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R ENIEFITGE
msusnssitendle

Yoy lanened

UszansSHa

913nilanusaUsznauarinldndsdFanisAnen
fanSamsfinvanunsausenouendning 1 Tdmungudvien fail
1) Jvnenn15ianisssia 1wy Wvthiindnensigud Wvihidieseiulevisuasiny Wi
IniouazadsdudnAdwihitiian fusznaunis
2) FreAN1INAIN
- NANMINANARTVIA WU 1 vThiimsnsranavidensnannAddia Wvthideasnisnaia
wifnae-AUnwnsue
- nqunsAnadelvl Wy gaeddnnisiugsianismaielud dnniseainfuan (Trade
Marketing Officer)
3) Jynenn1siunaznnsamy Wy Wmihiusmsmsiuluesdns fuustinisasmu
tniesgsivdnning mhidude Tnonsumunsiu
4) Jvnengsiaszudtedszva (n1an1e18eangw) Wu winanudssaruanuing-dieon
ssusEng wiinaunsmaasalszma wiineudadeiaUseme uazdu 9 Mfeades wu fusznaums
id-deoan funueanves (Custom broker)
5) Aynennsaanislsusunazn1suinig wu ninnulsusunaggsiauinng wil Wvthiiuims
anAduiuslugsiausnig (CRM)
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uIuneinTunaaavdngns liteendt 120 miefn
Taseasravangns USaaes 4 U Usaygyreivnddvinas

YN NTIANIIFINY/N1IA[N | 3yLen:
(NgUN1INaIAAING)/N1TRULEE | N1TAATA
- . NNTAINU/TINATLNINNUITENA (nay
UUINIVY/NAUIYY e v 'y
! (NNAN1WIBINEW)/N1FIANTT n13AN
T59UsULAaZNISUINS GER]SED)
wNuUnR WNUENNIRNET | W CWIE
1. BN2A39 | 3uunUaeia lddasndn 24 24 24
Anwwial | 1.1 Sudnwwilutedu 18 18 18
1.1.1 ngadvinsdeansegn
a519d55A
1) mwlne
2) NMWBNYY
1.1.2 ngaivmansuaz@adluns 4 4 4
ANIUTIN
1.1.3 ngwivimaudusznounis 2
1.1.4 nguivianudunaiios
AINa
1.2 3m@nwinluiden 6 6 6
2. nu203Y1 | urundlein Lidesndn 100 100 100
RN 2.1 ngaAnitugiuindn 45 45 45
2.2 NN Ay 42 39 30
2.3 nguIvIAWAN 9 3
2.4 ngaEnUszaun1saivnTn 4 22
3. Wu203Y | uundlein Lidesndn 6 6
GRRIGE
sunilginnaaauangaslivesndn 130 130 130
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gIvIAalATEImangas
ANanTUIMINSEINATMIN nanansUTuUTe wa. 2569 I51e3unulasasavangns el

1. nundvane N2l lidasndn 24 wdaeia
1.1 ¥AnyINlUUIAU I7UU 18 wENn
1.1.1 ngudvInsieansedeaineassn

1) nMwlne U 2 hU2eNR
1491 101 NSARE1SNNENINYBE19@519a55A (Creative Communication in Thai) 2(2-0-4)
2) ANWNBINGE UMW 6 WUEAA

ngui 1 nMwdangudmiundngnsniwilne (a3 enn1sIANITIINT N13RaR
NSRULAENNTAVY kATNITIANTTLTUIULATNITUTNNT)
1491 102 awdsnguitenisdeansluTinusesiiu 2(2-0-4)
(English for Communication in Daily Life)
1491 103 msdeansnwssngululannyinmsss 2(2-0-4)
(English Communication in the Multicultural World)
1491 104 MSUNAUDLAZMTYANIYISING WOL9AT19ATIA 2(2-0-4)
(Creative English Speech and Presentation)
nguil 2 MwSsnquamsundngmsnTKSIngw (lawiviengIiasErinalssine

(MPN1YIBINGY))

1491 105 msilawazmsyalugalan1fda (Listening and Speaking for Global Age) 2(2-0-4)

1491 106 hegnnsaldmsulanlinsuuau (Grammar for a Connected World) 2(2-0-4)

1491 107 n1s81usazenlugalaniidnu (Reading and Writing for the Global Age) 2(2-0-4)
1.1.2 nguAvAansuazAadlunsaniiuiin Y 4 widein

1092 101 n1598NLUUTIA (Designing Your Life) 2(2-0-4)

1192 103 mmﬂ?iauuﬂmamwgﬁmmﬂLLazmiU%’Ué’aLﬁaamﬂmﬁé’ﬁu 2(2-0-4)
(Climate Change and Adaptation for a Sustainable Future)

1492 107 WeeansnIsINAUNSRLaaunIn 2(2-0-4)
(Sports Science and Health)

1492 108 Aauznisatiutinlulanfdiva 2(2-0-4)
(Art of Living in a Digital World)

1892 114 gunmInuarnIsUTUeI 2(2-0-4)
(Mental Health and Adjustment)

1992 116 guammanekasinweTInludinninginlvg 2(2-0-4)

(Sexual Health and Life Skills in New Normal)
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1.1.3 nguivinmsidudusznaunis W 2 wdein
1793 101 msdansgsivadelvaiuasnsidugusenauns 2(2-0-9)
(Modern Business Management and Entrepreneurship)
1793 104 N15ANLTNORNKUULALANUANATNATIARNTINT 2(2-0-4)
(Design Thinking and Business Creativity)

1.1.4 nguimanuiunaidisaddiia W 4 wdein

1094 101 U INeFUATIVS IR UYHYY 2(2-0-4)
(Ubon Ratchathani University and Community)

1194 102 wialuladasaumaiioTingaAavia 2(2-0-4)
(Information Technology for Digital Life)

1394 104 UgygyrseRugludinuszdniu 2(2-0-4)
(Artificial Intelligent in Daily Life)

1494 106 nsvieiisnludnudisa 2(2-0-4)
(Tourism in Digital Society)
1794 107 vinwen1ensRiulugafiva 2(2-0-4)
(Financial Skills in the Digital Age)
2194 108 ngyuneiuTIneARva (Law and Life in Digital Age) 2(2-0-4)
1.2 3yfnwiialuiden Tiidaandn 6 wuawhn

Unfnwideniseusedvdentunguivinsdeansedaineassd nauinemansuazdadlunis
afiugin nguivinisdugusznouns wagnguimanudunadiedidvia livesndn 6 miefn
1.2.1 NUAYINTHRETRE9E319855A

1) nMulne
1491 201 lanwein1501u (World of Reading) 2(2-0-4)
1491 202 nsAp@ETsINeNITANUSUNUS 2(2-0-4)

(Communication for Relationship Building)
1491 203 mwilnefumsaiisdeuaznistiiaue 2(2-0-4)

(Thai Language Media Creation and Presentation)
1491 204 anwilvefunsdeansidenagns 2(2-0-4)

(Thai and Strategic Communication)

2) AWDINgE
nguil 1 Mwissnquamiundngmsntwlne (awziviennisianisssia

N13AATA NITRULAZNITAMNUY LAZNITIANITLTILITULALNITUINT)
1491 205 Anwdanguiite TnqUszasdveivINg (English for Academic Purposes) 2(2-0-4)
1491 206 mmé’aﬂqmﬁamiﬁumﬂ (English for Travel) 2(2-0-4)
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1491 207 mmé’mqmﬁamiaﬁmmu (English for Job Applications) 2(2-0-4)
1491 208 AW INUTIYINTLIULARIYIA (Digital Age Academic English) 2(2-0-4)
1491 209 mmé’aﬂqmﬁaLa%ua%fwmmé’mﬁué (English for Relationship Building) 2(2-0-4)
1491 210 MwSanguitenisadnassiiomdedenuooulay 2(2-0-4)

(English for Social Media Content Creation)
1491 211 AWIBINGENIUNTIINANAZATLIN (English through Theatre Production) 2(2-0-4)

ngui 2 MwdengudmTunaNanINBINgY (RN1EIYengINaTENINUsEIne

(MAN1YIBINGY))

1491 212 As8nuMwIsanguiitesesfunsiAsuuUaseslan 2(2-0-4)
(English Reading for a Changing World)

1491 213 nslisunwdangulugafasia (Writing English in a Digital World) 2(2-0-4)

1.2.2 nguAvAansuazAadlunsaniiuiin

1192 201 Aneneansuazinaluladifiesuinn (Science and Technology for Future) 2(2-0-4)

1192 202 NAUAZIDAAUINYIAENT: AIARTILAINITIEY 2(2-0-4)
(Science Magic and Toys: The Science of Play)

1192 203 AneneansiiieonanniinvensenInuidanauiae 2(2-0-4)
(Science for Developing Future World Career Skills)

1192 204 Angaansnienwludenadnaislvg (Physical Science in New Normal) 2(2-0-4)

1192 205 lanveqduniduazainulaenieludin (Microbials World and Safety in Life) — 2(2-0-4)

1192 206 Jysugalmifiunisiuinvivansiania 2(2-0-4)
(New Generation Youth and Addictive Substance Literacy)

1192 207 WwBUMAZNISHAILIOE19E38U (Youth and Sustainable Development) 2(2-0-4)

1292 208 nwnsUaennelutinuszdniu (Safety Agriculture in Daily Life) 2(2-0-4)

1292 209 @saSend (AU about Liquor) 2(2-0-4)

1492 210 Usvauazeaunludinumiiia 2(2-0-4)
(Philosophy and Religions in Digital Communities)

1492 211 guasws1iiudsaulan (Ubon Ratchathani and the Global Society) 2(2-0-4)

1492 212 tunuinslugandsia (Recreation in Digital Age) 2(2-0-4)

1492 213 ;ﬂmqﬁmmwgﬁﬁ]ﬁmu (Mutelu and I-san Economy) 2(2-0-4)

1492 214 aupsiudin (Music and Life) 2(2-0-4)

1492 215 Aavzn1suansday (-san Performing Arts) 2(2-0-4)

1592 216 N15ME10EAUVANALAZNTALAFILDS 2(2-0-4)

(Rational Drug Use and Self-Care Management)
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1592 217 nslindnsiaeiiaSuomnsetvaumang
(Rational Use of Dietary Supplements)
1592 218 \ATesdenaileinnnnnnndin
(Cosmetics for Improving the Quality of Life)
1792 219 AsAABININELAZNITLATYA
(Critical Thinking and Problem Solving)
1792 220 MSWAILIYARNATNUALININGIUIANT
(Personality Development and Service Psychology)
1792 221 asugianewiies (Sufficiency Economy)
1992 222 maﬂ'qLﬁ%ﬂfjsummﬁammmqﬂ
(Health Promotion for Well-being)
2092 223 Aauuay Tusssuguiles (Mekong Arts and Culture)
2092 224 miaamwummﬂ‘lﬁa@ (Scrap Design)

1.2.3 nguivinsiugusenaunis
1093 201 wikAR55IWAIANAR (Miracle of Thought)
1493 202 ui’mmﬁmwé’muLLazﬂﬂiLi‘Ju;ﬁﬂszﬂaUﬂﬁwé’wm
(Social Innovation and Social Entrepreneurship)
1493 203 ypannmuazinwedndulunugramnssuuinis
(Personality and Essential Skills in Service Industry)
1793 204 FnInginseaiauaziuslnaadelv
(Marketing Psychology and Modern Consumer)
1793 205 ma%’mnﬁﬁqiﬁmﬁaé{’mm (Social Enterprise Management)
1793 206 nsdugusenaunislugsiauinis (Entrepreneurship in Hospitality)
1793 207 M1suLaUaYRLANNGINIDLNATIATIA

(Creative Business Data Presentation)

1.2.4 nguivianuiliunadioshiava
1294 201 ondiwariiesiindind1etu (Excel Makes Life Easier)
1494 202 UFvirdiausTsnedeu (Reviews of ASEAN Culture)
1594 203 auseuinugunnlugAdidsia (Health Literacy in Digital Era)
1794 204 Fefdvammainiulanaiiouss
(Digital Media Marketing and the Virtual World)
2394 205 msdleanisunases wazAansansnsnyludeyandia
(Politics and Public Affairs in the Media in the Digital Age)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)
2(2-0-4)
2(2-0-4)

