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This study aims to: (1) examine the level of service quality and customer loyalty
among guests of Farmland Resort & Spa, Ubon Ratchathani Province, (2) compare
customer loyalty based on personal factors among guests, of Farmland Resort & Spa,
Ubon Ratchathani Province; and (3) investigate the\influence of service quality on
customer loyalty among guests of Farmland Resort'& Spa, Ubon Ratchathani Province.
The sample consisted of 302 customers who had used the services of Farmland Resort
& Spa at least once. The researchtinstrument was a questionnaire. The statistical
methods employed in this/study included frequency, percentage, mean, standard
deviation, analysis of variance, and multiple regression analysis.

The results revealed.that: (1) Customers perceived the service quality across all
five dimensions at,Farmland Resort & Spa, Ubon Ratchathani Province, was rated at the
highest level, and the overall customer loyalty to the resort was also at the highest
level, with ‘statistical significance at the 0.05 level; (2) Differences in personal factors
among customers influenced their loyalty to the resort. Specifically, variation in
occupation and education level were found to significantly affect customer loyalty at
the 0.05 level. and (3) Service quality dimensions such as customer understanding,
assurance, and tangibility had a statistically significant influence on customer loyalty at

the 0.01 level.





