAN NTEMANA NsEmARaUNNTes inwgldmmraifonidam
Tudiadsedniu ASemans Jymdasssulunisandudin yutemiemau
Meaning of thinking; argument; fallacy; reasoning skills for problem solving in daily

life; ethics; moral problems in daily life; religious perspectives

1447 105 a1sdeansludeandagiu (Communication in Current Society) 3(3-0-6)
a ay a 1 =
ey feassuannay:  laifl
a ay a 19/ =
IYIVIVNBDILIYUAIUANU: laigl
AUNNULAZAUAIAYUDINITADAT DIAUTENIULAZNTZUIUNITNITADET ININEN
wazUSUMMNedsALYeINsdeans giiviminisdeanslugafdvia vdnnissuuazidifsloyatiians
HANTENUVBINTTARANT vinweiilan1s3ivinviude
Definition and importance of communication; elements of communication and
communication process; psychology and social context of communication; communication

landscape in the digital age; principles of receiving and accessing information; impact of

communication; skills for media literacy

1 a 4 -4
1.3 ﬂq&’)‘lﬂﬁﬂﬂuﬂqﬁﬂi
1013 001 wadndenulneg walawwasnszurumsaisssulne 3(3-0-6)
(Dynamics of Thai Society, Citizen, and Justice Process)
a ay = 1 =
swIvdideteunna: il
a v = 1 (S
gAvndesteunIugiu: il
wadnvesdenuuariuusssulng wanvausvosdaulng AumGeNAMINATYTRILAY
derulne adunafliosludaulve  amninvesanrtumemadiesiveiuaudunadios wallies
Inglutsundsealan AmsaungrunenugIy Ussinngraneduanuduiusiumansdu q ams
YINTLUIUNTYATTTUNUNIUALNINYES  ARDIRYAZAAUNATEY NTTUIUNITLRATITUNIUNGBN AR
N300z UsIUUTINNTATAMUVANDIYY 1IN MaETIUN TN
Dynamics of Thai society and culture; multiple characteristics of Thai society;
economic and social inequality in Thailand; citizenship in Thai society; overview of political
institution and citizenship; Thai citizens in world-societal context; overview of fundamental

laws; types of law and relation to other sciences; overview of civil and commercial justice
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process; criminal case and administrative case; alternative justice process; causes, prevention

and suppression of corruption according to criminology and penology principles

1441 100 aywdiudens (Man and Society) 3(3-0-6)

edufidesFoumnnou:  lif

edvidesiFounugiu: laidl

uyudiudann AuvainviansvesnILdeuaEnguTY leduazuviuas Petunay
sudunedeny Uilanden Sausssudes wrnmz Tamatmisunsthetudiuni denueiens
wavweluladiudeulan

Man and society; diversity of beliefs and peoples; urban and city; stratification
and social class; consumerism; sub-culture; gender; globalization and transnational migrant;

information society and disruptive technologies

2300 115 M13ian1ANNTaLdsgNauRlugIusnaLiia 3(3-0-6)
(Peaceful Conflict Management as Citizens)
a ay = 1 =
sevfeassuunnay: il
a ay a 19/ =
IYIVIVNBILIYUAIUANU: laigl
Anungveanaiios anudunafiosneldssueulszridulng amuvnsuazUssan
Y2IANUTALIUAZANUTULT ANUVIINELaTUTEIANTDIFURN NILALAURTD  AUd A YeIduRAID
Auanulunadier unumwessgsssuyglunsdanisenudawdanasleatuanuuuss unumues
anduninmsiiiadlunisdnnisanudandar daaiuauguuss nsiidusiuwuudunens
nsfidusuiuuldidunems mawsadesewaznisinaindes mMsauEu msldonsuzdniu
Meaning of citizenship; citizenship in democratic regime; meaning and types of
conflict and violence; meaning and types of peace and peaceful settlement; importance of
peaceful settlement and citizenship; role of constitution in conflict management and
prevention of violence; role of political institutions in conflict management and prevention of
violence; formal participation; informal participation; negotiation and mediation; dialogue;

civil disobedience
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1.4 NGUIVIMNLIANTATHINN
1014 002 UAMWMUNALALINYE IR INELY 3(3-0-6)

(Contemporary Sexual Health and Life Skills)

edvdidesSeuannou:  Lid

sﬂa%'\ﬁﬁau’%auﬂw@:ﬁ’u: Taid]

WANTIE NARARAZUUIVNGIA SAnedieunay TaussIufidsmadeSeand weld
fdsuuadluvesdanilng AuvaINaNEMIaNE AYBILANDNNANIILHA JUANIENIINA ANERS
wazAadveansUfiRdiiemnugumana anufaunfimama Somanauaznstestuseniane
ms‘f]mﬁ’uLLamﬁlmﬂagmﬂwsﬁmﬁﬂui’aﬁu ﬂgmmaﬁtﬁaﬁmmamﬁ Finweiafisnduiionts
AT

Gender; sexuality and gender roles; social and cultural dimensions that affect sexual;
sexuality changes in Thai society; sexual diversity; sexual equality; sexual health; science and
art of appropriate practice of sexual happiness; gender disorder; sexual danger and prevention;

prevention and solution of adolescent pregnancy problem; laws related to sexuality;

important life skills for living

1439 104 MIA1ERIN1SARIUTINUSZI1TU (Sport Science in Daily Life) 3(3-0-6)
a z:l' 1% ) 1 a
sedeideseunInoy:  Lud
a d' 1% = 1o/ a
‘J’]EJ'J‘U’WIGIGQL?EJ‘UF‘]'JU@I’]‘U: ‘hl&l
ANUSUBINUALIAUINEIAERSNITANT NTQUATNTIANINNNNIY NISLESNATIS
FUTTONINNNNIY NISIALUSWATUNITOBNNANRINY N1TEBANIAINIEAINTITIE N1SUSTLEULAY
nAgeUaNIINN MM NNY vinvzilaswulunmseenidineiieguain Lnyuinisiuniseanidnig
[y} < o w aa o
N15U89AUNNSUIMLRUIINNITEBNNIAINTE ﬂ’]iﬂi%&p(ﬂﬁusﬁ’mﬂiﬁﬂ’m
Basic knowledge of sport science; physical fithness maintenance; enhancement of
physical fitness; exercise program management; age-appropriated exercise; evaluation and
test of physical fitness; basic skills in exercising for health; nutrition and exercise; prevention

of exercise injury; applying in daily life
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1502 100 mi@jLLan‘Uﬂ'lwmﬁJ"ﬁ'EJ (Age-appropriated Health Care) 3(3-0-6)
edvfidesFoumnnen: il

sgAVINABUSHUAIUANY:  LH

Y

a

NMIARAFUAIMANNTY IANeiUINg Seuvduiugnayy ssuuauiugineandgs
NsUJaus nsivuamekazn1sALanIsn MawinisuagauraUnAveInsntuassa
maAsuuamneatssuarnsquagunmdmiundgstiasas mnanuazinsnmdsaaon WindeutoGeu
uazdinTeidou ToguuasToiadyius TovewwarTogeeny Jafu lsefindemassuuduitusuas

v 6

nsUesiu MyNuKUATEUATIKAENITANALEN AuRaUNAMSTugNITy Aelinsyiuguas
N135nW

Age-appropriated health care; developmental psychology; male reproductive system;
female reproductive system, fertilization, sex determination and childbirth; prenatal
developments and abnormal; physiological changes and health care for pregnancy, infant and
postpartum mother, pre-school child and school age, adolescence and reproductive age,

golden age and geriatrics; vaccine; sexually transmitted diseases and prevention; family

planning and birth control; genetic disorders; infertility and treatments

o L4

1.5 nguivnamenaans walulad uinnssuuazn1sdanis

a

1011 001 wAlulagansaumaAinadIngaRdiia 3(3-0-6)
(Information Technology for Digital Life)
a ay = 1 (=]
FYIVINADILIYUNINDU: laidl
a v = 1 [
NYIYINABILIYUAIUANU: 1aid]
o & v ) = o a A
mmgwawummmwlﬂiuiaamiaumﬁ NSTUIUNTIANITENTAUNA nAlulaginIeuny
denneaulatl N33Adva walulagnanindmsunsaUAULAYNIIINNTT MINEANUETINETIALAE
WIANSSU §50ARINA ANUUReAAY NN YsesTIuLazlnltunefumaluladansine
Basic knowledge of information technology; information management process;
networking technology, online society, digital literacy; Cloud technology for searching and

management, creative and innovative production, digital business; safety, law, ethics and trends

in information technology
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1100 112 Angrraniuazimaluladifioaunan 3(3-0-6)

(Science and Technology for Future)

edvidesSouannew:  ludl

sedviidesSeuntugiu: aidl

arufidesdusundaruuasmelulad arwduiusszrihodeny JULuUTemENL
wavosnslindsnuseTinuardandon nmseusndndanuy mslindsnuegaaauazasndy
woAwosuaznanain aflons mstlesfunaznisdansvendedunmend nsdansuafivnai
Msdansuafivniaetnie nsdanisvezuazvededunsieuay nMIRRILAwIndeNae 19Ty
weluladiiieewian Jygiuseivsludinusedriu

Basic knowledge of energy and technology; relationship between energy; forms of
energy; effects of energy consumption on life and environment; energy conservation;
intelligent and safe energy consumption; polymers and plastics; food chemistry; preventing
and manipulating the chemical hazardous wastes; water pollution management, air pollution
management, solid and hazardous waste management and sustainable environmental
development; technology for the future; artificial intelligence in daily life
1703 110 Ninwn158RILIINUSZI1IU (Finance Skills in Daily Life) 3(3-0-6)

swdvdideaSeumnnou:  1ufl

sedvideaiFounugiu: laidl

NANNTUTMTNSHUAIUYAAE  NTTUIUNTINUNUMTRUEINYAAG mmiﬁmmqmiﬁu
WML FPUUATEENY ATugRaneLiiesasn1sUssgnAldluddnusedniu. nsiawnendn
LLazmiLﬂuéjﬂigﬂ@Uﬂﬁ HumALarLInNTsuMInsty nssansniiay Lﬁuﬁamﬁamﬁﬂm
NFINUHUNITAINY ATIURUNTUTEAUNY MM3EANISATIUEDY N1SIURUATT 1159 19UNY
WiensinSea NINAIUIAMAIMTINEINYAAS

Principles of personal financial management; personal financial planning process;
financial literacy; financial discipline; economic system; sufficiency economy and application
in daily life; career development and entrepreneurship; FinTech and financial innovation;
debt management; student loan fund; investment planning; insurance planning;

risk management; tax planning; planning for retirement; developing the quality of personal life
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1.6 nguivudenfnwinaly

1.6.1 AFUIVIINYIANEATEVAIN

1439 100 NMseani1daneLlagunTn (Exercise for Health) 3(2-2-5)

medviidesFounnnou: il

edviidesSeuntugiu: Lid

UsgiRmunduin mmﬁﬁmuazmmilﬁaqéfmaqmiaaﬂﬁﬂé’ammﬁaqﬁumw
Finwymansiin tumey LwﬂﬁﬂLLasﬁﬂwzﬁugwuiuﬂWiaaﬂﬁﬁé’ﬂmﬂLﬁaqsumwmmgﬂsuﬁmmﬂ 9
MsinnagUseliiung MINAFBUANTIANINNIKNIEY NYNRNT Wsemlunsiauinikagniseanidanie

Background, importance and basic knowledge of exercise for health; athletic skills,
procedure, techniques and fundamental skills for various forms of exercise for health;

assessments and evaluations; physical fitness evaluation; rules, regulations in sport and

exercise etiquette

1439 105 dunuin1suazn1sagateinusy (Recreation and Camping) 3(3-0-6)
a g = J ]
FNYIVINADILIYUNINDU: 11]3.1
a g d 19 ]
INYIVINABDILIBUAIUANU: 11]3.1
UsedR USuen anuvang anuddguaryselevdvesianssuiunuinisiasniset
AENNLTY AMSNYALUNUIMNTITDIHUILaEMNMETUNIINTG nud asiunuinis Yssian
Y93fANTIN NS TeUlATINT weuMsTadliun1segaeinusy seilsuiagisn1svasreinusy
yinvesmeinusy NsiauagUsziliunanisegaefinusy nsinanAauy
History, philosophy, meaning, importance and benefits of recreation and camping
activities; roles characteristics and responsibilities of recreation leaders and followers; games,
recreation music, forms of activities; writing projects, organizing plans for camping; camping
regulations and formalities type of camps, measurement and evaluation of camping; field

training for campers
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1503 100 guazayulwsluyinuszaniu (Drugs and Herbs in Daily Life) 3(3-0-6)
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Behaviors of drug consumption in Thai society; information sources for drugs and health;
first aids; drug formulations and drug actions in body; drug application techniques; consumer
rights and declaration of patient’s rights; types of drug stores; herbal products in Thai national
drug list; drugs for respiratory system; drugs for gastrointestinal system; drugs for skin diseases;

contraceptives; products for health and beauty in daily life; foods for health

1507 100 depuiugunm (Society and Health) 3(3-0-6)
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Concepts, definitions, philosophy and component of health; quality of life; social
factor, social structure, politics, economics, culture, belief, religion and health; impact of social
problems, social change; environment and health; technology and health; values and health

behavior problem; health communication; health promotion; emotion and stress; exercise
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1.6.2 nguIv1Ingeans walulad winnIsuwazn15Ianig

1100 109 MNIAIEAIN1BAINAVTIN (Physical Science and Life) 3(3-0-6)
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Nature and development of physical sciences; celestial phenomena; earth science;
physical phenomena and its usage in daily life; energy and life; science and technology for
future; earth’s atmosphere and air pollution; chemistry in daily life; world of polymers and
plastics; utilization of agricultural and industrial waste; food chemistry; preventing and

manipulating the common hazardous wastes

1100 110 AINYIAIEASINONRAIUINNYLNIBITNUUILANdUIAN 3(3-0-6)
(Science for Developing Future World Career Skills)
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Meaning and nature of science; future world learning skills; future world career skills;
future world career; food science; cosmetics science; medical science; renewable energy

science; science toys and science appliance
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1100 116 AnuUasnfelun1sldiIngandvia (Digital Life Safety) 3(3-0-6)
sedvfigeaSeunnnou: il
edvidesiFounugiu: laidl

a v '

nsliTinlugaddva nmsaunuegasniouasvigeatn mnudlulanddailonsFous
paonTin WaunsumsSeudidaiuie maenselulanidvia lsaiAnannislineufiomes
nsUasiuiazn1ssnm

Living in digital life; safe and smart game playing; digital knowledge for life-long learning;

edutainment; digital life safety; computer-induced medical, problems and treatment

1100 146 MsaguLUaENNYTINARUAMUNAINNAIENITINN 3(3-0-6)
(Climate Change and Biodiversity)
a gy a J (o]
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Causes of climate change; effect of climate change on ecosystem, health, economy
and society; tracking technology for climate change; solution approaches at personal, nation

and international levels; adaptation in changing environment; innovation and technology for

climate change; biodiversity and application

1200 111 inwasUaaaneludInuszandu (Safety Agriculture in Daily Life) 3(3-0-6)
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Importance of safety agriculture; planning agricultural works in household; designing
the area of production; planting safety vegetables; raising layer and broiler chicken; culturing

safety fish; finding factors of production; harvesting agricultural products; preserving
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agricultural products; managing by-product from agricultural activities; learning in agricultural

field

1300 101 UgyaurUseiugludinuszaniu (Artificial Intelligence in Daily Life)  3(3-0-6)
meAnitdesFoundou:  laifl
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Definitions of artificial intelligence (Al) and effects in the future, machine learning,
data, deep learning and Al terminology; Al applications, tools for Al projects; Al limitations;

realistic view of Al; Al and world economy; Al for works; Al in the future and its effects

1701 102 N159AN15%30 (Life Management) 3(3-0-6)
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Life management; self esteem; self respect; stable management; balancing; life in

modern society; human relation management; life management through religion; leadership

1708 200 Aswgnanaliies (Sufficiency Economy) 3(3-0-6)
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Principles and concepts of sufficiency economy; Buddhist economics; production
and distribution of products; sufficiency economy in globalization in the ways of life;

knowledge management; human resource development and sustainable development;

application of sufficiency economy
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2001 181 miaamwummﬂwﬁ'aq (Scrap Design) 3(3-0-6)
edviidesSeuantou:  1aid
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wmwiandeld nisianmsawianmaeld nmseenuuulaznsUszendlyiayian
NsaeEsIANaUAINAYTanmaelY
Scrap materials; scrap materials management; design and applications of scrap

materials; creativity from scrap materials

2. RUINIBUINNE
1 = dgl a =
2.1 NHUITINUITUITIYN
1700 101 §5nAUBIAULALNYUNIFIND 3(3-0-6)
(Introduction to Business and Business Laws)
a v =) 1 (]
NYIVINADILIYUNINDU: 13]3]
a ay = 1 =
IYIPIVNBILIIUAIUANU: laidl
A3 UBIRUNEINTUANINKINADUNNGINA ITTIUTIUNNTINAUaEANUTURAYEY
sodny asiunsiluguszneunisuasniaidudivegsin msdanisuaznsinesdnsgsia
N159ANITNSANTUILLAZAMAIN WEFNTTULAZUSIIlavemTnNY NsnaalasngAnssuRUSInA
nsUBuaz®eIns enwadyyiluussnangmanewnsasnfed ngvanegsna nindduns
U0
Introduction to business environment; business ethics and social responsibility;
overview of entrepreneurship and business ownership; business organization and management;
operations and quality management; employee behavior and motivation; marketing and
consumer behavior; accounting and taxation; specific contracts in civil and commercial code;

business laws; intellectual property
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1700 204 ADALBENTITIATIIAIUTUIUNNGIND 3(2-2-5)
(Business Statistics and Quantitative Analysis)
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Introduction to business statistics; statistics for decision making; types of
data; data collection; data presentation; software for statistics; descriptive statistics;
inferential statistics; forecasting; software for quantitative analysis; linear programming;
transportation problem; assignment problem; inventory model; queuing system;
Markov model; project management
1701 110 #ann1599n15 (Principles of Management) 3(3-0-6)
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Meaning and importance of management; evolution of management concepts
and theories; organizational characteristics; managerial environment; core activity in

management; planning, organizing, leading and controlling; human resource management

and leadership
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1701 412 N153AM3LTINaENS (Strategic Management) 3(3-0-6)
medvieeFouniiew: 1701 110 nénn1sianTs uas
1702 210 #aNN1SAAIN LAz
1703 210 N15L3UgINI
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Meaning and process of strategic management; vision development; mission;

external environment analysis, internal analysis, objective setting, strategic crafting, strategy

implementation; strategic evaluation and control; strategic case study

1702 210 wann15nan (Principles of Marketing) 3(3-0-6)
a ay = 1 =
ey ifesseunnay:  1adl
a oy =) 19/ s
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Meaning and importance of marketing; marketing concepts and philosophy; impact
of marketing environment; study of consumer behavior; market segmentation; selections of
target market; market positioning; strategic planning and marketing management; marketing
mix; applications of modern technology in marketing activities; marketing ethics and social

responsibilities
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1703 210 n15L3u§sna (Corporate Finance) 3(3-0-6)
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Roles and responsibilities of financial manager; goals of business; financial
environment and financial system; financial markets, financial institutions and financial
instruments; financial statement analysis; financial forecasting and planning; working capital
management; return and risk; time value of money; capital budgeting; financing; cost of
capital; dividend policy; financial management for Small and Medium Enterprises (SMEs);
risk management; applications of financial theories and instruments for financial decision-
making
1706 103 N13AANTTANTHUMNATINAAINA 3(2-2-5)

(Digital Business Information Management)
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Importance of technology to business; information system components; digital
business management, technology management, human management, document and report

management; enterprise resource planning software, human resource management, purchasing

and sale, logistic; fraud protection; computer transaction law
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1707 101 n15Ugy¥vuAU (Fundamental Accounting) 3(3-0-6)
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Meaning, objectives and usefulness of accounting; history of accountancy profession;
principles and accounting procedures of double-entry system; recording in general journal;
special journal; ledger; preparation of trial balance; adjusting entries; working papers; closing

entries; voucher system; preparation of financial reports for services and merchandising

business

1708 100 AsugA1aA3N2LU (General Economics) 3(3-0-6)
a oy = 1 s
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Concepts and theories of micro and macro economics in areas of consumer behavior,
production, saving, investment, national income, economic policy, international trade, economic

growth and economics in daily life
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2.2 NRNITILNY
1702 101 N15AALTIBDNLUUNINGINALATUIANTTUNINITARA 3(2-2-5)
(Business Design Thinking and Marketing Innovation)
sedviidiosSeuiniou:  aidl
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Principles and creative thinking process; business thinking process development;
systematic thinking; analytical thinking; problems setting and solving business problems;

brainstorming and design; marketing innovation creation; business practice

g o

1702 102 §5n&an159NdN (Startup) 3(2-2-5)
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Inspiration; introduction to startup; design thinking; business processes and designs;
validation; marketing positioning for competitive advantage; business model design; marketing,
digital marketing and customer relationship management; cost structure and financial analysis;

fund and venture capital; pitching
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1702 212 wAnssuguslaa (Consumer Behavior) 3(3-0-6)
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Consumer behavior concepts; consumer decision-making process; consumer behavior
analysis; needs and motivation; personality; belief and attitude; perception and expectation;
consumer learning; cultural and social class factors; reference groups; family factors; status
and roles of person; modern technology and consumer behavior; future of consumer

behavior; consumer behavior and marketing strategy; consumer protection act

1702 221 n153NsHARAUNLAZ51AT (Product and Price Management) 3(3-0-6)
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Concepts relating to management and strategic planning of product; product
classification; product mix; branding; packaging; labels; product life cycle and
development process and planning; bringing new products into market in forms of innovative
products, modified products or me-too products; understanding theories, strategies and price

setting methodologies; price strategy and price policy
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1702 240 ms?iamimwmﬂLw‘ugimﬂms (Integrated Marketing Communication) 3(3-0-6)
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Roles and importance of integrated marketing communication; factors influencing
marketing communication; integrated marketing communication planning; integrating and
managing marketing communication; implementation and tools selection of modern marketing
communication; evaluating marketing communication
1702 241 msnanhana (Digital Marketing) 3(2-2-5)
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Meaning; importance and digital marketing development; digital marketing planning;
marketing environmental analysis; online and offline advertising in digital era; customer
behavior analysis; digital marketing tools application; strategic marketing operation; marketing

analysis and evaluation
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1702 330 423n9N15IATMUIBREENITIANIT YaUNIY 3(2-2-5)

(Distribution Channel and Supply Chain Management)
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Roles and duties of channel distribution; factors and environment affects on channel
distribution management; distribution system; process of selecting channel and intermediary;
planning and channel distribution development; relationship maintainance; motivating and
supporting middleman; controlling; evaluation; roles of supply chain; components of supply

chain management

1702 392 n15998n150a10 (Marketing Research) 3(2-2-5)
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Roles and importances of marketing research on businesses; process of marketing
research; problem determination; source of data; literature review; research design;
sampling; questionnaire design; data collection; data analysis; reporting; applying research

results in businesses; actual practices in market research
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1702 395 mﬁmsﬁzﬁﬁagaLﬁamsmmma%ﬁa (Digital Marketing Analytic) 3(2-2-5)
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Basic knowledge relating to digital marketing analytic; marketing data collection;
marketing data survey and summary; marketing data preparation; digital tools application in

analytic; marketing analytic modelling; marketing data analytic on social media; interpretation

and conclusion; data presentation

AYLBNNITNAINAINA

2.3 NHUIYIIN
2.3.1 NFUIVIIWUIAU FYBNNIIAAINAING
1702 245 nsaananaumusLazAiasdionsieanshava 3(2-2-5)
(Content Marketing and Digital Communication Tools)
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Process; methodology; composition; content marketing framework; audience
analysis; marketing activities and content; digital platform; innovation; creative process;
communication tools; digital content distribution channels; ecosystem; plan; content

marketing strategy; analysis; measure content and digital content channels performance;

ethics
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1702 321 n1saduusualugandvia (Branding in Digital Era) 3(2-2-5)
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Elements and factors influencing brand success; branding process; brand identity;
consideration of communication tools; creation of new brand awareness among target

customer; brand strengthening strategies and tactics; international brands development

1702 351 n1snalnsenIedssimanazszaulan 3(3-0-6)
(International and Global Marketing)
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Concepts; international and global marketing management philosophies;
international marketing environmental analysis; international business laws; entry into foreign
markets; related institutions and economic integration; international marketing competition
analysis; market segmentation, targeting and positioning in foreign markets; strategic

international marketing; international business social responsibility
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1702 352 Winnssun1saanaiiadeau (Social Marketing Innovation) 3(3-0-6)

seiviidesSeuanneu: il

MedvideaGaunugiu: 1l

nuiuazumafiRlunisguaiansfii nsUszneufanssusenendusssy
awsuiiaveusiefuslaa mstidusinnnyuvuuazdiny msdansannden wandusiuinngsy
aruddLarAIisIdaweianssunsnaaiiediny nsadiauienssudmsunsdu
AUsznounsdian nsaseenulaiSeumanisudsduainmsasieuinn sy 1983nuinnssy
NFATINAMUVUTANTIY  UINNTIULAZNITRELNTUIANTTUIINNITALTUANUTURRTD UADAIAY
AT EILALE B

Theories and practices of good corporate governance; fair corporate activities;
consumer responsibility; participation in community and social development; environmental
management; innovation products; importance and association of social marketing innovation;
innovation creation for social entrepreneurship; building competitive advantage through
innovation; innovation life cycle; innovation modelling; innovation and innovation
dissemination from corporate social responsibility activities and preparation of sustainability

reports

1702 359 nswdiggdiannsaiindlugafdvia 3(2-2-5)
(Electronic Commerce in Digital Era)
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Importance of electronic commerce in digital age; business model: workflow through
social media platforms, e-marketplace and dropship; storefront and back systems; content
and marketing strategies; tax, legal and e-commerce ethics in digital age; trend of electronic

commerce
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1702 490 USZLAUNNITAAIALUUSINELD 3(3-0-6)

(Contemporary Issues in Marketing)
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Marketing principles application; problem analysis of marketing operation; feedback
offering and solutions regarding to contemporary issues in marketing; topics study and project

proposal regarding to contemporary issues in marketing

2.3.2 NGUIVITWLADN IV NBNNIIAAINANG
1702 246 A1sPRNWUUABRITANIINISAATR (Marketing Digital Media Design)  3(2-2-5)
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Process; digital marketing design methods; digital media and marketing objectives;
media design elements; digital graphic design; motion media; data graphics design, audio,
photographs, video, streaming media, presentations, interactive media; visual communication

by digital display screen; tools for designing and producing digital marketing materials; digital

media performance tests and measurements
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1702 247 msnalneuAIasliafunINIeduImasiiin (Search Engine Marketing)  3(2-2-5)
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Principles and concepts of marketing information search; elements of data search;
steps, techniques and methods of searching for marketing information; forms and methods of
searching for marketing information; analyzing obtained data searching from search engines;
applying obtained data searching from search engines for marketing
1702 248 n1snaaRIUNguAUNNBNSNaUUFanana (Influencer Marketing) 3(3-0-6)
swdfessuInoy: Ll
a v a 19/ [
FYIYPINADILIYUAIUANU: Taid]
a d‘ d‘ ¥ % U d‘da a d‘ aa o o U ! QIIQI
N BHNITNAANLNEIVDINUNAUAUNUDVENAUUADAING  N1TVIINITAANNUNFNAUN]
FNaUUFRATT Ussnvaenguauniavinauudendvia n1susulinguauniavninauudenivia
FULHLNITIAIN  NTIATIZAUNUIN YATNNTI LaZADUNUATRAAT DN UUTHANUBIAUAT NITUTNS
FANTUATNITIHNUADUMUA ToAI1H WAUTU NISISEUIANLABINTTYRINAMTENTIAUM Useiliu
ANLLZEL STV e LA NFUAUNL NS NaULERATVA
Marketing theories relating to influencer; influencer marketing through each channel;
types of influencer; influencer utilization in marketing plan; roles, characteristics and content
analysis of influencer to match with each product category; management and content

planning, message, caption; learning of customer demand or brand demand; appropriated

evaluation between content and influencer
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1702 249 n1saanlutnud (Marketing in Games) 3(2-2-5)
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Marketing and games; digital marketing activities in game industry; gamification
marketing; games marketing in social media; interactive media; artificial intelligence and virtual
world game; marketing in game video; advertising communication in games; strategic

marketing in games; ethics; laws; content copyright in games and marketing in game

sustainability

1702 322 n1saannunduLazduAmMINT (Fashion and Luxury Product Marketing) 3(3-0-6)
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Concepts, fundamentals, history and industry overview of fashion and luxury products;
customers attitude in fashion and luxury markets; product development process; fashion and
luxury brand building; communicating identity; pricing strategies of luxury and fashion
products; fashion and luxury merchandising and retailing management; distribution channels in
fashion and luxury products; laws and ethics in fashion and luxury marketing; sustainable

fashion and luxury products management
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1702 341 N15AA1IANNATINAZAITUIZUITUNUS 3(3-0-6)

(Direct Marketing and Public Relations)
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Roles and importance of direct marketing and public relations; direct marketing
and general marketing differentiations; public relations characteristics; direct marketing tools
planning and design; direct marketing and public relations strategic determination and

evaluation

1702 342 NMSUIYRUUAZ19ETIAAZNITIANTIINITVY 3(3-0-6)
(Creative Selling and Sales Management)
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Basic knowledge of sales; personality for salesperson; selling techniques and
sales management; sales planning, sales organizational management and sales forecasting;
sales force management; recruitment, selection, training, compensation, motivation, time
management, sales territory management, evaluation and sales staff controlling; enhancing

code of conduct for good salesperson
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1702 343 n1slawauasn1saasIunIsve 3(3-0-6)

(Advertising and Sales Promotion)
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Concepts, principles and importance of advertising and sales promotion; history;
advertising organizational planning; communication process and semiology; creativity in
advertising works; storyboards creation; sales promotion tools; applications of sales promotion

tools in retailing and outdooring; retail layout setting

1702 344 ﬂ']’iﬁﬁ’]ﬂﬁ%ﬂ’i’illLLﬁZLQULﬂ@%LVIuLﬁuV‘i 3(2-2-5)
(Event and Entertainment Marketing)
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Meaning, roles and importance of event and entertainment marketing; event
marketing strategics and tactics determination to direct target; planning implementation
of marketing campaigns; organizing events related to organizations, products and services;

market study; current activities and future trend



78

¢ A o

1702 345 wwannasuiadeauaaulall (Social Media Platform) 3(2-2-5)
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Introduction to social media for business; customer relationship management;
setting up business social media profiles; optimizing social media platforms; managing
multi-platform social media campaigns; developing content strategies; testing and improving

campaign; integrated social media campaigns presentation; social media managers

1702 353 n15Ma1AUIN1T (Service Marketing) 3(3-0-6)
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Roles and importance of service business; types of service business; service
consumer behavior; service marketing strategy determination; applications; service business
controlling and evaluation; service design thinking principles; service design scope; service

design thinking tools
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1702 356 N133ANITAAIANYATHATDINIT 3(3-0-6)