2-0-4
2-0-4
2-0-4
2-0-4

— ~— ~— ~—

2(2-0-4)
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2394 206 N133ANITANUTAREIDEFURTUIUE AT DY
(Peaceful Conflict Management as Citizens)
2394 207 3viulan (Global Literacy)

2. RUINIVIANIL
2.1 NFUIVINUFININTIN

2(2-0-4)

2(2-0-4)

lddaendn 100 widaena
AU 45 AUYAR

1710 100 gsRaidosfuuazngmnegsia 3(3-0-6)
(Introduction to Business and Business Laws)

1710 101 %ann153mN1T (Principles of Management) 3(3-0-6)

1710 102 nann1snaia (Principles of Marketing) 3(3-0-6)

1710 103 weluladddviauas g uszAugiionisuimsgsia 3(2-2-5)
(Digital Technology and Artificial Intelligence for Business Management)

1710 104 ﬁ'ﬁg%lﬁamiﬁmﬁﬂﬁquiﬁﬁ] (Accounting for Business Decision Making) 3(3-0-6)

1710 105 Lﬁi@gﬁﬂamfﬁalﬂ (General Economics) 3(3-0-6)

1710 106 MSWAUIYARAAINNGINT 3(3-0-6)
(Business Personality Development)

1710 200 msifuguszneunsuaznnsadanmAneEaEy 3(3-0-6)
(Entrepreneurship and Sustainable Value Creation)

1710 201 @dRuasNITIATIERTIUTUINNGIAT 3(2-2-5)
(Business Statistics and Quantitative Analysis)

1710 202 A1563ug3NA (Corporate Finance) 3(3-0-6)

1710 203 n139ANT5N15ALHUIU (Operations Management) 3(3-0-6)

1710 204 mFlnseideyaiiensdnaulamagsia 3(2-2-5)
(Data Analysis for Business Decision)

1710 300 N159ANT5LBINAYNS (Strategic Management) 3(3-0-6)

1710 301 n1301891n3 (Taxation) 3(3-0-6)

1710 400 N15398§309 (Business Research) 3(2-2-5)

FYUBNNFIANTTIND
2.2 NFUIVANTIAY

naudnAndsfuimualidnAnwunuunseulidesnin 42 mhefauazdnfnwiwsuaniafing

Seuliitieenii 39 niieie
2.2.1 wuuUni
1711 200 M3Ian1snsnensuyudadein
(Modern Human Resource Management)
1711 201 miﬁwumumuwﬂ (Human Capital Development)

AUIU 42 AU
3(3-0-6)

3(3-0-6)



1711 202
1711 203
1711 204

1711 300
1711 301
1711 302
1711 303
1711 304
1711 305
1711 306

1711 400
1711 401

2.2.2 WHUENNAANE

1711 200

1711 201
1711 202
1711 203
1711 204

1711 300
1711 301
1711 302
1711 303

1711 304

1711 305

1711 306

1711 400
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N153AN15LwaUNIU (Supply Chain Management)
33UU%’®%@LLazﬁa@ﬂmﬁa (Purchasing and Inventory System)
mnngidoyaiionisianisesdns

(Organizational Management Data Analysis)
N1513591M8509N1953719 (Business Negotiation)

NINAILILKNUGTAY (Business Plan Development)

N159AN15LATINTS (Project Management)
NN5IANISVUAILAZAGIAUAT (Transportation and Warehouse Management)
m’azﬁﬁ%mm’ﬁﬁwmﬁmm (Leadership and Team Development)
WS99UENRUS (Labor Relations)
nsifuguananIskarANUTURAYeUARdIALYEIBIANTTINT
(Corporate Governance and Corporate Social Responsibility)
MIUSMSANUEEIRIAnS (Enterprise Risk Management)
fUNWIN13IANTTE9ANT (Business Management Seminar)

ns¥aNIInInensuywdadelv

(Modern Human Resource Management)

miﬁmumumuwﬂ (Human Capital Development)
N153nn15LwaunIU (Supply Chain Management)
isuuﬁmﬁﬁauazﬁaqmﬂﬁﬁ (Purchasing and Inventory System)
mMenzideyaiionisianisosdns

(Organizational Management Data Analysis)
N1513591M8509N195309 (Business Negotiation)
NMINAILILKNUGTAR (Business Plan Development)
N159AN15LATINTS (Project Management)

N139AN1TVUALAE ARIAUAN

(Transportation and Warehouse Management)
mazéjﬁmazﬂﬁﬁwmﬁmm (Leadership and Team Development)
WINUEUNUS (Labor Relations)
NSMAUALANINITUALAIUFUHAYO UABAIALIYBIBIANTTINA
(Corporate Governance and Corporate Social Responsibility)
NM5USMSAIILAEIIANS (Enterprise Risk Management)

3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)
3(3-0-6)

71U 39 WenA

3(3-0-6)

3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)
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2.3 N§UAYITWIABN Livfesndn 9 wiaeiin

nauitimdend 2 nauien TiinAnwdenivdniden ludesnin 9 mhedn sl dnfnw
ansadonameifousoungiivinden ngulanguvililunguides vie don@nwainnguindmden
nvanengu nglaserinedeadenivmelunduieatuannmeindellil

1) NUAIYINITIANTTBIANT

1711 307 MSIANITHARNINLALANAIN 3(3-0-6)
(Productivity and Quality Management)
1711 308 ®ANIWWIAINEY (Happiness Organization) 3(3-0-6)
1711 309 ﬂ?iﬁ@ﬂﬂﬁz\ljﬂizﬂaUﬂﬂﬂuaﬂﬁﬂi (Intrapreneurship Development) 3(3-0-6)
1711 310 ﬁﬂwﬂumiﬂ%’uﬁaLLazmiﬁNméamﬁwﬁu (Adaptability and Collaborative Skill) 3(3-0-6)
1711 311 ﬂ’liU%Vi’liaﬂﬁﬂifgjﬂTmJLﬁmaﬁ (Managing Organizations for Excellence) 3(3-0-6)
1711 312 A5AAINIAY (Critical Thinking) 3(3-0-6)
1714 200 M39ANTSTINITENINNUSEINA 3(3-0-6)

(Management of International Business)

2) ngudvnisiugusznaunis

1711 313 msdanisuinnssuuasmseuslas 3(3-0-6)
(Innovation and Change Management)

1711 314 asfwdauaznstiauenegsia 3(3-0-6)
(Business Pitching and Presentation)

1711 315 m3eenuULioaisyaAmNIgIAa 3(2-2-5)
(Design for Business Value Creation)

1711 316 n15A8LALU (Cross-Border Trade) 3(3-0-6)

1711 317 ndnmsdnansAanisifiedeny 3(3-0-6)
(Principles of Social Enterprise Management)

1711 318 N159ANT555ANYAT (Agribusiness Management) 3(3-0-6)

1711 319 n159AN15557aATOUATI (Family Business Management) 3(3-0-6)

1715 309 ﬂ’]iL{Juéjﬂizﬂ@Umﬁﬁqiﬁﬁ]@W‘MﬁLLaSLﬂ%QQﬁN 3(3-0-6)

(Entrepreneurship in Food and Beverage)

2.4 nguIVIENUTEEUNITAIIVITN
TinAnwideninUszaunisaBunTwseluid
2.4.1 unuunm U 4 wUwhAn
1711 402 M1SENUSZAUN5AINNINISINNIIFINT 4 waein

(Business Management Internship)
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2.4.2 WHUaVRAANEN U 7 vdlena
1711 403 NSLWILUEANAIANBININTTIANTTTIAT

(Preparation for Business Management Cooperative Education)

1711 404 aniafn¥IMANIFINNITTING

(Business Management Cooperative Education)

APLBNNITHAIN
2.2 NFUIVAINTVIAY

1(1-0-2)

6 NUIYAR

nauAvTIndsRuimualiinAnwIngunIna1nfdvia wnuund Beuldtdesndn 42 mihefe

Unfnwngunsnaiafavia unuaniadnw Seulddesndt 39 mhwefn wasdnfnwingunsiadielv
wH CWIE Seuliidaendt 30 miiefin
2.2.1 unuun@ I 42 miienn

1712 100

1712 101
1712 102
1712 200
1712 201

1712 202
1712 203
1712 204
1712 205
1712 300

1712 301

1712 302

1712 400
1712 401

ANUANAS9ATIALALNITARLTIDONILUUNNGINT

(Creativity and Business Design Thinking)

N13RaInAaa (Digital Marketing)

WyANTIUEUTLNA (Consumer Behavior)

mi?iamimimmmLLU‘Uinmmi (Integrated Marketing Communications)
Lﬂ%@ﬂﬁ@ﬁ%ﬁasﬁzuqqLLaz‘ﬂzyJﬁyjnJigﬁ@iﬁ’m%’umimmm

(Advanced Digital Tools and Artificial Intelligence for Marketing)
nsnandenueaulau (Social Media Marketing)

NsIAN1SNARA a3 (Product and Price Management)
nrantsnIeluulisessie (Omni Channel Marketing)
nsmanadailemuasmsianiies (Content Marketing and Storytelling)
N13aRADEILAZAUTURAYD URDEIAL

(Green Marketing and Social Responsibility)
NTIATIZYLAZNTIANANINITAANN

(Marketing Analytics and Performance Measurement)
nIRaIATENINNUsEINALaSEAUlan (International and Global Marketing)
m‘nNLLNUﬂaqwﬁmimmm (Strategic Marketing Planning)
dununiseananazUseinulamnienisnans

(Marketing Seminars and Marketing Issues)

3(2-2-5)

3(2-2-5)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)

3(2-2-5)
3(3-0-6)

3(2-2-5)
3(3-0-6)



2.2.2 WHUENNAANE

1712 100

1712 101
1712 102
1712 200
1712 201

1712 202
1712 203
1712 204
1712 205
1712 300

1712 301

1712 302
1712 400

2.2.3 WU CWIE

1712 100

1712 101
1712 102
1712 200
1712 201

1712 202
1712 203
1712 204
1712 205
1712 300

22

ANUANASINETIALAENITANLTIDBNWUUNNGIAA

(Creativity and Business Design Thinking)

N13RaInAaa (Digital Marketing)

NOANSIULUILAA (Consumer Behavior)

m'i?iamsmimmmmeﬁﬁmwmi (Integrated Marketing Communications)
Lﬂ%iaqa?‘aaﬁﬁa%guqaLLazi’Jzgfgwizawiﬁm%’umimmm

(Advanced Digital Tools and Artificial Intelligence for Marketing)
nsnandenusaulai (Social Media Marketing)

NSIAN1SNARA a1 (Product and Price Management)
nnaInteInIeluuliTessie (Omni Channel Marketing)
nsmanmdailemuasmsianiies (Content Marketing and Storytelling)
N13NAPAEILAZANUTURAYD URDEIAL

(Green Marketing and Social Responsibility)
NMTIATIZYLAZNTIANANINIIAANA

(Marketing Analytics and Performance Measurement)
nIRaIATENINNUIEIMALasaulan(international and Global Marketing)
m‘nNLLNUﬂaqwémima’m (Strategic Marketing Planning)

ANUANAS9ATIALALNITARLTIDONILUUNNGINT

(Creativity and Business Design Thinking)

N13RaIRRaa (Digital Marketing)

WeANSIUEUTLNA (Consumer Behavior)
mi?iaa’ﬁmimmmLLU‘U‘gim’lmi (Integrated Marketing Communications)
Lﬂ%@ﬂﬁ@ﬁ%ﬁa%uaﬂLLEW{Jm@ﬂﬂizawiﬁﬂﬂ%Uﬂﬂimaﬁﬂ

(Advanced Digital Tools and Artificial Intelligence for Marketing)
nsnandenueaulau (Social Media Marketing)
NNFIANITHANANLEEIIAT (Product and Price Management)
nsnaneanIeluulisessie (Omni Channel Marketing)
nsnanmdadlemuarnindiies (Content Marketing and Storytelling)
NIRANAALTIILAZANSURATO UADEIAL

(Green Marketing and Social Responsibility)

U 39 HUAR

3(2-2-5)

3(2-2-5)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)

3(2-2-5)

