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2.2 uwRauaznquiiiieafudnunzduyana
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(3) @n1uNINNITANTATUNI9YIN9U (Marital Status and Job Performance) 1

Zo

NUNIMUNAUTALAIVLTNTANU SIUDINITANDDNHININAULER UBNINNUTILANUSURATDU

1%

GautsnuAIrey Srnuiianela waslanuaiauelun1siinuiigna 8nae



16

v

(@) auetalun1sviniauiun1svineu (Tenure and Job Performance) 73
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algwa lolnlsnul (2560) wafnssuguslng sianefls n1sadula uazmsnszvihves
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2.3.2 wuIRauazvguiitieafunginssuguilan (SW1H)

UNITIU AN (2555) ﬁqiﬁf\]%agiamigl,wmwgu%‘[m maﬁ%@;&aﬁumﬁgﬁim
wnwe azanansntveyaulylunisnenagns uasiaundafuninatingoneuaussiy
mméjmmiﬁuaapjﬁimlg msﬁﬂquﬁmiwgﬁim?mLﬁuﬁaﬁ’lﬁ’mﬁm%’u;jmﬁmaugﬂLﬁa
ihlumuaimne uagdansnsndndumlnnssiuamiunsams uasreuausinguyuslan
19 uARAINEUAININN 6 Ussdu deil
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nmamdnsunivlvesils WetngUszasalunisdeiduosnsls ieaummeulunis
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3) UszAndninveansduaiiisandedluunazaniunisal (Relative
effectiveness of the brand in the situation) wazesavsznavdiausayluudasmeniin
AnuAle fail
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(3) wuslnAdenaeials
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