(Agricultural and Food Marketing Management)
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Concepts of agribusiness; agribusiness structure; agricultural and food marketing;
marketing plan; new product development; consumer behavior; commodity marketing;
product management; branding decision; price decision; channels management and physical
distribution; integrated marketing communication; marketing research of agricultural and food

marketing; marketing costs and margins agricultural and food marketing

1702 393 n15919HUN15AAA (Marketing Planning) 3(2-2-5)

edviidesSouannou: il

sedviideaiounugiu: il

nuf WAn nIzuIumTkasiedesdledniuuILNMIRaIn MTATIEaNILINS D
fiasiofanssumisnsnatn myllnneingnssuguilan mswtsdu mstmusnagnsuagiaun
A1uUTzaun1INITNAIN LmeﬂmaUﬁﬁammLLNULLazmimwmmiﬁﬁLﬁumuvmmimmmmﬂéf
NANIIUTITURALANUTURAYBUADFIAY

Theories; concepts; processes and tools for marketing plan; environmental analysis
impacts on marketing activities; consumer behavior analysis; competition; strategy
determination and marketing mix development; approaches on plan implementation and

controlling of marketing operation under ethics code and social responsibility
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1702 396 n13amulunaInfddia (Digital Market Investment ) 3(2-2-5)
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Meaning of digital currency; blockchain technology; principles of digital currency
operations; types of digital currency; digital currency exchange market; decentralized banking
operations; tools for investing in digital marketing; applications of digital currency for business

investment and marketing; result analysis of digital marketing investments

Aann1snaIansAaieug
2.3 NHUIYIIN
2.3.1 n§uVWNTIAY Iy nannisaananisAnasialnal
1702 231 walulagansaumadmiugsnanisaade vy 3(2-2-5)

(Information Technology for Modern Trade Business)
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Digital business information technology; modern trade business; digital business
transformation strategies; products and services for markets in digital business market;

customer experiences in digital commerce; smart technology; hardware; software;

virtual worlds; cloud data system; digital tools; data analysis for modern trade
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1702 232 n153An1sgsnan1sAtadelminuuysannig 3(3-0-6)

(Integrated Modern Trade Business Management)

sedvdideaSeusnnou:  aid

sedviidiesSeunugiu: i

MIBATIREN NG audanazgasaulunisauwnuuimsgsnanisaalislnlogns
YIUINTT MILUSEIURATA nsfmuANauUIMENg  N15IEUTLENNITAATR NITUSMITIIUA
nagnsdusvaundninsiveagsin madenshiafing msuivnsladeind nagmsnisuinmanield
nMsuwdstunarannwandeniiudsuuda

Business condition analysis; strengths and weaknesses in integrated modern business
management planning; segmentation; targeting; market positioning; store management;
business product mix strategy; location selection; logistics management; service strategy

under fluctuated competition and environment
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1702 345 uwannasudadauaaulall (Social Media Platform) 3(2-2-5)
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Introduction to social media for business; customer relationship management;
setting up business social media profiles; optimizing social media platforms; managing
multi-platform social media campaigns; developing content strategies; testing and improving

campaign; integrated social media campaigns presentation; social media managers
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1702 346 N153ANIN1TYIEEmTUgIAan1sAade v 3(3-0-6)

(Sales Management for Modern Trade Business)
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Roles and importance of sale management and sales in modern trade business;
sales manager duties and responsibilities; sales planning; sales organization; recruitment;
sales force selection and sales force training; compensation and motivation; performance

evaluation and analysis; controlling

1702 450 mswidiggdiannsefinddmsugsiansanadielu 3(2-2-5)
(Electronic Commerce for Modern Trade Business)
edvideaSeunndou: il
edvideaaunugiu: il
WANNIWAZNIZUIUNMIVRINIWIAlsgBianvsednddmsugsianisiadelnd nswidue

s

a g a ¢ o ¢ A N = a a 19 a fa & a
@Laﬂﬂﬁ@Uﬂﬂ‘UUI‘VliﬂWVlLﬁa@umLLa%UUI"ULSZIEJaNLWEJ E‘ULL‘U‘UT]‘EJVL@ UYTLLANVDINITNIUNYYBLANNTDUNE

aa v a Y

ﬁaﬂi‘ﬂ'qﬂmumwa MIINUNUTINIAIVA NIYUIUNTODNLULLATTRILINDYgBLannsotingd
SEUULAAIADN S3UUNMSTIsERUAITa widvddidnnsetdndnusyuusnwmaulasads nsuims
AUAIAIASILAYITUUNTANOUAUAT NALNISNITNAIN ADUVIUALAZNTIINANARTE NYYIELaL
PRusTINveImmvddidnnselind

Principles and process of electronic commerce for modern trade business; electronic
commerce on mobile commerce and social media commerce; revenue model; types of
electronic commerce; digital supply chain; digital business planning; electronic commerce
design and development process; catalog system; digital payment system; electronic

commerce with security; inventory management and delivery system; marketing strategies;

content and digital advertising; laws and ethics of electronic commerce
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2.3.2 ngu3vi¥niaen Jvennisaainnisanadeing
1702 246 n1s9RNLUUERAIIaNIN1IAaIn (Marketing Digital Media Design)  3(2-2-5)
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Process; digital marketing design methods; digital media and marketing objectives;
media design elements; digital graphic design; motion media; data graphics design, audio,
photographs, video, streaming media, presentations, interactive media; visual communication
by digital display screen; tools for designing and producing digital marketing materials; digital
media performance tests and measurements
1702 247 msnannenuAIasliafunINIedumasiiin (Search Engine Marketing)  3(2-2-5)
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Principles and concepts of marketing information search; elements of data search;
steps, techniques and methods of searching for marketing information; forms and methods of

searching for marketing information; analyzing obtained data searching from search engines;

applying obtained data searching from search engines for marketing
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1702 323 AIAANENTUNEATUIFUAINUAZAIN 3(3-0-6)

(Marketing for Health and Beauty Products)
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Importance and overview of health and beauty industry; competition analysis
and marketing environment; planning of market segmentation strategies; target market
determination; market positioning; product and brand strategies; price strategies; offline
and online channel distribution strategies; determining marketing promotion programs;
customer relationships building strategies and social responsibility in health and beauty

products marketing operations

1702 324 winnssudmsugsnanisanadelng 3(3-0-6)
(Innovation for Modern Trade Business)
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Meaning of innovation; learning organizations applying in creating innovation;

innovation management process, product innovation and processes
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1702 332 msdamsladannduazlgguniu 3(3-0-6)

(Logistics and Supply Chain Management)
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Importance of marketing logistics and supply chain management; logistics strategy;
customer service; inventory management process; purchasing; warehousing; transportation;

logistics information system

1702 333 n1susnswanaiaeilugsianisAnadeln 3(3-0-6)
(Merchandsing in Modern Trade Business)
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Concepts, policies regarding purchasing products in modern trading business to build
sales and business image; procurement and sourcing for modern trading business; evaluation;
purchasing and sourcing quality control; negotiation techniques and relationship building for

application in purchasing and product management

1702 350 nsstugusznaunisuaznisadnegsialu 3(2-2-5)
(Entrepreneurship and New Business Creation)
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Y9IMIUTENBUNTT  UnumuazausuRavauvasiamulunsasegsialyd nsiauiuwau
dwsugsfalul nszuaunisnisadagsiavii a3esssuvesnialuguszneunts Usshuduiidfey
lunsdmanisnisusznaunis
Characteristics of entrepreneurs; entrepreneurs essential skills; development and

assessment of entrepreneurial opportunities; roles and responsibilities of joint ventures in
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new business creation; new business plan development; new business creation process;

entrepreneurship ethics; other important issues relating to entrepreneurship management

1702 354 nM1sanuINIsEmsUgsNan1sAtae 3(3-0-6)

(Service Marketing for Modern Trade Business)

sedvdideaSeumnnow:  aid

edviidiosSeunugiu: il

unumiaraudfrematnuInstugsiansiadelnl woinssugldusnig wdnnmsnis
ANDBNKUUUINTT NMsAmUANaENs MIUseandld nseuAuLazUssliuNanaInuIn1siugsnanise
affelval vouvIBIIUTEINITEENKULL3NNS rSeslodmiun1sAnnIseanuuuL3Ng

Roles and importance of service marketing in modern trade business; service users
behavior; service design thinking principles; strategy determination; application; controlling
and evaluating service market in modern trade business; scope of service design; service

design thinking tools

1702 357 msﬁﬂmigﬂﬁ'ﬂﬁuﬁuﬁ‘ (Customer Relationship Management) 3(3-0-6)
a ay a 1 =
sevfifeaseuinnou:  1ad
a v = 1 1

FYIYNNADILIYUAIUANU: Taid]

LWIAANTIANITENAIEITLS  Mseanaduriusuasn1sdnnisgnanduiug lasase
ANUEUTUSIUgNAT N13IANAUANAT NAENSNITIANTITaNAENTUS MIvgnAmlniuagnssnyianan
LA ﬂ‘izmumiﬁwmgﬂﬁﬁ ININYIVINT m’:t‘u%miLﬁaa%ﬁﬂmmﬁuﬁuﬁ‘ﬁugﬂﬁﬂ FLUUATAUNA
WansianisgnAmduiug Aanssumssanaiiieaseanuduiusiugndn n1susmsUszaunisalgnen
MsUsziiunan1sUfURnLuNuNsna1AnsIaNIsanAduRuG

Concepts of customer relationship management; relationship marketing and
customer relationship management; customer relationship structure; customer grouping;
customer relationship management strategies; customer acquisition and customer retention;
customer development process; service psychology; providing services to build customer
relationships; information system for customer relationship management; marketing activities
for customer building relationship; customer experience management; evaluation of customer

relationship management regrading marketing plan implementation
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=

1702 358 n1smanaLiiadenu (Social Marketing) 3(3-0-6)

sedviidesiFoundew:  laifl

MedvideaGaunugiu: 1l

Usgiutlatufnfulgmdseuazdannden woinssuguilaafudamdnuuas
Awnnden wnAnmuSURnTeUrediay T3usTIumsgIRaiuNMIIaaLiiodiny nsmanaLiladann
funsiasuulamginssuiilna nagnsmsmanaiiedsen nspana@ilen nsddulasenis
mimmmLﬁaﬁmmmz?ﬁu’mé’am ﬂ?iﬁ@ﬂ?'ﬁﬂ?iﬁaﬂmﬂlaﬁﬂﬂu ﬂ?iﬂi&ﬁuﬁ\laLLatﬂ’ﬁﬂ’J‘Uﬂllﬂ’]ima’]ﬂ
Wiodsny

Current issues of social and environmental problems; consumer behavior and
social and environmental problems; social responsibility concepts; business ethics and
social marketing; social marketing and consumer behavior change; social marketing strategy;
green marketing; implementation of social and environmental marketing projects;

social marketing communication; evaluation and control of social marketing

1702 396 nMsaanulunain@dvia (Digital Market Investment ) 3(2-2-5)
sgvdesEuanfoy: 1l
sgAyndeaseunIuaiv: il

aa o Y

AUVLNYANAIUAIVA waluladudenisuy NANNNSTYINNUVBIANEAINE  UTeLnNYodanau
e manauaniAbuanaliudda nmshauvessuasuuuligquinans ndesdlefldiitentsamuy
nINsaNARaTia Msvszgndldanaduiivaiienisamunigiiauaznisnain MsieTgsinadns
NMTAMUNNNTAANAING

Meaning of digital currency; blockchain technology; principles of digital currency
operations; types of digital currency; digital currency exchange market; decentralized banking
operations; tools for investing in digital marketing; applications of digital currency for business

investment and marketing; result analysis of digital marketing investments
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2.4 nguEnUszauMIalIvITNLaTANN AN
FPDNNITAAIARING

1702 460 nM1sANIIUAIUNITAANA (Marketing Internship) 2 wunenA

sedvndideaieumnnew: il

sw%mﬁé’au’%&luﬂfauﬁﬁu: 1702 481 TASIUAIUNITAATA

Roulufiee: dwiuindnentudi 4 wdedieuwin

msinalumhsnunaigriiegsiaenvuiiisatestumsmann thanusluussgndld
Tumsiinnu duiigansisaselosiiflognilednanssuzuitindnu dnsuestwioileslitdosnia
14 davi

Internship in government or private sectors relating to marketing; applying knowledge
with internship; public service for instilling a public mind among students; internship
continuously at least 14 weeks
1702 481 1As391uA1UNISAANA (Marketing Project) 2 wiqena

sedvfidesdeumnneu : Ll

sedviidesiounugiu: 1702 460 msEinaudunisaain

nsdailassnuiunseaiadieinuseansawlunsiiey Sinseidamainnistinenu
LEUBLUZLWIN ALY NSWBUTIENUY NTUIEUTIBIUY

Creating marketing project to increase work efficiency; analyzing problems from

internship; providing solutions; report writing; report presentation

1702 482 NsA3ENAUNSoNENNAANE (Preparation for Cooperative Education) 1(1-0-2)
eI ndesteuninow: il
a oy L= 1/ =
YIYNABIIYUAIUANU: Taid]
a o oA = & - =
nsesendenIsHnnulugaulsznaunis nsldenaaiulsznaunsitiunzay nsilvu
ANLNYANATNULAZINATANITAUN AU MIWAUIYAGNNNKALHNTY N IA ﬂ’]iLﬁUﬁUﬁ’JﬁJsﬂjE}Mva
WATzvdeya FasalnalarasunanIsAny N1sWBUTIBNULARIEUBNAII
Preparation for interning in private sector; selection of suitable workplace;
resume writing and job interview techniques; personality and social etiquette development;

data collection; data analysis; interpretation and summary; report writing and presentation
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1702 483 a@unafneIA1un13man (Marketing Cooperative Education) 6 wulEnn
JedvifidesSeuannou: 1702 482 wssuaunadne
sﬂaﬁﬂjﬂﬁs’l’aaﬁauﬂw@;ﬁu: g
Roulafie: dusutindnendudi 4 weiieunin was

[

HIUAALAUYEUINDIN LS URAYaUNRENENS
nsUfiRnuaivluanusznoumsifendestuniseatn Inensufdseidesiulidesndn
4 \fou mvhlassuionsuiulsvieudldigmussnssuiunsvinu madeunenu
NSULAUDTIBUY
Working in real workplace relating to marketing; working continuously at least

4 months; conducting project to improve or solve problems in work; report writing, report

presentation

v nenniseannIsAnaNe I
1702 171 Hnaudiun1sdanisgsnamsanadeln 1 2 miqenn

(Modern Trade Business Management Internship 1)

sedvfidesoumnneu:  1aid

sedviidesiaunugiu: 1l

Anandluaonudsznounsdunisdanisssamsdadelnl nmsfinufdRnuiugiuniely
$1u MILEUAWAZNITIIUINITENAT N1IIAINEUAT N1IATIVABUIUIUAUAT MITALTLIFUA
Dowtu nmsquaanimuandesesiu Ansuegnsdeiiladlitiosnd 12 duai

Internship in workplace relating to modern trade business management; basic in
store practice; product selling and customer service; product placement; checking product
quantity; basic product arrangement; taking care store environment; internship continuously

at least 12 weeks



90

1702 172 Wneudiun1sdnnisgsnanisanasisl 2 2 miefin

(Modern Trade Business Management Internship 1)

edviideaFounndew:  lifl

sedviidesFeunugiu: il

Anauiluanuuszneunisiunsianisgsiansmarielvsl msfinufuRnumumiid
wazAuTuRaveuMelui MsUURNUMINNTEUIUMITVIBEUAMLAZNSIIUSNNTENAT 1R
sy seuuiuaunnluseaudyie nsnsenguasuImnsidmiang nsuTmsnineInsuwag
msigednwigunsal msdamsdudszianenns Envuesehieidedlitesndt 12 dUn

Internship in workplace relating to modern trade business management; training in

performing duties and responsibilities within store; implementation of sales process and
customer service; working standard; quality shop system at assistant level; distribution
and goal management; resource management and equipment maintenance; food product

management; internship continuously at least 12 weeks

1702 271 WAUAIUNITIANISFININIsAaLE TV 3 2 wilaefin
(Modern Trade Business Management Internship )
a ay a 1 =
VRS EUNINeY: Ll
a v = 1 [
NYIYPINADIIYUAIUANU: 1aid]
Anauluaniudsznaunisaunsdanisgsianmsaadelnl mstnudRauauniinuag
AMNSURATOUNIEIUSIU ATUTHTIANITALAT NI1FEI NITSULAZNNTIALEEY N1TIANITLONETITAUA
AIAGY N1IAIVANAMNIMELAT Hnausgerailiaslitdesndt 12 dUav
Internship in workplace relating to modern trade business management; training in
performing duties and responsibilities within store; product management, ordering, receiving
and sorting; inventory document management; product quality control; internship

continuously at least 12 weeks
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1702 272 Ansudiun1sdnnisgsnanisanasislvs 4 2 winefin

(Modern Trade Business Management Internship 1V)

sedvndideaSeumnton:  Laid

sedviidiesSeunugiu: il

Anauiluanuuszneunsiunsianisgsiansfadiolvs msfinuftRnumumihiiuay
AMNsURagaunelusunsAadslng A1TUSHITNITUEUTERINER NSATIEDUAUAT NITATIVEDU
WmsgILIuALeaedEle msdeasaneluiiu nsasenuduiuswazianeladiugnA MsauAy
wnansuastuiinvesdu Innuedwieiiediidesnin 12 d&Unv

Internship in workplace relating to modern trade business management; practice in
performing duties and responsibilities within a modern shop; shift sales management; product
inspection; QSSI shop standard audit; in-store communication; building relationships and

customer satisfaction; internship continuously at least 12 weeks

1702 371 Hnausiun1sdanisgsnanisinasiolvsl 5 2 miaefn
(Modern Trade Business Management Internship V)
a ay a 1 1
sgdyndeseuanew: Ll
a oy a 1 1
gIvIdeaEuAlIUaiu: 1l
Anauluaniudsznaunsaunsdansgstansaadelnl nsinujoRauauninuas
ANUSURATEUNETIUTIU ATTIUNTYINNY SEUUTIUANANTEAULIANITIUY N1INTELUAL
Msusmsdming MsuTmsninginsauyaansuazaunsal NsUIMISIANSauA Hnau
agratiladlitesnin 12 daw
Internship in workplace relating to modern trade business management; training in
performing duties and responsibilities within store; working standard; quality store system at

store manager level; distribution and target management; human resource management and

equipment; product management; internship continuously at least 12 weeks
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1702 372 Hnausiun1sdanisgsnanisanadeln 6 2 miaenn
(Modern Trade Business Management Internship VI)
edvidesSouunnou:  laidl
sedviidiesSeunugiu: il
Anauiluanuuszneunsiunsianisgsiansfadiolvs msfinuftRnumumihiiuay
amufuiaveuneluiudadelnl nsmuauuazdnnisionarsneluiu msdeasaneluiu
nsassmnuduiusuaseuienelavesgnén Bnnuessieidedlitesndt 12 dUnnsi
Internship in workplace relating to modern trade business management; practice in
performing duties and responsibilities within a modern shop; in-store document control
and management; in-store communication; relationship building and customer satisfaction;

internship continuously at least 12 weeks

1702 471 Hnausiun1sdanisgsnanisinasiolvsl 7 2 miaefn
(Modern Trade Business Management Internship VII)
a gy a J s
swwifeassuunnou: Ul
a oy a 19/ 1
IYIVINNBILIYUAIUANU: laig
= Y Y] a v o | = a wa v o
Anauluanudsenaunisiunisianisgsnamseaislvl nsinufuiRnumuninuag
ANnusuRageunsluumadslvd N5y NUaliBURTR TUATIIAOULAZIIURAAIN N9
UszanTu ulszdduaiuazaulszaniou dnausgrdaitiesbivosnin 12 dUa
Internship in workplace relating to modern trade business management; practicing on
duties and responsibilities within @ modern shop; planning; implementation; inspection and

follow-up work of daily, weekly and monthly work; internship continuously at least 12 weeks
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1702 472 Hnausiun1sdanisgsnanisinasiolval 8 2 miaenn

(Modern Trade Business Management Internship VIII)

edvidesSouunnou:  laidl

sedviidiesSeunugiu: il

Annuluaniudseneunisamunisdnnisgsiansmadelvd nsinuiRanluaedninnu
Hunmsauayumssidunuvessianisialiolsl mavain msdate msUssaunuiumiedy
vosasinsiiiuedotnegsfiansiadslminasaseunquauluiuiomn Anouestisoiedlivos
N7 12 dUai

Internship in workplace relating to modern trade business management; practical
training in office to support modern trade operation; marketing; procurement; coordination
with other departments of network organizations in modern trade business and covering all

works in store; internship continuously at least 12 weeks
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aau AMAUINIIIYVING FaUTeuan #1139 Viidi5a andufiduiamsfinen ATTAUADULAY A13LUADUY
i Yo-unwsna Tundngmsil
39 12 9./dUn8/ | 1702 248 : 3 ../
180%.41./01A dUan9/a5 v¥.31./07A
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180 v.u./91A
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2 | weensws 8nle UIMIEINUMUMIAR | UIN1553309 WA 2502 | UMINYIRYTIUAUKG A1ANISANEIAY ANANISANEIAY
UIM3gINaUUAN QUFISIGE WA, 2535 | UMINYNRYIIUAILKG 1702 391: 9 9.3/ 1702 323: 3 9.3/
A1ISUIANT dUn9A/135 v.9./00A | §URA/45 %.41./01a

593 9 ¥.3./dUn9/

135 9.4./91A

1702 333: 3 95.4./
#UAN9/45 %.3./AA
1702 393: 3 ¥.4./

#UAN9/45 %.31./0A




99

ALUUINIIYINS

¥o-uuana

#19179%1

Uidsa

an1dungsan1sanen
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117 ¥.3./07@
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Uidsa

an1dungsan1sanen
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1702 210: 6 ¥.4./
dUn91/30 .3./07A
1702 353 : 3 .31/
dUan9/a5 v.31./07A
594 9 ./dUa/

75 ¥.4./97A

1702 354: 3 %.41./
dUa9/a5 ¥.31./07A
594 9 u./dUa/
135 6.4./97A
aAnsAneUane
1702 210: 3 %.31./
dUan9i/a5 ¥.31./07A
1702 353: 3 %.41./
UA1/45 %.41./07A
1702 357: 3 %.41./
dUan9i/a5 ¥.31./07A
594 9 u./dUa/

135 ¥.4./07A

a A a wa 53 ° 1y} ¢ v ~ 3
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59U 9 . /dUa v/
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aansAnEUane
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annvuiidnsa

a1au AUNUNIIVING FauTeyeyn GULTgRLig A1TEUFDULAN A1TTUFDU
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150 %.1./07@

aamsAneUane
1706 103: 6 ¥.1./
dUan9/45 ¥.31./07A
1702 345: 6 %.4./
dUAN9/90 ¥.31./07A
59U 9 .41./dUn%/

135 9.4./A7A

dUA91/90 ¥.31./07A
3 12 v/
FUn191/180 9.3/
A
aamsAneUane
1702 246: 3 ¥.4./
dUan9i/a5 ¥.31./07A
1702 249: 3 %$.31./
dUan9i/a5 ¥.31./07A
1702 245: 3 %.41./
fUa1/45 %.41./07A
1706 103: 3 2.4./

#UAN9/45 %.3./A"
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GYIT AMUNUINIAYING FauTeyaun #1131 Vitdusa aonduiidnsa ANTLUFIULAN A13TUFDU
i Yo-unwsna n13ANEN Tundngmsil
FIU12 Y.4/EA Y/
180 v.4./71A
4 | f¥iemans1ansdiuadil WeeansuUudia | malulad WAL 2542 | uvninendewmalulag | n1ansAneuy AANTANEIAY
AT ansaume WILAOUNAGUYS | 1702 210: 6 vt/ | 1702 341: 3 9.4/
(susiunisgiemans1ansd | nenaanstudia WINI3 WA, 2537 | anntusudy dUa/54 va/na | &9 va/ne
AUTEUUATAUNA AN IADS Uruaunadmszen | 1702 341: 343/ | 1702 359: 4 931/
iiensdnnIs) dUa/9 v /A | SUANN/60 B.u/n1e

593 9 %.3./dUn9/

63 Y.U./97A

1702 450: 6 %.4./
&UA19/90 %.41./07A
513 %.3./dUn9/
159 w.u./a1A
aamsAneUane
1702 210: 6 v.1./
dUA19/54 %.41./07A
394 6 .4./dUa/

60 ¥.41./97A
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Viidusa

annvuiidnsa

a1au AUNUNIIVING FauTeyeyn GULTgRLig A1TEUFDULAN A1TTUFDU
i Yo-unwsna n13ANEN Tundngmsil
5 | ueanyens Alay Uy n e daudin N153AN3 WA 2561 | i Ingnsy AANTANEIAY AANTANEIAY
waluladasuns 1700 101 : 6 .41/ | 1700 101: 6 v.41./
UImsgInaumUadia | - WAl 2552 | uwninenauveunny | &Ua/54 wu/ma | §Ua/54 v.a/nne
WenmansUudie Ienaans WA, 2542 | unnInendeveunnu | 53U 6 W/AUAY/ | 59U 6 vu/dUAW/
GURRLTRG 54 %.41./01A 54 %.41./01A
6 | uNaNUT Wnodu Doctor of - W.A. 2556 | Tilburg University, | A1an1sAnefiu AANISANEIAU
Philosophy Netherlands 1700 101: 9 w.4./ 1700 101: 3 9.4/
Master of Arts International WA 2549 | Stenden University, | &Ua19#/135 v.a./n1a | dUAN1i/45 .41./070
Leisure and Netherlands 394 9 Bu./dUn W/ 1701 412: 3 ¥/
Tourism 135 9.3./01A dUnn1i/45 4.3./07
Studies 39U 6 Yu./dUA/
USMIgINUMUMAR | UIMIIEINT WA 2543 | unnanendediealv 90 %.31./n1A
UIM3gINAVUNN UIMITING WA, 2537 | uninendededin mMamsAneaty

1701 412: 6 ¥.4./
#UAN91/90 %.3./0"A
S99 6 /AU

90 %.4./07A
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GYIT AMUNUINIAYING CENERTT #1131 Vitdusa aonduiidnsa ANTLUFIULAN A13TUFDU
i Yo-unwsna n13ANEN Tundngmsil
7 | weanAsdy onued Master’s Degree in | Market Finance | w.A. 2552 | Panthéon-Sorbonne | AMansAnwdate | AranisAneUane
Management University-Paris 1, 1703 210: 9 6.1/ 1703 210: 9 v.4./
France dUA9A/135 B4/ dUA9A/135 v.41./
Bachelor’s Degree in | Applied W.A. 2550 | University of Paris 1A n1A
Management Economics Daupine, France 59U 9 wu/dUai/ | 59u 9 wu/dUani/
135 9.3./07A 135 94.3./07A
8 | wuinggd Asdmiu Uy n e daudin AWINTIUATUGY | WA 2560 | UMINYITEYTNY AANTANEIAY AANTANEIAY
Aanday 1708 111 : 6 v.u./ 1708 111 : 6 ../
IFINTIUUMU UG NI W.A. 2551 | un1Inenads FUA1/90 B.a./nA | dUAT9/90 %.u./nA
Aawndey gUATIYENH 59U 6 YU/EUA | 59U 6 Wu/AUAW/
INgIPAATUMIUNNR | N1FINNTT WA, 2539 | un1Inenads 90 %.3./01A 90 ¥.1./A1A
N$NLINg LNYASTANERNS aamsAnelaty | AMansAneUane
INgPanIUUTIN WeUIA WA, 2531 | unnInenaeeuwnu | 1701 110: 3 v.u./ 1701 110: 3 4.3/

#UAN9/45 %.3./AA
S93 3 /AU

45 ¥.4./97A

#UAN9/45 %.3./AA
S93 3 Y. /AU

45 ¥.4./97A
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a0 AMUNUINIAYING CENERTT #191390 Vitdusa aonduiidnsa N1TUHBULAY N15TUHIY
i Yo-unwsna n13ANEN Tundngmsil
9 | wegh $fina WeenansuUndie | adaussend WAL 2547 | UNINENFETOULAY | AIANSANEIRU AMANTANEIAY
REGRNTANGIE) WMeEENS- WA 2544 | UMINIRYYTN 1700 200: 9 %.31./ 1700 204: 9 %.31./
ARAENS dUn9/135 w.u./n1A | dUani/135 v/
594 9 vu/dUai/ | ne
135 9.31./07A 59U 9 Y.u/FUn/
aAnsANEIUANY | 135 4.3./01A
1701 460: 3 ¥.4./
dUn9/45 v.u./07
394 3 ¥.3./dUN I/
45 ¥.3./a7A
10 | wNEITINUNT gnSUTEM ToyBamdaudio QRERGTE WA 2547 | UnINeNse A1ANISANEIAY ANANISANEIAY
SITUANENT 1707 101: 9 v/ 1707 101: 9 v/
UIMsgInadnudin QRERBTE w.e. 2540 | andumalulad dUnn1i/135 v.a/ne | dUA/135 B.u/

SIVUIAA INYVH
AR IUDDN

a S a
LRI UDUATINVANN

593 9 .3 /dUn9/

135 94.4./07A

1A
S9% 9 .3 /dUn9/

135 %.4./07A
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GYIT AMUNUINIAYING CENERTT #1131 Vitdusa aonduiidnsa ANTLUFIULAN A13TUFDU
i Yo-unwsna n13ANEN Tundngmsil
11 | wamgdnsasal angauysal | Inermansumdudia | M133nnis w.A. 2550 | antumalulag mansAneane | anansAnevane
PREINNITU WILAOULNA 1701 110: 3 .4/ 1701 110: 3 .4/
WIANINT dUai/as wa/nm | dUA/45 v.a/n1e
GRERERAIN 59U 3 /AU | 59w 3 vu/dUanw/
WeeansUdie walulag WA, 2547 | anndumalulag 45 v.31./07A 45 %.41./71A
N159ANTS WILIBUNA
LAAVIVINS
GUIIREHITR
12 | wNaINIYaIu AUNSNE Uy n e dnudin WALYTUINT | WAL 2559 | unninendy A1ANISANYIAY ANANTSANEIAY
A1EnS QuUasI¥ell 1708 100: 3 ../ | 1708 100: 3 %.8./
WNYIMEATUMITUNAN | N15IANTS WA, 2543 | uIngqe dUnw/as5 vu/ne | dasi/as v.a/nn
NININT NYATANERS 594 3 vu/dawy/ | 593 3 wa/dUan/
INYFERTUUNA LATUFANENS WA 2536 | UN1INeaY 45 %.31./A1A 45 4.31./A1A
annsal NYASANENT
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a0 AMUNUINIAYING FauTryayn #191390 Vitdusa aonduiidnsa N1TUHBULAY N15TUHIY
i Yo-unwsna n13ANEN Tundngnsil
13| yEeTUsnY LAnsITY Uy n e daudin N153AN3 WAL 2562 | UMAINGIFEYTN AANTANEIAY AMANTANEIAY
ladadind 1702 332: 6 w41/ | 1702 332: 6 .41/
wazlaguniu dUn1i/90 w/nA | #UAN%/90 v.a/n1e
WERTUMTUAR | NTUTINT WA, 2548 | UINgqe 59U 6 YAU/EUAWY | 59 6 Bu/FUA/
walulag 5ITUANERS 90 ¥.4./01A 90 v.4./77A
LAITUFAARTULIN LASUPANANS WA, 2543 | unInenae