3(3-0-6
3(2-2-5)

71U 30 wenA

3(2-2-5)

3(2-2-5)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
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2.3 ngUIYIINLABN
nauvTnden dnAnwindun1snaindavia WHUUNG waENaUNIINAINATIR WNWaNAIANE
deniyAndeniungiivinmssainaiavia litdesndt 9 wihefn uazin@nwingunisiadelval unw CWIE
Wonvgwiden tunguivinseadielvi lideenin 3 viiein

2.3.1 unuUnAuazunusviafine Laivfaendn 9 mingin
1) ngadvIN1snannflia*
1712 303 nagnsnsiiuyszaninniaIeiloAumuazn1snaInruATode AU 3(2-2-5)

(Search Engine Optimization (SEO) and Search Engine Marketing
(SEM) Strategies)

1712 304 n1snansuduyaeuwes (Influencer Marketing) 3(3-0-6)

1712 305 nslavanuardeadsassddmsunisnans 3(3-0-6)
(Advertising and Creative Media for Marketing)

1712 306 g§3naan15naw (Startup) 3(3-0-6)

1712 307 wInATINNTESHATIEUAT (Brand Innovation) 3(3-0-6)

1712 308 N15AATIALTINANTTU (Event Marketing) 3(3-0-6)

1712 309 AaUzn15918UaENITINNITNITVILDYINLDDITN 3(3-0-6)
(Salesmanship and Professional Sales Management)

1712 402 mM3dnnsgnanduiuslugaiava 3(2-2-5)
(Customer Relationship Management in the Digital Age)

1712 403 mimmmﬁm%’uﬁué’ﬁLLW%'uLLazauﬁmgmﬂ 3(3-0-6)
(Fashion and Luxury Marketing)

1712 404 AsnaAgINaN®AT (Agribusiness Marketing) 3(3-0-6)

1712 405 N15MAIAUINTT (Service Marketing) 3(3-0-6)

Y

NG *NFUIVITNEDNRNIZTINANYINGUNITNAIAATTE WNUUNR kaTUHUANAIAN

2.3.2 Wi CWIE laidaendn 3 wqena
2) nguAvINsAEde s
1712 309 AaUzn15918LaLN15INNITANSVIEDE19LDDITN 3(3-0-6)

(Salesmanship and Professional Sales Management)

1712 310 msusmsuandaueilugsiantsamadeiny 3(3-0-6)
(Merchandising in Modern Trade Business)

1712 311 MIAAREMTUNENA NIV INLAZAIINIY 3(3-0-6)
(Marketing for Health and Beauty Products)

1712 312 madugundnagnslunsiadelng 3(3-0-6)
(Strategic Leadership in Modern Trade)

1712 313 m3ian1sgsnanuanadisluy (Modern Retail Management) 3(3-0-6)
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1712 402 Msdnnsgnanduiuslugadava

(Customer Relationship Management in the Digital Age)
1712 404 msmaagsnan®ms (Agribusiness Marketing)
1712 405 nN15MAIAUINTT (Service I\/\irketing)

1712 406 M3¥an1s5udazyiadiss (Store and Location Management)

nEWR *nauividnidenianisindnwingunsiadelva wwy CWIE

2.4 nguIvIEnUTEEUNITAIIVITN
TidnAnundoninUszaunsaRivrdnseluil
2.4.1 wHUUNA
1712 407 msEnUszaun1sainienisnatn (Marketing Internship)

2.4.2 WNUABNYANEN

1712 408 nSLARENARAANBININITNAA
(Preparation for Marketing Cooperative Education)

1712 409 a@nfafn®ININITHAN (Marketing Cooperative Education)

2.4.3 unu CWIE MU 22 nEin

1712 103 HnUsgaunmsaliznnaugsiansaadelud 1
(Modern Trade Business Internship )

1712 104 BAnUszaunisalizndnanugsnanisiadislng 2
(Modern Trade Business Internship II)

1712 206 EAnUszaunisalivndnanugsnanisiadislvy 3
(Modern Trade Business Internship IIl)

1712 207 HAnUsgaunsalivndnaugsianisaadelug 4
(Modern Trade Business Internship V)

1712 314 FnUsgaunmsaliznnaugsiansaadelug 5
(Modern Trade Business Internship V)

1712 315 WnUszaumsalividneugsianisamadelny 6
(Modern Trade Business Internship VI)

1712 410 WnUszaumsalividweugsianisaadelny 7
(Modern Trade Business Internship VII)

1712 411 wssnaniafinwnunisAadiell
(Preparation for Modern Trade Cooperative Education)

1712 412 awfafnwisunisaaislng

(Modern Trade Cooperative Education)

3(2-2-5)
3(3-0-6)

3(3-0-6)
3(3-0-6)

U 4 wena
4 KUIYAR

U 7 wU2enR
1(1-0-2)

6 NUIYAR

2 KUAR

2 KUAR

2 KUAR

2 KUAR

2 KUAR

2 KUAn

2 KUAn

2(2-0-4)

6 NUIYAR
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AUBANTIULAZNTAMNU
2.2 NGUIIINUIAU

nauiAndsAuimualvdnAnwunudniseulidesndt 42 mhefnuazdnfnwiusuaniafinw
Seulidesndt 39 miefn

2.2.1 wnuund U 42 KUWAA
1713 200 s¥UUNSRUYALATEENAAINA (Financial System in Digital Economy) 3(3-0-6)
1713 201 n5R¥UReUINU (Quantitative Finance) 3(2-2-5)
1713 202 n1783U (Investments) 3(3-0-6)
1713 300 NI5UIMIINIWU (Financial Management) 3(3-0-6)
1713 301 NVANLUALATIYIUTTUVBIRUTENBUIVIWNNTRULARTIR 3(3-0-6)

(Laws and Ethics of Financial Professional in Digital Age)
1713 302 N15319UNUANSEUAINYUAAR (Personal Financial Planning) 3(3-0-6)
1713 303 wuudiaouazinaluladnienistu 3(2-2-5)
(Financial Modeling and Technology)
1713 304 Lﬂ%aﬁaﬁm%’umﬁmeﬁ%gamqmiﬁu 3(2-2-5)
(Tools for Financial Data Analytics)
1713 305 N19IATIEHIIBIUNTNTTEY (Financial Statement Analysis) 3(3-0-6)
1713 306 N15RUIENINUTEWNA (International Finance) 3(3-0-6)
1713 400 M15UMsAILABA (Risk Management) 3(3-0-6)
1713 401 &UNWIMINTRY (Seminar in Finance) 3(3-0-6)
1713 402 MTIATIENATIANTULALUTMINGUNSNNINE 3(3-0-6)
(Equity Analysis and Portfolio Management)

1717 200 n15UYN13R8U (Financial Accounting) 3(2-2-5)
2.2.2 WHUARNAANEN U 39 wEnn
1713 200 3¥UUNSRUYALATEENIAIA (Financial System in Digital Economy) 3(3-0-6)
1713 201 M5RWLBIUTUa (Quantitative Finance) 3(2-2-5)
1713 202 n1989u (Investments) 3(3-0-6)
1713 300 N15UIMIIN3WU (Financial Management) 3(3-0-6)
1713 301 NVANELATATIVIUTTUVBIRUTENBUIVIINNTRULARTIR 3(3-0-6)

(Laws and Ethics of Financial Professional in Digital Age)
1713 302 N1539UNUNNSEUAINYUAAR (Personal Financial Planning) 3(3-0-6)
1713 303 wuudiaokazinaluladnisnistu 3(2-2-5)

(Financial Modeling and Technology)
1713 304 1A383RdMTUNTIATIENTOLANINNITRY 3(2-2-5)

(Tools for Financial Data Analytics)



1713 305
1713 306
1713 400
1713 402

1717 200

2.3 ngUIYINLABN
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NNATILNTI891UN9N58U (Financial Statement Analysis)
N13RUTEMINNUIEINA (International Finance)
MSUSMIAMILAES (Risk Management)
MTAATILRTIE TN UL UIININGUNENNTNE

(Equity Analysis and Portfolio Management)

n15URYTN1513U (Financial Accounting)

3
3
3
3

3-0-6
3-0-6
3-0-6

(
(
(
(3-0-6

)
)
)
)

3(2-2-5)

lsddaenidn 9 wdaena

I a IS A Y v = I a IS A (IR 1 1 a a 1 dy
NQRUIYITNLADN TiinfAnwndenivndmaen lddesnin 9 wiaein 3nsedvsneludl

1713 307
1713 308
1713 309
1713 310

1713 403
1713 404

1713 405
1713 406
1713 407

N15UIMTATAR (Credit Management)
nsesresinnudululdvedlasenis (Project Feasibility Analysis)
mMsduiienudsBu (Sustainable Finance)
Tayayusehvgdmiunistunagnisamu

(Artificial Intelligence for Finance and Investment)
N19IHUNIINTTEY (Financial Planning)
NTINLHUNSNEINTBIANTAMSUNTUSM TN TR Uae Ty
(Enterprise Resource Planning for Modern Financial Management)
N5IATIENOYIUTNN9NITRU (Financial Derivative Analysis)
mﬁmwﬁmwmiwf (Fixed Income Security Analysis)
NI5NMRUNITUSEAUNY (Insurance Planning)

2.4 nguIvIENUTEEUNITAIIVITN
TrinAnwdeninUssaunisaiivdnmeluil

1713 408

1713 409

1713410

2.4.1 wuuUn@

N13ENIUNINI5HEU (Financial Internship)

2.4.2 WNUABNYANEN
LFITHUAIUNTOUAVAIANYIAUNITRULAENTAY

(Preparation for Financial and Investment Cooperative Education)

a‘wﬁf\]ﬁﬂmﬁmmiﬁuuazmiamu

(Financial and Investment Cooperative Education)

3-0-6
3-0-6
3-0-6
3-0-6

D I

3(3-0-6)
3(3-0-6)
3(3-0-6)

AU 4 NUBAA
4 defin
AU 7 wUwAn
1(1-0-2)

6 NUIYAR
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Y angINTENINUTENA (MANEIINGY)
2.2 NFUIVAINTIAY
nauinAndsruimualidnAnwiunudnfiseulidesnin 42 mheRauazdnfnwiwsuaniafing
Seulidesndt 39 miefn
2.2.1 uwuuni

1712 302

1714 200

1714 201

1714 202

1714 203

1714 204

1714 300

1714 301

1714 302

1714 303
1714 304

1714 305

1714 306

1714 307

N13RaINIENINUIsIALazsZRUlan

(International and Global Marketing)
N39AN533NATENIUsEINA

(Management of International Business)
sdeansgIRaTEINsTIYMA 1

(International Business Communication 1)
sdeanIgIAaTEINaUsEIMA 2

(International Business Communication II)
n153nn1stgaunuseaulan (Global Supply Chain Management)
N199AN13T N IAUSTIN (Cross Cultural Management)
N1F9ANITUATULIUIBNITAITENINUTEINA
(International Trade Management and Policy)
nsInnIsladafndserineussine

(International Logistics Management)
n3¥An1INTRTeLazn1sAITlan

(Procurement Management and Global Sourcing)
§5795¥1IUsenARINA (Digital International Business)
WUeiiAyNI9gsAasEninaUseme

(Special Topics in International Business)
N15135917850N9gINTENINUSEINA

(International Business Negotiation)
N159AN1INTUITN-dNe0NLATA1TANTENINNUSEINA
(Import-Export Management and International Trade)
AANARULATAAIAYUTENINSUTEMNA

(International Money and Capital Market)

2.2.2 WHUEANNIANE

1712 302

1714 200

A159ANNTENINUSEMAAT SEAUlan

(International and Global Marketing)

N139AN533NATENIUTEINeA

(Management of International Business)

AU 42 W20
3(3-0-6)

3(3-0-6)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

71U 39 wUenA

3(3-0-6)

3(3-0-6)
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1714 201 msdeansgsiasenineUseine 1 3(2-2-5)
(International Business Communication 1)

1714 202 msdeansgaiasyninaUssmea 2 3(2-2-5)
(International Business Communication 1)

1714 203 MsianTsidaunuseaulan (Global Supply Chain Management) 3(3-0-6)

1714 204 n159AN13T N IAUSTIN (Cross Cultural Management) 3(3-0-6)

