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The purposes of this study were (1) to study demographic characteristics, marketing
strategies, and the demand for modemn building supply-stores of customers in Phibun
Mangsahan District, Ubon Ratchathani Province, and (2) to compare the needs of customers
using modern building supply stores in Phibun "“Mangsahan District, Ubon Ratchathani
Province, classified by demographics, and (3).to study influence of marketing strategies
on customers' demand for modern buitding supply stores in Phibun Mangsahan District,
Ubon Ratchathani Province. This is quantitative research. Participants were 385 customers
in Phibun Mangsahan District, Ubon Ratchathani Province derived from Krejci and
Morgan's formula, using convenience sampling. The instrument used for data collection
was a questionnaire and statistics used were frequency, percentage, average, standard
deviation, differential analysis statistics (t-test), One-way ANOVA (F-test), and multiple
regressionsanalysis.

The findings indicated that most respondents were male, aged between 36-
45 years old, married, had a secondary education level, worked as private sector
employees and received a monthly income of 10,001-15,000 baht. The level of
opinions about the product quality marketing strategy was at the highest average and
had a high opinion level. Promotional marketing strategies were at the lowest average,
with a high level of opinion. The average opinion level of the customers' demand for
modern building supply stores in Phibun Mangsahan District, Ubon Ratchathani Province
was highest. The results of the hypothesis testing found that different occupations and

monthly incomes significantly affected consumers’ demand for modern building supply



stores in Phibun Mangsahan District, Ubon Ratchathani Province with a statistical
significance at a 0.05 level. Diverse gender, age, marital status, and educational levels
did not affect customer demand for modern building supply stores in Phibun
Mangsahan District, Ubon Ratchathani Province. The marketing strategies consisting of
product quality, store location, and promotion significantly affected the customers'’
demand for modern building supply stores in Phibun Mangsahan District, Uben
Ratchathani Province with a statistical significance at 0.01 and 0.05 levels.-However,
price did not affect the customers' demand for modern building supply steres in Phibun

Mangsahan District, Ubon Ratchathani Province.





