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This research aims to study (1) the level of work motivation, personal needs, and
organizational loyalty; (2) the relationship between work motivation and organizational
loyalty; (3) the relationship between personal needs and organizational loyalty; and
(4) the influence of work motivation and personal needs on organizational loyalty among
employees at fuel service stations of RTT" Public Company Limited in Mueang District,
Ubon Ratchathani Province. The sample group consisted of 210 employees from PTT fuel
service stations. The research _instrument was a rating scale questionnaire. Data analysis
employed descriptive /statistics, including frequency distribution, percentage, mean,
standard deviation,. and. Pearson Correlation Coefficient, as well as hypothesis testing
using Multiple-Regression Analysis to assess the influence of independent variables on
organizational loyalty.

The research findings revealed that the majority of respondents were male, aged
between 21-29 vyears, single, had completed a high school education, and had an
average monthly income of less than 9,000 baht. The overall level of opinions regarding
work motivation, personal needs, and organizational loyalty was high. Notably, the
average score for motivation factors was higher than hysgiene factors in terms of work
motivation. Regarding personal needs, the findings revealed that the need for love and
social belonging received the highest score, followed by physiological needs, self-

actualization, safety and security, and esteem needs, respectively. In terms of



organizational loyalty, the cognitive aspect scored the highest, followed by the
affective and behavioral aspects.

The hypothesis testing results showed that: (1) work motivation factors and all seven
personal needs factors—motivational factors, hysiene factors, Self-actualization needs,
esteem needs, love and belonging needs, safety and security needs, and physiological
needs—uwere significantly correlated at the 0.01 level; and (2) in testing the influence of
work motivation and personal needs on employees' organizational loyalty,~one. work
motivation factor (motivational factors) and four personal needs factorsi{physiological
needs, love and belonging needs, esteem needs, and self-actualization needs)
significantly influenced organizational loyalty at the 0.01 and 0.05 tlevels. In contrast, one
work motivation factor (hygiene factors) and one personal .needs factor (safety and

security needs) did not significantly influence employees' ofrganizational loyalty.