1714 300 N159ANTTHAZUlEUIENTITAITENINUTENA 3(3-0-6)
(International Trade Management and Policy)

1714 301 msdnnsledafndszninsuszine 3(2-2-5)
(International Logistics Management)

1714 302 nsdanismsdadewaznissamiilan 3(3-0-6)
(Procurement Management and Global Sourcing)

1714 303 gsnasenneUsemaAndia (Digital International Business) 3(2-2-5)

1714 305 N15135919058IN9GINATENINIUTEINA 3(3-0-6)

(International Business Negotiation)

1714 306 nN159AN1INTUI-ENDBNLAZA1TANTENINNUSEINA 3(3-0-6)
(Import-Export Management and International Trade)

1714 307 AAARULALAAIANUTENINTUTENA 3(3-0-6)
(International Money and Capital Market)

2.3 NgUIVITWLADN Lifdaundn 9 wiaehn
I a IS A a 1a Y v =2 A a IS A [N | 1 a gj ‘&’ v =
naudvAnGeni 2 ngudv ilinAnwideniundwden liteundt 9 wilefn Nall dndnw
ansadenameileussunguividnaen nqulanduvilslunguied vsedenfnwannguividnigen
nnvarengy lnglidrininagdeudenivineglundudeiiuainseivsielull
1) NFUAYIIAUSITUNGINVTENINUEINA

1714 205 JausTIuN19gNAIUIU 1 (Business Culture in China ) 3(3-0-6)
1714 308 JaIusTIUN19EINAIUIU 2 (Business Culture in China Il) 3(3-0-6)
1714 309 JaussIuN19gsNatuIU 3 (Business Culture in China ) 3(3-0-6)
1714 314 Wdailaun 19 InussTunegsnaseninseme 3(3-0-6)

(Special Topics in International Business Culture)
2) NFUIVINTIANTTTINTENINUSEINA
1711 200 Ms¥an1snsnensuyudadein 3(3-0-6)
(Modern Human Resource Management)
1711 313 msdanisuinnssuuagnisiUdsuudag 3(3-0-6)
(Innovation and Change Management)
1712 102 wAnssuguslam (Consumer Behavior) 3(3-0-6)
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1712 200 mﬁ?iamsmimmmmeﬁﬁmwmi 3(3-0-6)
(Integrated Marketing Communications)

1712 205 mspaaidieniuazmsiendes 3(2-2-5)
(Content Marketing and Storytelling)

1714 310 N139UEIN90INA (Air Transportation) 3(2-2-5)

1714 311 ﬂﬁ'ﬁﬁ'ﬂﬂ’]iﬁjﬁﬁ]a&i’lﬂgﬂgu (Business Sustainable Management) 3(3-0-6)

1714 312 n159180953N95¢MI9UsEMA (International Business Simulation) 3(2-2-5)

1714 313 93u5330MnagInauagnsiuguadia 3(3-0-6)

(Business Ethics and Good Corporate Governance)

2.4 nguIvIEnUIEEUNITAIIVITN
TrinAnwdeninUszaunisaidvidnselull

2.4.1 WHUUNA 91U 4 KA
1714 400 HnUszaunsali v (Internship) 4 RUEhn

2.4.2 WHUaRNAANEN U 7 Rd2wha
1714 401 Ww3eNaniafinyIMINITTANIIgIRaseninalsena 1(1-0-2)

(Preparation for Cooperative Education in International Business Management)
1714 402 anfiafinyiinun13INNITTINsENINUsEmNA 6 MBna

(Co-operative Education in International Business Management)
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Y ANNITIANTLIWIUUASNITUING
2.2 NGUIPIINUIAY

nauiAndsAuimualvdnAnwunudniseulidesndt 42 mhefnuazdnfnwiusuaniafinw

Seuliddesndt 39 miefn

1711 200

1715 100

1715 101

1715 200

1715 201

1715 202

1715 203

1715 204

1715 205

1715 300

1715 301

1715 302

1715 303

1715 304

1711 200

1715 100
1715 101
1715 200

2.2.1 WHUUNA U 42 wienn
nsIanNIInInensuywdadelv 3(3-0-6)
(Modern Human Resource Management)

arudifoailugsAalsauss (ntroduction to Hotel Business) 3(3-0-6)
nsidutinusnisiieandin (Professional Service Provider) 3(2-2-5)
sdeanssETusIsLATNgAnssugUsTan 3(3-0-6)
(Intercultural Communication and Consumer Behavior)
Aalgn1siaIesdmIugInauINIg (Storytelling for Service Industry) 3(2-2-5)
ATILAZN1TUTENBUDMIT (Kitchen and Cooking) 3(2-2-5)
nsAsuukaznMsIaNsnuLitlugsilsusy 3(2-2-5)
(Housekeeping Operation and Management in Hotel Business)

AT IVTTNTNLBENIT 19U QAL T 9L T 3(3-0-6)
(Ethics and Statute for Hotel and Accommodation Business)
nMsdoasnmdangudmiuauuinisviesin 3(2-2-5)
(English Communication for Room Division)

N3AaINISINg AN UNUUIMIB I TUAIATE AN 3(2-2-5)
(English Communication for Food and Beverage Department)
mﬁmmiqmﬁ’guwﬁﬂuﬁqsﬁaﬁﬁﬂ 3(3-0-6)
(Front Office Management in Accommodation Business)
nsUfoRNufnnIauazmsinies 3(2-2-5)
(Restaurant and Catering Operation)

nsldTUsunsuUszgndlugsAafiin 3(2-2-5)
(Applied Software in Accommodation Business)

winnTsulswTULaZNISUIAT (Hotel Innovation and Service) 3(3-0-6)
2.2.2 WHUERNAANEN U 39 wUenn
N5INISNINEINIUYwdadie v 3(3-0-6)
(Modern Human Resource Management)

arudiloailugsAalsausu (ntroduction to Hotel Business) 3(3-0-6)
nmsilutinunisiies®w (Professional Service Provider) 3(2-2-5)
nsdeanssEyIsTmusIILAY Y AnTINEULaA 3(3-0-6)

(Intercultural Communication and Consumer Behavior)
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1715 201 ﬁaﬂzmsm’wL%flaqﬁm%’uqﬁﬁw%mi (Storytelling for Service Industry) 3(2-2-5)

1715 202 AFmarn15UsznaueIns (Kitchen and Cooking) 3(2-2-5)

1715 203 nsadunuiaznsian snuwitiulugsialssusy 3(2-2-5)
(Housekeeping Operation and Management in Hotel Business)

1715 204 933810V TNLALNIZI VU Y ALTIL TN 3(3-0-6)
(Ethics and Statute for Hotel and Accommodation Business)

1715 205 nnsdeansn1wdangudmiuanuuInItesin 3(2-2-5)

(English Communication for Room Division)

1715 300 N5AaNINIISINgUAIMTUNUUINNTe M TLAZIATE R 3(2-2-5)
(English Communication for Food and Beverage Department)

1715 301 mﬁmmimué’guwﬁﬂuﬁjﬁaﬁﬁﬂ 3(3-0-6)
(Front Office Management in Accommodation Business)

1715 302 MsUftRnufnnasuazmsingos 3(2-2-5)
(Restaurant and Catering Operation)

1715 303 mslalUsunsuUszgndlugsiadiin 3(2-2-5)

(Applied Software in Accommodation Business)

2.3 NgUIVITWLADN Laitfoandn 9 wiqefn
I a IS A IS I a Y v = A a IS) A [ 1 1 a g.’l dy v =2
naudnAmdend 2 ngudvn iindnwndendudnden lideendt 9 mizedn il dndnw
aunsadenameloussunguividngen nqulanaunildlunguined viiedenfinwainnguividniaen
Nnvaengy lnglidrininagdeudenivinglungudeiiuainseivselull
1) nguAvvineegusznaunis

1715 206 MsiansANUaensuLazgueudelulsausy 3(3-0-6)
(Safety and Hygiene Management in Hotel)

1715 207 luduazn1sidud5udneu (MICE and Organizer) 3(2-2-5)

1715 208 N159AN1555A3@UN (Spa Business Management) 3(2-2-5)

1715 209 nmswanveslaluresinuan (Guest Amenity Production) 3(2-2-5)

1715 210 YIMNTIUUINTHALNITIANITAMAINAITUIANS 3(3-0-6)

(Service Innovation and Quality Management)

1715 305 vinwensiludlviuinisauyama (Personal Assistant Skills) 3(2-2-5)

1715 306 n15UYTLarn15RUdmIULsIsY (Accounting and Finance for Hotel) 3(3-0-6)

1715 307 mﬁmmiﬁmﬁmﬁqiﬁﬁ]ﬁﬁﬂ (Accommodation Business Affiliate Management)  3(3-0-6)

1715 308 maiduusenaun1sgsnalsasuuasuinig 3(3-0-6)
(Entrepreneurship in Hotel and Service Business)

1715 309 ﬂ’]iL{Juéjﬂizﬂ@Umﬁﬁqiﬁﬁ]@W‘MﬁLLaSLﬂ%QQﬁN 3(3-0-6)

(Entrepreneurship in Food and Beverage)



1715 211
1715 212
1715 213
1715 214

1715 215
1715 310
1715 311
1715 312
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2) ﬂ@ju%qﬁnmﬁ'\ummiuazLﬂ'%laaﬁ'm
awnslneuaremnsviesdu (Thai and Local Food)
919113UUNA (International Food)
YUNWINULREVUNDY (Pastry and Bakery)
Inegeaninsomadosiudmiussaalsu
(Fundamentals of Food Science for Hospitality)
UINNTIUNITONUUUDINS (INnnovative Food Styling)
N139AN1533N9anUTLIAe (Entertainment Business Management)
Aavznsilutnasniun (Art of Barista)
AaUsnISHANIATOIRY (Art of Mixology)

2.4 nguIvEnUIEaUNIAIIYI TN

Trdn@nwdeniinUszaunisalnvndnsa Ul

1715 400
1715 401

1715 402

1715 403

2.4.1 uruUnf

nsHnUsEaUNSaETW 1 (Internship 1)
NSRNUTEAUNITAITN 2 (Internship 1)
2.4.2 WNUERNAANE
AIRSEUAMUNSBUE NS UANNAANEN
(Preparation for Cooperative Education)
ANNIANYIATUNISITUTULANITUSAS

(Cooperative Education in Hotel and Service)

3. NUINIYADNES

a

1-4-4
1-4-4
1-4-4
3-0-6

o ~— N ~—

2-2-5
3-0-6
1-4-4
1-4-4

—_ — D

U 4 WUWhA
1 wilaeAn
3 wwhin
U 7 WA
1(1-0-2)

6 NUIAR

laidaendn 6 wuqeha
a a N & oa a Yy a % v P o oA a v
Jyndenias 1Wuinfdlvgieuiianus anudila auiinuesndavieauls lneUalenali
Assudenseusginla o sulidesnit 6 viefn
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WRUATSANEY
1) 3 8NN1IANITFINT

Ul 1 (First Year)
AAnsAnEAL  (First Semester)

a o o v 4 oA nein
NUINIYN SRAIYN SRALALYDIUN g | wruamReden
WIAIMANET | XOXX XXX | nasdmeansiazAadlunisaniuiin 2(2-0-4) 2(2-0-4)
vl 1192 103 mnﬂﬁauuﬂammwgﬁmmmazmaﬂ%’u@h 2(2-0-4) 2(2-0-4)
\ieauandidedu (Climate Change and
Adaptation for a Sustainable Future)
1491 101 | msfansntulngesnaiassed (Creative | 2(2-0-4) 2(2-0-4)
Communication in Thai)
1491 102 | mwdsnguiiienisdeansludinusesiiu 2(2-0-4) 2(2-0-4)
(English for Communication in Daily Life)
wA a1y | 1710 100 Qﬁﬁ%Lﬁ@ﬂﬁULLazﬂgwuﬂﬁlﬁjﬁﬁ] (Introduction | 3(3-0-6) 3(3-0-6)
ﬂﬁjm%’l‘ﬁugm to Business and Business Laws)
AYITW 1710 101 | #dnn1599n1s (Principles of Management) | 3(3-0-6) 3(3-0-6)
1710 105 mwgmam%ﬁ"ﬂﬂ (General Economics) 3(3-0-6) 3(3-0-6)
371 (Total) 17 17
AANsAneIUane (Second Semester)
- o a v 4 nuwnn
NUINIY SNAIYN SNALASYRIYN rdng | wiuavAednen
wnedvdne | DX XXX | ngwdwinalunaiiiesddvia 2(2-0-4) 2(2-0-4)
vy 1491 103 | msdeansnwdangululanwy ansssy 2(2-0-4) 2(2-0-4)

