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The purpose of this study was to study customer satisfaction in-using the service
of Cafe Amazon, Win Power Branch, Mueang District, Si Sa-Ket' Province based on
demographic characteristics and the service marketing mix'(7Ps). It analyzed customer
satisfaction for creating a competitive advantage efficiently and appropriately. This was
a quantitative study with a sample of 400 people who used to shop at the Win Power
Branch of Café Amazon. The statistics(used “in the analysis included frequency,
percentage, mean, standard deviation, t-test, one-way ANOVA (F-test), and multiple
regression analysis.

The results of the study revealed that most of the respondents were female, aged
between 28-32 years old, working in government service or were state enterprise
employees with an average monthly income of less than 10,000 baht. As for the opinion
level of the service marketing mix, it was found that personal factors had the highest
mean, while the physical property had the lowest mean. In terms of satisfaction, it
found that word of mouth was at the highest mean, but repeat purchases had the
lowest mean. Hypothesis testing showed that different genders, ages, occupations and
average-monthly incomes affected customer satisfaction in using the service of the Win
Power Branch of Café Amazon, were significantly different with a statistical significance
at the 0.05 level. In addition, the service marketing mix variables such as the product,
physical appearance, and services affected customer satisfaction in shopping at the Win
Power Branch of Café Amazon, statistically significant at 0.05. Price, place, marketing
promotion, and people did not affect customer satisfaction for shopping at the Win

Power Branch of Café Amazon..