WNERSAANS
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4. a3AusENauNgINUNISHNUSLEUNISIATITNAZENNIANEN

4.1 msenUszaunmsalniaauin/lnau Fwennisnainfana
tnAnwameziisuteuseivn 1702 460 n1sRAMUAIUNITRAIA (Marketing Internship)
2 wiheAn TaginUftReulumhsnunmaignieaalszneunisient lumihidunmsnaiavie
Aerdewnuiléfuseumne litesndn 12 §Uawi dnfnwiazdesdersnunanisinujoRnunay

Uiigyansnsadselewidiuau 20 dalus

4.1.1 IATFIUNATNSNITBUFVRNTENUSEAUNMSAlnIATIN/ATENL:

1) {fAsTIN AMSTIN UaraTIeduinulunsaseTinuuuneLiies ananiies
sesfu 1nuzlaz It

2) fanundvngmseiesssy Basiuluanugndes flsedeuite faudednduas
3neiin

3) dAu3nundnn1s N ufluaInInain

1) TinwznsFeuiuasvivunsasuuUamesdinuuazvedian iofsany
agludsnunyinusssunnglanssualanfdaila

5) finwinszidanm wasmwuimailodefuenled

6) ANUTURAYOUsPAIALLAL T InDE19ELAR

o

¥ Aa o o a ] ° 2 a
T AROIUNR ﬁ']llﬂﬂLLa3Nﬁﬁu53ﬂ1uﬂqimqﬂquLUUWﬂJ

Y

7) Tl

8) fimdeouuazideiaing fuyveduiusinuasfuilinufAndiuyedy

9) MmeluladAdviainannmanglunisdudutoya adsassdny wayinei
e a3vinTiu

a

4.1.2 939987: AANSANEIUANY JUUN 4

4.1.3 Msdaaazanseaau: Inujinnulumhenuniassviseaniulsenouns

vy ldseni 12 dUan

4.1.4 panusudienuaaudsenaunis: Ll
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4.2 awnafne v uBnnIsAaInfINa
UnAnwameilouwseusieivn 1702 483 annafnwiniunisnain (Marketing
Cooperative Education) 6 #i1efin 9zA0IUIIwITT 1702 482 W3uuannadnel (Preparation
for Cooperative Education) 1(1-0-2) InginUfiRnuanfafnuluaouszneunmsiiiedastu
msmaaseidosiulitosni 4 Weou tzdesddasinuaniafinuuaziiauelassnuuazsios

Uniiganssauuselestisiuag 20 Gl

4.2.1 1NASPIUNAENSNTTEUSVaIEVRANYA:

1) Sifass9u AUETTN wagasseduAmulunsisadinuuuneiiies fnvundes geiy
uuzLarUINTU

2) fimnundansadesssy Basiuluanugndes sadeuity fanudednduas
$3meniln

3) dANUIMunann1g NaufluarnInisnain

4) inwen13ARLUUBIRTIL Ankuuadieassd Aanuunisiluduszneunisuas
aunsaundeymeng o 1o

5) fumdeiiiaass asurhmandlafeiuodwls

=

6) AnwilAszntgy) wazmuwuanaudlufeaiuednla

D

v a

7) fimnusuRaveusedinuLaziIned19EUna

D

& Yo v Ao o P | ° &
8) fianduhi dnuid andaauasddiundlunsvinuduiy
9) fivinwensldnrwiiiensdeans ansya n1sile M58 LarnITAEY

10) lwmelulagadvianvainvanglunisduaudoya as19assaanu Lagiasen

e 93Ty
4.2.2 9499987: AANsAnwIYane FuUN 4

4.2.3 NM33aLaaznIINEa: Inufjiinuanisfineiluaniulseneunisiiieivesiu

msnanasawlaanulidaenin 4 oy

4.2.4 A1UsuanuanIuUsLNaUNIS: Ll
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4.3 MmsunUszaunIsalnIrauIN/Aneau vennisnainnisanadelng
tnfnwameleutousedvn 1702 171 Rnnuiiun1sdnnisssiansiadelng 1
(Modern Trade Business Management Internship 1) 2 #iefn Iaefimunlirneulugaiu
Usgnoumsmunmstansgsiamsdnadielu msfinuftinuiugunieluiu msuedud
waznsliusnsand Madansdud nsrmeaeusuuAud mataidsdudndesdu nagua
anmuIndenresi Annuetsreaidetliosndt 12 §Uansi thinwaesosdssenunanisin

UATRMuLaz e saUselentduau 20 Halus

4.3.1 1AsFIUNAENSNSREUSvRINsEnUsTaUNISalaAEuIN/N1TRNG

1) fifas35 ARSI wazassundufnulumsmsdinuuuneiiios Saudles getu
suzkazUINTY

2) Tadfinuaznszuiinlun1sufifnuasesssuluaamn

3) dAu3nunann1s Ngufluarninisnain

4) finwznsiFeuiuasiviviunisasuulaesdanuuazeslan Wiomse
agludsnunyinusssuniglanssualanfdaila

5) fiauiuiaveusedinuLazIIne9ENna

6) fienanfudih fanwid andirduazildiusilunmsyhauduii
fvinuwensléniwuiionisdoans sansma n1sils n1381u uaznaiTeu

7) fivinwgnsldnrwiiientsdeans Manswa n15ils N138U Lazn1leY
4.3.2 39381 MANTANYIAY TUTN 1

4.3.3 nMsdanaiuazansedeu: InujiRauluaniuuseneunisiifendeiunisdnnisgsne

msenadelvdneidedldidasnin 12 da

4.3.4 A21437UANUANIUUTLNBUNIS: USEN TN 9988 310A (LAYL)

4.3.5 Soulufivaw: 1ol
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4.4 MsenUszaumsalnirauwin/Mlnau Ayennisnalanisanadein
tnfnwameleutousedun 1702 172 Rnnuiiunsdnnisssianisaadelud 2
(Modern Trade Business Management Internship Il) 2 #uaein lnafmunlirneulugaiu
Usgnaunsiumsdnnisgsiamsiadeln msiinufoRaunsmihiinesaruiuiisveunely
$11 MIUJURNUAILNTEUINNTVIBFUAMAENITIAUINITANAT WINTFIUNITINOU SEUUIY
AN IUSEAUEYIE MINTEatguasuIMsdivng MIusmsnineinsiasnsuisesnuaunsel
mMsdamsauilszanenms Anauedisdeiodhitesndn 12 dawi thAnwazdesdssenuna

nsEnUfURMuaz U Ryas saUsElavidau 20 9alus

4.4.1 3nNAsPIUNRENSNNTREUivaInsEinUsTaun1salaAauIN/N1TRNG:

1) fifas35 ARSI wazassenduRulumsmsdinuuuneiiios Sanudles gely
snuziazUINT

2) Tndinuaznszutinlunsujiaauasesssuluean

3) dAu3nunann1s Ngufluarninisnain

1) finwzmsFeuiuasivivunsasunlamesdinunazuedlan edsmu
agludsnunyinusssunnglanssualanfdaila

5) fianuiuiaveusedinuuaziIne9ENna

6) fienanfudih fanuia anifuaziidiusiulunsvhauui
fivinuwrnsldniwuiionisioans saname n1sils n1381u wazn1aiTeu

Y

7) dinwensldnreiientsdeans Maniswa n15ils N13eU Larn1ley
4.4.2 ¥391981: MANMSANYIUAY YT 1

4.4.3 nsdaiaazasNaau: Anufjuinuluaniulszneunisiiiegitesiunisdianis

gsfamsmadelvdsaitiedivesnd 12 dUans

4.4.4 A37U3UANUANIUUTLNBUNIS: USEN TN 9988 310A (UNvL)

4.4.5 Woulunvaw: 1l
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4.5 mieinUszaunsalniaauna/bineu IvennisaananisAnadelnal
tnfnwameleutousedun 1702 271 Rnaumunsdanisgsnanseadielyg 3
(Modern Trade Business Management Internship Ill) 2 #uaein lagfvusliinauluanu
Usgnaunsiumsdnnisgsiamsiasielml msiinufoRaunsmihiinesaruiuiisveunely
1 Mavimsdnnisdud msds msfunaznsinBes msdanisienansdufiasnds msmiue
A A Hnnueddeieslitesnit 12 & indnwegdesdinenunanmsiinUfifonu

wazUnfigansnsausyleaisnuiu 20 dalus

4.5.1 1AsgIUNaENSN1sReuivaInsEinUsEaunsalaaauIn/n1sinew:

1) fifas3 ARUsTIL wazassenduRuilumsms@inuuuneiiios Sanudies sl
suzkazUINTY

2) Tadfinuaznszuiinlun1sufifnuasesssuluaamn

3) dAu3nunann1s Ngufluarninisnain

4) finwgnsiSeuiuasiviunisasunlamesdiruuazuedlan tiedsmu
agludsnunyinusssuniglanssualanfdaila

5) fiauiuiaveusedinuLazIIne9ENna

6) fienanfudih fanwid andirduazildiusilunmsyhauduii
fvinuwensléniwuiionisdoans sansma n1sils n1381u uaznaiTeu

Y

7) dinwenslgnreiientsdeans Maniswa n1ils N13eU Lazndey

[
1Y

4.5.2 %29987: NANSANYIAL TUUN 2

4.5.3 nMsiaamazaseaay: dnujiinuluaniudszneumsineitesiunisinnis

gsnansmadisludseilieslidesundt 12 danv

4.5.4 A21U3ULABNUANIUUSLNOUNIS: USUN TN 9988 310A (UAYW)

4.5.5 [Houlufiy: 1ol
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4.6 mM3einUszaunsalniaauns/eneu AvennisnananisAnadelna
tnfnwameleutousedun 1702 272 Annuiiunsdnnisssianisaadelud 4
(Modern Trade Business Management Internship IV) 2 #uaein Tnafmunlidneulugaiu
Uszneumsmumsinnisgsianisiasislual msiinufoRaumumihfivazanusuiiavey
elusumadelnl MsuTmINIsuelseiman N1595IEUAUA1 N13HTIVFBULINTFIUI Y
Aueaiedle msdoansnielui msahuanuduiusuasfianelatugnén msmuauenansuay
Hufinvesiu Hnnuegsseidedlitosnit 12 dUni thAnwagdosdensanunansfinufifonu

wazUnfigansnsausyleaisnuiu 20 dalus

4.6.1 1AsPIUNAENSNNTIREUSvRINTsEnUsTaUNsRlATAaIN/N1TRN:

1) fifas35 ARSI wazassenduRulumsmsdinuuuneiiios Sanudles gely
snuziazUINT

2) Tndinuaznszutinlunsujiaauasesssuluean

3) dAu3nunann1s Ngufluarninisnain

1) finwzmsFeuiuasfiviiunsasunlamesdinunazyedlan iedsmu
agludsnunyinusssunnglanssualanfdaila

5) fianuiuiaveusedinuuaziIne9ENna

6) fienanfuiih fanid andipduazildiusilunmsvhaudui
fivinuwrnsldniwiiionisioans sanawe n1sils n1381u wazn1aiTeu

Y

7) dinwensldnreiientsdeans Maniswa n15ils N13eU Larn1ley
4.6.2 ¥3413871: MANIANYIUAY TUTN 2

4.6.3 nMsiaIamazaINaau: Anufjufinuluaniulszneunisiiiegitesiunisdinnis

gsfamsmadelvdsaitiedivesnd 12 dUans

[y

4.6.4 A1N3ULBNUANIUYTZNBUNIS: USHN TN 9988 3100 (UrnTw)

4.6.5 Waulunwaw: ld
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4.7 mieinUszaumsalnnaauns/fnau A ennisaatanisanadelval
indnwameleusousedu 1702 371 Rnnuiiunsdnnisssiansaadelvg 5
(Modern Trade Business Management Internship V) 2 iefn lngnualninauluaniu
Uszneumsmumsinnisgsianisiasislual msiinufoRaumumihfivazanusuiiavey
Aglui 119551V TEUUTIUAMAINTEAULIANITIN NINTEABLazMsUTIstvng

N1SUTMSNINYINIAUYAINTHALQUNSA) N1SUSINTIANTSELAT Hnsuegeaiiiadlitesnid

12 dUansh Wn@nwazdesdimesnunanisiinufURnunazdiigasisadsslevisiuau 20 Falu

4.7.1 AsPIUNAENSNSREUiveINTsEinUsEaUN1salaAEwIN/N1TRNG

1) fifas35 ARSI wazassenduRwlumsms@inuuuneiiios Sanudies gely
suzkazUINTY

2) Tadfinuaznszuiinlun1sufifnuasesssuluaamn

3) dAu3nunann1s Ngufluarninisnain

4) finwgnsiSeuiuasiviunisasunlamesdiruuazuedlan tiedsmu
agludsnunyinusssuniglanssualanfdaila

5) fiauiuiaveusedinuLazIIne9ENna

6) finanfudih fanwid ansirduazildusinlumsvhauduii
fvinuwensldniwuiionisioans sanawa n1sils n1381u uaznaiTeu

Y

7) dinwenslgnreiientsdeans Maniswa n1ils N13eU Lazndey

(%
o

4.7.2 F29987: NMANNSANYIAL TUUN 3

4.7.3 nMsdaamazasegau: Anufjianuluaaiudszneunisiiieitesiunisdnnis

gsnansmadisludseilieslidesundt 12 danv

4.7.4 AN32uLABNUANIUUSLNBUNIS: USUN TN 9988 310A (UNvL)

4.7.5 Woulunew: laf
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4.8 MieinUszaumsalniaauns/fnau A ennisaatanisanadelval
tnfnwamedeuitousedun 1702 372 Rnaumunisdanisssiansiadelng 6
(Modern Trade Business Management Internship VI) 2 #iefn Insfmunlirnauluaaiu
Uszneumsmumsinnisgsianisiasislual msiinufoRaumumihfivazanusuiiavey
aeluiruasislval msmuauiazdamsienasneluiu msdeasneluiu msais
Awdtusuazaufianelavesgnii dnsuegisieilledaitosnin 12 &Uni thnwazsios

dagneauransinUfiRnuwaziiigyassauselovidnau 20 9alus

4.8.1 1AsFIUNAENSNTREUSvRINTsEnUsEaUNSalaAEIN/N1TRNG:

1) fifas35 ARSI wazassenduRwlumsms@inuuuneiiios Sanudies gely
suzkazUINTY

2) Tadfinuaznszuiinlun1sufifnuasesssuluaamn

3) dAu3nunann1s Ngufluarninisnain

4) finwgnsiSeuiuasiviunisasunlamesdiruuazuedlan tiedsmu
agludsnunyinusssuniglanssualanfdaila

5) fiauiuiaveusedinuLazIIne9ENna

6) flenandudih fauiia anifuariidiusiulunsyhauduiiy
fvinuwensldniwuiionisioans sanawa n1sils n1381u uaznaiTeu

Y

7) dinwenslgnreiientsdeans Maniswa n1ils N13eU Lazndey

'
a

4.8.2 973917a1: AANSANWIYaNy JuUN

4.8.3 nMsiaamazaseaay: Hnujianuluaniudszneumsineitesiunsinnis

gsnansmadisludseilieslidesundt 12 danv

4.8.4 A71N32UABNUANIUUSLNBUNIS: USUN TN 9988 310A (UNvL)

4.8.5 Houlofiy: Taii
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4.9 msunUszauMsalnirauIn/Alneau v ennisnaianisaiaialng
Undnwameleutousedu 1702 471 Rnnudiunisdanisssiamsiadelng 7
(Modern Trade Business Management Internship VII) 2 #uqefn Iaeamunlirneuluagaiu
Usgnaunsiumsdnnisgsiamsiasielml msiinufoRaunsmihiinesaruiuiisveunely
Frufadelval NMaway ualisuR MueTIIFRULaYIURARY Fanuszdriu nusydn
Flamiuazulsesnieu Tnanuegesadedlifesndt 12 §ansi thnwaedosdasenuna

nsinUfTRMuaz U Ryas saUsElavidau 20 9alus

4.9.1 1AsFIUNAENSNTREUSvRINTsEnUsEaUN1salaAEIN/N1TRNG

1) fifas35 AsTIL wazassunduRuilumsms@inuuuneiiios danuiles sl
suzkazUINTY

2) Tadfinuaznszuiinlun1sufifnuasesssuluaamn

3) dAu3nunann1s Ngufluarninisnain

4) finwgnsiSeuiuasiviunisasunlamesdiruuazuedlan tiedsmu
agludsnunyinusssuniglanssualanfdaila

5) fiauiuiaveusedinuLazIIne9ENna

6) fienanfudih fanwid andirduazildiusilunmsyhauduii
fvinuwensléniwuiionisdoans sansma n1sils n1381u wazmaTeu

Y

7) dinwenslgnreiientsdeans Maniswa n1ils N13eU Lazndey

(%
o

4.9.2 %2998 MANMSANEIAUL FUTN 4

4.9.3 nMsdanaiuazansedeu: InujiRauluaniuuseneunisiifendeiunisdnnisgsne
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nsdeasAdvialuuszgndlduas
a519assaudnnssula

4. ATERUNDININAIAYVDIATHFTIN
wazANUSURavaulunsUsTNaUBITN

LAENIIATITIN

1. @15091NTIBNNTRAIA LA

2. awnsaUszgndldvnduddidnvseling
dmsugsianmsiadelndle

3. ansauUanuluaniudsenouns
lngiheaanu3lun1sdnnisgsianise
arfelmi TUdseyndldld anumihfluas
AnusuRaveulusEAulIAnIsIl

4. n3eNUnDInUAIAYVOIATUSTIULAY
AMusURAraUluNITUTZNIUR T NLAY

ANSANTITIN
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4. WHUTILANINIINTENANUFURAYDUNINTFIUHNAANTNIIT8UFINNANGATE5183%7 (Curriculum Mapping)

@ VU109 ANUSURAYDUMAN

O wngds Ausuiareuses - vanefs Wimvueunsgiunisiseui

183 lunangns

1. fuAnsTIN A385TIU

1.1 Tfass9n AMSTI warassendufnulunis
drssiauuumeniios faudes iy snusuas
vindu

1.2 fenundwnamneatesssy Basuluanugniies
fsadovite fmndednduaridadiin

1.3 $amur Sndanudulneuasgiityailne

1.4 Tinddnuazaseminlun1su o

mmﬁmmmﬁmﬁw

2. funna
2.1 fimuseuy
LAYEINT0
Wealea il
dssgnaldlunig
FuiuTiald

2.2 fianugany
nann1s nauilu

ANUININITAAA

3. shuvingenetayan

3.1 fivinuznisBeudiasivniunisudsuudas
vosdspunazvaslan Lﬁaﬁﬁamuaq’luﬁmuww
Fausssunmeldnszualandinle

3.2 §inuzNIAARUUBIATIL AALUUASI9ETIA
Anuuumsidugusznounts wazanunsa
uidamsng o 160

3.3 fumdoriinass agu viaudiladeadiu
Frdnle

3.4 FAnwiieszitym wavmuumadly

Weaiuivdnla

4. fuiinwranuduiussenitayanauas
ANUSURaYa
4.1 finnusuRavousedinuLasiineg
auna
4.2 Duwailesiiliduuds drladuuay
Snussaioutiusay aussuaina
a3 ienudugih fawitd anteAuasiidou
sallumsvihaaduiiy

cada o @

4.4 fienfenuayideriendiia duyveduiusi

Auaziuilimnudniureiou

5. fuineznsieseiids
Fauav madeans waensld
walulagansaume

5.1 fivwenslénn enns
doans famsya n1sil n1s81u
wayn1silioy

5.2 fiinwesnishnduinuey
s zMBuay uazause
Uszgnaldludinyszdruld
5.3 Wmeluladadadivan
wanglunisdududeya ain
A5IANU UagdiAT1zsiog g

Wi

11 1.2 13 1.4

21| 22

31 32|33 | 34

41 |42 | 43 | 44

511 52 | 53

1. NUINIVIANW N

1.1 NGNATINTEN

1) ngunwine

1411 101 nwilneifiensdeans

(Thai Language for Communication)

2) NFUABIBINGY

(1) NFUNWIDINGY

1421 102 mmé’mqwﬁugm 1

(Foundation English 1)

1421 103 N11SINUNUFIY 2

(Foundation English I1)
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578391 1URBNENS 1. AUAMSIIH 2. fu 3. sinuvinwemetaygn 4. fruvinue 5. fUin¥EAg
Y
RELEERH] A3 AUFUNUSTENINS AT
yARALAZ §aiae n1sdeans
ANusURnYaU waznsld
walulad
ATAUNA
1.1(12(13|14(21|22|31(32|33|34|41|42|43|44|51 |52 |53
(2) NMedenguELdan
n. NUAYIDINOWIYINTT (Academic Group)
1421 224 BN EAMIUAVINY BeAanTkardnUAEnNT
oO| @ - - o - O| @ - - O|O0O|@®@ | O | e - O
(English for Humanities and Social Sciences)
. najummé"anqmﬁan (Elective Group)
1421 218 AN uNeInENfiItIgenIn
o - - - o - ® | O - - - - ®  ©© | ® O | O
(English for Career Preparation)
1.2 nguvIYBEAERS
1406 112 quviSgANAUAILEY
O - [ - o - o - - - - ® | O - o - -
(Aesthetics and Happiness)
1431 111 938enaniiasnsloveneg
O - o - o - o - - - - ® | O - O - -
(Ethics and Reasoning)
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578391 1 URBNENS 1. AUAMSIIH 2. fu 3. sinuvinwemetaygn 4. fruvinue 5. fUin¥EAg
Y
35T A3 ANUTUN UG T2 ARSI
unABLAL falav n1sdoans
AMUSURAYBU waznasld
walulag
Asaumea
1112|1314 |21|22|31(32(33(34(41 (42|43 |44 |51 |52|53
1447 105 nsdeanshudsnudagiu
O - o - o - o - - - - ® | O - o - o
(Communication in Current Society)
1.3 nguivdenuensng
1013 001 warindanulne wadlosuasnszuiunmsefsssulne
oO| @ - - ([ - [ - - - oO| @ - O | O - O
(Dynamics of Thai Society, Citizen, and Justice Process)
1441 100 1ywdiudsAs (Man and Society) oc|le|-|-|®e|- || -|-|-|O|®e|l-|]O|O]|-|O
2300 115 N53ansANuTaudeesduRluguswallo
oO| @ - - o - o - - - oO| @ - O | O - (o]
(Peaceful Conflict Management as Citizens)
1.4 nguAYIMEIAEA VAN
1014 002 aunmmIanALasinwetInguade
( - o - ([ - OoO| @ - - e  O|OC| e | @®@| O |O
(Contemporary Sexual Health and Life Skills)
1439 104 I Amansn1sneutnnUsyaniu
® O | O - o - O| @ - - o - (OBNIN BRI ) - O
(Sport Science in Daily Life)
1502 100 N1sguagun Ny
® O | O - o - OoO| @ - - o - (ONNEN BRI ) - O
(Age-appropriated Health Care)
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578391 1 URBNENS 1. AUAMSIIH 2. fu 3. sinuvinwemetaygn 4. fruvinue 5. fUin¥EAg
Y
RELEERH] A3 AUFUNUSTENINS AT
UAAALAZ falav n1sdoans
AMUSURAYBU waznasld
walulag
dnsaume
1112|1314 |21|22|31(32(33(34(41 (42|43 |44 |51 |52|53
1.5 nguivninerdans walulag uinnssuuwaznsianis
1011 001 wealulagansaunaiieTInganava
® O - - o - O| @ - - o - ® O - | O
(Information Technology for Digital Life)
1100 112 Inmansuazinaluladiiioouinn
® O - - o - O| @ - - o - ® O - | O
(Science and Technology for Future)
1703 110 vinwzn1ssuludinuszaniu
® O - - ([ - OoO| @ - - o - ® O - e | o
(Finance Skills in Daily Life)
1.6 ngudvndanfinuinaly
1.6.1 nguAIYIMEIAEATTVA N
1439 100 NM38ONAGINLNDFUNMN (Exercise for Health) c/e/ 0| -|®@|-|O|l@®@|-|-|®@ O|lOC| @|@®@ |0 |O
1439 105 HuUNUINNTULALNTOYALIALTY
( - o - ([ - OoO| @ - - e  O|® & & OO
(Recreation and Camping)
1503 100 suazayulnsludinUszdniu
o - - - o - ® | O - - - - ® O|@®@ | O -
(Drugs and Herbs in Daily Life)
1507 100 d3pufugunm
- o - - o - ® | O - - - - ® O | e - -
(Society and Health)
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578391 1 URBNENS 1. AUAMSIIH 2. fu 3. sinuvinwemetaygn 4. fruvinue 5. fUin¥EAg
Y
RELEERH] A3 AUFUNUSTENINS AT
ELENEE falav n1sdoans
AMUSURAYBU waznasld
walulad
RPN
1112|1314 |21|22|31(32(33(34(41 (42|43 |44 |51 |52|53
1.6.2 nguAYIMeIAIEns walulad uINNTU wazN13IANIS
1100 109 INYIFARTNILAINAUTIN
® O - - o - O | @ - - o - ® O |0 @ | o
(Physical Science and Life)
1100 110 Iemansiveimuinvensednidanauinn
® O - - o - O | @ - - O - ®@ O | e - o
(Science for Developing Future World Career Skills)
1100 116 ANuUaRAfelun1sETIng AT
® O - - ( - O | @ - - O - ® OO @ | o
(Digital Life Safety)
1100 146 MIUABULUAENNNTRINARUAIIUVAINYAIENITINTN
® O - - ( - O | @ - - O - ® O - o O
(Climate Change and Biodiversity)
1200 111 inwasUasafeludinyusza1Tu
( - O - ( - OoO| @ - - ®e O O e @ OO
(Safety Agriculture in Daily Life)
1300 101 Uyay1Usehvgludinussdniu
® O - - ( - OoO| @ - - O - - - - - o
(Artificial Intelligence in Daily Life)
1701 102 1590153
® O - - ® - OoO| @ - - O - ® O - e O
(Life Management)
1708 200 LAswgnaneLiies
® O - - ® - ® O - - O - ® O | e e O
(Sufficiency Economy)
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578391 1 URBNENS 1. AUAMSIIH 2. fu 3. sinuvinwemetaygn 4. fruvinue 5. fUin¥EAg
RELEERH] A3 AUFUNUSTENINS AT
UARALAZ falav n1sdoans
AU URnYaU waznsld
walulag
ANSAUNA
1.1(12(13|14(21|22|31(32|33|34|41|42|43|44|51 |52 |53
2001 181 ﬂ?ﬁ@@ﬂLLUUQWﬂLﬁH’ﬁIﬁQ
® O - - o - O| @ - - o - ® O - | O
(Scrap Design)
2. NUINIVNANE
2.1 NHUNUFWIVIIN
1700 101 gsfaLUaduuagngmanggsng
®e O|O0O|OC| | @®@ | O @ O)|O - O - - ® | O | O
(Introduction to Business and Business Laws)
1700 204 @dfkarN1TIATIATIUTUIUNIGIAT
oO| @ - O| @ - O | O - ® O - O - oO|le | e
(Business Statistics and Quantitative Analysis)
1701 110 #dNN1FIANIT
Ol e@|O0 |0 | e - O| @ - Ol e | O | e |0 | e - O
(Principles of Management)
1701 412 N159ANTSTINALNS
® O|O0O |0 | @ - oO|jlo0o|e | O|le@|O0O|O0C|O0O|OC|@®@ O
(Strategic Management)
1702 210 #dNN130@A
® O|O0O |0 | @ - c|le| o0 O0O|l@®@|O0O|OC| @ @ | O |O
(Principles of Marketing)
1703 210 M3iugsna
(Corporate Finance) ® | o] - ol e | - _lolo |l e | e | - ; - lo|le]| O
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578391 1 URBNENS 1. AUAMSIIH 2. fu 3. sinuvinwemetaygn 4. fruvinue 5. fUin¥EAg
2385554 A3 AUAUNUSTZAI EIGEREVITN
unABLAL faay mededns
AU URnYaU waznsld
walulag
ANSAUNA
1.1(12(13|14(21|22|31(32|33|34|41|42|43|44|51 |52 |53
1706 103 MIIANTANTAUNAGINAAINA
- - - e o - - - (] - - - ® | O - - (]
(Digital Business Data Management)
1707 101 nmsUyATUAU (Fundamental Accounting) ®e  O|lO0O|O0O| @] -|O|O|OC|@® | @ | - - -0 | @] O
1708 100 Lﬂiwﬁmam%ﬁﬂﬂ (General Economics) ® O|O0O | O | e - ®e OO0 O0O|]O0O|O0O|OC|@®@ | O |@®@ O
2.2 nguivunU
1702 101 ﬂ’]iafﬂL%\‘laaﬂLL‘U‘U‘W'NﬁﬁﬁEULLa%u’i@]ﬂiiNVl’Nﬂ’ﬁ@ﬁqﬂ
o - e o o o o - - - - ® O e o o
(Business Design Thinking and Marketing Innovation)
1702 102 qaﬁaamﬁmﬁw (Startup) | e O|O0O| e | @® | O e | o ® O | O - (]
1702 212 wgAnssuEuIlnA
O|O0O|O|@®@ O | @ @& O e | o oO| @®@ | O - (]
(Consumer Behavior)
1702 221 AM5IANISHARAIILAZTIAN
| e O|O0O| e | @® | O ® | O ® OO0 | @ | o
(Product and Price Management)
1702 240 ﬂ?iﬁ@ﬁ’ﬁﬂ’ﬁma’mLLUU‘U\J?@U’]H’W
| e O|O0O|e® | @® O O|O0O|e® @ | OO - o
(Integrated Marketing Communication)
1702 241 n1spa1nfavia (Digital Marketing) ® | O olelol o ol 0 Ol @
OoO| O
1702 330 ¥0M19N13IRTMUNLUAEN1TINNTUILTUN Y
o| e O|O0O|e®@ | @® | O e | o ® | O | O - (]
(Distribution Channel and Supply Chain Management)
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578391 1 URBNENS 1. AUAMSIIH 2. fu 3. sinuvinwemetaygn 4. fruvinue 5. fUin¥EAg
2385554 A3 AUAUNUSTZAI ARSI
UARALAZ falav n1sdoans
AU URnYaU waznsld
walulag
ansaume
1.1(12(13|14(21|22|31(32|33|34|41|42|43|44|51 |52 |53
1702 392 n15398n139a1a (Marketing Research -|lo]|-|®@| - |@®@| @ - | @/l @ OO @ ®@|@® | O | -
1702 395 mﬁmiwﬁsﬁa;ﬂaLﬁamimmmﬁ%ﬁa (Digital Marketing Analytic) ® O oO|e|e@|O o) ) o) )
v en NINANNAINE
2.3 AFUIVIIN
2.3.1 nguIBINTIAY
1702 245 nsma1nneumudkaziesasion1sdoansnaa
® O - o o O - ® & 6 &€ O O0O|e | O -
(Content Marketing and Digital Communication Tools)
1702 321 NaUUTUALUEARAYA (Branding in Digital Era) oO| e O|o0o|e|®|O ® | O e OO @ | @
1702 351 mspansyinsusenalazseaulan
oO| @ O|O0C | @®@ | ® | O o O ® O | O [
(International and Global Marketing)
1702 352 winnssunseaaiiedanu (Social Marketing Innovation) o| e O|0O|e|®|O [ I ® O | O ()
1702 359 msmidvgdiannselindlugandsia
O | O ®e O @@ O e o O ® O | O o
(Electronic Commerce in Digital Era)
1702 490 USTLAUNINITAIALUUTINATY
oO| @ O|O0C | @®@ | ® | O o O ® O | O o
(Contemporary Issues in Marketing)
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578391 1 URBNENS 1. AUAMSIIH 2. fu 3. sinuvinwemetaygn 4. fruvinue 5. fUin¥EAg
2385554 A3 AUAUNUSTZAI ARSI
UARALAZ faay mededns
AU URnYaU waznsld
walulag
ansaume
1.1(12(13|14(21|22|31(32|33|34|41|42|43|44|51 |52 |53
v en N1IRAINRINE
2.3.2 nguivAwiaen uHUUNG/UHUEVRAANY
1702 246 N1589NLULABAITANNSAAI
® O Ol e | @® | O O o o - o
(Marketing Digital Media Design)
1702 247 nsma1nruA3esdieAummBumnesiin
® O o ® O O - - ® | @ OO o
(Search Engine Marketing)
1702 248 mMsmanarnunguAuRTBvEnavLdeadva
® O - o - o O - - - oO|le@| O |0 | e
(Influencer Marketing)
1702 249 nsmaalusnud (Marketing in Games) ¢ O ¢ 0| & & & O & OC & O e O o
1702 322 mnandniududundulazdudmsns
oO| @ O|O0C | @®@ | ® | O ® &6 @ OO - [
(Fashion and Luxury Product Marketing)
1702 341 M3RAINNNIATILAENTUTEIFUNUS
o O|O0O| @ O|O|OC| @ | @ ® O | e - o
(Direct Marketing and Public Relations)
1702 342 ASUIPLUUASNATIALAZNITIANITNITUIY
oO| @ O|OC |  @®@ | @O ® O ® O|@®@ @& O
(Creative Selling and Sales Management)
1702 343 A5lawuILayN1SaUasNNITuNg
oO| @ O|O0C |  @®@ | @O ® & ® OO - o
(Advertising and Sales Promotion)
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578391 1 URBNENS 1. AUAMSIIH 2. fu 3. sinuvinwemetaygn 4. fruvinue 5. fUin¥EAg
2385554 A3 AUAUNUSTZAI EIGEREVITN
UARALAZ faay mededns
AU URnYaU waznsld
walulag
ansaume
1.1(12(13|14(21|22|31(32|33|34|41|42|43|44|51 |52 |53
1702 344 N159a1ANINTIULASLO UMD SNULIIUN
| e O|O0O| e | @®@ | O e | o ® O | O - (]
(Event and Entertainment Marketing)
1702 345 unasvesudedsnneeulat (Social Media Platform) o ° ®@ OO [ [ ®@ O |O
1702 353 N159a1au3N1g (Service Marketing) o| e O|0o|e|®@|O e | o ®@ OO0 - | @
1702 356 N15AANTITAAIALNYATLAZDIMIT
® O O|O0O| e | @®@ | O e | o ® O | O - (]
(Agricultural and Food Marketing Management)
1702 393 N1519HUN157AA9 (Marketing Planning) 0| O ®e O|®@ O e |  ® O O o o o - | o
1702 396 NMsawulunaInf@avia (Digital Market Investment) ® O oO|le | e |O o ° of|-|e®
Ay uen N1sRAIANIIATEY v
2.3 NHUIVIIN
2.3.1 nguIY1INTIAY
1702 231 wialulagasaunadmsugsianisdnaisln
® O ® O e &6 &6 O e O e O |e | O | e
(Information Technology for Modern Trade Business)
1702 232 M33nnTsgsnanIsiadislyduuuysannis
O | O ® O | @ O @@ @@ O |O e o o - (]
(Integrated Modern Trade Business Management)
1702 345 unasvesudedsaueaulat (Social Media Platform)
@) o ® O | O ( o ® O | O
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578391 1 URBNENS 1. AUAMSIIH 2. fu 3. sinuvinwemetaygn 4. fruvinue 5. fUin¥EAg
RELEERH] A3 AUFUNUSTENINS AT
UARALAZ faay msdedns
AU URnYaU waznsld
walulag
ansaume
1.1(12(13|14(21|22|31(32|33|34|41|42|43|44|51 |52 |53
1702 346 N133ANTSNSUedMIUTIAINSAMade i
, | e O|O0O| e | @®@ | O ® | O ® O e & O
(Sales Management for Modern Trade Business)
1702 450 mswduediannsedinddmiugsianisanasiolng
O ® o O O (]
(Electronic Commerce for Modern Trade Business) o o ®
Jyan nsearan1sAnade vl
2.3.2 NgUIVITNIHN
1702 246 NseRNLULABRITaN1aN1TNAIR
. - . . ® O c|le|e& O ©) [ @) - ®
(Marketing Digital Media Design)
1702 247 nsmaaruAesfiefummBdumnesiin
, , ® O O ® e O - - ® ® | O | O o
(Search Engine Marketing)
1702 323 N13RaINEMSUNEASTIUNINUAZAINY
. o | O ® O | e O @& @& O |O o o o - (
(Marketing for Health and Beauty Products)
1702 324 winnssudmiugsianisiadisln
. , | e O|O0O|e® | @® O ® O ® OO0 | @ | o
(Innovation for Modern Trade Business)
1702 332 nsdanislavadnduarlgguniu
. . | e O|O0O|e®@ | @® | O e | o ® | O | O - (]
(Logistics and Supply Chain Management)
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578391 1 URBNENS 1. AUAMSIIH 2. fu 3. sinuvinwemetaygn 4. fruvinue 5. fUin¥EAg
RELEERH] A3 AUFUNUSTENINS AT
UAAALAZ fta n1sdeans
AUSURAYIY wazn5ld
walulag
ansaune
1112|1314 (2122|3132 (33|34|41|42|43|44|51|52|53
1702 333 n1susmsuansailugsiansiade i
L . O | O - ® O @ OO0 e | e | O - e o o - (]
(Merchandising in Modern Trade Business)
1702 350 nsiduguszneuntsiarnsadiegsialv
. . . | e - O|O0O| e | @®@ | O e | o - ® O | O - (]
(Entrepreneurship and New Business Creation)
1702 354 nsnanusnsamsugsnanisaadelvl
. . , | e - O|o0o|e®e | @@ O o o - ® | O | O - (
(Service Marketing for Modern Trade Business)
1702 357 N153AN"5aNANEURUS (Customer Relationship Management)
1702 358 nsmaasitedans (Social Marketing)
1702 396 n1sawmuluna1nfidvia (Digital Market Investrment) o ®
Jynann1InaInfIng
2.4 nguRnUsEauNsalIvIdNUaTauRafnE
2.4.1 nguRnUszauN1SaIivITN
1702 460 N15HNIUAIUNIIAAIRN (Marketing Internship) o}
1702 481 lassaumun1snana (Marketing Project)
2.4.2 nguannafn
1702 482 w3suannafine (Preparation for Cooperative) ®e O|O0O|@®@ | O|@®@e| O O0O|0OC|@®@ | @€ -  O|OC|@®@| O | e
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578391 1 URBNENS 1. AUAMSIIH 2. fu 3. sinuvinwemetaygn 4. fruvinue 5. fUin¥EAg
RELEERH] A3 AUFUNUSTENINS AT
UARALAZ fta n1sdeans
AUSURAYIY wazn5ld
walulag
ansaune
1112|1314 (2122|3132 (33|34|41|42|43|44|51|52|53
1702 483 @uiafn¥IAIuUNISAaIn (Marketing Cooperative Education) ® | o O|loO0O | @ | O | © @ @ @ | O| @@ | O | @ | O| @
Jyenn1snainnisanade v
2.4 nguRnUsEaUN1TAIIVITN
1702 171 Anauanunisdanisgananiseadielvl 1
® O ® O | e e O O|e®@| O e | O | e
(Modern Trade Business Management Internship 1)
1702 172 Anausun1sdnnisgsianiseadislal 2
. . ® O ® O| e e O (ONNEN BN ENORNEN RNRNORNEN )
(Modern Trade Business Management Internship II)
1702 271 Anausunisdnnisgsnanisiasisl 3
® O ® O | e e O (ONNEN BN ENORNEN BEENORNEN )
(Modern Trade Business Management Internship Ill)
1702 272 Ananuiunsdnnisgsnaniseadielu 4
® O ® O | e @& O O|e@| O e | O | e
(Modern Trade Business Management Internship IV)
1702 371 Anauaunisdnnisgsnaniseadielua 5
® O ® O | e e O O|e®@| O e | O | e
(Modern Trade Business Management Internship V)
1702 372 Anausunsdnnisgsianismadelv 6
(Modern Trade Business Management Internship V1) ® O ® O e | e O oO|e O0O|@e@ O | @
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ﬁﬁ«zjﬂuué’ngm 1. AUAMSIIH 2. 8y 3. sinuvinwemetaygn 4. fuinee 5. AIUNNWLAS
RELEERH] A3 AUFUNUSTENINS AT
UARALAZ faay nsaedns
anusuiinuau waznsly
walulad
RAFGUN !