(English Communication in the
Multicultural World)

XXX XXX | ngdsimadugusznaunis 2(2-0-4) 2(2-0-4)

XXXX XXX | ngdvianudunaiiosndva 2(2-0-4) 2(2-0-4)

XXXX XXX | nguAwn@nwivialuiden 1 2(2-0-4) 2(2-0-4)
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A o o v . doa nienn
NUNIYY EVGRE TNARAZYDIYY " -
wHUUNG LHUFRNIANTN
WA NaANIE | 1710 102 | #ann139aia (Principles of Marketing) 3(3-0-6) 3(3-0-6)
nguiendiugiu | 1710 103 welulaffdviauastyyrusyivgiitons 3(2-2-5) 3(2-2-5)
AN UIM3§3n9 (Digital Technology and
Artificial Intelligence for Business
Management)
1710 104 | Upyitensdndulanisgsia (Accounting 3(3-0-6) 3(3-0-6)
for Business Decision Making)
594 (Total) 19 19
U7 2 (Second Year)
AANSANENAUY (First Semester)
- v - o A oA nienn
NUINIYN AU TNARAZYDIYY " -
HUUNG LHUERNIANTN
WIAIIANYY | 1491 104 | msEuanaznsIANw8Ingvee 2(2-0-9) 2(2-0-9)
Y 45719855 (Creative English Speech and
Presentation)
XXXX XXX | ngaAmdnwiviliden 2 2(2-0-4) 2(2-0-4)
WA | 1710 201 | afifiuazn1sinseidelSunamiegsia 3(2-2-5) 3(2-2-5)
ﬂzjﬁ"ti”l‘ﬁugm (Business Statistics and Quantitative
AN Analysis)
1710 204 | meesgidoyaiionsinaulanisgsiia 3(2-2-5) 3(2-2-5)
(Data Analysis for Business Decision)
wmvany | 1711200 | msdaniaminensuywdadelvd (Modern | 3(3-0-6) 3(3-0-6)
nauININYIAY Human Resource Management)
1711 203 ixUU%’@%@LLazﬁa@ﬂmﬁﬂ (Purchasing and |  3(2-2-5) 3(2-2-5)
Inventory System)
NUINIY XXXX XXX | Agndentas 1 3 3
RRQRIGE]
594 (Total) 19 19
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aAn1sAneIUate (Second Semester)

a Y o v, 4 a wi2Ein
NUINIY NIV IVELAZYDIV = =
LHUUNG LHUEWNIANE
vneAnAnE | XXXX XXX | nguAndnwiviluiden 3 2(2-0-4) 2(2-0-4)
ly
NV URNE | 1710 106 | MSWRINIUAGAAINNIGIAY 3(3-0-6) 3(3-0-6)
ﬂﬁjmﬁugm (Business Personality Development)
AN 1710 200 | mslufusgnaunisuaznisasunasy | 3(3-0-6) 3(3-0-6)
agnedadiy (Entrepreneurship and
Sustainable Value Creation)

1710 202 | A1564ug3AA (Corporate Finance) 3(3-0-6) 3(3-0-6)
mnedyang | 1711201 | nsiaumuuyed 3(3-0- 3(3-0-6)
naaIYAINTIAY (Human Capital Development)

1711202 | ms3nnslgguniu 3(3-0-6) 3(3-0-6)

(Supply Chain Management)
1711 204 mﬁLm’lzﬁﬁi’fagaLﬁamﬁmmsaqﬁm 3(2-2-5) 3(2-2-5)
(Organizational Management Data
Analysis)
594 (Total) 20 20
FuTA 3 (Third Year)
aANSANENAY (First Semester)
A v a v A a i8N
NUINIY IREIY VAL YDIU = =
WEUUNG | WHUERRIANE
WA MAWIE | 1710 301 | N15A1H0INT 3(3-0-6) 3(3-0-6)
ﬂﬁjmﬁugm (Taxation)
AITN
NNAVURNIE | 1711300 | N151R5ADTDINGINT 3(2-2-5) 3(2-2-5)
naaIgINTIAY (Business Negotiation)

1711 303 | NM139ANSVUAILAZAGIALAN 3(3-0-6) 3(3-0-6)

(Transportation and Warehouse
Management)
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A o o P VAYRhL!
NUINIYY INEIVN IVALAZYDIV = ~ =
WHUUNR LHUFWNIANE
1711304 | andzgilagnsiauiney 3(3-0-6) 3(3-0-6)
(Leadership and Team Development)
1711 305 | wsaudunius (Labor Relations) 3(3-0-6) 3(3-0-6)
NI XXXX XXX | A donias 2 3 3
LaonLas
594 (Total) 18 18
aAnsAneUate (Second Semester)
a v a v 4 oa ni8nn
NUNIY IAEIY VAL YDIV
wHuUnR | wuauAeAnEn
NI NANIE | 1710 203 | N13IANIINITANTULU 3(3-0-6) 3(3-0-6)
ﬂdmﬁugwu (Operations Management)
AYITW
MNAUANIE | 1711301 | MSWAIUKUGIND 3(3-0-6) 3(3-0-6)
nauININYIAY (Business Plan Development)
1711 302 | n159nn15lAT9n1T (Project Management) 3(2-2-5) 3(2-2-5)
1711306 | MsMNuUgLANINITLazANNTURATEUY 3(3-0-6) 3(3-0-6)
MOAIALTDIDIANTTIAT
(Corporate Governance and Corporate
Social Responsibility)
NIIBUAIE | XOOX XXX | ngadwdnigden 1 3
NALAYITNEDN | XXXX XXX | ngadn@imden 2 3
394 (Total) 18 18
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JuVi 4 (Fourth Year)
AAnsAneAY (First Semester)

A v o v doa wienn
NUINIUY TUAIYN SUEALAZIDIUN = -
HUUNG LHUERNAANEYN
NI UL | 1710 300 | N15IANITIINAYNG 3(3-0-6) 3(3-0-6)
ﬂﬁjﬁmﬁugm (Strategic Management)
AUNTN 1710 400 | N15398§3N3 (Business Research) 3(2-2-5) 3(2-2-5)
wadrame | 1711400 | Msudmsanudesedng (Enterprise Risk 3(3-0-6) 3(3-0-6)
nauININYIAY Management)
1711 401 | §UNUINITIANITOIANT 3(3-0-6) -
(Business Management Seminar)
XXXX XXX | nguividnigen 3 3 3
NUIIURNIE | 1711 403 | MISSEUANAIANYIMNINITIANITTSAA - 1(1-0-2)
ﬂﬁjm%ﬁﬂ (Preparation for Business Management
Usgaunisel Cooperative Education)
AYITW
594 (Total) 15 13
aansAneUany (Second Semester)
A v o v 4 oa nienn
NUINIYN SUAIYN SUEALAZYDIUN = =
HUUNG LHUFRNIANTN
nMITLaNIE | 1711402 | MsRnUsEaun1sainien1sInng 4 -
naxIYHN §5n% (Business Management Internship)
Usgaunisel 1711 404 | avfaAN¥IMINITIANTTTING - 6
AYITW (Business Management Cooperative
Education)
594 (Total) 4 6




2) AYUINNITNAN

38

IR 1 (First Year)

AAnsAnEAL (First Semester)

wuqenn
RUINIYY SRAIY sWawazdoiv WAL WAL LRI
Unf | audafnen CWIE
MIAINAN | XXXX XXX | naudnenansuazAadlunisaiiu 2(2-0-4) | 2(2-0-4) | 202-0-4)
il ity
1491 101 | msfeansmwilngetnaieassd 2(2-0-4) | 2(2-0-4) 2(2-0-4)
(Creative Communication in Thai)
1491 102 mmé’aﬂqmﬁamiﬁamﬂu 2(2-0-4) | 2(2-0-4) 2(2-0-4)
TinUse973u (English for
Communication in Daily Life)
1793 101 | msdanisgsneadelniuasnisiu 2(2-0-4) | 2(2-0-4) -
ﬁgﬂizﬂaumi (Modern Business
Management and Entrepreneurship)
IRV 1710 102 | ndnn1snanm 3(3-0-6) 3(3-0-6) 3(3-0-6)
AN (Principles of Marketing)
ﬂﬁjﬁ?ﬂ‘ﬁuﬁm 1710 103 | weluladAdviauastynussiuiiie | 32-2-5) | 3(2-2-5) 3(2-2-5)
AN NM5USM553N9 (Digital Technology
and Artificial Intelligence
for Business Management)
MAIBNANIY | 1712 100 | AUARASNETIALAYNISAALTS 3(2-2-5) 3(2-2-5) 3(2-2-5)
QGHERREITETEY PBAKUUNI93NA (Creativity and
Business Design Thinking)
mAvane | 1712 103 | Hnuszaunisalivdneugsnanism - - 2
naNIv RN adelul 1 (Modern Trade Business
Uszaunisal Internship 1)
YT
594 (Total) 17 17 17
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aAn1sAneIUate (Second Semester)

wu2Ein
RUINIYY SRAIY sWawazdoiv WAL WAL WU
Un@ Anwn CWIE
NUINIVIAN XXX XXX | ngdvianudunaiiiosnvvia 2(2-0-4) | 22-0-4) | 2(2-0-9)
yily 1192 103 ﬂﬂiLUﬁauLLﬂaaaﬂwaﬁaﬂmmLaz 2(2-0-4) | 2(2-0-4) -
mMsUSuRufieaunaniidedu
(Climate Change and Adaptation
for a Sustainable Future)
1491 103 | msAeansnwdangululanmy 22-0-4) | 2(2:0-4) | 2(2-0-4)
INUFITU (English Communication
in the Multicultural World)
wAg ey | 1710 100 qiﬁﬁnﬁmﬁuumﬂgwmaqiﬁa 3(3-0-6) | 3(3-0-6) | 3(3-0-6)
ﬂfju%ﬂ‘ﬁug’lu (Introduction to Business and
AN Business Laws)
1710 101 | #dnN159AN1T (Principles of 3(3-0-6) | 3(3-0-6) | 3(3-0-6)
Management)
VNIV AN 1712 101 | nsman@avia (Digital Marketing) 3(2-2-5) 3(2-2-5) 3(2-2-5)
NEuIvITINdsU | 1712102 | wodnssuduslan 3(3-0-6) | 3(3-0-6) | 3(2-2-5)
(Consumer Behavior)
MINIVNANE 1712 104 | AnUszaumsaldnndneugsna - - 2
NALAY N n1smadelug 2 (Modern Trade
Uszaunsalisnan Business Internship 1)
594 (Total) 18 18 18
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IR 2 (Second Year)

AAnsAneAY (First Semester)

