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The study aims to (1) study personal factors, customer relationship management,
image communication and customer loyalty, (2) comparepersorab.factors affecting
customer loyalty, (3) study the relationship between customers and management,
image communication and customer loyalty and (4) to study the influence of customer
relationship management and image communi€ation on customer loyalty. The
participants were 440 experienced customers ‘who ‘purchased products at Lamethong
shop, Kantharalak District, Sisaket Provinge. They were selected by using convenience
sampling techniques. A questionnaire was used for data collection. Data analysis was
conducted through descriptive statistics including frequency, percentage, mean and
standard deviation and inferéntial statistics including independent two sample t — Test,
the Analysis of Variance (ANQVA),pPearson’s Correlation Analysis and Multiple Regression
Analysis.

The results reveal that 1) most of the respondents were male, less than or equal
to 40 years old, (with,a bachelor’s degree or higher, an average annual income between
100,001 - 200,000 baht, customer relationship management, image communication and
customen. loyalty were at high level, 2) personal factors including age and average
ahhual income significantly affected the customers loyalty at the statistical level of
0.05.whereas gender and education did not affect customer loyalty, 3) the customer
relationship management and image communication were significantly related to
customer loyalty at the statistical level of 0.01, and 4) the customer relationship
management and image communication significantly affected customer loyalty at the
statistical level of 0.01..