11112131421 (22|31|32|33|34(41|42|43|44|51|52|53

1702 471 Anauaun1sdnnisgsianisenadielal 7
® [ O - ® O |  ® @ O - (OXN N INENONNEN NNENONNEN )
(Modern Trade Business Management Internship VII)

1702 472 Anausun1sdnnisgsnanisiasdislal 8

(Modern Trade Business Management Internship VIIl)

SINATFIUNAANSN s EuS eI Av ANy alY | 18 | 9 | 4 | 0 [30 | 0 [13 (190 |0 |6 |9 |15 9 15| 9 |12

FIUNATFIUNATNEMSTEUSvauInIvIawIE | 29 | 28 | 2 | 21 |10 |55 |43 |13 | 12 | 33 |42 | 11 |43 |12 | 28 | 13 | 41

MWTIINTFIURAGWSNITTBUSVOMENGAS | 47 | 37 | 6 | 21 | 40 | 55 | 56 | 32 | 12 | 33 | 48 | 20 | 58 | 21 | 43 | 22 | 53
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1. nszlsuvisenaninasilunisliszauazuuu (1n39)
ngszieunsenaninaeilunisvissduasiuuvemingnsusMisgsnatudin a1un3vinisnan
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2.6 SUUTZUIUAULLNY
JuUszana : THsuUssnnanRuselaluAueuSIsenans
UMY UATIYE I

2.6.1 JUUSEUUSI85U (WUIE : UMW)

2.6 SUUIZUIUNULLNY

suUszana: THwssunaantuaels Tuaususmsenans

UNINYIRLQUATIYE

2.6.1 SUUTEUIUSIBSU (MU28: UN)

suaziden Yauuszanew uazLden Yeauuszuna
s185U 2561 2562 2563 2564 2565 s185U 2565 2566 2567 2568 2569
ﬂ"]ﬁﬁmﬁgm 5,760,000 12,127,500 | 17,887,500 | 23,647,500 | 23,647,500 AssTuLTlen 5,750,000 11,500,000 | 17,250,000 | 23,000,000 | 23,000,000
. A15ANY
ALY
- 1) 3y 100 3,500,000 7,000,000 | 10,500,000 | 14,000,000 | 14,000,000
AVIDNNITNATN an o
N1IN[NAINA
ALA17,500 AWaY 17,500 um
UVINKDAIA AaNIANISANEN
M3ANYY 2) Jien 2,250,000 4,500,000 6,750,000 9,000,000 9,000,000
FFLBNNITAAA ASAAINNITAN
AN Auay affelnl auaz
22,500 Uneie 22,500 U
AANNSANY fonANISANW
RugANYUAIN Ruganyuan 3,528,456 3,669,594 | 3816378 | 3,969,033 | 4,127,794
. 428,000 856,000 1,284,000 | 1,712,000 | 1,712,000 5018 L
J5UNa o .
2 WULABUDIRNTY
S2Us185U | 6,188,000 12,983,500 | 19,171,500 | 25,359,500 | 25,359,500 sau185u 9,278,456 | 15,169,594 | 21,066,378 | 26,969,033 | 27,127,794
vin Ansssuiledli | 2,064,500 4,129,000 6,193,500 8,258,000 8,258,000

UNTINYRY

-USulseaudseanm
mmmuuawé’ﬂqmﬁ
falaganenewilunig
WAnUnTn 1ady 5 T
Wukdu 13,325 U
#oU 139 6,663 UM

AONIANISANYI
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2.6.2 swlsziasedelundnans (e : um)

RUIALEY

Vsuuszana

2561

2562

2563

2564

2565

JUANTUNNT
(AMBULNY

RGERERGE)

1. Algane
919159
K3uiiaveu
NANgAI

6 AU (Fuiow)

2,880,960

3,169,056

3,485,962

3,834,558

4,218,014

2. lgang
219158 uaY
UARAINTOU

lundngns

1,023,464

1,125,810

1,238,391

1,362,230

1,498,453

3. Algang
AU
(AMMDULNU

1fa0e Yan)

1,359,241

2,718,482

4,077,723

5,436,964

5,436,964

4. NuMIAnK
Ruganyw/

daasuinAnyd

300,000

600,000

900,000

1,200,000

2,400,000

5. ANVaED 190

lundngns

40,000

40,000

40,000

40,000

40,000

1) 3 ien 1,313,000 2,626,000 3,939,000 5,252,000 5,252,000
INAINAIVA

2) 39N 751,500 1,503,000 2,254,500 3,006,000 3,006,000
ATAAIANTITA
arielo
i?ui’lﬂ%"uij‘l/l% 7,213,956 11,040,594 14,872,878 18,711,033 18,869,794

Mﬁﬂé;l@li“ﬁ 1 2 Jyen wundu

1. W eNNIINaINAITE 51850 NARMLTEUERST 35,000 VW
seauratl maon 5 U tudu 49,000,000 U FnAsssHLe
WNINESY 9aen 5 U 9193 18,382,000 UM AIT185UENS WHuku
30,618,000 U

2. A nenniseaianisaadelud d5185uanaaamzidou
dm51 45,000 umseausel naen 5 U WWukdu 31,500,000 U
WNAGIIUTEUNNINSY paan 5 U 91U 10,521,000 U

AIgI85Uans Wuku 1Wuky 22,979,000 Uy
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2.6.2 wﬂs:u'\mswai'm‘lwé'ﬂgm (Wu28: )

AN (AY) st

7 5,603,665 | 7,653,348 | 9,742,075 | 11,873,752 | 13,593,431
uLNANY 200 400 600 800 800
(A) *

Alganenar
UnfAnw 2801832 | 19,133.37 16,236.79 14,842.19 16,991.79
(umsial)
1 Vo 1 Y CV = Qll 1A
*'Vill"IEJL‘Viﬁ! ﬂﬂ?ﬁ"ﬂ?&l@@‘lﬁ?ﬂﬂﬂﬂ@%ﬂﬁ&l 17,436 Ul
¥ U
2.6.3 mmaunumawaﬂgm
Yeuuszuey
- 2561 2562 2563 2564 2565
ANINIY
FI5185U
6,188,000 12,983,500 | 19,171,500 | 25,359,500 | 25,359,500
(umn)
A lgane
5,598,421 7,647,580 9,735,730 | 11,866,772 | 13,585,753
(umn)
195ULAY

. 589,579 5,335,920 9,435,770 | 13,492,728 | 11,773,747

578978 (V)

Souazvang

s185ULAU 9.53% 41.10% 49.22% 53.21% 46.43%
sneaemasele

FuULnANY 193 112 86 73 93

- Yauuszanaiiandiunig
RUINLIUY
2565 2566 2567 2568 2569
wAnliuns (Anauunu Tdaes Tan)
1. Ruifiousnansd 3,190,800 3,318,432 3,451,169 3,589,216 3,732,785
HSuiaveumingns
6 AU
2. anldaneerasd 5,607,136 5,149,989 5,266,592 | 5343,007 | 5454,584
Jszdmangms
919385d0U 819156
ey UATYARINT
Bu 9 lundngns
3. Albdaeaiuay | 1,694,800 1,665,800 1,638,800 1,617,600 1,617,600
(nns1enmn
Aanssulundngns
4. UNSANE 1,615,114 1,235,210 1,240,000 1,233,752 1,225,600
Ruganyu/duaiy
tndnw
5. Amtlsde Mg 40,000 40,000 40,000 40,000 40,000
Tundngms
99U | 12,147,849 | 11,409,431 | 11,636,561 | 11,823,575 | 12,070,569
in Juaavyuszuta | 3,528,456 3,669,594 3,816,378 3,969,033 4,127,794
e | 8,619,393 7,739,837 7,820,183 7,854,542 7,942,775
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a o a

MANgATUIUNITINAtNAR @1vivInsnana fanny

1Y 1

AuAlunsAiuY Tnedlarldaesemitinfnyiads 17,436 vmdel
(AruraneldInesiudeduInn@nyi i seninaauyssan
2561-2565) uagdurutinAnudumuiadesed Wiy 111 au @Eaede
NnTaulsvana 2561-2565) disfiarsanandeyadana1inuitvangns
UIM533natdn @191391n159810 Tukukaznan1ssutndnuiluann
udsdagduiuniduudnfnuiAunu wanvimanansagldddym

o995y liilsmesasneane

Twdnegsial | 2,154,848 1,934,959 1,955,046 1,963,636 1,985,694
Fuautindnun 150 300 450 600 600
alddnesanaluns 14,366 12,900 13,034 13,091 13,238
WAAUMGIN

wanansil Tenldaneseiilunisndatadia wie 5 U 10uku

13,325 UMAaY 1138 6,663 UINABAIANITAN®N

2.6.3 AMUANNULALVITOANAIYIMENGAT

sneazidun Ysudszune

2565 2566 2567 2568 2569
318918 as 8,619,393 | 7,739,837 | 7,820,183 | 7,854,542 | 7,942,775
seldan 38,335 38,335 38,335 38,335 38,335
AsTILlen
(GRID)
in dumuiuuys 13,765 13,765 13,765 13,765 13,765
(el
UNINYIAY)
Mlsaniu 24,570 24,570 24,570 24,570 24,570
aduyu 4 $ud 351 315 318 320 323
T o 88 79 80 80 81
(A1)
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INBNATRAINAITA bASUTIBSUNARMEITEUsRT 35,000
vnsenusel nasavdnans 4 U Andutu 140,000 U MFBAY

Jnannisnaianisaaselu lnsusesuaneametdeusns
45,000 U sieausiel naeandnans 4 U Anduiiu 180,000 v msian

fianldanelunsnantudineae 13,325 vmaed AABANANGNS
4 ¥ Aodudiuiuiku 53,3000 MR

wanein néngestinnuduuiiefidunuinAnwudn@nw o
ferdmsfinwaz 81 au Arduifielirseurquisdnauindnufienaay
AneanLaznananslauUssinaLiisnalunsuimsideg1aiusednsam

Y = U v =2 | =
Waﬂq@lﬁf\]ﬂﬂ@ﬁUUf\ﬁﬂH'}Uﬂ'ﬁﬁﬂi‘}’]ﬁ8 150 AU

2.7 53UUMSANEN : dan1siseunsaoulussuutuseu

2.7 szuunsane TdseuunSANWINEUNETUTENINNITEOURUY
FuSsunavmsaounuveaulay laud

1) wuulududeu (n-class learning) Antlusthstiosfosas 70

2) wuveeulatiiuszuudanisiseus (Online Learning
Management System: LMS) Aalluegsiossesas 15

3) WUUNSEUNUIRIUAS Y 8derNaaulal (Social network)

28191085088y 15

-H5LUUNISANEN
NALNATUIENINNNIT
ADULUUTULTIULAY

AsaauLUUeaUlaY
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2) finsamsidouseutuantunudedsfiuuming1auguasyeiil

1PENISANYITZAVUIQYYIHT W.A. 2553 11999 11 U9 54-56

2.8 n1sigulaunilene 518391 KaLNISAINSIUYUTIUNNNIINGAE

a v [

Dulupinasiinsgnsansgaudne Ingimans Itenazuinngsy
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HaN13FEUAINNNTANBIIUTEUUNISANYINENTEUULATNITANIAY

D581FE W.A. 2564
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3. vangAsiazanIsdraeu

v a

UANEATUIMNITINAVUNR 819139 I1MIAAA MangnsUTuUse w.A. 2561

JundngasUsaaes ¢ U wuudnwiduna Tndnwlaliiu g ¥

= o & = o = a
N13ANEN LLﬁgﬁ’]Lif\]ﬂﬁiﬂﬂUﬂmMﬂ@u 6 NMANTANYIUNG

3.1 ¥ANgAS

3.1.1 Swumilginsiunasandngns Lideendt 127 wiiehn

3.1.2 lassaframdngns

3. vangnsiazansdfaeu

NANgATUINITEINITUYR @191391n15081A NangnsuTuUe
w.a. 2565 Jundngns Y13 4 U dwsunisamadeussuiuna
Tidnwlalaiiu 8 Un1sfinw dnsanisfneld linew 6 n1an1sfinw
Unf wazlmdulumuusznirnmuznssunisnisgaudne (nne.) n3e

ANENTIUNITUINTFIUNNTEALANY (NYB.)

3.1 ¥iaNgns
3.1.1 Swumilginsiunasanangns Litdesndn 130 wiiein

3.1.2 laseadramdngns USayens 4 U USayeyn3nieininig

UV Awen Aven F¥Len AUV FYBNNSAANNRINA Aven
AMsAa1A | N1saln | N1snann - MINan
- o _ _ | wwuawia .
HNUUNG | LNUERAY aAUan unuUni - N13A7
finwn oo
fnwn aelnd
1) viuaadwdnenaly lsiddoendn 30 30 30 1) wundvAneialy lsitdeendn 30 30 30
1.1 ngunw I 15 15 15 1.1 ngudvinw U 15 15 15
1.2 nquNyBeans 1w 6 6 6 1.2 naiviuyweans 1w 3 3 3
Fipurnans 1.3 nguimndapueans FIUIU 3 3 3
1.3 nguinenmans adiamans | lidesnd 6 6 6 L4 nadvinermansaquain | 91u3u 3 3 3
wAlulad wagnsInnig 1.5 nguinningreans FIUIY 3 3 3

- i

vanews): iy
TUanudszna
ANIZNITUNIINTS
gauAn (NNB.) Y30
ANIENTIUNITUINTFIY

nsgANAn® (ne.)
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neY lteanin
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1.4 ngafiyden 1w 3 3 3 wielulad winnssuuas 31 2 3% o0 lawn
2) MY UANE laidosndn 91 91 91 ns3anTs -
i — - e — S— IUBNNITHAAUEY
2.1 ngaRmug AN TIn U 30 30 30 1.6 ngaivndendnuialy Liidesn 3 3 3 ,
= aa o
2.2 nauiANGsAu U 30 30 30 2) MNP UANE laitfoandn 94 94 94 M3dREININa
2.3 ngadwndwden lsifosnin 24 24 15 2.1 ngawitugnuivdn SRvety 27 27 27 NWNUE NULAY
2.4 nauRnUsgaunsalinan U 7 7 16 2.2 n§IAYIUNY SRivei 27 27 27 a =
K : BAUARNIANYN
3) MY UFNLET aitieand 6 6 6 2.3 NENIVITN litleundn 36 33 24 -
Juunileinsunasandngas | Lidesndn 127 127 127 2.3.1 nfuinAndsAu SRively 18 18 15 HAIUBNANTIAATN
¥ £ 1
2.3.2 ngirAniden Litleandn 18 15 9 nsAaTylul
2.4 nguRnUsEaunsalivIn .
N Fuy 4 7 16
waganiafnw
3) NUINIYUFDNLAT laitfoundn 6 6 6
Iunileinsunasandngns | Lidesndn 130 130 130

3.1.3 g3y lunangns
v lunangnsmvuasiauarduiudiluavessngiviniy
USENIAYDIUNIINGNAY 1589 NMAUATHATIEITT VUIBAG WATIIUIY
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ffanuasd MEA  AIAIY/N1ANUABU/NGUAYY/

3.1.3 g3 lunangns
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ANU/@NUIUY
it WNEY  STAUYTIT
fiivin MNEA  vINIYY isengy
wioawuiivesseiv
Faiide wneds  aruiivedin

2) AMUNUIYVDIALAY 91
(n) Favdnnialazand Wusaumnuasialsesnnususe
Vangns ail

17 Mgy ANEUIISANERS

(¥) fnauifanuuard 1usiavuansaneivy/nanuaeu/ngu
/@U@
00 vaneds nguAvvhly
01 vanede NEUIVNITIANITTING
02 vHN8die NGUIVINTAAN
03 MNgie NANIYINITRULAZNITEUIANT
04 et NANIYINTUIMNITINATENINNUSEINA

05 vanede NENIYINITIANITNTITY

NANAYY/A1v13I
BUNANTNN PUNUDS SEAUVDIIT
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06 vNED NANIYITTUVANTAUNALIDNITINNT
07 vaneds nawdwnsad

08 MNgds NFNIVUATYIAENS
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(A) Faavdafn usiauuanisyauveivlundnans fail
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3 uay 4 vanehs IntuaduszaulSyyns Nilsveznan
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afuNvesIIvlunne/Manans

MIYN vaNee MNAIYIvETeNguIn
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2

3 WY SIALETATINTINUNY
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6 wghs HnaueIun1sInn1seshanIuan USeyye3
7 vaneie Uszaumsalinanuazduuun 3 uay 4 mnede  vdugalusyeiu
9 WYY WTNINUATIATIER 98 USgueyes
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3.1.4 swivanalassaiimangas
UANEATUIMNTTINAVUARN @191V IN5AAA angnsuiulse

WA, 2561 el mnulassasaviangns fel

14 (Y

3.1.4 5189391010lASIES 1 9ANENS

Y

UANEATUINITINAVUAN a1U1nTRaIR nangnsuTuUse w.e

2565 U583 ULATIAMANGgRT Aadl

1) nunIvIRNEINIIY laddasnin 30 wulehin

1) BunIYIRNEININ lddosndn 30 wuaein

- ANLAN AUIBNA
SIUVDINUINIV AN
U laddeenin 30

PUIYNA

1.1 ngun1w 59 15 wd2enn

1.1.1 nguntelng WU 3 ein

1.1 ngun1w 59 15 wdlenn

1.1.1 ngunawing W 3 ein

- ASLAY

1411 101 nwilveiiionsdeans 3(3-0-6) | 1411 101 mwlnewfienisdeans 3(3-0-6)
(Thai Language for Communication) (Thai Language for Communication)
1.1.2 nguATHIA1UsEINA 59U 12 wdaenn 2) Mwdange 12 vdaeia | -Ansedvn 1421 216
1.1.2.1 W99 uUIAY U 6 WU . AMIDINUUIAY 6 %UBNA mmé’ﬂﬂqmﬁami
1421 102 mmé’mqwﬁugm 1 (Foundation English 1) 3(3-0-6) | 1421 102 mmé’ﬂﬂqwﬁugm 1 (Foundation English 1) 3(3-0-6) | @uN19 (English for
1421 103 mmé’aﬂqwﬁugm 2 (Foundation English 1) 3(3-0-6) | 1421 103 mmﬁﬂﬂqwﬁug’m 2 (Foundation English 1) 3(3-0-6) | Travel) 3(3-0-6)
1.1.2.2 AME199NgELEaDN U 6 WUWAR U. AN ELADN 6 wenn

1) NFUAIDNYIVINTG (Academic Group) MUY 3 wIEAA

NEUN1¥IB9NWIYINT (Academic Group) 3 MUIBAA
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1421 224 SINQUEMTUENVINYBIAaAnSuAzdIRNAEns 3(3-0-6)

(English for Humanities and Social Sciences)

1421 224 MwdanguaniuavINyvemanswazdaumans  3(3-0-6)

(English for Humanities and Social Sciences)

2) nguAIEIBengEaan (Non-Academic Group) 31U 3 wiaenn nguNE1denguaen (Elective Group) 3 wuenn
wagliin@nwideniSeudiuiu 1 59837 91U 3 ¥dlein 9N 1421 218 Awdanguiiiowniousaidrgendn 3(3-0-6)
seveelul (English for Career Preparation)
1421 216 mmé’aﬂqmﬁamilﬁuma (English for Travel) 3(3-0-6)
1421 218 mwndanguiitensousiingends 3(3-0-6)
(English for Career Preparation)
1.2 NENNYWLAEAS FaRNAEAT 590 6 w2gfin | 1.2 nguITIYBLAIEAS 3 wEin | - YsaNITeIvIuae
1.2.1 nguiinwzd3n AuAn wazguvsenw  $1udu 3 MideAn | 1406 112 gu3en miuAINLaY (Aesthetics and Happiness)  3(3-0-6) | U§udosneiwnlusl
TnAnwidenisey 3111 1 598391 31uu 3 wdiehn 210 %30 ALY
seivelud 1431 111 95emansuaznisidivana (Ethics and Reasoning)  3(3-0-6) | fAmiun
1406 111 Awguludin (Happiness in Life) 3(3-0-6) | 939
1431 101 Wywdiuguvsunm (Man and Aesthetics) 3(3-0-6) | 1447 105 msdeansludsnuilagliu 3(3-0-6)
1431 102 USsgniuainuazdsny 3(3-0-6) (Communication in Current Society)
(Philosophy in Life and Society)
1431 110 wywdiunsldivena (Man and Reasoning) 3(3-0-6)

1435 100 AumsNUTIN (Music and Life) 3(3-0-6)
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1438 100 Aavziiion swauiensunl 3(3-0-6)
(Arts for Emotional Refinement)
1447 200 ugwéﬁ’umiﬁams (Man and Communication) 3(3-0-6)

1.2.2 nguwaiiag lan wazn1sagsauiu w3 wdlenn

Trdn@nwdaniseoun 971U 1 5187390 911U 3 BdIgin 210

seiveeluil

1432 103 Jausssuendeu (ASEAN Culture) 3(3-0-6)

1441 100 uywdiiuders (Man and Society) 3(3-0-6)

2001 104 Aadzuay Tamsssuguilos 3(3-0-6)
(Arts and Culture Mekong Basin)

2100 101 ngusneRsnduludinusesriudmiunadios 3(3-0-6)
(Important Laws in Daily Life for a Civilian)

2135 130 nguaneiudaAs (Law and Society) 3(3-0-6)

2300 111 duA3sludsau (Peace in Society) 3(3-0-6)

2300 112 n1susmssgnanudsnulneg 3(3-0-6)

(Public Administration and Thai Society)

3 BUWNA
3(3-0-6)

1.3 nguvdenuaEns
1013 001 walpdanulve wawlosuaznszuiunsyisssulne

(Dynamics of Thai Society, Citizen, and Justice Process)

%30
1441 100 wywdiudend (Man and Society) 3(3-0-6)
%30
2300 115 N133aN1sANdaLdsaeduilugiugnaliio 3(3-0-6)

(Peaceful Conflict Management as Citizens)
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2300 113 ANUFUNUSTEUI e U Ty 3(3-0-6)
(Thai-ASEAN Relation)
2300 114 waldleadne (Civic Education) 3(3-0-6)

1.3 nguamenAans aalnAans walulag Laitfaandn 6 wiqefin
KATNIIIANT
1.3.1 NFUFUNIN T30 Fwandon Laitfaundn 3 wiqehn

TminAnwndaniseulitasnin 1 578371 lldsenin 3 wdiedia

nnsedveluil

1013 001 NIQUAGUNINLALYINYETIN 3(3-0-6)
(Health Care and Life Skills)

1100 109 IngrAansn1en i uTIn 3(3-0-6)
(Physical Science and Daily)

1100 147 Awndeufudin (Environment and Life) 3(3-0-6)

1439 100 Msoonfdsneiiieguam (Exercise for Health) — 1(0-2-1)

1.4 NGUAYINYIAEATEVNIN

1014 002 gUA NN ILNAkaETINYEAInT LAY
(Contemporary Sexual Health and Life Skills)

VR

1439 104 IngrA@nsn1sARIUTInUszd1Tu
(Sport Science in Daily Life)

VER!