VAYRnL!
RUINIY IRAIY sauazdaivn LRI WA UE LRI
Unf fafne CWIE
MINIIANYY | 1491 104 | MsdlausuazMIanwinguese | 2(2-0-4) | 2(2-0-4) | 2(2-0-4)
il #579853A (Creative English Speech
and Presentation)
MR ANIE | 1710 104 ﬁ’mﬁﬂamﬁmﬁﬂwwﬁﬁﬁﬁ] 3(3-0-6) | 3(3-0-6) 3(3-0-6)
ﬂfju%ﬂ‘ﬁug’lu (Accounting for Business Decision
AN Making)
1710 105 | isugenansvialy 3(3-0-6) | 3(3-0-6) | 3(3-0-6)
(General Economics)
WAy | 1712 200 miﬁamsmwmmLLuugﬁmWﬂws 3(3-0-6) | 3(3-0-6) | 3(3-0-6)
naxIMINTIAU (Integrated Marketing
Communications)
1712 201 m%aﬁaa%ﬁa%guqqLLazﬂmmﬂﬂizﬁwi 3(2-2-5) | 3(2-2-5) | 3(2-2-5)
dmsunisnana
(Advanced Digital Tools and Artificial
Intelligence for Marketing)
1712 202 | mssandsnussulall 3(2-2-5) | 3(2-2-5) -
(Social Media Marketing)
wIMvaNy | 1712 206 | AnUsgaun1salinndneugsnanisen - - 2
mjﬁ"mﬁlﬂ gl 3 (Modern Trade Business
Uszaunisal Internship 1Il)
YT
594 (Total) 17 17 16
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aAn1sAneIUate (Second Semester)

wuqenn
NN eIV Sawazdadn WAL WAUE WL
Unf fadnw | CWIE
MIIIANYY | 1192 103 mmﬂﬁauuﬂamquﬁmmmLaz - - 2(2-0-4)
ily mMsUsusiioauAndidedu
(Climate Change and Adaptation
for a Sustainable Future)
1793 101 | msdanisgsivadielnduaznisiu - - 2(2-0-9)
;:I‘Uigﬂaumi (Modern Business
Management and Entrepreneurship
1794 107 | WinwenansdulugAfvia 2(2-0-4) | 2(2-0-4) -
(Financial Skills in the Digital Age)

XXXX XXX | nguAmdnwiviluiden 1 22-0-4) | 2(2-0-4) -
nAv a1 | 1710 106 | MSWRNNUARAAINNIGSAY 3(3-0-6) | 3(3-0-6) | 3(3-0-6)
ﬂfju%ﬂ‘ﬁug’lu (Business Personality Development)

AT 1710 201 | @fAuagnsIAIIEMaaUIuNuNIg 3(2-2-5) | 3(2-2-5) | 3(2-2-5)
5303 (Business Statistics and
Quantitative Analysis)
WA UAWIE | 1712 203 | N139ANISHARS ugILag 1A 3(3-0-6) | 3(3-0-6) | 3(3-0-6)
nauIY NG (Product and Price Management)
1712 204 | mseaagsenisuuulisesss 3(3-0-6) | 3(3-0-6) | 3(3-0-6)
(Omni Channel Marketing)
1712 205 | mseanadaomuaznisiandos 3(2-2-5) | 3(2-2-5) -
(Content Marketing and
Storytelling)
wnvamy | 1712207 | Hndszaunisalivdnaugsnanisa - - 2
naxIYN aselu 4 (Modern Trade Business
Uszaunisal Internship IV)
TN
594 (Total) 19 19 18
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U7 3 (Third Year)

AAnsAneAY (First Semester)

wienn
WU IWEIVN FauazdaIn LY WAUEN WAL
Unf fiafnw | CWIE
WIIIANY | 1794 107 | vinwenensdulugpddva - - 2(2-0-4)
Y (Financial Skills in the Digital Age)
XXXX XXX | nguAmdnwviluiden 2 2(2-0-8) | 2(2-0-6) -
MYy | 1710 200 | maduiuszneunisuagnisasninmn | 3(3-0-6) | 3(3-0-6) | 3(3-0-6)
ﬂfju%ﬂ‘ﬁug’lu $239819898U (Entrepreneurship and
TN Sustainable Value Creation)
1710 202 | M159u§sN3 (Corporate Finance) 3(3-0-6) | 3(3-0-6) | 3(3-0-6)
1710 301 | N13n1¥91n3 (Taxation) 3(3-0-6) | 3(3-0-6) | 3(3-0-6)
WMwNaWIE | 1712 202 | msnaadiaussulal - - 3(2-2-5)
naaIY NG (Social Media Marketing)
1712 205 mimmm%uﬁamLLazmiLmﬁaq - - 3(2-2-5)
(Content Marketing and Storytelling)
1712300 | nMspanndligauazmIusuRnteaun 3(3-0-6) | 3(3-0-6) -
&9l (Green Marketing and Social
Responsibility)
1712301 | MIATIZALALNITIANANINITAAN 3(2-2-5) | 3(2-2-5) -
(Marketing Analytics and
Performance Measurement)
wnvany | 1712 314 | Hndszaunisalivdnaugsnanisa - - 2
naXIYN gl 5 (Modern Trade Business
Usgaunisal Internship V)
AN
594 (Total) 17 17 19
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aAn1sAneIUate (Second Semester)

nwAn
RUINIYN AN sWauazdodn WAL o LRI
Un@ | @nfadny | CWIE
yanadn@nw | XXXX XXX | nguindAnwialuiden 1 - - 2(2-0-4)
vl XXXX XXX | ngafvdnyviluiden 2 - - 2(2-0-4)
XXXX XXX | ndsiwdnwialuiden 3 2(2-0-4) | 2(2-0-9) -
NUAIBMANIE | 1710 203 | N1FIANITATANTUIIY 3(3-0-6) | 3(3-0-6) | 3(3-0-6)
ﬂfju%ﬂ‘ﬁug’lu (Operations Management)
ATn 1710 204 | msdeszideyaiiionisimaulanis 3(2-2-5) | 3(2-2-5) | 3(2-2-5)
ﬁjﬁﬁ] (Data Analysis for Business
Decision)
1710 300 | NMSIANITTNAYNS 3(3-0-6) | 3(3-0-6) | 3(3-0-6)
(Strategic Management)
WMITNAWIE | 1712 302 | nsnainszrninnlssmalazszaulan 3(3-0-6) | 3(3-0-6) -
naxITNIIAU (International and Global Marketing)
MIAYUANIE | XXXX XXX | nguivdmden 1 3 3 -
nNaXIYITNLADN
wMTNamE | 1712 316 | Inusgaunsalinndneaugsnanisa - - 2
mjaﬁmﬂﬂ gl 6 (Modern Trade Business
Usgaunsad Internship VI)
TN
NUINITUADNLET | XXXX XXX | Ty uaeniad 1 3 3 3
394 (Total) 20 20 18




a4

JuVi 4 (Fourth Year)

AAnsAneAY (First Semester)

VAVl
NUINIY IRAIYN sauazdaivn LRI WAL LRI
Un@ | anfadny | CWIE
ynaAnAn | XXXX XXX | nguAndnwiviluiden 3 - - 2(2-0-4)
Tily
nAvuaN1E | 1710 400 | N15398§309 (Business Research) 3(2-2-5) | 3(2-2-5) | 3(2-2-5)
naAvfiug T
TN
WA AN | 1712 300 | N139aTnaLTeLas AT URRYO UMD - - 3(3-0-6)
naaIY NG #9A3 (Green Marketing and Social
Responsibility)
1712 400 | NMSINUHUNALNENITAAIN 3(3-0-6) | 3(3-0-6) -
(Strategic Marketing Planning)
1712 401 | dunwinseanauazusenudam 3(3-0-6) - -
NN1T9a19 (Marketing Seminars and
Marketing Issues)
WIITUNIE | XXX XXX | nguivdnideon 1 - - 3
nEATENEDN | XxxX XXX | naudundwidon 2 3 3 :
XXXX XXX | nquiwnanden 3 3 3 -
WAITUAWIE | 1712 408 | NIWSULERAAANYINIAITRAIN - 1(1-0-2) -
ﬂﬁjﬁﬁmﬂﬂ (Preparation for Marketing
Usgaunsad Cooperative Education)
A 1712 410 | AnUszaunsaliv@naugsnanisen - - 2
d1lelul 7 (Modern Trade Business
Internship VII)
1712 411 | wi3suannafnwinuniseadielvl - - 2(2-0-4)
(Preparation for Modern Trade
Cooperative Education)
NPT UABALET | XXXX XXX | Ty udenias 2 3 3 3
594 (Total) 18 16 18
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aAn1sAneIUate (Second Semester)

wulenn
NN eIV Sawazdadn WAL WAL WAL
Un@ | aufadnwl | CWIE
WIMTNAWIE | 1712 407 | MsRnUsEauN1sainieanIsnane il - -
a3 N (Marketing Internship)
Usgaunisel 1712 409 | @nfafn¥In1en19naln - 6 -
ATn (Marketing Cooperative
Education)
1712 412 | audafnwiaunsaadelvl - - 6
(Modern Trade Cooperative
Education)
594 (Total) 4 6 6
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3) AP NBNATTRUUAZNTAINU

IR 1 (First Year)

AAnsAnEAL  (First Semester)

A v = v A4 a wienn
NUINIYY IR TRARALYDIV = -
LHUUNG LHUERNIANEYN
NIAINANT | XXX XXX | nasdmenansiazAadlunisaniuiia 2(2-0-4) 2(2-0-4)
7ilu 1491 101 | msfeansmwilveeadeassd 2(2-0-4) 2(2-0-4)
(Creative Communication in Thai)
XXXX XXX | naaidvinsiludusznaunis 2(2-0-4) 2(2-0-4)
XXX XXX | ngadvianudunaliiosndiia 2(2-0-4) 2(2-0-4)
WA aNy | 1710 100 Qﬁﬁ%Lﬁ@ﬂﬁULLazﬂgwuﬂﬁlﬁjﬁﬁ] 3(3-0-6) 3(3-0-6)
ﬂfju%ﬁ‘ﬁug’lu (Introduction to Business and
BTN Business Laws)
1710 101 | #dnNN159ANTT 3(3-0-6) 3(3-0-6)
(Principles of Management)
1710 102 | ndnn1smanm (Principles of Marketing) 3(3-0-6) 3(3-0-6)
594 (Total) 17 17
aansAneUaty (Second Semester)
A v o v 4 oa nienn
NUINIYT IV IRELAZYDIV = —
HUUNG LHUERNIANEN
wnedvdne | XX XXX | ngudvianuilunaiiosddvia 2(2-0-4) 2(2-0-4)
vl 1192 103 muﬂ?iauuﬂmamwgﬁmmﬂLLaz 2(2-0-4) 2(2-0-4)
mMsususfieauandidediy
(Climate Change and Adaptation
for a Sustainable Future)
1491 102 | awdenguiilonisdeanslu 2(2-0-4) 2(2-0-4)
TinUsza1Iu (English for
Communication in Daily Life)
XXXX XXX | nguAw@nwivialuiden 1 2(2-0-4) 2(2-0-4)




a7

- " - v A oA nienn
NUINIVN TRV TNARALYDIYY " -
HUUNG LHUERNIANTN
wIIT AN | 1710 103 | welulagfdviauas Ugyayuseivg 3(2-2-5) 3(2-2-5)
mjﬁsmﬁjugm ilensuimessna
AN (Digital Technology and Artificial
Intelligence for Business
Management)
1710 104 | Unyditensdndulanisgsia 3(3-0-6) 3(3-0-6)
(Accounting for Business Decision
Making)
1710 105 | isugenansiily 3(3-0-6) 3(3-0-6)
(General Economics)
594 (Total) 17 17
U7 2 (Second Year)
AANSANENAUY (First Semester)
- - - o A oA nienn
NUINIVN INEIY TREARAZYDIYY = -
HUUNG LHUERNIANEN
wineAnAnw | 1491 103 | msdeasnwisangululaniy 2(2-0-4) 2(2-0-4)
Y IUUFIIY (English Communication
in the Multicultural World)
XXXX XXX | ngaAmdnwiliden 2 2(2-0-) 2(2-0-)
XXXX XXX | naaindnwivildiden 3 2(2-0-4) 2(2-0-4)
wnedvnany | 1710 200 | msdugusznaunisuasnisasng 3(3-0-6) 3(3-0-6)
Ny AnuFNTILEadaE
AN (Entrepreneurship and Sustainable
Value Creation)
1710 201 | @DALazNITIATIZATIUINIAUN 3(2-2-5) 3(2-2-5)
3313 (Business Statistics and
Quantitative Analysis)
1710 202 | n1544ug5AA (Corporate Finance) 3(3-0-6) 3(3-0-6)
- 1713200 | S¥UUMSRUYALATUYENIAIVA 3(3-0-6) 3(3-0-6)
NNV AN
Cm oW (Financial System in Digital
NANIVIINTIAU
! Economy)
394 (Total) 18 18
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aAn1sAneIUate (Second Semester)

