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This study aimed to (1 ) examine consumer-decision-making behavior and
perceptions regarding purchasing housing estates, 'and (2 ) investigate marketing
strategies that contribute to success of-the'housing estates business. A mixed-
methods research design was employed; combining quantitative data collection from
400 respondents with in-depth interviews conducted with 8 key informants.

The results indicated that project location was the most important factor for
consumers (mean score =.4.73), followed by security systems and housing designs
that meet personal preferences, particularly two-story detached homes and new-
build properties. The primary source of information was direct contact with the
project, while’the spouse was identified as the most influential person in the
decision-making process. The most popular purchasing periods were during the New
Year andpromotional campaigns. Qualitative analysis using the 7 Ps marketing mix
framework revealed that business success stemmed from product diversity tailored to
target groups, flexible pricing strategies, hybrid distribution channels, consistent
promotions, and skilled service personnel. Notably, after-sales service, such as a 5-
year structural warranty and 1-year maintenance service, strengthened customer trust
and loyalty. Recommendations derived from the study suggest that housing
developers should prioritize selecting high-potential locations, develop products that
genuinely align with the needs of target markets, and set appropriate pricing

strategies. Additionally, developers are encouraged to offer value-adding promotional



campaigns and reinforce customer confidence through standardized after-sales
services, such as warranties, repairs, and post-purchase communication. A balanced
promotion across both online and offline marketing channels is also advised to

enhance competitiveness and promote sustainable growth in the regional market.



	แก้ไขบทคัดย่อ(-E)ธนกร ธนวศพล
	IS ธนกร (ได้รับอนุมัติให้เข้าเล่ม 29-5-68)
	1-ปก(ธนกร)แก้ไข E
	2-กิตติกรรมประกาศ 
	3-บทคัดย่อ T-E (ธนกร)แก้ไข
	4-สารบัญ
	5-บทที่ 1(1-8)
	6-บทที่ 2(9-34)
	7-บทที่ 3(35-43)
	8-บทที่ 4(44-67)
	9-บทที่ 5(68-74)
	10-เอกสารอ้างอิง(75-80)
	11-ภาคผนวก(81-99)