1502 100 M3QULagUANALTY

(Age-appropriated Health Care)

3 BUYNA
3(3-0-6)

3(3-0-6)

3(3-0-6)

- YIUINTTRAVINGAY
Usudasieianlny
ANUNNNINYRY

ANAUR




266

nangasuTulse w.A. 2561

nangnsuTuUTe w.A. 2565

wianauazanszlunis
USuuse w.A. 2565

1.3.2 ngunalulaguaznisdnnig 593 3 ghn
TrinAnwldenSeudIuIy 1 5189391 97U 3 wein
Mnseivdelud
1011 001 maluladansaumeanasnisussendly 3(3-0-6)

Tud3ndszaniu

(Information Technology and its Applications in Daily Life)

1703 110 vinwedinn19n153u (Financial Life Skills) 3(3-0-6)
1708 200 wwswgnanaLiies (Sufficiency Economy) 3(3-0-6)
1.4 ngudviaen 59 3 vieia

1.4.1 NFUAMISINBIATA WA IUTEINADY o
1.4.1.1 NFUN1WIDINGY
1421 217 Aw1dsnguatnde (English Through Media) 3(3-0-6)
1.4.1.2 nguANYIANIUSEIMADY «
A1Y1A17

1412 101 n"w1a17 1 (Lao 1) 3(2-2-5)

1.5 nguivnInerdnans malulad uinnssuuas

N139ANTT

1011 001 wialulafansaumeileTingaddvia
(Information Technology for Digital Life)

D)

1100 112 Aneeaniwazimaluladifioewinn
(Science and Technology for Future)

D)

1703 110 Yinwensuludindsyaniu

(Finance Skills in Daily Life)

1.6 nguivndenanwialy @onsueuaule 1 g3
1.6.1 NUAIVAIMNYIANEATEVAN
1439 100 M3eenfdneLiteguain (Exercise for Health)
1439 105 FuNUINSUAYNTRLAERNLTY
(Recreation and Camping)
1503 100 enuazayulnsludinuszdniu

(Drugs and Herbs in Daily Life)

3 BUYNA

3(3-0-6)

3(3-0-6)

3(3-0-6)

3 BUYNA

3(2-2-5)
3(3-0-6)

3(3-0-6)

-AANFUANBING W
WAz WIReUsEINA
U 9 uazng
UYWHAENS
dpumans uag
nNauINeFEns

ALIRANENS
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M NBAUIY

1413 101 nweaun 1 (Vietnamese 1)
ANENUNT

1414 101 awwwds 1 (Khmer 1)
ity

1416 101 iU 1 UJapanese 1)

1.4.2 nguuywaAIans deauaans

1432 100 1ywdiiue158555% (Man and Civilization)

1432 101 Tausssulny (Thai Culture)

1432 102 Jus33u9a1u (I-san Culture)

1441 103 WInNTIUNIFIAL (Social Innovation)
1441 104 Ysgrnsenansiudinused1iu

(Demography in Daily Life)

1442 100 Jusssusmaie (Contemporary Culture)

1445 100 waindsaulng (Dynamics of Thai Society)

1446 101 Aavznisailuaia (Arts of Living)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)

1507 100 depuniugun (Society and Health)

3(3-0-6)

1.6.2 NgUAVIINYIAENS WAlulad WINNTTULAZN1TIANTT

1100 109 IMeAIEATANYAINAUTIN

(Physical Science and Life)

1100 110 INANEATNONAUIINBEN1IDITNWAILANDUIAR

3(3-0-6)

3(3-0-6)

(Science for Developing Future World Career Skills)

Y

1100 116 A1uUaendelun1slidinganava
(Digital Life Safety)
1100 146 msLﬂﬁauLLUaﬂaﬂﬁwqﬁBWﬂﬁﬂﬁu
ANNRAINNANLNITININ
(Climate Change and Biodiversity)
1200 111 inwnslaennsludinusziniu
(Safety Agriculture in Daily Life)
1300 101 Yyey1Usehvgludinuszaniu
(Artificial Intelligence in Daily Life)
1701 102 15315338 (Life Management)
1708 200 iAswgnanasiies (Sufficiency Economy)

2001 181 A59BNLUUNLAWIFR (Scrap Design)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
3(3-0-6)

wagnguinalulad
LarNIIIANIT
AUUNINYIRY
AU

- Yuwasudungu
I INeAEnS
FUNNLAZNGHIV
Iedans walulad
UINNTIULY
A159ANTT AU

UWINYIRYNINUA
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1447 103 Msfvimiudonazansaume 3(3-0-6)
(Media and Information Literacy)

1449 101 msdamsviondisalunfinirendou 3(3-0-6)
(Tourism Management in ASEAN Region)

1507 100 depniugunn (Society and Health) 3(3-0-6)

1.4.3 nguMeIA1Ens anlnAans
1100 114 adinransiiionnuiuawesdin 3(3-0-6)
(Mathematics for Stability in Life)
1100 115 adinansiiionsiauvinuePialusmsseil 21 3(3-0-6)
(Mathematics for Skill Development in the 21° century)

1100 128 nsdnmsiadeslalniiludinusysiiu 3(3-0-6)
(Household Electrical Appliance in Daily Life)

1100 133 S9a@ludinusza1iu (Radiation in Daily Life) 3(3-0-6)
1100 134 W&NULAETIR (Energy and Life) 3(3-0-6)
1100 135 a57eanslutinusea1iu 3(3-0-6)

(Astronomy in Daily Life)

o

1100 141 Inermansludinusgdniu (Science in Daily Life)  3(3-0-6)
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1100 146 AMEMaInviaeysdanmiunsdsunas@anin
nilona (Biodiversity and Climate Change)
1100 148 FInAUAUN3E (Life and Microorganisms)
1100 151 WaIUN15AA (Power of Thinking)
1439 104 NIYUARLIIONINNINNY
(Physical Fitness Maintenance)
1502 100 MIQULAGUANATY
(Age - appropriate Health Care)
1503 100 81lutinuszd1iu (Drugs in Daily Life)
1503 102 asjulnsiloguninuazaua
(Herbs for Health and Beauty)
1903 101 VinwsAinuazgua wissu
(Life Skills and Adolescent Health)
1903 102 WORNTIUNBNALAEAIUUADANNIUWNA

(Sexual Behavior and Safe Sex)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)
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1.4.4 ngumalulaguaznisinnig

1100 116 anudasadelunslddinganana 3(3-0-6)
(Life Safety in Digital Age)

1701 102 n159An15%38 (Life Management) 3(3-0-6)

2. RUINIVUANIE litlewndn 91 wudefa | 2. nuINIV RN lsitfosndn 94 wiaefn | - Wiudruiumieda

2.1 nguiNugudndn WUTIW 30 v 2.1 ngudvinuguiendn I 27 wdaghn | 531 Mnlaidesnd

1700 101 qiﬁaLﬁaQ§uLLazﬂawuﬂaqiﬁﬁ] 3(3-0-6) | 1700 101 qiﬁﬁnﬁaaﬁuuazﬂgwmaqiﬁa 3(3-0-6) | 91 wiefn 1y
(Introduction to Business and Business Laws) (Introduction to Business and Business Laws) 94 wiwfn

1700 204 afifAkazn15IATIEMTIUTUIUNIGIAT 3(2-2-5) | 1700 204 afifuazn15ATLATIUTUIUNEINA 3(2-2-5) | - ﬂ&jm‘iﬁmﬁugm
(Business Statistics and Quantitative Analysis) (Business Statistics and Quantitative Analysis) TN

1701 110 %#ann15399n13 (Principles of Management) 3(3-0-6) | 1701 110 %#ann159MN1% (Principles of Management) 3(3-0-6) | andnuIUNLIBANAY

1701 340 N153AN13N15ALTNIIU (Operation Management)  3(3-0-6) | 1701 412 n133AN1543anagws (Strategic Management) 3(3-0-6) | 3 wEAR ANLAL

1702 210 wann1saana (Principles of Marketing) 3(3-0-6) | 1702 210 nann1snaia (Principles of Marketing) 3(3-0-6) | 97U 30 KA

1702 101 M15AALTIDBNLUUNINGIND 3(1-4-4) | 1703 210 N15:U§3n3 (Corporate Finance) 3(3-0-6) | \Uudau 27
(Business Design Thinking) 1706 103 N3IANTANTAUMATINAING 3(2-2-5) | uqein

1703 210 N1543ugsNA (Corporate Finance) 3(3-0-6) (Digital Business Information Management) - an5183v1 1701 340

1706 103 N5IANTENTAUNATINAING 3(2-2-5) | 1707 101 m3vyTdudiu (Fundamental Accounting) 3(3-0-6) | N15IANISNTALTY
(Digita Business Information Management) 1708 100 mswgmam%ﬁ"ﬂﬂ (General Economic) 3(3-0-6) | 91U (Operation
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1707 101 n15UgaIvusU (Fundamental Accounting)

1708 100 Lﬂiﬂgﬂﬂﬁ@%ﬁﬁlﬂ (General Economic)

3(3-0-6)
3(3-0-6)

Management)
3(3-0-6)
~diusnedan 1701
412 N1FAANITLV
ﬂaqwﬁ‘ (Strategic
Management)
3(3-0-6)

- §he918739 1702
101 NNSARLTY
DONLUUNNGSNY
(Business Design
Thinking)

3(1-4-4) Tngadn
WA WAYYTUINTT
sre3ulvaitdusedun
1702 101 N15AALYY
DONUUUNNGINILAY

UTIINITUNNNITHANA
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(Business Design
Thinking and
Marketing
Innovation) 3(2-2-5)

2.2 NgUAYIUNY U 27 Ein

1702 101 MSAALTIDDALUUNNGINAUATUIANTTUNINTAAR  3(2-2-5)

(Business Design Thinking and Marketing Innovation)
1702 102 g3faan1$mew (Startup) 3(2-2-5)
1702 212 wg@nssuEuslna (Consumer Behavior) 3(3-0-6)
1702 221 A159ANINARSUTILETTIAT 3(3-0-6)

(Product and Price Management)
1702 240 mi?iamimima’mLL‘U‘U‘uuim’lmi 3(3-0-6)
(Integrated Marketing Communication)
1702 241 n13nanAavia (Digital Marketing) 3(2-2-5)
1702 330 994M19N15INTIMUBLAZNITINNISISlRUNY 3(2-2-5)
(Distribution Channel and Supply Chain Management)
1702 392 153980150819 (Marketing Research) 3(2-2-5)

-NNRIIY LAY
11U 9 5187

27 AR
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Y]

1702 395 Mylasgvideyalienisnainfava

(Digital Marketing Analytic)

3(2-2-5)

2.2 NUIYIINUSAY 39U 30 IEAn

1702 212 ng@nssuEuslna (Consumer Behavior) 3(3-0-6)

1702 220 M153AN1THARA LAz ATIAUAT 3(3-0-6)
(Product and Brand Management)

1702 230 NMTIANITTIALALUDININITIATIUUE 3(3-0-6)
(Price and Marketing Channel Management)

1702 240 ﬂﬂiﬁ@ﬁﬁﬂ’]iﬁ]ﬁ’]@LL‘UUUﬂimﬂmi 3(3-0-6)
(Integrated Marketing Communication)

1702 241 m3nanAlva (Digital Marketing) 3(2-2-5)

1702 345 msnaradaiiom (Content Marketing) 3(2-2-5)

1702 350 mssduiuszneunisuaznisasagsiaivy 3(1-4-6)

(Entrepreneurship and New Venture Creation)
1702 351 M130aInTenineuseina (International Marketing) — 3(3-0-6)
3(2-2-5)
3(2-2-5)

1702 391 N139AN13N15Ma1A (Marketing Management)

1702 392 n19398n130a19 (Marketing Research)

o

AYDNNITNAINAING

2.3 nguIvIIN

2.3.1 NGUABINTIAY

1702 245 ANSAAIAABULNUALAZIASDILBNNTARANTAINE

MUY 18 1U280A

3(2-2-5)

(Content Marketing and Digital Communication Tools)

aa o

1702 321 NA3LUTUAbUEARTYA (Branding in Digital Era)

1702 351 ﬂ?imﬂ']ﬂﬁ%‘wj’]\‘iﬂigLWﬂLLa%i%ﬁUIaﬂ
(International and Global Marketing)

1702 352 uimnssunsnaiaiiiodeny
(Social Marketing Innovation)

1702 359 mswidiaddiannselindlugafdvia
(Electronic Commerce in Digital Era)

1702 490 UTELAUNIINTRAIARUUSILETE

(Contemporary Issues in Marketing)

3(2-2-5)
3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

-NAUAvIINTIAY

B UBNNITNAINANA
U 18 nwin
AYRINTIAU T uen
AINANNAITAN
adelu 92uau 15

PUIYNA
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Jyann1snaInn1sAfale lua

2.3 nguIVIIN
2.3.1 J1IWUIAY MUY 15 nehn
1702 231 waluladansaumeadmsugsianisaadelvg 3(2-2-5)
(Information Technology for Modern Trade Business)
1702 232 M33nn15gsnansaadelvduuuysanns 3(3-0-6)
(Integrated Modern Trade Business Management)

1702 345 unanlesudodsnuoaulay (Social Media Platform) 3(2-2-5)
1702 346 N133AN13NSVIEEMSUSIRANMSAaleing 3(2-2-5)
(Sales Management for Modern Trade Business)

1702 450 mymdivddianvseiinddmsugsnanisiadelnd  3(2-2-5)

(Electronic Commerce for Modern Trade Business)

2.3 ngUIYIIWLADN
naudvIndenlunangnsldsiuiuia 2 Jynen Ml
1. Fwwenniseain Wdenseulivesndn 24 wuiein

2. A9 9NN159aInA1UaAN MEBNSeuINUIE 15 Bulein

FYBNN1SNAINAINA

2.3.2 NNABTWLADN

LHUUNR lddaenin 18 wuaein
LHUENNANEN lsdfaendn 15 wuqeha
1702 246 N1598NLUUEBAINANIINITAAIN 3(2-2-5)

(Marketing Digital Media Design)

-NANIVIINGEN

AV UDNNINAARIVIA
wHWUNR hidasna
18 MUIYNA WHUENRND
Anwn ladeanin 15

PUILAR
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2.3.1 ngu3VITNLEIN
1702 242 mMsilaueg19ilon1in
(Professional Presentation)
1702 331 nmsdanisaruanasielul
(Modern Retail Business Management)
1702 332 n1sdnn1stadainduazvinglgauniu
(Logistics and Supply Chain Management)
1702 341 7158191199159 (Direct Marketing)
1702 342 N159ANISNISVILDYNLDDITN
(Professional Sales Management)

1702 343 nsInnslawLaNMsauasunIsIY

(Advertising Management and Sales Promotion)

1702 352 AanTsiedenuuargsNandstiy

(Social Enterprise and Sustainable Business)

1702 353 N13MAIAUINIT (Service Marketing)
1702 393 N135219WUN150810 (Marketing Planning)
1702 394 adsveyauazn1svinivilastoya

(Data Warehouse and Data Mining)

3(1-4-4)

3(3-0-6)

3(3-0-6)

3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
3(2-2-5)

1702 247 mMsaanruA3esefumIdumesin
(Search Engine Marketing)
1702 248 M3mapRIunguALRTvEwauudendva
(Influencer Marketing)
1702 249 msnanlulnid (Marketing in Games)
1702 322 mimmmLLW%uLLazﬁuﬁwwgmsw
(Fashion and Luxury Product Marketing)
1702 341 NMSAAIAYNATILaENITUIZIIEUNUS
(Direct Marketing and Public Relations)
1702 342 ASUIBLUUASTNETIALAZNITINNITNITUY
(Creative Selling and Sales Management)
1702 343 nslawauayndsasunIsuneg
(Advertising and Sales Promotion)
1702 344 NM15AaIANANTINLALLOUADSINULLIUN
(Event and Entertainment Marketing)
1702 345 wnannesudedruaaulat]
(Social Media Platform)

1702 353 N13MaIAUINTT (Service Marketing)

3(2-2-5)

3(3-0-6)

3(2-2-5)
3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

AYeNN15NAN
AsAase il
naxIvTNLHeN

laitiaenin 9 nuhefin
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1702 395 MTBATIEIU0YavUIN NN 14TINT
(Big Data Analytics for Business)
2001 116 #iugiuniseanwuuns1iin (Basic Graphic Design)

aa o

2001 364 NM3eENUUUFRATA (Digital Media)

3(2-2-5)

3(2-2-5)
3(2-2-5)

1702 356 N13IANIIAAINLNEATLAL DT 3(3-0-6)
(Agricultural and Food Marketing Management)

1702 393 A153MEUNTTAAIN (Marketing Planning) 3(2-2-5)

1702 396 myawulunain@dvia (Digital Market Investment)  3(2-2-5)

Jyann1snaInn1sAas lu

2.3.2 nguAYIIWEaNn laitiaundn 9 wiqefn

1702 246 N50RNLUUABRTTAN1INIIHAN 3(2-2-5)
(Marketing Digital Media Design)

1702 247 Msnaara3asiefummndumesiin 3(2-2-5)
(Search Engine Marketing)

1702 323 N15AaRENTUNEATMINFUNINKAL ALY 3(3-0-6)
(Marketing for Health and Beauty Products)

1702 324 winnssudmsugsnanisenadel 3(3-0-6)
(Innovation for Modern Trade Business )

1702 332 msdanstadainduazlgguniu 3(3-0-6)

(Logistics and Supply Chain Management)
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1702 333 nsusmsnansiueitugsnaniseadisly 3(3-0-6)
(Merchandising in Modern Trade Business)

1702 350 nssluduszneunisuaznisasnagsiaivg 3(2-2-5)
(Entrepreneurship and New Business Creation)

1702 354 n1sRanuINIsamsugshan1sAadie vy 3(3-0-6)
(Service Marketing for Modern Trade Business)

1702 357 MIIAN1TGNAIFUWUS 3(3-0-6)
(Customer Relationship Management)

1702 358 nspanaiiodeey (Social Marketing) 3(3-0-6)

1702 396 nMsasulunainddvia (Digital Market Investment) — 3(2-2-5)

2.4 nguRnUszauNIAlIvITN
FPBNNITAANN LHUUNG
1 2R éa = o 1 a
NAUNNUTZEUNITUIYIYN AU 7 KUINN
1702 261 NMIANUAIUNIIRAIA 1 (Marketing Internship 1) 2 #u2efn
1702 461 NM1sHNIUAIUN1TRAIN 2 (Marketing Internship II) 3 wiaefn

1702 481 1A5991Un19A1UN1IRa1n (Marketing Project) 2 whein

aa v

YL8NNITAANARINA

2.4 nguinUszaun1salivdnuazannafne,
Fyenmsaannnavia Biindnvideneundsivlaogiemils
Fasteluil
2.4.1 nguRnUsEaUNSAIIYI TN U 4 viein
1702 460 NMsHNIIUAIUNITRAIN (Marketing Internship) 2 wiisfn

1702 481 1A991uAUN159Ma1n (Marketing Project) 2 Biawin

Y

AYDNNITHANNAING
finquilnUsyaunisal
AWTNUALNGUANAT
Anwn laungairn
Uszaunsaiv1nle
AANISHATUATY
NINANA LAV

=
9l
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AYUBNNITAAIN LHUFUNIANTN

nguRnUszaUN13AIIYI TN U 7 wenn

1702 482 tWSuUANNAANEN 1 Nd280n
(Preparation for Cooperative Education)
1702 483 @NNAANWINIUNITAAA 6 NUILAR

(Marketing Cooperative Education)

a 14 I~
AWBNN1TAANAUAN

2 éa =
nauHnUsLauUNITUIBIBN

q

MUY 16 K280

1702 171 An9uaunsInn1sgsnamuan 1 2 wein
(Retailing Management Internship 1)

1702 172 Anauenunisianisgsnanuan 2 2 yida8in
(Retailing Management Internship 1)

1702 271 Anauenunisianisgsnasuan 3 2 v
(Retailing Management Internship lI)

1702 272 Anausunisinn1sgsnamuan 4 2 wein
(Retailing Management Internship IV)

1702 371 An9UAIUNNTINNITTIAIAIUEN 5 2 lehn

2.4.2 NGUAVNANYN U 7 vidEnn

1702 482 NSIASYUAIMUNSDUANNAFAN®N 1(1-0-2)
(Preparation for Cooperative Education)
1702 483 @BNafN®INIUNITNAIN 6 BUILAH

(Marketing Cooperative Education)

Jyuann1snaInn1sAas lu

2.4 ngauElnUszaun1salivnTIn

Ay wenn1snainnisanasie T AU 16 BUBHA

1702 171 Hnausumsinnisgsianisaadell 1 2 i

(Modern Trade Business Management Internship 1)

1702 172 Anausnunisianisgsnanisaadielml 2 2 i

(Modern Trade Business Management Internship 1)

1702 271 Ansusunisianisgsnanismadielyy 3 2 wiawin
(Modern Trade Business Management Internship ll)

1702 272 Anausunisianisgsnaniseadielvg 4 2 wiawin

(Modern Trade Business Management Internship V)

AWDNNITARN
nsmagelug
nauRnUszaun1sal
VTN ALAN 1Y

16 wwAe
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(Retailing Management Internship V)

1702 372 AnauaunI5IAN15gsnaAIuan 6 2 yidagin
(Retailing Management Internship VI)

1702 471 AnausunnsIan1sgsnanuan 7 2 wein
(Retailing Management Internship VII)

1702 472 AnausunI5InN15gsnamuan 8 2 yidaein

(Retailing Management Internship VIII)

1702 371 Hnausnumsinnisgsianismadelyal 5 2 miena
(Modern Trade Business Management Internship V)

1702 372 Ansusunisianisgsnanismadieluy 6 2 vdefin
(Modern Trade Business Management Internship VI)

1702 471 Ansusunisianisgsnanismadieluy 7 2 vdefin
(Modern Trade Business Management Internship VII)

1702 472 Anausnunisianisgsnanisenadisln 8 2 Mein

(Modern Trade Business Management Internship VIII)

=

3. NUINIVADNLET laddaendn 6 wdaena

Y Y a IS

@ a A v v N o 2
LTJU'JGU']V]?,ENELVNLﬁﬂu@iﬂ'ﬂqmgﬂ'ﬁqﬂiLTWIQ@WNWWUL@QQU@M?@@UIQ

Y

IngWalonalvidiseuideniseusedvila 9 lundnansseaudyyng

Tnglntianuumieinsiulidsenin 6 wdienin

3. NUINIVADNLES lddaenin 6 wuaena
a & A @ oa a Yy a v v a
Jyndenias [Wuinndlvidiseuiianug anudila auneue

adaviseaula lneWalemaligisewdenseunelvile q saulidesniy

1 a a [ [y] a a A a A a @ a
6 MBAA INTIIVIMANFATIZAUUIYYI9TI091819LUALTUIY

A P
LaanLeq

-A9LAY
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A185UN85183Y NangRTUTUUTE W.A. 2561

A185UN85183Y nangATUTUUT WA, 2565

RUIAIBIQNL

2.1 NFUIVINUFIWINIAN

RUIAIBANE

2.1 nguIWINUFINIVIN

1700 101 gshatUasAuLAZNMINETIND 3(3-0-6)
(Introduction to Business and Business Laws)
a g a J (]
swdfessuNInou: Ul
a v = 1 1
sgAvndauTeunIUail: i
AU TN INUANINKIAGOUNNGINY ITT8IUTI
negsnakazANusURaveusadny A msumsidugusenaunisway
madudvesssia MIdan1suazn13InedAnggsia N1sdnnIINIT
AdunuLazAMAIN NoRnTIULAzLSIRtlavemiingy MIRaaLay
WoANIIUUTINA MIdyTuazn1de1ns ennadygyilulseinag
nVIENBLakas IR nYYaegIna ningaunslaa,
Introduction to business environment; business ethics
and social responsibility; overview of entrepreneurship and
business ownership; business organization and management;
operation and quality management; employee behavior and

motivation; marketing and consumer behavior; accounting and

1700 101 gshatUasAuLazNMINETIN 3(3-0-6)
(Introduction to Business and Business Laws)
a d' 14 a 1 =
gV IR0 EUNINDY: bl
a d' 14 a 1/ 1
FYIYINADILIYUAIUANU: laidi

[ '

AU URIRUNEINUANINKINGOUNNGINY ITTEIUTI
ngsnauazANUsURaveusadian A msumsdugusenaunsiay
nsludvesgsia Msdanisuazn1sdnesdnsgsia n1sdanisnis
Anduulazaun neRnsTukazksaglavemiinny MInanauay
neAnsIUEUIlAA NMsUnkazn1denns enwedyalulszua
NoMINELHIkaEIAYY nYraessna nindaunadyan
Introduction to business environment; business ethics
and social responsibility; overview of entrepreneurship and
business ownership; business organization and management;

operations and quality management; employee behavior and

motivation; marketing and consumer behavior; accounting and

- ALY
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taxation; specific contracts in civil and commercial code; business

laws; intellectual property

taxation; specific contracts in civil and commercial code; business

laws; intellectual property

1700 204 #AAFINILATNITAATIEBIUTUQ 3(2-2-5)

(Business Statistics and Quantitative Analysis )
= d' 1% = 1 o
e NAeseuNInaY: Ll
a d' v = 1/ =
swwmmamaumugnu: 13.ISJ
AMTIATIZYUENanN19sINaLURIRN ansiianisenaula

Y q

giaveadeya nsiusiuTndeya nstiauedeya TWsunsy

a a

ﬁﬁﬁﬂgﬂmﬂaﬁa ADALTINTIUUY FDALTIDDY ASNEINTRl

Wswnsudnusaguiion1sinmszidal3una ssuuaunsiady

Tagvnisvuds Yayymnsuauninenu JULUUEUAIAIAR
SYUULOIADY N13391889 N1TIANITLATINIG

Introduction to business data analytics; statistics for
decision making; types of data; data collection; data
presentation; software for statistics; descriptive statistics;
inferential statistics; forecasting; software for quantitative analysis;
linear programming; transportation problem; assignment problem;

inventory model; queuing system; simulation; project

1700 204 AAALAZNITIATIBITIUTUINNNGIND 3(2-2-5)
(Business Statistics and Quantitative Analysis)

a Sy L= 1 [
INYIVINNDILIYUNINDU: 11]1]

22D

sngAvnsesFauAtugiu:  la

AudiUesuneiuatingsna addienisiindula wllaves

v o

doya ManuTusndeya nsdnauedeya Wiwnsudnsagunieada
a a aa a v

ANATINTTUUN @DALTI91989 NISNEINTAY IUiLLﬂiNﬁWL%"\]EULﬁ@

a € a a a Y 1
NMTIATIEATIUSIIA naslusunsudiady Jgwinisuuds Jgynnnig

UBUMINENY JULUVANAIAIAST SeUULnIAeY Aauuudninau
ANSIANITLATINTG

Introduction to business statistics; statistics for decision
making; types of data; data collection; data presentation;
software for statistics; descriptive statistics; inferential statistics;
forecasting; software for quantitative analysis; linear programming;
transportation problem; assignment problem; inventory model,

queuing system; Markov model; project management

- USUAI “TeUU
& v oo

guNSLgaLEn” 1y
“NSLUSHNSULT AL
- J3uA171 “nsin

y 8 « &
8949”7 WU “fLuy
315N ”
- Y5UA1I1 “queuing

system”
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management

1701 110 #anN159AN1S (Principles of Management) 3(3-0-6)

a ay a 1 1
sgdvndeaseulnow: il
a gy L] 1/ [
gAvIndaTeunIugiu: i
ANUNLLLATANUAIAYVINITIANT TIAUINITVDIUUIAA
WAZOUNAIUNITIANTT FNYALBIANT FNTNWINFONNNNITIANTT
ANTTUMENNINITIANT  NITINWNY NTTABIANT N5TUMATNIT
AIUAN N1FIANITNTNEINTUYBELAZATIZHN

Meaning and importance of management; evolution of

management concepts and theories; organizational characteristics;

managerial environment; core activities of management;
planning, organizing, leading and controlling; human resource

management and leadership

[

1701 110 #anN159AN13 (Principles of Management) 3(3-0-6)

sedviideafousnnou:  laid
edviidesiounugiu: 1l
AUNUNBLAZANNFIAYVDINITIANIT FTAIUINITVD
WNARLAZNGYAAIUNITIANTT FNYULDIANT ANTNWINRBNNNNTT
NS AINTTUNSANNAITIANIT AITINUNY A1TINDIANT
ma%ﬁmazmamuau N153ANINTNEINTUY BELAZATIEHIN
Meaning and importance of management; evolution of
management concepts and theories; organizational characteristics;

managerial environment; core activity in management; planning,

organizing, leading and controlling; human resource management

and leadership

- Y§UA1I1 “core
activities of
management” W
“core activity in

management”
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1701 340 N159ANTSNNTANHUIIY 3(3-0-6)
(Operation Management)
a ﬂ'ﬂl = 1 1
s1edvNdeasyuNnoy: Ll
a t:l'?l =l 1/ =
5’1EJ’J°lIﬂVIGIEJ\1Li$J‘IJﬂ’JU@ﬂu: 1843J
mmilﬁméfu‘ummﬁﬂmimsﬁ%ﬁumu NSNLUUAUA
LazUINIS ﬂaqwﬁ‘milﬁﬁﬂﬁ%aﬂ@fﬂ ﬂaqwﬁmﬂ’]\‘iﬁa ATTINNNUNT

HARTIN NITINUNUAINADINITIAR MITANMINTNEINTUYLELaY

N15PNLULNY N1FIANITAUAIAIAST NIFIANITAMAIN NFIANITLY

UL SEUUNIANIUURUUTIUIANEAKAESEUUAY N1TIANTT
mnuasnis nsthgednwedesinsgunsal

Introduction to operation management; product and
service design; location strategies; layout strategies; aggregate
production planning; material requirement planning; job design
and human resource management; inventory management;
quality management; supply chain management; Just-in-Time
and Lean system; safety management; equipment and machine

maintenance

- FNSIYIV1BN
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1701 412 N133ANT5LTINEYNS (Strategic Management)  3(3-0-6)
sedfinedeunanew: 1701 110 n&NN15IANT waz
1702 210 #ANAITAAIN WAY
1703 210 N15€UgIN
MedniideaiFounugiu: 1l
ANUNLLRAYNTEUIUNITVBINITIANISLINAYNS
AMIMUUAIAETIAYL AUSAY NTAATIZAENINLINADUAEUBN
NMyiAsEinely nMsimuainguszasd N1sAMUANALNSTsa
nsUNagnslUURUR nsmivaukasUssliunanagns nsalfinyinagns
N9GINT
Meaning and process of strategic management;
vision development; mission; external environment analysis,
internal analysis, objective setting, strategic crafting, strategy

implementation; strategic evaluation and control; strategic case

study

e

1701 412 n159AN"3
\anagns (Strategic
Management)