R o - N - WUYAA
NUINIYN TFIY SUALALYDIVY PP I
MIAIANYY | 1491 104 | msriauauazn1snN1w8Inguee 2(2-0-4) 2(2-0-4)
il #579833A (Creative English Speech and
Presentation)
NAVURNIE | 1710 106 | MSWRILIYAGNAINNINGIND 3(3-0-6) 3(3-0-6)
mju%smﬁugm (Business Personality Development)
AN 1710 204 | msdmsgideyailensindulavsgsia | 3(2-2-5) 3(2-2-5)
(Data Analysis for Business Decision)
nAvaNIE | 1713 201 | MsRULBIUINN (Quantitative Finance) 3(2-2-5) 3(2-2-5)
nANANANTIAY | 1713 202 | m3amu (Investments) 3(3-0-6) 3(3-0-6)
1717 200 | n15Ugyan1513u (Financial Accounting) 3(2-2-5) 3(2-2-5)
NUIALADNLES XXXX XXX | A ndentas 1 3 3
594 (Total) 20 20
FUTA 3 (Third Year)
AANSANENAY (First Semester)
A v o v doa nienn
NUNIYY INEIY TRALALYDIVY rdng | wiuavAednen
MM ANIE | 1710 203 | N1FINNITNITANTUIU 3(3-0-6) 3(3-0-6)
mjﬁ‘mﬁugm (Operations Management)
AN 1710 301 | N15A1901nT (Taxation) 3(3-0-6) 3(3-0-6)
MAVWAWIE | 1713 300 | N1TUIUITNITHEU 3(2-2-5) 3(2-2-5)
naxIINTIAU (Financial Management)
1713301 | NQMINBLALITIOWTINUYDILUTENOU 3(3-0-6) 3(3-0-6)
WINNTRUYARTIA
(Laws and Ethics of Financial
Professional in Digital Age)
1713302 | MIINUNUMTRUEINYAAG 3(3-0-6) 3(3-0-6)
(Personal Financial Planning)
WIAEONES | XXXX XXX | 3y naenies 2 3 3
594 (Total) 18 18
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aAn1sAneIUany (Second Semester)

A v a v 4o wienn
NUINIYY IRV IWEALAZ YU = -
BHUUNG | WAUAWNIANE
IR | 1710 300 | MIIANISBINAENS 3(3-0-6) 3(3-0-6)
ﬂﬁjﬁmﬁugm (Strategic Management)
TN
naganE | 1713 303 | wuudiassuazsinalulagnienisiiu 3(2-2-5) 3(2-2-5)
ﬂ?ju%ﬁwﬁﬂﬁu (Financial Modeling and Technology)
1713 304 Lﬂ‘%aaﬁaﬁﬂu%’uﬂ’]i‘ilmwzﬁsﬁaaﬂamqmiﬁu 3(2-2-5) 3(2-2-5)
(Tools for Financial Data Analytics)
1713305 | M5ILATIENTIUNIASIRU 3(3-0-6) 3(3-0-6)
(Financial Statement Analysis)
1713 306 | NMIRUTENINUTEINA 3(3-0-6) 3(3-0-6)
(International Finance)
NUINTYNANE | XXXX XXX | nduivndngen 1 3 3
ngxIv NN
594 (Total) 18 18
SU7 4 (Fourth Year)
nMAMsANEIAUY (First Semester)
A v v doa wiena
WUINIYN WY IRAUAZYDIUT - —
BANUUNA | BWAUENNAANE
nNAYMRNIE | 1710 400 | N15398§303 (Business Research) 3(2-2-5) 3(2-2-5)
naAvfiugu
TN
WYy | 1713 400 | nsuSmsaudes (Risk Management) 3(3-0-6) 3(3-0-6)
naxIINTIAU
1713 401 | &uuuIMI9NI9EY (Seminar in Finance) 3(3-0-6) -
1713 402 | NMTBATIENNTIANTNURALUSIINAY 3(3-0-6) 3(3-0-6)
wannswg (Equity Analysis and Portfolio
Management)
NP | XXX XXX | nguidvdnigen 2 3 3
NANIMANERN | XXXX XXX | nguimTwiden 3 3 3
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A v v A oa wiaena
UUINIVY FUAIYN IREARAZYDIYT - —
WAUUNA | LWAUENRNAANY
WIAINANIE | 1713 409 | LeSEUANUNSDUENAANEIAIUAITIRU - 1(1-0-2)
nANIV RN WAZNITAIYY
Uszaunisal (Preparation for Financial and Investment
YT Cooperative Education)
594 (Total) 18 16
aansAneUane (Second Semester)
- o - o d - WU
WUV TRAIYN IRAUAZYDIYN
wauUNR | ueuanrnafnu
WAITMAWIE | 1713 408 | n1SRAIUNI9N1TRY (Financial Internship) 4 -
NALIY RN
Uszaunsel 1713 410 | a¥NAANYINNUNTRULAZNTAY - 6
VTN (Financial and Investment Cooperative
Education)
594 (Total) 4 6
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4) ¥ NANFINATENINUIENA (A1ANIE1DING)

Ul 1 (First Year)
AAnsAnEAL (First Semester)

- . - v doa wienn
NUINIYY IREIY IRELAZ YDAV = -
WHUUNG | WNUERNIANE
NINIIANYY | XOOX XXX | nasdmenansuasfadlunisandudis 2(2-0-4) 2(2-0-4)
vl 1194 102 | waluladansaumaiiedingadasa 2(2-0-4) 2(2-0-4)
(Information Technology for Digital Life)
1491 101 | msdeansmwilveegsadnassd 2(2-0-4) 2(2-0-4)
(Creative Communication in Thai)
1491 105 | myflawazniswalugalan1iing 2(2-0-4) 2(2-0-4)
(Listening and Speaking for Global Age)
1491 212 | nsgunmdangquilesediu 2(2-0-4) 2(2-0-4)
mMswaesuwdasveslan
(English Reading for a Changing World)
1793 104 | NM1SARITIDDNUUULAYANUANAS19ATIA 2(2-0-4) 2(2-0-4)
\9455n9 (Design Thinking and Business
Creativity)
NIV WANIE | 1710 102 | wann1seaa (Principles of Marketing) 3(3-0-6) 3(3-0-6)
Ny
AN
594 (Total) 15 15
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aAn1sAneIUate (Second Semester)

a v o v doa wi2Ein
NUINIYY NIV IVELAZYDIV = =
wWHUUNR | wuaRnafnen
WATIAENY | OO XXX | ngudwmanudunaliloaddvia 2(2-0-4) 2(2-0-4)
vl 1192 103 mimgwwmﬁquﬁmmﬁLLaz 2(2-0-4) 2(2-0-4)
mMsufusiioauanfidsdu
(Climate Change and Adaptation for
a Sustainable Future)
1491 106 | hennsaldmsulanlinsuuau 2(2-0-4) 2(2-0-4)
(Grammar for a Connected World)
1491 107 | m3souuasleulugalan1fAing 2(2-0-4) 2(2-0-4)
(Reading and Writing for the Global Age)
1792 219 | MIAABAININYLAZNSLATYR 2(2-0-4) 2(2-0-4)
(Critical Thinking and Problem Solving)
w1y | 1710 100 qiﬁﬁnﬁmﬁuumﬂgwmaqiﬁa 3(3-0-6) 3(3-0-6)
ﬂﬁjﬁmﬁlugm (Introduction to Business and Business
AYITW Laws)
1710 101 | #dnN159mN1T (Principles of Management) |  3(3-0-6) 3(3-0-6)
1710 103 | walulagadvawasUgygusshivg 3(2-2-5) 3(2-2-5)
Lﬁ@ﬂ’]iU%%?iﬁqiﬁf\] (Digital Technology
and Artificial Intelligence for Business
Management)
394 (Total) 19 19
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IR 2 (Second Year)
AAnsAneAY (First Semester)

A v o v A a VAYRnL!
NUINIYN TAHIY TAARATTDIYY = -
UWHUUNA | WNUERNAN®E
WINITANY | 1491 213 | msilsuntwdinguluganava 2(2-0-4) 2(2-0-4)
il (Writing English in a Digital World)
MUY NRNIE | 1710 105 mwgmam%ﬂ"ﬂﬂ (General Economics) 3(3-0-6) 3(3-0-6)
ngaiendiugin | 1710 200 maduguszneunisuaznisadnannea 3(3-0-6) 3(3-0-6)
AN agnefadiy (Entrepreneurship and
Sustainable Value Creation)
1710 203 | N15AANTITNITANTUIUY 3(3-0-6) 3(3-0-6)
(Operations Management)
NNAVMANIE | 1714 200 | N159ANN555N9TEninalseine 3(3-0-6) 3(3-0-6)
mjﬁm%wﬁ’qﬁu (Management of International Business)
1714 201 ma?%amaqsﬁmwdwﬂamm 1 3(2-2-5) 3(2-2-5)
(International Business Communication )
nIAEONET | XXXX XXX | 3 Laenids 1 3 3
374 (Total) 20 20
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aAn1sAneIUate (Second Semester)

- R v A4 wi2Ein
NUINIYY NIV IVELAZYDIV -
wWHUUNR | wuaRnafnen
vineAviewy | 1710 104 | dayBilenisdindulonnagsia 3(3-0-6) 3(3-0-6)
ﬂﬁjﬁmﬁugm (Accounting for Business Decision Making)
VTN 1710 106 | MIWAUIYATNAINNIIGIAY 3(3-0-6) 3(3-0-6)
(Business Personality Development)
1710 201 | @dALAENITIATIEITIUTUIUNGIND 3(2-2-5) 3(2-2-5)
(Business Statistics and Quantitative
Analysis)
vanadvemy | 1714 202 | msdeansgsiaseninssine 2 3(2-2-5) 3(2-2-5)
nAaIYANTIAY (International Business Communication 1)
1714 203 | msdmn1slgguniuseaulan (Global 3(3-0-6) 3(3-0-6)
Supply Chain Management)
1714 204 | N159ANISTINIUTTIN 3(3-0-6) 3(3-0-6)
(Cross Cultural Management)
WA NAME | XXXX XXX | nquidvndniden 1 3 3
nauIYTNLELN
594 (Total) 21 21
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i 3 (Third Year)
AAnsAneAY (First Semester)

A v o v 4 oa nienn
NUINIVN TUAIYN TAALASYDAIY < —
WHUUNG | LWNUEARNIANE
WMLy | 1710 202 | n153u§sa (Corporate Finance) 3(3-0-6) 3(3-0-6)
ﬂfjﬁsmﬁjugm
YW
nIAITMAWIE | 1714 300 | Msdanisuazulounen1sAtseningyseina 3(3-0-6) 3(3-0-6)
mjﬁm%wﬁ’qﬁu (International Trade Management and
Policy)
1714 301 | msdnnsladafndseninauseine 3(2-2-5) 3(2-2-5)
(International Logistics Management)
1714302 | msdansnsingenaznmsinmsilan 3(3-0-6) 3(3-0-6)
(Procurement Management and Global
Sourcing)
1714 303 | g3N95enIaUsenanania 3(2-2-5) 3(2-2-5)
(Digital International Business)
1714 304 | WdeilAun1eginaseninasenag 3(3-0-6) -
(Special Topics in International Business)
NUIATYUANIE | XXXX XXX | naudydnigen 2 3 3
naxINTNLHLN
594 (Total) 21 18




56

aAn1sAneIUate (Second Semester)

a v o v da NN
NUINIY INRHIY IREHLALVDIYY =
WHUUNG | WUARNIANY
vinadviawy | 1710 204 | meesgideyaiionisdndulanisgsiia 3(2-2-5) 3(2-2-5)
ﬂﬁjﬁmﬁugm (Data Analysis for Business Decision)
AN
nM ANy | 1712 302 | nswainseninsussmelazszaulan 3(3-0-6) 3(3-0-6)
ﬂijﬁ%’]%wﬁ\‘iﬁu (International and Global Marketing)
1714 305 | NM5L95A10DTBINNGINATENINUTLNA 3(3-0-6) 3(3-0-6)
(International Business Negotiation)
1714 306 | N1359AN1IN1TUNI-d900NIaY 3(3-0-6) 3(3-0-6)
N15AN5ENINUTENA
(Import-Export Management and
International Trade)
1714 307 | AanARULAZAAIAYUSENINUTEINA 3(3-0-6) 3(3-0-6)
(International Money and Capital
Market)
RNV UANIE | XXX XXX | nquivdmden 3 3 3
nauIYTNLHDN
594 (Total) 18 18
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JuVi 4 (Fourth Year)
AAnsAneAY (First Semester)