3(3-0-6)
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1702 210 #ann15ma1a (Principles of Marketing) 3(3-0-6)

a Ay = ' 1y
swdvndesIsuannau: il

a ay a 1/ (]
sgAgndeteunIugiu: i
ANUMUUHASANUFIAYVDINITAAIA LUIAUAALAY

U9 1919N159879 - B92ARBUNABNENANIINITAAIN N15ANE

WANsIUEUTIAA nsudsdiunatn msdenaanidmviing M3
FRALIAATN  NAENSAITUNITINUHLLATNITIANITNITAAIN NITANUA
drudsgaunamsnain nsussendmaluladadelvaidiunldlufangsy
AHANN  ATYTIIUNITRANALATANUSURABDUADFIAL

Meaning and importance of marketing; marketing
concepts and philosophy; impact of marketing environment;
study of consumer behavior; market segmentation; selection of
target market; market positioning; strategic planning and
marketing management; marketing mix; application of modern
technology in marketing activities; marketing ethics and social

responsibilities

1702 210 wann1snaa (Principles of Marketing) 3(3-0-6)

a Sy = ' 1
VAR BUNINaY: L3l

a =K% a 1/ ]
sgAyndesFaunIugiu: T
ANUMINELAZANUFIAYVRINITAAN  LUIANUAALAY

U%JSUQJJ’WI’NH’]W]H]W NANSZNUYDIAILINABUNINITAAIN N1TANY

WANSIUUTLAA N1swUsduea1n nsidenaaimdiving  nsimun
AUVIRAIA . NAENSANUNITINUKNLLAENITIANITNITNAIN daulsyay
mansean nsuszgndmalulagadelvaidianldlufianssunisnain
A3YFITUNTNANRLALAUTURAYDY
RGNGH]

Meaning and importance of marketing; marketing
concepts and philosophy; impact of marketing environment;
study of consumer behavior; market segmentation; selections of
target market; market positioning; strategic planning and marketing
management; marketing mix; applications of modern technology

in marketing activities; marketing ethics and social responsibilities

- YSuAadunes1873%1

o 1

Awlng 1nAIN
“AWINFBUNTINSNA
”» &)
NINTHAR 7 LUU
“ANTENUVDY
AIINADUNNG

N3R890 7
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a

1703 210 n15U§3Na (Corporate Finance)

9

189U NABIIYUNINDU:

3(3-0-6)

v A =

1707100 %#anNISUNT 450

v

1
v Y

1707101 n15URBTUAY
s'lsj%'lﬁéimﬁauﬂw@;ﬁ'u: 18id]
U‘WUWILLazwﬁﬂﬁ%aﬂéﬁmmimiﬁu Lﬂmmmaﬂqiﬁ%
ANTMEWINABUNINITRULAYITUUNITHEY #Aa1ANITEY da10un15ku
LAZASIEITNINAITRU NTIATILHIUNTITIRY A1THEINTAILALITILAY
7119N1508U mw%miﬁunumguﬁau NAROULIULAZAILLEE ;J”aﬂ'ﬂ
YDIRUAIULIAN ﬂUU'ﬁzmmfdwamu NSIAYIIUI Y ﬁunu%mﬁunu
ulsniensdedutiune msvimsenudsadesiu nsUszgnvngud
waziasesilonanisidusma y FifeaTestunsEndulanianisdu

Roles and responsibilities of financial manager; goals of
business; financial environment and financial system; financial
markets, financial institutions and financial instruments; financial
statement analysis; financial forecasting and planning; working
capital management; return and risk; time value of money;
capital budgeting; fund raising; cost of capital; dividend policy;

fundamentalof risk management; applications of financial theories

a a

1703 210 n15L9U§3N3 (Corporate Finance)

9

3(3-0-6)

=1

%"39

%

1707 100 #ann1SUY

[

sevfinedeuniiou:
1707 101 msSayddudu
iﬁﬂ%ﬁtﬂﬁé\'mﬁﬂuﬂw@:ﬁu: laidl
wmmLLawﬁwﬁmaaﬁé’mmimiﬁu Wnuneveegsna
ANMTLINABNYIINNITRULAZIEUUNISRY AaIAN1TRY @ 1UuN15EuY
LAEATIENSNINITHRE ATIATIZINUNITEUE NISNEINTOILALITIMAY
VNANTRY ASUTMTRUN AW HANBULNLLALAIULEYS aA
YBITUAIUIAT WUTLUINIWAMUY NITIANIRUNY AUUVBIIUNY

wlguignsdeRuduna nsusnisnsludmiussnavuianalsuas

yuragey (WaBYB) MsUTvsAudss MIUszgndvguiuas
wSeailennnisiuiiisadestunmssnaulaniensdu

Roles and responsibilities of financial manager; goals of
business; financial environment and financial system; financial
markets, financial institutions and financial instruments; financial
statement analysis; financial forecasting and planning; working
capital management; return and risk; time value of money;

capital budgeting; financing; cost of capital; dividend policy;

- WNULAY WeMnnng
USWISANTNRUE NS U
FINIVUIANA LAY

ALY (SMEs)
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and instruments for financial decision-making

financial management for Small and Medium Enterprises

(SMEs); risk management; applications of financial theories and

instruments for financial decision-making

a aa o

1706 103 N1SIANITAITEUNATINIAING 3(2-2-5)
(Digital Business Information Management)
a Ay = 1 ]
sedvifeassuunnoy:  1ad
a Ay =) 1 ]
INYIYIVNBILIYUAIUANU: il
AUNLNY LUIAR Uszian 1AssasslazmnudAy e
Toyaginafdvia Aasgviaudenisngitunisldanudeyauas
ansaumeiionsinaula Wugiunwinuguteya nslesisviveya
NNEINT NITUARITRYANINTININEAM Hansenuvemalulad
ansaumenilseasdnsgsia
Definitions; concepts; types; structures and important
of business digital data; need analysis on data and information for
decision-making; basic knowledge of database management;
business data analysis; business data visualization; impacts of

information technology on business organization

1706 103 N1TIANITHITEULNATINAININA 3(2-2-5)
(Digital Business Information Management)
a ay a 1 =
sedvfifeassuannoy:  1adl
a vy a P =
INYIYPINNBILIYUAIUANU: laidl
ANdAyveamAluladNiinessia eeRUsEnauYeITEUY
a1sauwme N133ANsgINalugARavia n1sdnnismalulag n1sdnn1sAu
NNTIANISLONEITUALIIBNU FONALISINDNITINUHNUNSNYINTOIANT
ATUNTUTIININEINTUAAD ATUNITTORAZNITVIY ATUNISVUEN
nsUesiunsdelng NYMUNEMUEINITTUABNILADS
Importance of technology to business; information
system components; digital business management, technology
management, human management, document and report
management; enterprise resource planning software, human
resource management, purchasing and sale, logistic; fraud

protection; computer transaction law

- YSuusadneduny
IV INeuae

AYINYY
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1707 101 m%ﬁ’wﬁ%’uﬁu (Fundamental Accounting) 3(3-0-6) 1707 101 msﬁ’wﬁ%’uﬁu (Fundamental Accounting) 3(3-0-6) | - Faiomi3osnsou
edviidesSeuiniou:  aidl sedviidesSeuinnou:  lid wwIRRdmMIUTIBIY
sedviidesGounugiu: il MedvideaGounugiu: 1l N9NN3RY
AuvEng Tngusrasinavyseleviveanisdyd Use AuvEng TnguszasAnazUselevivensind UseiR

YONIPIINUYT NIDUUIAAFINIUTIBITUNINITRY UENNITHAE

WnstuiindaydaundnUay e msﬂ’uﬁﬂswmﬂuaagmwi’uﬂ"ﬂﬂ
ayaeiuamey Joduendseian Msiniauneaes tensuTulR
Nz WA nsUavedsyuuludAy NsIRYinTIBeIun1enIsRuY
dmsuiansliuinmsuazianistensiud

Meaning, objectives and usefulness of accounting;
history of accountancy profession; conceptual framework of
financial reporting; principles and accounting procedures of
double entry system; recording in general journal; special journal;
ledger; preparation of trial balance; adjusting entries; working
papers; closing entries; voucher system; preparation of financial

reports for services and merchandising business

QY
VI AINTYY wann1suagIsnistuiindylinuvanUads n1sduiin
semsluaynseiuinly ayasefuews Tydusnusziam
N5ARIauNAaes 1eMIUTUUTE nsgawinms nsUaUnd
syuuludiAy nsInvisIeunenIsRudmsuAanIsIiuINsLag
Aun1steredud

Meaning, objectives and usefulness of accounting;
history of accountancy profession; principles and accounting
procedures of double-entry system; recording in general journal;
special journal; ledger; preparation of trial balance; adjusting
entries; working papers; closing entries; voucher system;

preparation of financial reports for services and merchandising

business
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1708 100 iAsYgAEATI21U (General Economic) 3(3-0-6)
seividesSouannow: il
sedvidesFaunugiiu: 1l
WWIAALAENOUANINATEFAERS aUasA auvu weRngsy

Austaa N1suER sunumangs eldussnnd gan1stiseRu

Wlgu1ensRy. ulewien1Iads M13919UY AzRUBLAZRURR
Concepts and theories of economics; demand,;

supply; consumer behavior; production; cost of production;

national income; balance of payment; monetary policy; fiscal

policy; employment; inflation and deflation

1708 100 Lﬂiﬁgﬂﬂﬁﬂ%ﬁ%lﬂ (General Economics) 3(3-0-6)

a ay a 1 ]
s183vNResGEuNNNaY: Al
a Sy =] 1 1
INYIVINABILIBUAIUANU: 11]1]
LLmﬁmLLawq‘wﬁwNLﬁi‘lﬁgmam%ﬁ;amﬂLLazLﬂiwﬁsmam%mw
AALMUALIAUNGANTIUNITUSINA N1SHEN N1590U NI
58lAUTE Y8 UlUIBTRISEAULATYENY NSANIENINUTEIVA
nsseiulamAsEgiaLastATegn o luTInUsd1iu
Concepts and theories of micro and macro economics in
areas of consumer behavior, production, saving, investment,

national income, economic policy, international trade, economic

growth and economics in daily life

- YSuusadneduny
I INeuae

AWIBINY

1702 101 NM5AALBIBBNULUUNINGIND 3(1-4-4)
(Business Design Thinking)
a Sy L= 1 1
sgAvndesTeunou: il
a dy o 3% 1y
s NdaTEURIUAiY: 1l
VANNITLALNTFUIUNTANDYATIETIA MR
NITUIUNMIAANNGINT NITAATAITEUU NISAATTIATIEN N13ASLane

wazmaudledayyimegsia MIseauANUARLaEN1SeRNLUY N5a31

- §185187v1 1702
101 NSAALYY
DONLUUNNEGINT
(Business Design
Thinking) 3(1-4-4)
TUnquiviunu wag

ysansseInlv
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uinnssnilugnsufdnazmsussiiuiionisuiuuss

Principles and process of creative thinking; business
thinking process development; systematic thinking, analytical
thinking; questions design and problems solving on business;
brainstorming and design; innovative creations to practice and

evaluation for improvement

WJusedan 1702 101
NTAALTIDDNLUUNN
§INAUALUINNTTUNIG
N15AAA

(Business Design
Thinking and
Marketing
Innovation) 3(2-2-5)

2.2 NHUIVMUNY

1702 101 M5AALBIBBNLUUNINGSNAUAE 3(2-2-5)
UIANTIUNATTAAN
(Business Design Thinking and Marketing Innovation)
a oy = ' 1
sgdvndeaseunnnow: il
a ay =} 1 1
sgAyndesFaunugiu: il
VANNITUAZNITUIUNITANDENATIATIA NITHRIUN
NSPUIUNITAANNNGIND NITAALTITEUU MISAMTIIATIEY N1sAstaneg
waznIwAludymniegsia NMITEANANLANLAZNISORNWUY N1FATI

WINNTIUNNNTAAIR N15UJUANI9EINT

-e3vilud lngysan
N133INTEIVN

1702 101 N1SANLYY
DONLUUNNGSNY
(Business Design
Thinking) 3(1-4-4)
naAfug A dn
B wazianilonn

3B UNYINU
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Principles and creative thinking process; business
thinking process development; systematic thinking; analytical
thinking; problems setting and solving business problems;
brainstorming and design; marketing innovation creation; business

practice

PINNTTUNNAITHAA

1702 102 §5028A15MEN (Startup) 3(2-2-5)
a Sy = 1 1
gvIdeateuIniey: il
a ay L= 19 1
sgAvndeaseunIuaiu: il
usstiugala MswuzdfgIfugsivanimen n1seeniuy
WWIATILAR NTEUIUNMTUATNITOBNLUUTING NISVAGOULLIAILAR
N159HLN9NIIAI AR IAUSEUNINITUIITY N15eBNWUY
JULUUESTA M3Aana N1SAa1nRIviakasNIsUTMsANNENTUSHU
anA1 1ATIa U ULARNITIATIEININISRY. YULaENITIIUYY
nsdNaU AU AU

Inspiration; introduction to startup; design thinking;

business processes and designs; validation; marketing

positioning for competitive advantage; business model design;

marketing, digital marketing and customer relationship

SLANRIN 51870
1702 102 §509a915%
9w (Startup) 3(2-2-5)
=3 1 a = =l
LWUNQUITITWLADN
USulwaidu ngaian
LAY USuAasuiy
787391 A1
“usagela” 1u
“psadumata”
A1 “business
designs and

”» &)
processes” Uy

“business processes
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management; cost structure and financial analysis; fund and

venture capital; pitching

and designs”

1702 212 wAnssuguslaa (Consumer Behavior) 3(3-0-6)
a ay L= ' 1
sgvsesFuInnow: 1l
a ay L=} 1 1
sgAyndesFauaugiu: il
LIRangAnssUNUILA nszuIunisdnaulavesuilan
MyATENgAnssuUslaa AMudsINsuasisegdla yadnam
ANUWBLATYTIAUAR N133UTHAEANNAIANTY MSiSeuiuaUslng
Jadeamuinusssunasyudumediny ngus1eds Jaduriunseunia
anunuazunumvesyana malulagadelvaiiunganssuguilae
noAnsIUUIlAluewIAg NaAnssuRUSInAfuNagNsn1IAaTn

wva ¥V v

nsrsvUaRAuAseuILan

Consumer behavior concepts; consumer decision-
making process; consumer behavior analysis; needs and
motivation; personality; belief and attitude; perception and
expectation; consumer learning; cultural and social class factors;

reference groups; family factors; status and roles of person;

modern technology and consumer behavior; future of consumer

ANRIN T8V
1702 212 wgAnssy
HusLaa (Consumer
Behavior) 3(3-0-6)
[ I a =) LY
WUNGUITITNUIAY
Usulvaiilu nquian

U
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behavior; consumer behavior and marketing strategy; consumer

protection act

laigi- 1702 240 N15HREITNITAAIAUUUVYIAUINTS 3(3-0-6) | - LANAIN 51873
(Integrated Marketing Communication) 1702 240 n15d0ans
57999 MMABUTHUNINDU: 1702 210 #ANNITAAIA NSAAIALUUYTU
a d' ¥ = 1 =
sgvIdeaEeunIuaiu: 1l 115 (Integrated
UNUIMKAZANNEATYYDINITHRAITNITIAARUUYTUINTT Marketing
JR8LNanaNSAREISNITHANN  N1TINLEUNITADEITNIINITAAN Communication)
[ Q{' [ 4{' I~ 1
WUUYSRINS NISHANHATULAZNTIANSINEINUNNTEREIINNTAATA 3(3-0-6) Tunqu
nsihluuftRuaznsidenidinsasiionienisdeansnisnainiiviuade N TaruUsulma
A5USELUNANSEREIINISHANG Ju ngudvwnu

Roles and importance of integrated marketing
communication; factors influencing marketing communication;
integrated marketing communication planning; integrating and
managing marketing communication; implementation and tools
selection of modern marketing communication; evaluating

marketing communication
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aa o

1702 241 msnannana (Digital Marketing) 3(2-2-5)
a ay =) 1 (o]
sgAvfessuInnew: 1Nl
a g a 1/ [
sgAynfesFaunugiu: il
AUNLNY  AINAIAYLAZNITHAIUIVBINITNAIARIS
ANFINUHUNITARIARINE  NITIAATIZRENINLINGIUNNITAAA
nslawanuuvesuladiazeenladlugadda n1samseingAnssy
anA1 MsUszenaldiasesilofdvianisnisnain n1sandunagnsmig
NIAAN  NITIAATIZIAUAZTANANINITHAN
Meaning; importance and digital marketing development;
digital marketing planning; marketing environmental analysis;
online and offline advertising in digital era; customer behavior

analysis; digital marketing tools application; strategic marketing

operation; marketing analysis and evaluation

- NN 518790
1702 241 msman
avia (Digital
Marketing) 3(2-2-5)
) 1a = v o
WWUNguITITNUIAY
Usulvaiidu nquian
wnu USuAasune
FEAMAINeLaz
ANWIDINQY LALHN
A Ay A
5183V NABATULN

noY
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1702 320 N15IANISNAANUNUAZIIAN 3(3-0-6)
(Product and Price Management)
sedvdideaSeumnnou:  Laid
Medvideaseunugiu: il
LNAAALITUNTUTMILAE M TIUHUNAEMSHER T )

N133nUsEnnEEniue drulssaundadne asdun ussYiue

U1gaa1n 1ATTIPNAAAUTILAZ NTTUIUNTHAILILEZAITINILAY

nsthudnsausilvsidngnann falugiuuusdnsusiuinngs wansdus

Usuugdlmivdondnfaridouuy Wilangul nagmsuagisnissasan

miﬁ’mumﬂaqméLLazuIEJmEJi’lm
Concepts relating to management and strategic planning

of product; product classification; product mix; branding;
packaging; labels; product life cycle and development process
and planning; bringing new products into market in forms of
innovative products, modified products or me-too products;
understanding theories, strategies and price setting methodologies;

price strategy and price policy

-UIUINTINTEIN
1702 220 N159AN"T
HANA LA ATIEUA
(Product and Brand
Management)
3(2-2-5) hagse3v)
1702 230 N159ANTS
FIAMLBLYDININIT
ININNUE

(Price and Marketing
Channel

Management)

3(3-0-6)
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1702 330 42INNN1TINTIMUIBUAEAITIANITUNLYIUNIL  3(2-2-5)

(Distribution Channel and

Supply Chain Management)

edvdideaSouantou: il

MedvideaGounugiu: il

unu kAT fivestemansdasiviie Jedeuay
Fanndeufifdninadenisdanisvemnensdnsmviie seuun1sda
MUY ATZUIUNTLEONTDIMILAZAUNAN N1TINLNULAY
NIRAILIYBINNNITIATINUIEY NIFSNHIANUFURUS NINTEAULAE
duasuAunae M13AIUAN MSUTHIEUNG UMUIMYBINISIANSaely
UMY 23AUTENOUYRINTTINNTlYgUNIY

Roles and duties of channel distribution; factors and
environment affects on channel distribution management;
distribution system; process of selecting channel and intermediary;
planning and channel distribution development; relationship
maintainance; motivating and supporting middleman; controlling;
evaluation; roles of supply chain; components of supply chain

management

-U“'imqﬂ'ﬁ‘\]']ﬂi']ﬁﬁ"m
1702 230 N159ANTT
FIAALYDININIT
AR (Price and
Marketing Channel
Management)
3(3-0-6) ka8
1702 332 N159AN1S
ladafnduazlgguniu
(Logistics and Supply
Chain Management)

3(3-0-6)
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1702 392 n157398n15Ma1n (Marketing Research) 3(2-2-5)
sedvifidesSeuunnou: 1700 204 adAwazn1sIATIZN
LWe9UINUN9§INR
sw%mﬁé’au’%ﬂuﬂfauﬁﬁu: g

| a

unumuazaLddyreIsIensnaniifivessia
nszvuMslunmsideniseain  nsimuadaym uvasdeys
ATNUIUITTUNTIL NITODALUUNUITY NISLEDNFIBENS
MsPRNLUUERUNIN NstiusIuTdeya nsiwszideya nsideu
o0y M3ldnamAdelidulsglovdnogsia nsaniunside
nsea1nlun1AUfuRaSe

Roles and importances of marketing research on
businesses; process of marketing research; problem
determination; source of data; literature review; research design;
sampling; questionnaire design; data collection; data analysis;

reporting; applying research results in businesses; actual practices

in market research

- NN 5183V
1702 392 N19378
n13na1n (Marketing
Research) 3(2-2-5)
Junquindndsdu
Usulvaiidu nquian

U
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2.2 NHUIVAINTIAY NEUAIYIINTIAY
1702 212 weAn3suLU3LaA (Consumer Behavior) 3(3-0-6) ~laidi- - gheldaglunguin
swdniifesSeuiniou: 1702 210 udnnnsmann WAL
Medvidesaunugiu: il - Y5uugeAnesung
UnUIKaANNEAYveUSina fkuungAnssugusing IV INeuae
nsutenguduslaa Uaseiiddvdnasensindulavesduslng AN

ANUAAYTRINTITEEUILAA TaiusTTy Fumaedny Asouns?
naudneds adudunudoims nmsgdlawagenuifendes nisiud
nsBous viruaRuasnsUAsuuUasiruai yadnam nsuszana
GREGIIVGRRNATRIRE Uszanmsdinaulade nsvuiunisindulaves
HUILAA

Roles and importance of consumers; consumer behavior
models; consumer segmentation; factors influencing consumer
decision making; importance of consumer research; culture;
social classes; family; reference groups; hierarchy of needs;
motivation and involvement; perception; learning; attitudes and

attitudes changing; personality; consumer information processing;

types of purchase decision; consumer decision process

Y] a A v =
- AAIYIVINADILIYU

1NDU
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1702 220 N15IANITHANAMIILAZATIAUAN 3(3-0-6)
(Product and Brand Management)
sedvfidesdsuninew: 1702 210 #dnN15AATA
edvideseunugiu: il
syfutunarUssnnuemdndas nsdnniswandas
duUsraundniulazauNanduan  AsUIUNTHAILNARA Ul
WATTINAASUIN  N1TIAUNUILAZNTATANULANAUDINAR U
UFTUILALRAIN  UNUIMLAZANNEAYUINTIAUAT Nagnsn1sas
ATIAUAWIENITINEUTLIRTIEUA MTHENRYAAIRSIEUA
mm’mLquL‘ﬁaaaﬂLLmew%uﬁ”’]LLazﬂ13131VL°LJ‘1Jg‘jﬁ’mﬂﬂiuﬂim’ﬁmam
ﬂﬂiﬁaaﬂiﬂﬂimaﬁﬂLLUUgimﬁﬂﬂ3Lﬁ6&%ﬂﬂgﬁﬁﬂ@iﬁuﬁﬂ
Product levels and classifications; product management;
product mix and product line; new product development process;
product life cycle; product positioning and product differentiation
creating; packaging and label; roles and importances of brand;
brand building strategy through brand positioning, brand equity
presentation; planning for brand design and implementation in

marketing programs; integrated marketing communications to

- ghelaglungsiann
wnu ngysannisiy
318791 1702 320 N9
IansHanfusiLay
51A1 (Product and
Price Management)
3(3-0-6)

~ faseivideasey

1NDU
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build brand equity

1702 230 N15ANITIIATBALYDINIINITININNUNY 3(3-0-6)

(Price and Marketing Channel Management)

sdyfidesFousnnou: 1702 210 wdnn1sAEIA

MednaideaFounugiu: Lid

Yadeiifidvinadenisdnduladosnan Taguszasdnisda
FIA1 AUNULAZNITIAATIENAUNUY NMIMIMUASIATRAZNTURB WU AS
5191 UNUIMBaTHTNTIveseImansiasmie sruun1siasamiieg
Jasuuazdwindouiiidninanen1sinnistewmienisdnsviig
NTZUAUNITADNTDINNUATAUNGTY NITINUNULAZAITRAUIYD
NMITATINUIE N1FTNWIAUENRLS N1InTERuLAzduaSUALNATN
N13AUAN NTUSTEUNE N1INTEIUAIFUAT NITINNITAUAIAIAGS
N15IANITNITVUAS

Factors affecting pricing decision; pricing objective;
cost and cost analysis; setting price and price change; roles and
functions of distribution channel; distribution system; factors and
environments affecting distribution channel; process of selecting

channel and middleman; planning and channel development;

- gheldaglunguin
wnu Ingysannisly
518391 1702 320 N5
IANTHARAUTLAY
51A1 (Product and
Price Management)
3(3-0-6) kazIeIvVY
1702 330 49994
N3N
n15IANIIHISLY
9UNuU (Distribution
Channel and
Supply Chain
Management)
3(2-2-5)

_ Fasedndigeaieou

1NDU
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maintaining relationship; motivating and supporting middleman;
controlling; evaluating; physical distribution; inventory

management; transportation management

1702 240 nqsﬁamsmsmmmqugsmﬁms 3(3-0-6)
(Integrated Marketing Communication)
sredvdidesiSeusnteu: 1702 210 ndnnsnana
MedniidesiFeunugiu: il
‘U‘V]‘U’]‘VlLLaxﬂ’J’mﬁ’]ﬁ@%aﬂﬂﬂigaﬁﬂﬁﬂﬂimaﬂﬂLLU‘UU‘Jﬁmﬁﬂﬁ

Yedefifinasien1sdeaIsn1snatn NMIIUNLNITARANTININNIAAIR

HUUYIUINIT MIHALHAULENNTTANSAEaiuNsAea1sNNSMaIn

nsihludfvRuagnsdenldindesiionesnsdeasnsnaniiviuadie

msUsediuran1sdeasnisnain

Roles and importances of integrated marketing
communication; factors influencing marketing communication;
integrated marketing communication planning; integrating and
managing marketing communication; implementation and tools
selection of modern marketing communication; evaluating

marketing communication

- ghellaglunguin
Ny

v a Ay o
- AnTeinifensu

1NDU
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1702 241 n13Aa1nAdNa (Digital Marketing) 3(2-2-5) -Laidl- - gheldeglungaian
seividesSeuanten  : 1702 210 wdnn1snana wnu
edviideaiounugiu  : laiil - YSuuseadnesung
AUYINY AIUAAYLAZNITHAIUIYDINITAAINRIYS NI LA

N1TINBRUAIINAINRIIEA  NITIATIZRANTNWIASDUNNNIIAAIN AWIBINY

'
A

MTAnTEingAnssugni msUszendliledesiiensnsnaiaiiud
fdva mi@?’]Lﬁuﬂaq‘mﬁ‘mqmimamLLazmia%’wmﬁuﬁ'wi’mwwﬁa
poulail

Meaning; importance and development of digital
marketing; digital marketing planning; marketing environment
analysis; consumer behavior analysis; application of marketing

tools as digital media; operation of marketing strategy and building

brand through online media

- ARS1BAVNADIS LU

1NDU
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1702 345 n1sna1nttaillan (Content Marketing) 3(2-2-5)

sedvdidesSeusnteu: 1702 210 wdnn1smann

sedviidesizounugiu: il

ALY AUENFEUEINTINANANITAS eV
AsERNLUUMSAAIANISES e Ussinnuaziaiasiienisnainnis
ahadom msfanagrsmsnaianisaaiom nsadademlv
wnzEkariadanas e

Meaning; importance of content marketing; designing

content marketing; types and tools of content marketing;

developing content strategy; content optimization and content

techniques

NENIVINTIAU FvBNN1TAAINRING

C%

1702 245 nsaananaumuduaziasaslionisdeanshavia  3(2-2-5)
(Content Marketing and Digital Communication Tools)
sedvfiideadeunnow: il

edviidesiounugiu: il

ASTUIUAIT I0N1T B9AUSENBU NTEUANUAANISAAINABY
WU N15eTeingudIvang AanITunaNsnaInfuABuUIIuR  AYia
wwannesy UIMNIIN NSTUIUNMIANANESNESTE h3eslenisieans
YOINUNUUNTABUNUALUUAING  STUUTLIA LY ﬂaqmﬁﬂaumwﬁmﬂ
MIREM MTIATIEE TarauszAvsnmesumuduaziadeaiionis
doanshava 3u595u

Process; methodology; composition; content marketing
framework; audience analysis; marketing activities and content;
digital platform; innovation; creative process; communication
tools; digital content distribution channels; ecosystem; plan;
content marketing strategy; analysis; measure content and digital

content channels performance; ethics

- fing1e3n Tngysan
n1stuseden 1702
245 MINANADY
wudkazAseilon s
Aoashava
(Content Marketing
and Digital
Communication
Tools) 3(2-2-5)

~ Fasnedndiseadeu

1NDU
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1702 350 nstludusznaunisuaznisadnegsnalu 3(1-4-4)
(Entrepreneurship and New Venture Creation)

a g a J [
NYIVINABILIYUNINDU : 11]3.]

a ay = 19/ 1
INYIYINABIITUAIUANY - laddd
AudnvUzYeIfUszENeuns invelidduvesusenaunis

nsHauILasUsziiulan1avedn1susenaun1s unuImLay
AusuiinveuvesTIamulunsadegsialud nMswauuNy
dwiugsnalud nszuiumsnisadegsivlml e3usssuvesnisilu
AUszneunts Uszhuduiiddglunisdnnisnisuszneunis
Characteristics of entrepreneurs; necessary skills for
entrepreneurs; developing and evaluating entrepreneurial
opportunities; roles and responsibilities of venture capitalists in
creating new ventures; developing plan for new ventures;
processes of new venture creation; ethics of entrepreneurship;

other important issues in entrepreneurial management

- FNSIEIV
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1702 351 n15Ra1nsznIedssing 3(3-0-6)
(International Marketing)
edvfidesiouunneu: 1702 210 ndnn1snane
sw%mﬁé]’aalﬁauﬂw@:ﬁu: il
WUIAALAZUTTYINITUTINTNITNAINTZUINUTZINA
JaxufisvsnanensnansznieUseme  nsiasIzdan Loy

NNNIAAIATENINUTENA  NYMINETIATEnItlseina Jnsidng
patnsEineUseme ansufiiesdestunisnainseninalseme
NTAATIERNITUIITUVDINAIATENINUTENA  NITLUIEIURAIATZIIN
Usene NagnsmsnaInseninelsema AnusuRinyeusiedinuves
§3MAsEnINUsEIne

Concepts and philosophy of management on
international marketing; factors affecting on international
marketing; international marketing environment analysis;
business international law; mode of entry to international
marketing; institutions involved in international marketing;

international market competition analysis; international marketing

segmentation; international marketing strategy; corporate social

NENIVINTIAU FvBNN1TAAINRING
1702 351 msnaaszndneyssinanazszaulan 3(3-0-6)
(International and Global Marketing)
edvidesSouannow:  laidl

edvidesFouniugiu: i

WUIAA  USHEYINITUIMITNITNAINTENINUTEW ALY
sEAulan MIAATIBRANINLINGDUNNNMTAAINLUAIIUSHNA NYVLNY
gafvsEnisUsema madhgnatasisUssiva aandufiieadeuas
NFFNFUNINATHFAY NITIATILIINTUUITUVBINAIATENINNUTENA
NSUWUSAIURA LEanaaIA 1N ELaEAALARILALINIINITAAIA LY
ARUTENA NAENSNITNAINTENINNUTENA AUSURRATOURDRIALTD
§305ENINNUTENA

Concepts; international and global marketing
management philosophies; international marketing environmental
analysis; international business laws; entry into foreign markets;
related institutions and economic integration; international

marketing competition analysis; market segmentation, targeting

and positioning in foreign markets; strategic international

_ USudeseian
Mwlneuay
AWIBINY

- YSuusadneduny
e neay
AWIBINY
-Falungadvndsfu
ABNNITNAIARING
- faseiniisessou

1NDU
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responsibilities of international business marketing; international business social responsibility
1702 391 n153an13n15Aan (Marketing Management)  3(2-2-5) ~laigi- - ARSI LA
sedyideafoumntou  : 1702 210 wdnn15Aaa Lﬁamiéfyimmﬂu
MednideaFounugiu il 5787391 1702 210
wAnAeIfunsinnIsnIseatn nslnssianzwnden NaNNIIAAA
NNEINT NOANTIUEUSLA Nsulsduman msiiennguidimving (Principles of
AMIMUUARILRUINNNITAAIN  A1TTANITHARTUINLALIIAT A1TTANTT Marketing) 3(3-0-6)
FoMNFTAT MY N15AeA1INNITRAN NsAIUANLAzUTEEUNG W

NNITNAA

Concept of marketing management; business
environment analysis; consumer behavior; market segmentation;
market targeting; market positioning; product and price
management; channel management; marketing communication;

marketing control and evaluation
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1702 392 n15338n150a10 (Marketing Research) 3(2-2-5) laidl- - gheldeglungaian
sedviideaiounnniou: 1700 204 adAuazn1TIATIZN N
WBeUNUNI9EIND - USudsadneduny
MedniideaFounugiu: il TeINYIMeua
unumuazaLddyresMsIfumInaniidivessia AWIBINGY

NsEUIUNITlUNTITENnaIn Msmvuatyym uaslaya N1sNUNIu
15IUATTU NTOBALUVNUITY N5LEDNMBYNN NTEDALUUABUNIY
mMaiuTIusIdeya Nsiaszideya Madeusenu nsldna
madelndulselosinegsia msdudunsidenisaaialuniaufun
234

Roles and importances of marketing research on businesses;
process of marketing research; problem determination; source of
data; literature review; research design; sampling; questionnaire
design; data collection; data analysis; reporting; applying research

results in businesses; actual practices in market research
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aa o

NENIVINTIAU FvBNN1TAAINRING
1702 321 n1sad1uusunlugafava 3(2-2-5)
(Branding in Digital Era)

sgAVINARNTIUNINOY: budl

2D

MedvidesGounugiu: i

asfUsEneukazdatefiiavinadeninudniavemsdus
NFTUIUNTASIUUTUA  N5E51eNSNEaInTIAUAT NSHAITAUN
wnsesileldlunsinsedoas nsasamssudlunusuding
Tunguandndving  nagnsuaznalslunsasanuulunsaves
AFIEUAT AIHAIUINTIFUATZAUAING

Elements and factors influencing brand success; branding
process; brand identity; consideration of communication tools;
creation of new brand awareness among target customer; brand

strengthening strategies and tactics; international brands

development

~diusnedenlng
lgysaIn1gan
78731 1702 220
ANSIANITHAND N
LAEATIAUAT
(Product and Brand
Management)
3(3-0-6) LWusneimn
Aenfunsadis
NN YAINIIEUAT
ISR el
dlunsinsedoans
nsasen1siuiiy
wusualvdlungugnen

Wvasng
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NENIVINTIAU FvBNN1TAAINRING
1702 352 winnssun1saaiaiiodn 3(3-0-6)

(Social Marketing Innovation)

Jedvfideaiouunneu:  lid

edviidesounugdiu: 1l

‘Vli]‘b‘ﬁl,l,azLLUQWWQUﬁﬁJﬁiuﬂ’ﬁ@LLaﬁﬂmﬁ‘ﬁla Asusznau
Aanssudeanulusssy anuiuiaveuseduslan nsfidiusiuiam,
yuvuLardInn M3dansaunnden nandueiuinngsy mnudfyuas
AAEtpswesuTAnTsUMIIaAiedIan  nnsad1autnnssudmsy
maduiuszneunisdiny nsasanuliussunianisutaduainns
#519UTANTSH WATTIAUTRNTTU ATASAMUVUUIANTTY WINNTTY
LaZNITNELNIUIANITUININNITANEUAIMNSURAYaURDEIAL
waznseAvh e UL By

Theories and practices of good corporate governance;
fair corporate activities; consumer responsibility; participation in
community and social development; environmental management;
innovation products; importance and association of social

marketing innovation; innovation creation for social

- WSty
WgNUUIANTSU

ANSAAIMLNOFIAY
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entrepreneurship; building competitive advantage through
innovation; innovation life cycle; innovation modelling;
innovation and innovation dissemination from corporate social

responsibility activities and preparation of sustainability reports

NFUIVIIWUIAY FVBANITAAINAING
1702 359 mywaisgdiannsefindluaafvvia 3(2-2-5)

(Electronic Commerce in Digital Era)

N vV =] J

sgAvINGoSyuNInaY: bl
s1gAvdeTEuRdIUgiy: 1uidl

LY a aa o

anudAguesnsmduddidnnselindlugafdvia JULUUNIS
Afiugsia nszuaumsihauiuwnasvesuluduaiiie Sursiiewad
wazasaUdy sruuminiuLarsEUUMEIIIU NagNSNIIAAINLATADY
Wiud N8 nguinelasasesssunsmaygdiannseindlugafiva
wwiltiuveansmduddidnvseiing

Importance of electronic commerce in digital age;
business model: workflow through social media platforms,
e-marketplace and dropship; storefront and back systems;

content and marketing strategies; tax, legal and e-commerce

- WuseRn v

WgfUNISWITE

AINA
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ethics in digital age; trend of electronic commerce

ATINUIAU IV enn1saatnnIsAale
1702 231 walulagasauwmaduiugsnanisinasislvsl  3(2-2-5)
(Information Technology for Modern Trade Business)

a oy L= 1 [
INYIVINADILIYUNINDU: 11]1]

22D

513 deeTEURdUAiY: lal

a aa v a

waluladansaunagsiafdvia gsfamseadelnd nagns

9

a aa v a a aa v

ﬂﬁLUfﬁlEJmLUa\‘iﬁﬁﬁﬂﬁ]ﬂ%%a auffﬁLLa3U'§miéfm%mmﬂiuqiﬂ%wa
Uszaun1salgnAnlun1samadvia waluladdaaios e1sauds gansiuas
Taniaflousss svuudeyauvudeous ndesiiedda nmslnszsiteya
dusunisaadielml

Digital business information technology; modern trade
business; digital business transformation strategies; products
and services for markets in digital business market; customer
experiences in digital commerce; smart technology; hardware;

software; virtual worlds; cloud data system; digital tools; data

analysis for modern trade

- WuseAn vl

a ) a
Wegnumalulag
ANTAUNAFI NS U

gsnansAmadely
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ITWUIAU I enn1InaInn1sAtaLe g
1702 232 n153nNsgsnInIsAnasilvsiuuuysuinis 3(3-0-6)
(Integrated Modern Trade Business Management)
a vy = 4 =
edvINResEUNINeY: LY
a gy = 1/ ]
TNYIYPINABAIIYUAIUANU: Taid]
mﬁmswﬁaquiﬁﬂ vaﬁﬂLLasag@a'aqumiaNLLNu
UImsgsiansAadellegnaysannis nmsuusdiunain nsimvun
naudming N9 ULINIaNIIRaTe NSUIIITIIUAT ﬂaqwédau
Uszaundndneivesgsna msidenyiiaide n1susnisiadasind nagns
N3UINIINElANITLTITULaZANINLINaBUAUAB UL UAS
Business condition analysis; strengths and weaknesses in
integrated modern business management planning;, segmentation;
targeting; market positioning; store management; business product
mix strategy; location selection; logistics management; service

strategy under fluctuated competition and environment

- WSty
NEIUN15INNITIINI
AsAnase LUy

YIUNIs
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AITWUIAU F¥BNN1INAIANIIATEY WY
1702 345 uwanWasudedeauaaulal 3(2-2-5)

(Social Media Platform)

edvniidesiFeumnneow:  laid

edvidesFounugiu: i

unthifendudedenueaulayagsia n1su3ms
amuduitusiugnén nmssaelusliidgsiavudedsauooulat niaidiy
Ussansnmunannesudedaneaulay nsdanisweuadedany
ooulativannuansunanesy nagnsnsaieneumusd MInaaeu
T T NIGHRTGY miﬁ%auameLﬂmﬁaﬁaﬂmaauiaﬁt,wugsmmi
fuimsdedennooulal

Introduction to social media for business; customer
relationship management; setting up business social media profiles;
optimizing social media platforms; managing multi-platform social
media campaigns; developing content strategies; testing and
improving campaign; integrated social media campaigns

presentation; social media managers

- WSty

a U (3
WNEINULNAANDIL

[

dodsrunaulail
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i AIWTIAY Fvenn1snainnisAnadelna - usginlyl
1702 346 N1353ANT5N1TVLFMTUTINANTAETE I 3(3-0-6) | 1Aefu 1702 346
(Sales Management for Modern Trade Business) N13IANITNITVUE
sedviideabounidew: il dmSugInan1sm
edvidesFouniugiu: i adelvy

UV]U’W]LL@%W]’]&J??’]ﬁm%@ﬂﬂ’ﬁﬁﬂﬂ’ﬁm’]ﬂLLﬁ%ﬂ’]TU’]EJSL‘L!ﬁﬁﬁ%
nsAasiall wﬁﬂﬁL.Lagﬁmm%’Uﬂmjawaaﬁu%mimuma NI5GHNY
N13V18 ﬂﬂiﬁﬂ@\iﬁﬂiﬂhﬂ%?ﬂ N1FEAIINN ﬂ’]iﬁﬂLa@ﬂWﬁﬂmu‘U"lﬁJLLaﬁ
nsinausuninnute Mstidmeuunularnsela Mmaleeilay
M3UszlunansuuRne nsmIuAu

Roles and importance of sale management and sales in
modern trade business; sales manager duties and responsibilities;
sales planning; sales organization; recruitment; sales force
selection and sales force training; compensation and motivation;

performance evaluation and analysis; controlling
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AIWTIAY Fvnennsnaianisinasielns
1702 450 nswdivgdianvsaiing 3(2-2-5)
dusugsianisanadialvsl
(Electronic Commerce for Modern Trade Business)
a Sy =1 1 1
gdvndeaseuanneu: il
a Sy =1 o (]
sgAvndeaeunIuaiu: i
WANNTHAZNTTUIUNMIVBINITINAYEBAnVselindd iy
gsnansAadelud nswnduddiannsetindunlnsdwiedeuiivazuu
lodeaiiide guuuuseld Ussinnvesnismdlvddidnnsetind viald

aa o a aa v o

UNUAITA NTINNUTINIAITE NTTUIUNNTEBNLUULAZIIIUN
WNITDENNTOUNE STUULAMIABN STUUNSTISERUAITE Wdvd
ddnnsedndiusruusnwianuvasndy AsUSHNSAUAIAIRSILAY
JEUUNTAUBUAUAT NagNSMIINAIN ABUMNUALAENISLIHYANATTR
NAVNNBLATIILFTINVDINIYEBLannIelingd

Principles and process of electronic commerce for
modern trade business; electronic commerce on mobile
commerce and social media commerce; revenue model;

types of electronic commerce; digital supply chain; digital

~diusnedenlng
ey 1702 450
ASNEIE
didnnseiinddmsu
gsnansAmadelny
3(2-2-5)
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business planning; electronic commerce design and development
process; catalog system; digital payment system; electronic
commerce with security; inventory management and delivery
system; marketing strategies; content and digital advertising; laws

and ethics of electronic commerce

2.3 NUIYITIWLABN

2.3 ngUAIWINLADN

1702 242 n151UNLEUDE1938071TN 3(1-4-4)
(Professional Presentation)
sredvfidesSouannou: 148

sgdvidesFauaugiu: il

4

'
aa v

Mé’ﬂm'ﬁLﬁamsﬁamﬁmmmmimLLazmmé’aﬂqw iNwy
NSUNELONNGINT YUABNAIMAUNTULEUDANNARAT19ETIA
nauiflafunsiiaue dnvauziawzvesdeiunsihiausogisiioandn
douszaufunmsiiaue Anvhuenisiiauesgsadiassd

Principles of good communication in Thai and English
languages; business presentation skill; personality and creative
presentation; target audience and presentation; specific

qualification of media and professional presentation; mixed media

- FRDDN




317

nangasuTulse w.A. 2561

nangnsuTuUTe w.A. 2565

wianauazanszlunis
USuuse w.A. 2565

and presentation; practices for skills on creative presentation

1702 332 msdamsladannauaziaelgguniu 3(3-0-6) | nguIVITWIARN Fvnann1saaianisAnasielval - Ysuuseivilu
(Logistics and Supply Chain Management) 1702 332 n133nnsladafnduazlaauniu 3(3-0-6) | NENIMTWEDN
sedvifidesSeurnnou: 1702 210 #anN1AAA (Logistics and Supply Chain Management) UBANITNAIANITAN
sedviideaGounugiu: il MedvideFounnnou: il GREIR

(Y (Y s

ANNEIAYTRINITIANISIaTaRnduadlgaunu. nagns

o

[
=

la3afind N13USNMTENAT NIPUIUNITNITUTMITAUAIAAGY N15TRTR
ANIAUAT ATTUER SEUUETAUWAUladaANE

Importance of marketing logistics and supply chain
management; logistics strategy; customer service; inventory
management process; purchasing; warehousing; transportation;

logistics information system

s1gAvnReeFEuAugiy: aill

[

AUEIAYTRINITInNIsadaRnduazviatlgauniu nagnsla

v 9

[
s 14 2 v A

FaANg NMTUTNITANAT NTLUIUNITNITUTMSAUAIAIAGY N153ATD
ABIAUAT NITTUEN Sruvasaumanuladafng

Importance of marketing logistics and supply chain
management; logistics strategy; customer service; inventory
management process; purchasing; warehousing; transportation;

logistics information system

Y] a A v =
- AATYIVINADILIYU
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1702 331 nsiamsAuanadelns 3(3-0-6)
(Modern Retail Business Management)
swivndideaieunntey  : 1702 210 wdnn1snaa
Medvideeunugiu il
anMIngeNLaZN1THITUYRIIAIAIUAN TN T sUuuy
VI IAIUTIAIAUAN nefinssuduslaalugsiadUan msidenying
UAYATOINLUUIIUAT N1sdnn1sAUaniusun1sdnnIsnansine
nagndm ladafnduaznaluladlugsfieduan msdeansnisnain
wazn13UINIslugshamUan
Overall retail business environment and competition;
types of retail business operation; consumer behavior in retail
business; location selection and store design; retail business
management in aspect of product management; pricing strategy;
logistics and technology in retail business; marketing

communication and service in retail business

- ANDON
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3(3-0-6)
1702 210 #anN1SAAIA

1702 341 N159a19N19039 (Direct Marketing)
a ay = '
FYIVINABILIYUNINDU
a oy a 1/ 1
TYIYINABIIYUAIUANU : laddl
UNUIMBAZAMNEIAYTDINITAAINNIATY NITINHY
N13LE0NLATOINONITNAINNIA miﬁmumﬂaEmémimmmm\‘im\‘i
NSUSTIUNALAYNITAIVANNITAAIAN AT
Roles and importances of direct marketing; planning;

direct marketing tools selection; determination of direct marketing

strategy; evaluation and controlling of direct marketing

NENAIINLABN TV UBANIIAAINAING
1702 341 MINAIANATINAZNTUSTIITUNUS 3(3-0-6)
(Direct Marketing and Public Relations)
sedvniidesiFeumnnew:  laid

edvidesFouniugiu: i

UNUINLAZ AN AYTDINITAAIANNATILALNT
Usgmnduius avuwsndnsveInIsaaIanamseiunisnanniialy
SnuairvesnsUszenduiud N13sNLLaZNISeeNkUUATaTe
NIAAIANNATY NIAIVUANALNTLALNITUTLIUNANITAAIANIATY
warNISUTE VRIS

Roles and importance of direct marketing and public
relations; direct marketing and general marketing differentiations;
public relations characteristics; direct marketing tools planning

and design; direct marketing and public relations strategic

determination and evaluation

- el 1
YSUINSUTEInN
1702 341 nsmann
NIATINAE
nsUsEUIEUNUS
(Direct Marketing
and Public
Relations) 3(3-0-6)

~ Faedndideadeu

1NDU
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1702 252 Aansiiladsnuuazgsiafddy 3(3-0-6)
(Social Enterprise and Sustainable Business)
sedvfidesdeuninen il
Medvideeunugiu il
NANNITLAYIUIANSITUIALIE Uselnnvassssinivig

i%'U‘ULLaSﬂalﬂluﬂﬂiﬁ”IﬁJU@JLLaﬁﬁlﬂ’]i‘ﬁ'a TUssla 1Jusssunaviiasesssu

IFIYIVITUNNGIND NM5UTEYNALTSITINAUIalLRIRNT Nagns

ANSURATOUADEIANTDIUTEN  UleU18AUSURATOURDEIALTEY

UitmuarunuUfoRlunaneuTen Bnsufoanaunseadennudise

Thusemldluszorem nagnsivasairsaunaseniediidnlddude

HANTENUVBINALNSANNTURAYO UAdIALYRIUTEN JURUUAINTS

Wiedaen msadreussloviiledinusiuiunay nsaiiegsfandsdu
Principles of corporate governance concepts; types of

corporate governance; systems and mechanisms for corporate

governance, transparency, fair and ethical, code of conduct in
business; application of good governance in the organization;

Corporate Social Responsibility (CSR) strategies; CSR policies and

operation plans in various companies; implementation for long-

Laig-

- ARDDN
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term business success; strategies for balancing among
stakeholders; Social Enterprise Model; Creating Shared Value

(CSV) and Sustainable Business

1702 343 n1390N15lA¥AUILAZNTELEITUNITVY 3(3-0-6)
(Advertising Management and Sales Promotion)
sedvdideaSeusnteu: 1702 210 wdnn15Aan

MedvideaFounugiu: Lid

WA UENNITUAZANEIAQVDINTIAIYUILAZNITELES
M5978 NMSURLLEETURDUNSTIBANLAEAEEILNNSINY
msimuenagnsuarn1sUsediung  33esTsulunislavanuag
N13ELEIUNITUNE

Concepts, principles and significance of advertising and
sales promotion; planing and procedures; strategy determination

and performance assessment of advertising and sales promotion;

ethics and social responsibility

NEUIYITINWLAAN Y NBANITAANAITNA
1702 343 A1slawIuazn15aaEa3un1sune 3(3-0-6)
(Advertising and Sales Promotion)
sedvfigeaSounnnow: il

=

edvidesFounugiu: i

WA UENNITUAZANEIAYVDINITIAYUILAZNITALET
M58 Usedh N1TINUNUBIANT LYY ﬂixUﬁUﬂﬂiﬁaaﬂiLLazﬁmm
mans AnuAnadsassAlunulavan nsaaneiuein wiesdenis
duaiunisue msvszsgndldiadesilomsdaaiunsvisluiuiuay
UDNFIUAT AITIWEITIUAT

Concepts, principles and importance of advertising and
sales promotion; history; advertising organizational planning;
communication process and semiology; creativity in advertising
works; storyboards creation; sales promotion tools; applications

of sales promotion tools in retailing and outdooring; retail layout

- USutes1ein
M lneuay
AYINYY
- YSuusadneduny
e lneLas
AYDINYY

) a a v =
- ARSIYIVINADISYU
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setting

1702 342 n139AN1INTVIE1NUDDNTN 3(3-0-6)
(Professional Sales Management)
sedyideafoumntou: 1702 210 wdnn1IAaa

sedviideaiounugiu: il

AUNUNLAEANNEIAYVBINITVIRAZNITIANITAITVE
Aaensu1y YUARNANYBINTINNILYIY 1R591MBTBY N1SIANITANTUY
NNITINUNUNITVIY NITHYINTAINITVIY NITATIV ARLDNLAZDUTH
winuwy Nsnenalselevdneuuny n15gdlandnauuy n1suIms
DAMALDIUIANITVIY NITUTLTUNANINIUVIELAZATUTTTUEMTU
tnae

Meaning and importance of sales and sales management;
salesmanship; sales personality; negotiation; sales management;
sales planning; sales forecast; recruiting; selecting and training

salesman; compensation; sales motivation; time and territory

management; sales evaluation and ethics for salesman

NENIYANLADN TV NBNNIIAAIARING
1702 342 N15Y18LUUASNATIALAZAITIANITNITUIY 3(2-2-5)
(Creative Selling and Sales Management)
a =K% = 1 1
sgAvdeeseuunnaw: 1Nl
a ay = 1/ (o]
iﬁ&]’J‘U’Wl@la\iL‘JEJ‘IJﬂ’JU@ﬂu: 13~I3J
anuilesruigltunseiy yaanamdnsuninaug
WMATANITUIBULAZNITIANITANTVIY ATINURUAITVIY N1TINDIANTT
HNgU18ULarN1SNINTalERAY1Y  ANTUTIISHEINIUYY
N5aTIM NsARLERN NMSRnausy Nslikanauuny n1334la
MTUINISLIAT N1SIANTRINNIANITVIY ATUSTLURALAZANTAIUAY
o a o =~ Y, Ao
WIAMUYIE MstEsuasnaTIEUTTaUe Il lulneena
Basic knowledge of sales; personality for salesperson;
selling techniques and sales management; sales planning, sales
organizational management and sales forecasting; sales force
management; recruitment, selection, training, compensation,

motivation, time management, sales territory management,

evaluation and sales staff controlling; enhancing code of conduct

~ USuTeseivn
Mwlneuay
AYINYY

- YSudsadnetuny
eI neLay
AYDINYY

- fasedmiidessou

1NDU
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for good salesperson

1702 353 n15Ma1AUIN1T (Service Marketing) 3(3-0-6)

sedviidesSouanteu: 1702 210 wdnn1sAan

sedviideaiounugiu: il

UNUIMLAZANUEATYUBITINIUINNT UTeLAnvesgsnausng
WoRANTIUALTUINT Msimuanagnsn1sUsEendly nsauRuuae
UsziluNanaInuinig nannIINISARaNLULUINIT Youtieulung
2ONLUVLINS indeailedmiunisAnniseenuuuuinig nshn
PANWUUUTNISLTIAN

Roles and importances of service business; types of
service business; consumer behavior; determine service marketing
strategy; evaluation techniques and controlling and development
of business institution on service sector; service design thinking
principle; service design scope; service design thinking tools;

in-depth service design thinking

NENIVFNLADN Y NBNNITAAIALALNITTRHITAINA
1702 353 n15Ma1AUIN3 (Service Marketing) 3(3-0-6)
a Sy =1 1 1
sgdvndeaseuanney: il
a vy = 1 ()
sgvIndeaTeuduaiu: 1aidl
UNUMLALANNAAURIEINIVTNG UTeLAnuesgsnausng
WOANSIUEIIUINNT NIsAmuANagnsssNauimMs nsuszendld
NSAIUANKATUTEIUNATINAUINS MaNNISANTANDBNLUUUIANT
YauUeUluNITERNIULUINT ATDIladMTUNITAANTOBAKUL
UINg
Roles and importance of service business; types of
service business; service consumer behavior; service marketing
strategy determination; applications; service business controlling

and evaluation; service design thinking principles; service design

scope; service design thinking tools

- YSuusadneduny
VN Ineaz
AWIBINY

o A Ay A
- ANSIEIVINADUTLUY

1NDU
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i NguAYITNLEIN Y UBNN1IAAINNITANETE TN - usginlyl
1702 354 p1sAanAusMsdImnsugInan1sAnadely 3(3-0-6) | 1ABafuNIHATA
(Service Marketing for Modern Trade Business) UINSEMIUEINT
medniidesSeunnew: il nsadelg

edvidesFouniugiu: i

UnumagANEAvaInaInuInIsiugsianisiadelng
WoANIIUFLTUINT wENNISMIARERNKULLINS NIsivuAnagns
nsUszyndld nsmuaukarUsTliukanaInuINIstugsAanNI s
afflvil veutrerureINseaNLUULINS InSesiedmiunisAnns
PBNKUUUINNG

Roles and importance of service marketing in modern
trade business; service users behavior; service design thinking
principles; strategy determination; application; controlling and
evaluating service market in modern trade business; scope of

service design; service design thinking tools
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1702 393 N1519bUN15AAA (Marketing Planning) 3(3-0-6)

swdvndideaSeusnteu: 1702 210 wdnn1saann

sedviideaiounugiu: il

nguf wwifn nszuIunsuaziedesialunsiniuaLg
pann MIATIEianINWIndeNTidNasoRInNIIIMNNIIRA1R
MFATIEINgANSIURUSIAA Msudat Msfmuanagnskagiaun
drulszaunianIInaIn SINfwINIsUURnLLHLLAENSAIUAY
N3ALIUIUNINIIRAINN el ANEN3UFTTULAZAUTURATD U DA IAL

Theory; concept; process and tools for marketing plan;
environment analysis affecting on marketing activity; consumer
behavior analysis; competition; strategy determination and
marketing mix development including approach to implement on

plan and controlling of marketing operation under principle of

ethics and social responsibility

NENAIWINLABA TV UBANIIAAIAAING
1702 393 n1519uHUN15AAA (Marketing Planning) 3(3-0-6)
sedniidesSouantou: il

medvideasounugiu: il

NOYY WUIAA NEUIUNMIHazIASBeTlad S ULRLNNSAAR
Mg nLIndenfiinasefanssumeniseain Msesgi
woAnsIUUStaA Nsudely Msmvuanagnsuasiaun dulszay
NENSAAN WUINNTUFURAMLLNULALNITAITUANATTALTUIILNNG
nsnatnnelsnanatesTTuLarANTURRATOUsodIAL

Theories; concepts; processes and tools for marketing
plan; environmental analysis impacts on marketing activities;
consumer behavior analysis; competition; strategy determination
and marketing mix development; approaches on plan

implementation and controlling of marketing operation under

ethics code and social responsibility

- YSuusadneduny
FEIMNINBLaL
AWIBINY

o a Ay oA
- AnTIEIVNABATIUY

11NDU




326

nangasuTulse w.A. 2561

nangnsuTuUTe w.A. 2565

wianauazanszlunis
USuuse w.A. 2565

2001 116 ﬁugﬂumiaamwuniﬁln 3(2-2-5) -Laidl- -Aneen
(Basic Graphic Design)
edvfidesFoumnnon:  1id
sedvideaiounugiu: il
NN1599NLUUNT NN 2 TR A159ADIAYIZNBUIIUDDNLUY
NTEUIUNIAALAZASWETIANTIANUUNERA I ABUNILADINTITN
nuFanldluanunsiin
Two dimensional graphic design; design composition;
creative thinking process; graphic on product; computer graphic,
color theory for graphic design
2001 364 N15EBNLUUABAINA (Digital Media) 3(2-2-5) -laidl- -Anpen

gAY INFBSYUNINDY: bl
sgAvNdeTEuRIugiu: 1l

]
A a Y]

NANNIINANFDRAIVANLAY NITUNAUD NITHELNINAIIY
HIuszuUeaulal
Principle of production method on digital media;

presentation; published works through online system
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1702 394 adsdayauaznisvinviiastaya 3(2-2-5)
(Data Warehouse and Data Mining)
a Sy L=} 1 (s
TgdvindesFeuinoy  : 1udl
a Sy L= 1o ()
sgdydesFeuatugiy : 1ull
wann1sAdadeyawaziilesloya aTeslasumileadaya
nsIawsEndaYanounsUsEInaNa ngAIduTusSToya N1shUnEgy
Joya nsTwunUsziandeya Wdlvialawdy gsnadaniey wiles
ToyavVUIN I UALNITIATIEN
Principle of data warehousing and data mining; data
mining tools; data preparation before processing; association
technique; clustering technique; classification technique;
data visualization technique; business intelligence; big data

mining and analytics

-AnDBN
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1702 395 M53ATzdayavunlugniegsiag 3(2-2-5)
(Big Data Analytics for Business)
a Sy L=} 1 s
TgdvindesFeuinoy  : 1udl
a Sy L= 1o ()
sgdydesFeuatugiy : 1ull
aNN1sVINISYILvilaadeyaruinivg nsTIuTINteya
nsnsesaznseNteyadmvsuininldlumsliassina nsasiadung
wensel nMsdangudeya n1smeNudTsS nsdauedeyansvl
mMalasgideny MIlnseiveyadediaueaulal nsdnnisteya
VALY
Principle of big data mining; data collection; data
filtering and data preparation for analysis; data classification

model; data clustering; data association; data visualization;

text analytics; social media analytics; big data management

~y3aunsluseIn
1702 395 N3
AATIEIvaya
\an1snannfivia
(Digital Marketing
Analytic) 3(2-2-5)
NANIvVIMAL YN

LY

ASNANNAINE
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NENAIINLABN FYNBANIIAAINAING
1702 345 uwanWasudedeauaaulall 3(2-2-5)

(Social Media Platform)

edvniidesiFeumnneow:  laid

edvidesFounugiu: i

unthifenudednussulatymegsia n1susms
amuduitusiugnén nmssaelusliidgsiavudedsauooulat niaidiy
Ussansnmunannesudedaueoulay nsdanisuaulndedany
ooulativannuansunanesy nagnsnsaieneumusd MInaaeu
T T NIGHRTGY miﬁ%auameLﬂmﬁaﬁaﬂmaaﬂamwwjmm'i
fuimsdedennooulal

Introduction to social media for business; customer
relationship management; setting up business social media profiles;
optimizing social media platforms; managing multi-platform social
media campaigns; developing content strategies; testing and
improving campaign; integrated social media campaigns

presentation; social media managers

- WSty

a U (3
WEINULNAANDIL
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NguIYITNWLEIN I NaNN1TNAINETA/Avennisaatanisiade v
1702 246 N1592ALUUEIAINANIINITAANA 3(2-2-5)
(Marketing Digital Media Design)
a d' k% = 1 a
YAV INABILIYUNINDU: ‘13J31
a d' 1% i 1o/ (o
INYIVINADILIYUAIVANU: il
U'Vlm‘mLLazmmﬁﬁﬁaﬂmmﬁmm'imEJLLazmiétnsﬂuqiﬁ%
nsadielnl i iuarANUTURAYTEUVRIRUITMTNUIIY N1TINUKNY
A58 NISINBIANSHIEYIY NISESIUT NISAALEBNNTNIUVIULAY
nsinausuninnute Mstidmeuunularnsela Mmaleeilay
M3UszlunansuuRne nsmIuAu
Roles and importance of sale management and sales in
modern trade business; sales manager duties and responsibilities;
sales planning; sales organization; recruitment; sales force
selection and sales force training; compensation and motivation;

performance evaluation and analysis; controlling

- WSty
LN8TUNITEDNLUL

A9ANANINITHAN
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-Laidl- nguirIwiden AvennisnaiadiviaAviennsaatamsiadelus | - isseTuill
1702 247 nsaanaruAIasdadumImsBumaiiin 3(2-2-5) | igafuniseaianiy
(Search Engine Marketing) w3asfloAumma
sedvfiideadeunnow: il Bumesiin

a =57 = 1/ =

’i']EJ'J’U'WIG]ENLiEJuﬂ'J‘UQﬂu: 1&I3J

NANNITLAZLUIAATUNITAURATAUNANIAITAAIN
aaAUsENRUYRINISAUMUBYS TunsumallawazISnsAumtaya
N398R JULUULAEITNMSAUMNENSAUNANINITAAN  ATIATIZN
v ay v v vy av v Y A
Joyafilianmsdum msussgndlddeyanlnainnsduniiienisnain