A v o v 4 a nuqenn
NUINIYN TUAIYN SUALAZ YDAV = -
WHUUNR LHUFRNIANWN
WA | 1710 300 | Msiansienagns 3(3-0-6) 3(3-0-6)
ﬂﬁjﬁmﬁugm (Strategic Management)
NN 1710 301 | 130188103 (Taxation) 3(3-0-6) 3(3-0-6)
1710 400 | N15398§303 (Business Research) 3(2-2-5) 3(2-2-5)
MRV NANE | 1714 401 | 938UanfafinyIn19nIsIANITIsAasEnINg - 1(1-0-2)
ﬂ@:m%’ﬁlﬂ Usewe (Preparation for Cooperative
Uszaunisal Education in International Business
AUNTN Management)
NUINIY XXXX XXX | Awudentas 2 3 3
RRQRIGE]
594 (Total) 12 13
aAnN1sAnYIUa1e (Second Semester)
- v - o doa wienn
NUNIYN TAAIY SUALALYDIVY - =
WHUUNG | WHUANNAANED
nMY ANy | 1714 400 | Aauszaunisalisndn (Intermnship) 4 -
A3 N 1714 402 | avnaRNYINUNTIANTTTINATENIN - 6
Uszaunisal Uszina (Co-operative Education in
AN International Business Management)
594 (Total) 4 6
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5) 391 LlONNIIANTTLIIUITUUAZNITUINNS

Ul 1 (First Year)
AAnsAnEAL (First Semester)

a v o v da NN
NUINIYY INHIY IREHLALVDIYY " —
UWHUUNA | WNUERNAAN®E
NINIIANYY | XOOX XXX | nasdmenansuasfadlunisandudis 2(2-0-4) 2(2-0-4)
vl 1192 103 mim?ﬁmwmaquﬁmmﬁLLaz 2(2-0-4) 2(2-0-4)
mMsUFuFfieeunAnfiddu
(Climate Change and Adaptation for
a Sustainable Future)
1491 101 | m3feansawingegsaiieassd 2(2-0-4) 2(2-0-4)
(Creative Communication in Thai)
1491 102 | mwdanguiiienisdeaslutinusesiiu 2(2-0-4) 2(2-0-4)
(English for Communication in Daily
Life)
XXX XXX | nadvianudunaiiosddiia 2(2-0-4) 2(2-0-4)
NIV WANIE | 1710 102 | wann1seaa (Principles of Marketing) 3(3-0-6) 3(3-0-6)
ndudsiugTy | 1710 105 | wiswgenandvly (General Economics) 3(3-0-6) 3(3-0-6)
AWNIN 1710 106 | MSWAIYATNAINNIGIND 3(3-0-6) 3(3-0-6)
(Business Personality Development)
ynedtiewiy | 1715100 | arwdifesiulussialsusy 3(3-0-6) 3(3-0-6)
nauININYIAY (Introduction to Hotel Business)
534 (Total) 22 22
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aAn1sAneIUate (Second Semester)

- . - v Ao wienn
NUINIYN IRV TRALAZ YDAV = —
BHUUNG | WAUAWNIANE
NIAIVIANY XXXX XXX | nagdvianudunaliioandvia 2(2-0-4) 2(2-0-4)
vy 1491 103 | msdeansanwdangululanwy sy 2(2-0-4) 2(2-0-4)
(English Communication in the
Multicultural World)
wIRdruaNE | 1710 100 qiﬁmﬁaqﬁmazﬂ@wmaqiﬁa 3(3-0-6) 3(3-0-6)
mjm%mﬁugm (Introduction to Business and
AN Business Laws)
1710 101 | ndnN1599N1T (Principles of Management) (3-0- 3(3-0-6)
NUIPITUANY 1715 101 | nmsiduinusansileandn 3(2-2- 3(2-2-5)
NAININYIAY (Professional Service Provider)
MIATIAmE | XXXX XXX | ngudvidnigen 1 3 3
nauIYTNLHLN
NUINIPUEDNAT | XXXX XXX | Fvidenias 1 3 3
594 (Total) 19 19
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IR 2 (Second Year)
AAnsAneAY (First Semester)

A v o v doa nienn
NUNIYY TREIY SUALALYDIVY = =
WHUUNG | LWAUEAWNIANED
wnadviawy | 1710 104 | TaBiilenisdndulanisgsia 3(3-0-6) 3(3-0-6)
ﬂﬁjﬁmﬁugm (Accounting for Business Decision Making)
AN 1710 200 | nsduguszneumsuasmsainenmansia | 3(3-0-6) 3(3-0-6)
agnedadiy (Entrepreneurship and
Sustainable Value Creation)
UINIV AN 1715 200 miﬁamﬁssmﬂﬁwuﬁisuLLazwqaﬂism 3(3-0-6) 3(3-0-6)
nauININYIAY HU3LAA (Intercultural Communication
and Consumer Behavior)
1715202 | Aaf2uagn15UsENaUeIunIg 3(2-2-5) 3(2-2-5)
(Kitchen and Cooking)
1715 204 | 995910553V T NUar NI wURALIUIN | 3(3-0-6) 3(3-0-6)
(Ethics and Statute for Hotel and
Accommodation Business)
NIAIYNANIE | XXXX XXX | nguivndimden 2 3 3
naxINTINLHLN
NUINIY XXXX XXX | Auudenias 2 3 3
RRQRIGE]
594 (Total) 21 21
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aAn1sAneIUate (Second Semester)

a v o v 4 a wu2Ein
NUINIYY IR IRERAZYDIV = -
WHUUNA | WNUEARNANED
MIAIVIANY XXXX XXX | ngwdvinisdugusenaunis 2(2-0-4) 2(2-0-4)
iy
NUINITUANY 1710 103 | wialula@@dviauaz g useiviiilonis 3(2-2-5) 3(2-2-5)
ﬂaju"}mﬁugm U3135573 (Digital Technology and
AUNTN Artificial Intelligence for Business
Management)
1710 201 | adfuazn1sIATIeAUIunnmegsia 3(2-2-5) 3(2-2-5)
(Business Statistics and Quantitative
Analysis)
NIV URNY 1715201 | Aausmsiandesdmiussfauinig 3(2-2-5) 3(2-2-5)
naaIY NI (Storytelling for Service Industry)
1715 203 | nsafdunulaznsinnseuidtiuly 3(2-2-5) 3(2-2-5)
335N315963% (Housekeeping Operation
and Management in Hotel Business)
1715 205 | mMAeanIsntwdangudmiunuuinig 3(2-2-5) 3(2-2-5)
#o3Wn (English Communication for
Room Division)
NUINIVURNE XXXX XXX | nguivadnigen 3 3 3
NAXIYITNLADN
594 (Total) 20 20
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i 3 (Third Year)
AAnsAneAY (First Semester)

A v o v 4 a AYenL
NUINIYY AU VAR YDIV " ~ =
LWHUUNA | WNUERNIANET
MUINIVIANY 1491104 | MsUAUBUAYNITHANIBIDINGYDENS 2(2-0-9) 2(2-0-9)
iy #519@55A (Creative English Speech and
Presentation)
XXXX XXX | nawdn@nuviluiden 1 2(2-0-4) 2(2-0-4)
XXXX XXX | nasdnfnunsildiden 2 2(2-0-4) 2(2-0-4)
NIV RN 1710 202 N136ugsN1 (Corporate Finance) 3(3-0-6) 3(3-0-6)
naATfiugIu 1710 204 | melinszsideyaiitensdindulamegsia | 3(2-2-5) 3(2-2-5)
AUNTN (Data Analysis for Business Decision)
NIV RN 1711 200 nsInn1sMsnennsuyedateluy 3(3-0-6) 3(3-0-6)
ﬂ?ju%ﬁwﬁﬂﬁu (Modern Human Resource
Management)
1715 300 nsfeanIn1wIdangudnsu 3(2-2-5) 3(2-2-5)
NUUINTOIMNIHALATOIRY
(English Communication for Food
and Beverage Department)
1715 304 WInNIINLSIIULAZNITUTNS 3(3-0-6) -
(Hotel Innovation and Service)
594 (Total) 21 18
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i 3 (Third Year)
aAn1sAneIUate (Second Semester)

A v o v 4 a AYenL
NUINIYN AU SUALALYDIYY = —
LWHUUNA | WNUERNIANET
MUINIVIANY XXXX XXX | ngafmn@nwninluiden 3 2(2-0-4) 2(2-0-4)
7y
NNV AN 1710 203 N15IANTITNITANTUIUY 3(3-0-6) 3(3-0-6)
ﬂejﬁmﬁugm (Operations Management)
ANIN 1710300 | MIIANSBINAENS 3(3-0-6) 3(3-0-6)
(Strategic Management)
1710 301 N13118871n7 (Taxation) (3-0- 3(3-0-6)
NIV URNE 1715 301 nsdamsaudiumihlugsiaiiin 3(3-0- 3(3-0-6)
ﬂ?ju%ﬁwﬁﬂﬁu (Front Office Management in
Accommodation Business)
1715 302 MsURTRUSRmAIsuazNI TGS 3(2-2-5) 3(2-2-5)
(Restaurant and Catering Operation)
1715303 | msldlusunsuuszgndlugsiadiin 3(2-2-5) 3(2-2-5)
(Applied Software in Accommodation
Business)
594 (Total) 20 20
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JuVi 4 (Fourth Year)
AAnsAneAY (First Semester)

A v a o 4o wiaenn
NUINIYT IWEIVN SWaLazYIU - —
UG LAUANNIANYN
wAdvuaN1E | 1710 400 | ANSINWEINR 3(2-2-5) 3(2-2-5)
ﬂeju%’]ﬁug’lu (Business Research)
AN
NUIAITUANE 1715400 | nsEnUsEaunsalivIan 1 1 -
naNIvWN (Internship 1)
Uszaunsad 1715402 | mswssuanunsendmsvania - 1(1-0-2)
YN Anw (Preparation for
Cooperative Education)
594 (Total) 4 4
aansAneUane (Second Semester)
- ” o o o - WU
NUINIYY WA IRALAZ YDAV - —
UNUUNR WNUERNANE
waIgNane | 1715 401 | nsinUsgaun1saldvndn 2 3 -
naLIYWN (Internship 1)
Uszaunisod 1715 403 | @nnafn®IAIUNISISIUTULAY - 6
TN A15U3N5 (Cooperative Education
in Hotel and Service)
594 (Total) 3 6
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Tneiilaseairanangnsayuiynyuinisgsna aewialull

Taseai/muIniv TaseafamangnsayuIyauInisssia
(wangnsayUsyan 2 U)

1. vadvAnynaly Laitfaundn 24 winefin

1.1 Fn@nwvhludady

1.1.1 nguininsdeansedaineassd 311U 8 NI

1.1.2 ngiivmansuazdallunisaniuiie 91U 4 nIeie

1.1.3 ngaivimaduguszneuns 11U 2 NIeie

1.1.4 ngaivienudunaiiioaniva 13U 4 nIeie

1.2 AnAnwiluiden Livlosndn 6 wiheda
2. RUINIVUANIL Laitfaundn 33 wioein
3. NUINIVNADNLES Laitiaendn 3 wiseia
MUEANTINNADANANEAT Laitiaendn 60 wiaein

Taseaiy/muaniv TaseafamangnsayuIyaIuInissia
(nangnsayUseyan 3 U)

1. nuandvAnenaly Laitiaendn 24 wioein

1.1 AnAnwwiludadu

1.1.1 ngaivimsieansesuainaassd 311U 8 A

1.1.2 ngiivmansuazdatlunisaniuiie 91U 4 wIein

1.1.3 ngwdvimadudusznauns U 2 NI

1.1.4 ngaivienudunaiiioadiva 13U 4 nIeie

1.2 AnAnwiluiden Livlosndn 6 wiheda
2. NUINAYUANIE Laitiaendn 63 wioein
3. NUINIVNADNLAS Laitiaendn 3 wisein

NBANTIUARIANANGAT Laidfasndn 90 nwiasin