Principles and concepts of marketing information search;
elements of data search; steps, techniques and methods of
searching for marketing information; forms and methods of
searching for marketing information; analyzing obtained data
searching from search engines; applying obtained data searching

from search engines for marketing
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aa o

NENIINLABN FYNBANTIIAAINAING

1702 248 nsAAIARTUNgUALTIBVEWaUURDRdIa 3(3-0-6)
(Influencer Marketing)
sedviideaSounidew: il
edvidesFounugiu: i

nufimImanfiiedestunguauiifianinavudeniva

q

'
A aa v

nsyiMseaIafuNquALNIBVENaULEeAIia Ussinvainquauiil

'
aa o A

andwavudendvia NMsUSulinguAuNBvENaULERRITAIULKNLNS
AA1N NITIATIRIUNUIMN YATNNIN uazABUUAaRnAdeIiulTsIAN
YDIFUAT NITUTMTINNITHALNITINUHUABULNUA ToAIN LAUTY

N3SEUIANNABINTVDIPNAWTOATIEUA Useidlupuivanzay

Y

Aaa LY

iwnf'mLﬁamLLazﬂdmmuwuawﬁwauuﬁaaﬁma
Marketing theories relating to influencer; influencer
marketing through each channel; types of influencer; influencer
utilization in marketing plan; roles, characteristics and content
analysis of influencer to match with each product category;
management and content planning, message, caption; learning of

customer demand or brand demand; appropriated evaluation

- WSty
LPINUNITHANANIU

quAUNIBNINaUY

- D

Y

A aa
GRIZNNG]
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between content and influencer

NENIYIANLADN TV NBNNIINIARING
1702 249 n1saanluinud (Marketing in Games) 3(2-2-5)
s18AvNfesEsuLNneY:  laldl

sgAvIndeaseunIuaiu: i

2

NsRAIALATINNE NANITUNITNAIARITIALURAAIMNTTUNYE
Aanssunaniseatadenyd nseannsienudludednuesulal
delinou Unyausshviuaslaniaiionass mamaaseilelunud
msdeansnislavanlunud ﬂaqméﬂﬁimaWWIULﬂmﬁ }YFITU  NYYIY
avdvisiomlunuduararudduveinsnanalunud

Marketing and games; digital marketing activities in
game industry; gamification marketing; eames marketing in social
media; interactive media; artificial intellisence and virtual world
game; marketing in game video; advertising communication in
games; strategic marketing in games; ethics; laws; content

copyright in games and marketing in game sustainability

- WuseAn vl
a )
W uNIsRaNalu

1
LNe
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NENAIINLABA TV NBANTIIAAINAING
1702 322 mmmmM%’uLLazauﬁmgmﬂ 3(3-0-6)

(Fashion and Luxury Product Marketing)

sedviideabounidew: il

edviidesFounugiu: i

RICLRT A UsziRuaznmssgnannnIsuesduA Lty
uazdufngns viruadvesgniifidenanauidulas dudngme
NSTUILMIMTHANNAUR  MIsaansdudduiundulazdudmsma
nsdeansdndnwal nagnsfusmdmsuauAuNTulasuA MM
msdansaufuasufUanvesduiurduladufmma
Yonansindmineduduridulardudvgms nmneuaa3esIIy
Tumanpusidunazdudngmsn Msdnnisaudundunasauimsmns
iloAuady

Concepts, fundamentals, history and industry overview of
fashion and luxury products; customers attitude in fashion and
luxury markets; product development process; fashion and luxury
brand building; communicating identity; pricing strategies of luxury

and fashion products; fashion and luxury merchandising and

- WSty
LgINUNITHANA NG

WAEAUAMIINT
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retailing management; distribution channels in fashion and luxury
products; laws and ethics in fashion and luxury marketing;

sustainable fashion and luxury products management

ngu3vIdwiaen Iy nennisaaranisAnadielv
1702 333 n1susyswaanaeilugsnanisAnade 3(3-0-6)
(Merchandsing in Modern Trade Business)
a ay = J 1
e feaseunnoy:  1ad
a =K% = 1 =
TNYIVINADILIYUAIVANU: Taid]
wuafin ulgulreiiedafunisindendndueilugsianisdn
adelndifoadswanvieuazn ndnualuedgsia NIeuIuNITInTouay
Ianielsznevgsfamsmadelvd nsUseiliung AIUANAMNIN
N3IAToLazdnn IMATANIILOTANROTOLAZNITATINAINEUINUS
r-ﬂl U &J 1 % a a £y (3
LwaﬂszqﬂsﬂsﬁumwmaLLa8aamaaﬂﬂ‘umimmimammw
Concepts, policies regarding purchasing products in
modern trading business to build sales and business image;
procurement and sourcing for modern trading business;
evaluation; purchasing and sourcing quality control; negotiation

techniques and relationship building for application in purchasing

- Wty
LWEINUNITUSIIS
HanAoueilugsia

AsAnasie Tl
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and product management

nauABFNLAN Iy Lenn1snaianisAae v
1702 350 n1slugusznaunisuasnisadnagsialu 3(2-2-5)
(Entrepreneurship and New Business Creation)
eiviidesSouanteow:  laidl
sedviidesBoundugiu: il
AANYEYRIEUTENBUNS ﬁﬂwﬁ%"%ﬁumaﬂﬁﬂizﬂ@umi
nMsaLILazN1sUszEUlaN1aueINISUIZNOUNIT UNUIMLAZAIM
SuraveuvesTIamulunsaiegsialml msmuunudmiugsia
Tl nszvaunsmisasegsnalml a3esssuvesnsiludusznounis
Useifuduiiddalunisdanisnisuseneunis
Characteristics of entrepreneurs; entrepreneurs
essential skills; development and assessment of entrepreneurial
opportunities; roles and responsibilities of joint ventures in
new business creation; new business plan development;
new business creation process; entrepreneurship ethics; other

important issues relating to entrepreneurship management

-€8HNIINNFUIVIN
UaAy
“asutluatou
971 3(1-4-4) 1Uu
3(2-2-5)
-USuugernedune

FIUIVINIYIDINOY
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nguIvIwiaen Iy nennisaaranisanadielv
1702 357 N153ANTSaNANETUNUS 3(3-0-6)
(Customer Relationship Management)
sedvniidesiFeumnnew:  laid
edvideiFeunugiu: il
WWIAANITINNITANAEITUS NsnaInduiuskaznISIANTT
anAduius lassasuanuduiusiugnd n1sdanguanal nagns
nsIANIsgNANENRUS MsmgnAbudiaznssnwignALan
nszUALMIRALIgNA Sanenuinng msumsiteairenudusiug
flugne nwa’ﬁaummﬁamﬁfﬂmigﬂﬁwé’mﬁué AANTIUNITAAIN
Weairsmnuduiusiugndn nsuivmsUszaunsaigndn
N5UsEUHANSUS UAMULNUNITAAIANTINNTaNAFINUS
Concepts of customer relationship management;
relationship marketing and customer relationship management;
customer relationship structure; customer grouping; customer
relationship management strategies; customer acquisition and
customer retention; customer development process; service

psychology; providing services to build customer relationships;

- WSty
LWPINUNITINNS

aneAduNuS
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information system for customer relationship management;
marketing activities for customer building relationship; customer
experience management; evaluation of customer relationship

management regrading marketing plan implementation

nauABFNLAN Y Lann1snaianIsAale v
1702 358 n1saantinadenu (Social Marketing) 3(3-0-6)
a ay = J 1
eI ndesseunnow: il
a =K% = 1 =
sgAvndeseunIuaiu:
Usziiuagiuieniulgmdsauuazduwindon wainssu
Auslaaiulgderuuazdanten wnfnanuiuiinveusiediny
A[YFITUNNTIAIAUNMIAAIALNEF AN NTRaaLiedAuiy
nswdsunUaamginssuguilan nagnsnisaaiaiiediay n1sna1nd
Wed NMIAbulATINITNIIRaNnNeAIALLAZAILINADN N1SEDENT
NseaIAiedIny N15UTTEIUNALAENITAIUANNITAAIALNDHIAL
Current issues of social and environmental problems;
consumer behavior and social and environmental problems; social
responsibility concepts; business ethics and social marketing;

social marketing and consumer behavior change; social marketing

- WuseRn v
LWEINUNITHANR

A o
NIRIENH
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strategy; green marketing; implementation of social and
environmental marketing projects; social marketing

communication; evaluation and control of social marketing

NGUIYITNLEIN IYNBNN1TAAINARIIR/ AV UNN1TAAIANTITANETE TN
1702 396 n1samulunainfdna 3(2-2-5)
(Digital Market Investment )
edviideaSounidew: il
edvidesFounugiu: i

LY

AIIENaRuAdTa weluladudeniwy wanNIYeIu

a Y Y

YBIANARAA UTTANUedanaliumavia aanauaniUfeuanakiundva

nsvinuressuaskuulsaudnans insesdienldiion1samunig

'
a Y aa o A

MIeaIARITia N1sUsEEndldanalufdvialiienIsamunnegnalas

v

N30 mﬁLﬁi’wﬁwaﬁwéﬁlWﬂmiamumqmima’maﬁwa
Meaning of digital currency; blockchain technology;
principles of digital currency operations; types of digital currency;
digital currency exchange market; decentralized banking
operations; tools for investing in digital marketing; applications of

digital currency for business investment and marketing; result

- Wty

Nenfunsasyuly
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analysis of digital marketing investments

2.4 ngaEnUszaun1TalIYnTIN

2.7 ngielnUszaun1sald v

2.4.1 3BUINNITNANA
1702 261 NSHASIUAIUNITAANA 1 2 wu2wnn
(Marketing Internship 1)
sedviideaFoumntou:  idl
MedvideaFounugiu: Lid
Roulaivay: dwduindnedudi 2
viafigunfisuwiniindnundudii 2 vnenmsaaa
Annusumsranarieifisates Tumhesnuanassiaenvy
LdauifizwmsﬁwmmaﬁﬁﬁaLﬁaaé}’u Anausgeeriiomiuia
fiftuun
Training in marketing or related field in private sector;
learning working system in business fundamental; continuous

internship within the appointed time

AU UINNTITNAINAING_ WAUUNR

1702 460 NMSRNIIUAIUAITAANA 2 wilefn
(Marketing Internship)
sedviideaoumnou: il
Medviideaiounugiu: 1702 481 Tasesu
ATUNITAAIN

Roulufiew: dmsuiinAneudi 4
WIBLB UL

m'u?'E'Jmm’twu’asmumﬂ%’gﬁ%ﬁﬁﬁaLaﬂ%uﬁﬁmﬁﬁaaﬁu
manan thanuslulszandldlunisiineu Yuiiggansnsadsslo
Lﬁaﬂgﬂﬁlﬁmmmimmdﬁfﬂﬁﬂm Ananuetesaileshiteandi 14
dUan

Internship in government or private sectors relating to
marketing; applying knowledge with internship; public service for
instilling a public mind among students; internship continuously at

least 14 weeks

a Y

ABBNANTNANAAINE

IS 1

finquilnUsyaunisal
AWNINUALNFUANAT
Anwn laengain
Uszaunsaiv1anle
aANISHNIUATY
NIRANA LRADIVY
LAEn
Susianazie
eI lneLay
AYDINYY
“NLANAIAL 2

PUIYNA
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1702 461 A1SENIUAIUNITAANA 2 3 K28
(Marketing Internship 1)

edvfidesSeuannou: 1702 261 nsinaudiunseain 1

iﬂﬂ%‘lﬁ’]ﬁﬁadlﬁﬂuﬂ’w@:ﬁu: 1702 481 1A5991UNATUNNTAAIN

'
Gl a =

nsEnaulumhenunasgrsessiaenvuilieItesiu
msnann thausluvszendldlunisilnanu Yuigaisisalsslev
= a l o e = ! oA o
Wisugnilsdnansnsasunndny) Insuedemelilaswmunaiiiun
Training in government or private sectors relating to
marketing; applying knowledge with internship; public benefit
working compulsory to instill public mind to students; continuous

internship within the appointed time

-fns1ewn Tmnde
SUIBIRNITUAU

ANSNAINITILAL
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1702 481 1A5391UNN9AIUNTITAANN (Marketing Project) 2 winefin
sedvfidesdeumnneu: lid
seAviidesiiaunugiu: 1702 461 n1sinaw

AUNITAANN 2
nMsdarilasauiiunIsaan Wieinussansamlunisviey

Aaswrdeyannsingy l@uslkugiuInIaily Mslgusisau

NFULEUDTIVI Y

Creating marketing project to increase work efficiency;
analyzing problems from internship; providing solutions; report

writing; presentation

aa o

AYUBNNITNAINAING _ LLNUUNR

1%

1702 481 1AS99IUAIUNITAAIN (Marketing Project) 2 wdaein

a d' 1% = 1 =l
srgAVINGoSHUNINY : bl
s183¥NdeeFEUAIUANY: 1702 460 A15EINg
AIUNITAAN
A159AYINEATINUANUNITHANLNBLALUSEANS AW lung
o a 6 =% a
MU AAeRlymiannnIsinau lEusLUZLUINISLALY NSIlay
789U NNSULAUDTIBY
Creating marketing project to increase work efficiency;

analyzing problems from internship; providing solutions; report

writing; report presentation

_ USuneiniiges
SguAlvAiu 1702
460 NMSANIIUATY
n139a1n (Marketing

Internship)
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1702 482 3auannafnen 1 wiena
(Preparation for Cooperative Education)
a d' k%4 = 1 S
srgdrdeeseuunnaw: il
a oy a 1 1
sgvndestEundIugiy: Taidl
nsmssNsien1sHneulugaulsznaunis nsildenaniu
Usgnounsimianzan nslsuannugainsulazinatlansaun vl
U NSIRILIYARNNMLALNITE AN 93855513TN  N1sLAY
Twnuteya Taszviveya Fasalnalavasunanisinyy nsleu
LarUILaUDNAIY
Preparation for working in the private sector; selection
of suitable workplace; resume writing and job interview
techniques; personality and social etiquette development;

professional ethics; data collection and analysis; interpretation,

discussion and summary, report writing and presentation

AP UBNNITAAINAINEA_ WNUEVNIANE

1702 482 M5LA38NAMUNTDUANNIANEN 1(1-0-2)
(Preparation for Cooperative Education)
sedvdideaSouanton: il

MedvidesiFounugiu: il

nswssudufionsiinauluaauuszneunts nsidenanu
Usgneunsfiuingan nsdsuanvineasinseuuasnadiansduniveal
Y MIAUIYATNANRALINTEINFIAL ﬂﬂiLﬁUiﬁUi’msﬁaﬂﬂa
3Lﬂsﬁzﬁsﬁa§$a ":Jm‘iajwal,l,aza'gilmamsﬁﬂm NSREUTIBIULAY
dausnay

Preparation for interning in private sector; selection of
suitable workplace; resume writing and job interview techniques;
personality and social etiquette development; data collection;

data analysis; interpretation and summary; report writing and

presentation

UsuTesedan
AMuneuay
USumiheinduy
1(1-0-2)
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1702 483 @wnafAn¥IAIUNITAAIRN 6 wiqefin
(Marketing Cooperative Education)
5183V ARNSEUNNADY: 1702 480 IIgNANNIANG
a oy a 1 1

513 deeTEuAIUAiY: Taidl

4' a I a v [ 1 1 a

Woulvitaw: amzilsuBsuniuaalidosndn 120 wiaehin

WAZRIUANUTILYBUINAIENTTUNISUSEANANGAT

nsufuRnuassluaniulsznaumsnifeiteasiunisnain
Tnen1sufiinaiiiesiulivesndn 4 weu n1svillassauienis
Ysulsamseunladymaainssuiunmsyiney nMsdeuseny
NITULAUD TN

Working in a real workplace relating to marketing;

working continuously at least 4 months; conducting a project to

improve or solve problems in work; report writing; presentation

aa o a

A9118NN15AANARINE  WHUAKAIAN®W

1702 483 @nNARNWIAIUNITAAIN 6 BuENA

(Marketing Cooperative Education)

S193YIMABIIYUNINDY: 1702 482 AS8UEANRNIRNE

s1gAvndesFuAIUgiY: 1aidl

oulunLAy: AMmsutnAne1TulUn 4

] I 1
RIDNYUNT LA

] <

NIUAMUTRUYBUIINDN1NSE

ASURAYaUVaNans

v

nsufiRnuasdluaniulssneunsiiieitasiunisnain

[

Tnemsuftideiestulidesndt 4 feu msilassnuiiensuiuss
soun ity nueanTeuIuMSINeIu AMSREUTIENY  AMSULEYD
189U

Working in real workplace relating to marketing; working
continuously at least 4 months; conducting project to improve or

solve problems in work; report writing, report presentation

- YSutauluiiverylum
I o 1 v =

WU d@unsuunAned

JUUN 4 VASaLIgUMN
LAZHIUAMULTAULDU

NI TURAYEY

NANENT
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1702 171 WneuaIun153nn153siaAIuan 1 2 minefin
(Retailing Management Internship I)
a d' k%4 = 1 S
swifeasuannay: 1l
a Ay = 1o 1
sgvndesFundIugiy: Taill
AnnusugsivAdanegiuduszuuluanulsznaunsing
antunmun Inujiinuiugiuneluiiualan denseuaqunisuiy
duAuazn1sliuinsgnd MInedum nsesIsdeuTIuILEUm
N59ALSIAUANUBITLLAE N TALAAN TN IN DU VBT
Internship in retail business systematically in specific
company; practice to work basically in retail store which covering
in product selling and customer service; product layout; check

product quantity; basic product layout and keeping store

environment

Ay uenn1sAaInn1sATENe lrs

1702 171 Wnaweun1sinn1sgsnanisaadeiva 1 2 wilaefin
(Modern Trade Business Management Internship 1)
sedvdideaSouandou: il
MedvidesiFounugiu: il
Anauluaniuusgnaunmsiunisinnisgsnanisaadelv
msEinUftReuitugumeludu nmsvedudiuaznisliuimagnén
M3SAeALA MensvdeusuauEuf MydnSeaduiidedy
MsquaanImIndenesiIu Anuegdeieslitesni 12 e
Internship in workplace relating to modern trade
business management; basic in store practice; product selling and
customer service; product placement; checking product quantity;

basic product arrangement; taking care store environment;

internship continuously at least 12 weeks

_ iy mesune
189991 “UAUDL
sawfloditosnit 12
FUA” way
“internship
continuously at

least 12 weeks”
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1702 172 Wneudiun1sdnnisgsnadtuan 2 2 miaefin
(Retailing Management Internship I1)
srwdvndidesiFeumntew: 1702 171 Hneu
A1UNMSIANTIINRAUEN 1

sedvidesFoundugiu: i

Anudugsiafuanegaduszudluaniudsznaunisiing
anuiue AnuftRnunamifuazarusuiaveuneludin
Uan TsrsounqunsufiRcnunanssuaumsvieduduaznislvuinig
Qﬂfzﬁ UINTFIUNITVNY TEUUTIUAUN N (Szﬁuéjﬂha) N1INTLINY
wazUsMsidming msuisminensuagnisUisssnwaunsal s
JAN1AUAIUIZIANDINNS

Internship in retail business systematically in specific
company; practice to work according to duty and responsibility in
retail store which covering in working according to product selling
process and customer service; working standard; quality retail
system (assistance level); distribute and goal management;
resource management and equipment maintenance; food product

arrangement

Ay uann1sAaInn1sAfEselus

1702 172 Wnausun1sinn1sgsnanisaade v 2 2 wilaefin
(Modern Trade Business Management Internship )
sedvdideaSeumntou: il

MedvideaGounugiu: il

Hnauluaniudsznaunmsmunisdnnisgsianiseadelv
nsEnUfoROuasmihfuaseauiiaveuneludn. msufiRnu
AIUNTFUIUNTVILAUAAZNITIAUTNITANAT 11MSFIUATTYINAIU
sruuuaunlusEAudYi nMInseanguaruIiisiivang
MsUTIININeINswaznsUssshwgunsal n13danisauAUssan
awns Anauegsaiiledlitesnii 12 &Uai

Internship in workplace relating to modern trade business
management; training in performing duties and responsibilities
within store; implementation of sales process and customer
service; working standard; quality shop system at assistant level,
distribution and goal management; resource management and

equipment maintenance; food product management; internship

continuously at least 12 weeks

- YSuAeSule e
Mwlneuay
Awsangulul
~ifia fesune
319391 “NAUDL
soawflodlitosnit 12
FUA” way
“internship
continuously at

least 12 weeks”
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1702 271 Wneuaiun1sdnn1sgsnadtuan 3 2 miefin
(Retailing Management Internship II1)
sedrfidesdeumnnou: 1702 172 Aneuduns

IAN1535NAUEN 2
seAvideaizounugiu: 1l
Anudugsiafmuaneraduszutluaniudsznaunisiinig
anturivue AnufRaumuvihinazanuiuiisveunisluiufuan

FsnseunguANTUIMIIANTAUM (M3ds MsdukaznsinEes)

N13IANITHBNAITAUAIAIARY NITAIUANAMAINEUAT
Internship in retail business systematically in specific

company; practice to work according to duty and responsibility

in retail store which covering in product management ordering;

receiving and arranging); inventory document management;

controlling of product quality

Ay uenn1sAaInn1sATENe lrs

1702 271 WnaweIun1sIan1sgsnanisaadeind 3 2 wilaefin
(Modern Trade Business Management Internship IlI)
sedviideaSousinou: il
MedniideaiFounugiu: 1l
Analuaniudsznaunsaunsdanisgsfanisaadel
nsfnUfoRauasmihfuaseuuiiaveuneludn. nmsudmsdans
Fudn n13de NsdusaznIsTaBes Msdanisenansaudiaeds
nMsmUANAMAMALA Bnnusgisdeiesliesndt 12 dUa
Internship in workplace relating to modern trade
business management; training in performing duties and
responsibilities within store; product management, ordering,

receiving and sorting; inventory document management; product

quality control; internship continuously at least 12 weeks

- YSuAesue e
Mwlneuay
Awsangulul
~ifia fesune
319391 “NAUDL
soawflodlitosnit 12
FUA” way
“internship
continuously at

least 12 weeks”
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1702 272 Aneudiun1sinn1sgsnaduan 4 2 minefin
(Retailing Management Internship V)

gAY MABTEUNINBY: 1702 271 HnuaIung

Inn1sgsnadUan 3

sedviidesounugdiu: i

Annusugsividanegiulussuuluanulsznaunis
fimsaandudivua BnfoRnumumihiuazasuinvouniely
udndn GenseunqumsuImInsnusswdn nMsmsaaeudud
MsMsIRdeUIMTEILIL QSSI Msdeansnglud nsadis
ANuduusLagisnalatugnAl nsmuRmenansiazduiinvesiu

Internship in retail business systematically in specific
company; practice to work according to duty and responsibility
in retail store which covering in sales management in each shift;
product examine; standard verification; QSSI store;

communication in store; relationship building and satisfaction

with customers; document controlling and store memo

Ay uenNN15AAIANI15ATENe T

1702 272 Wnwsun1sinn1sgsnanisaade v 4 2 wilaefin
(Modern Trade Business Management Internship V)
sedvdideaSouanton: il

MedvidesiFounugiu: il

Hnauluaniudsznaunsaunsdanisgsiansaadeln
nsfnUfoROumsmihfuaseauiiaveungludunsiarielnl
NSUIMISNITVIBUTEANER NIIATIVEBUAUAT N1TATIVADUNINTFIY
Supaeaedle msdeansneludiu msaduenuduiusuasfianela
fugnén nmsmuaNenansuaztufinuesiu Hnnuetsseidledlides
n71 12 dan

Internship in workplace relating to modern trade
business management; practice in performing duties and
responsibilities within a modern shop; shift sales management;
product inspection; QSSI shop standard audit; in-store

communication; building relationships and customer satisfaction;

internship continuously at least 12 weeks

- YSuAesue e
Mwlneuay
Awsangulul
~ifia fesune
319391 “NAUDL
soawflodlitosnit 12
FUA” way
“internship
continuously at

least 12 weeks”
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1702 371 Wneua1un1sdnn1sgsnad1uan 5 2 miefin
(Retailing Management Internship V)
swdvndideaieumntew: 1702 272 Aneuduns
IAN1535NAUEN 4
edvidesFounugiu: i
Anudugsiafmuaneraduszutluaniudsznaunisiinig
anuiue AnuftRnunamifuazarusuiaveuneludin
Uan %ﬂﬂi%ﬂqmmm@;mmiﬁwm FEUUTIUANNMN (izﬁug’{”ﬁmi
1) AINsEAELazNTUSIISUITINY  AMSUSIINSHenns (A
yAaNsuazaunsal) N13UIMIIANITAUAT (Store Assortment)
Internship in retail business systematically in specific
company; practice to work according to duty and responsibility in
retail store which covering working standard; quality store system
(manager level); distribution and goal management; resource
management (personnel and equipment); product management

(Store Assortment)

Ay uenn1sAaInn1sATENe lrs

1702 371 WnaweIun1sInn1sgsnanisaadeind 5 2 wilaefin
(Modern Trade Business Management Internship V)
a vy = 1 =
ey ifosssunay:  1aldl
a Ny = 19/ [
’i"l‘c’J'J“U'WIGIENLiEJuﬂ'JUﬂﬂu: 11]1]
Anauluaniuusznaunisinunisinnisgsnanisaadelv
nsEnUfURNuUmamThiiarausuinveunelusy 11nsgIuns
U SEUUTIUAMAINTEAULTANISTIIU. N19NTELUATAITUTING
g Msuimsninenseuyaanswaraunsal n1suIMIsINNTg
dum Hnausdmeiiedhitdesnin 12 dUami
Internship in workplace relating to modern trade
business management; training in performing duties and
responsibilities within store; working standard; quality store
system at store manager level; distribution and target
management; human resource management and equipment;

product management; internship continuously at least 12 weeks

- YSuAesue s8N
Mwlneuay
Awsangulul
~ifia fesune
319391 “NAUDL
soawflodlitosnit 12
FUA” way
“internship
continuously at

least 12 weeks”
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1702 372 Wneudiun1sdnnisgsnadiuan 6 2 miefin
(Retailing Management Internship VI)
swdvndideaieusnteu: 1702 272 Ansudunis
IAN1535NAUEN 4
sedviidesounugdiu: i
Anudugsiafmuaneraduszutluaniudsznaunisiinig
antuimue AnuftRnunamihiiuageasuinveunieludni
Uan Usgnause nmsmuauuazdanisienasneluitu nsdeans
elus nsaseanuduiusuazanuisnelavesgndn iRl
aungssLdeudetdu annsaldavsuaraiafinsnudimun
Internship in retail business systematically in specific
company; practice to work according to duty and responsibility
in retail store which covering controlling and managing in-store
document; in-store communication; relationship building and

satisfaction with customers; working according to rules and

regulations; able to utilize right and welfare as required

Ay uann1sAaInn1sAfEselus

1702 372 Wnaweun1sinn1sgsnanisaadeing 6 2 wilaefin
(Modern Trade Business Management Internship VI)
sedvdideaSouanton: il

MedvideiFounugiu: il

Hnauluaniudsznaunmsmunisdnnisgsianiseadeln
nstnUfoRnuasmifiuazanusuiaveuneluiudarielnl
nsmuauiazdnnisionarsmeluiu msdeasneluiu
msafsmuduiusuazanuienelavesgndn Annuetradeliles
laitlpanin 12 dUmii

Internship in workplace relating to modern trade
business management; practice in performing duties and
responsibilities within a modern shop; in-store document control
and management; in-store communication; relationship building

and customer satisfaction; internship continuously at least 12

weeks

- YSuAesue e
Mwlneuay
Awsangulul
~ifia fesune
319391 “NAUDL
soawflodlitosnit 12
FUA” way
“internship
continuously at

least 12 weeks”
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1702 471 Aneudiun1sdnn1sgsnaduan 7 2 miefin
(Retailing Management Internship VII)

srgAYMABTEUNINBY: 1702 272 Hneuaiunsg

IAN1535NAUEN 4

sedviidesounugiu: il

Anudugsiarmuanedraduszutluaniudseneunisi
msantuimun BnufiRnusmumihiuazanusuiiaveuneluium
Uan Usenausig n15719uN $1uasloUfuR 11unsIvaeukasu
By TeeuUsEE T ulsEadUaY uasaulsEsuiiou

Internship in retail business systematically in specific
company; practice to work according to duty and responsibility in

retail store which covering planning; doing; checking and action of

daily; weekly and monthly work

Ay uanNn15AaIAN15ATENe T

1702 471 Wnwsun1sinn1sgsnanisaadeiva 7 2 wilaefin
(Modern Trade Business Management Internship VII)
sedvdideaSouanton: il

MedvidesiFounugiu: il

Anauluaniuusznaunsaunisdnnisgstamsiadel
nstnUfoRnuasmifiuazanusuiaveuneluiudarielnl
N1919HY UaRURUR unTIvERULaZIURANIY a9
Usedu mudszsrduaniuazaulsssniieu Annuegesaiios
laitloendn 12 dUaii

Internship in workplace relating to modern trade
business management; practicing on duties and responsibilities
within @ modern shop; planning; implementation; inspection and

follow-up work of daily, weekly and monthly work; internship

continuously at least 12 weeks

- YSuAesue e
M lneuay
Awsangulul
~ifia fesune
319391 “NAUDL
soawflodlitosnit 12
FUA” way
“internship
continuously at

least 12 weeks”
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1702 472 Aneud1un1sinn1sgsnadtuan 8 2 miefin
(Retailing Management Internship VIII)
swdvndideaieumntew: 1702 272 Aneuduns
IAN1535NAUEN 4
sedviidesounugdiu: i
Anudugsiafmuaneraduszutluaniudsznaunisiinig
aonturmun AnufiRanuluaednine Wunisatuayunisaiivem
YB3 UAEN s?famamaqmmmimm@ A139ATe MsUszanuauiy
mhedu 9 vesesrmsiiuedetneiuiuanaielmivazaseungua
TuSutavan
Internship in retail business systematically in specific
company; practice working in a part of office which support
working of retail store covering marketing; purchasing;
coordination with other sectors of network organizations in

modern retail shop and covering all works in store

Ay uenn1sAaInn1sATENe lrs

1702 472 WnausIun1sInn1sgsnanisaadeing 8 2 nilaefin
(Modern Trade Business Management Internship VIII)
edvniidesiFeumnnew: il

edviidesEounugiu: i

Analuaniudsznaunsaunsdanisgsfanisaadel
nsinufiRuluaeddnaulunisaduayunisdiiduanuresgsna
nsfadelml mseann MsdRge nsUsEauutumesuves
asdmsfifuaietiegsiansdnailminazasouaguailufuiome
Ansuethsreideslitosndn 12 Uani

Internship in workplace relating to modern trade
business management; practical training in office to support
modern trade operation; marketing; procurement; coordination
with other departments of network organizations in modern trade

business and covering all works in store; internship continuously

at least 12 weeks

- YSuAesue e
Mwlneuay
Awsangulul
~ifia fesune
319391 “NAUDL
soawflodlitosnit 12
FUA” way
“internship
continuously at

least 12 weeks”
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